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anks  Face  Big  Advertising  Task;  Must 
Explain  Policies,  Renew  Confidence 

Jnprecedented  Use  of  Space  Foreseen  by  New  President  of  Financial  Advertisers  Association — 
Newspapers’  Constructive  Treatment  of  Depression  News  Wins  Bouquet  at  Chicago  Convention 


(Bv  telegraph  to  Editor  &  PUBLvanEU) 
'CHICAGO,  Sept.  15 — New  stand- 
j  ards  and  new  methods  in  financial 
Ivertising  were  advocated  at  the  seven- 
lenth  annual  convention  of  the  Finan- 
lal  Advertisers  Association  here  this 
eek  as  the  most  effective  way  to  re- 
ore  public  confidence  in  banking  in- 
itutions. 

Speaker  after  speaker  pointed  out 
le  fact  that  bank  closings,  decline 
i  security  prices,  calling  of  loans  and 
her  features  of  the  depression  period 
ive  resulted  in  serious  loss  of  public 
x)d  will,  and  that  advertising  would 
■cessarily  be  an  important  factor  in 
ly  effort  to  build  new  and  better  re- 
tions  with  their  depositors  and  their 
immunities. 

Typical  of  this  attitude  was  the  ad- 
ess  of  H.  A.  Lyon,  advertising  man- 
[er  of  the  Bankers  Trust  Company 
New  York  and  incoming  president 
the  association,  who  predicted  an 
iprecedented  use  of  newspaper  and 
her  forms  of  advertising  by  financial 
stitutions.  The  immediate  object, 

:  said,  would  be  to  educate  the  public 
out  the  facts  of  finance  and  banking, 
lich  are  only  vaguely  understood  by 
aiy  depositors.  Such  an  intelligent 
id  aggressive  advertising  policy,  pred- 
ited  on  an  economic  philosophy  that 
fast  regaining  its  health,  he  declared, 
ould  result  in  a  restoration  of  con- 
knce  in  sound  institutions.  There  is 
I  room  for  competitive  advertising  at 
t  present  time,  he  added. 

Oikers  elected  at  the  closing  business 
ssion  this  afternoon  are:  Mr.  Lyon, 
esident;  A.  G.  Maxwell,  of  the  Citi- 
ns  &  Southern  National  Bank  of  At- 
ita,  first  vice-president;  1.  1.  Sperl- 
S,  of  the  Cleveland  Trust  Company, 
cond  vice-president :  Frank  Fuchs,  of 
f  First  National  Bank  of  St.  Louis, 
irt  vice-president ;  and  E.  A.  Hintz, 
licago,  treasurer. 

The  four-day  convention  will  end  to- 
jht  with  the  annual  banquet,  at  which 
las  H.  Strawn  of  Chicago  will  speak 
“Factors  Influencing  .American 
uiness.” 

Praise  for  the  press  was  voiced  by 
)I.  James  L.  Walsh,  executive  vice- 
csident  of  the  Guardian  Detroit 
Sion  group,  when  he  paid  his  respects 
the  financial  editors  for  their  con- 
nctive  attitude  in  handling  banking 
ws  during  the  past  two  years. 
“Sometimes  I  wonder  if  we  bankers 
predate  what  a  trying  position  the 
wspapers  have  been  in,”  said  Col. 
alsh.  “Their  primary  duty  is  to  find 
•1  give  the  facts,  and  there  have  been 
iny-  unpleasant  facts  in  regard  to 
nlong  which  the  newspapers  were 
solutely  compelled  to  publish,  if  they 
:re  to  maintain  their  high  reputation 
r  printing  the  truth.  They  went  ahead 
d  printed  the  facts  without  exaggera- 
1  *nd  also  without  undue  attempt  to 
oimize  the  gravity  of  certain  situa- 
ns.  The  result  was  that  the  public 
t  tlat  they  knew  the  worst,  and  the 
ler  heads  were  reassured  accordingly. 
It  the  financial  editors  had  a't- 
iptrt  to  conceal  the  facts,  there 
ttld  undoubtedly  have  arisen  a  flood 


of  exaggerated  rumors,  which  would 
have  done  vastly  more  harm  than  the 
plain  unvarnished  truth,  however  un¬ 
pleasant  in  itself. 

“It  is  not  too  much  to  say  that  not 
alone  the  banking  fraternity,  but  the 


H.  A.  Lyon 

whole  .American  public  owes  a  debt  of 
gratitude  to  these  financial  writers  for 
their  constructive  telling  of  the  truth 
during  these  past  hectic  months. 

"In  their  editorial  columns,  too,  they 
have  opposed,  with  equal  force,  pro- 
po.sals  of  destructive  and  deflationary 
legislation.  I  doubt  if  there  are  finer 
examples  of  unselfish  purpose  in  the 


whole  history  of  journalism  than  the 
editorials  ‘A  Truce  to  Politics’  and 
‘Publicity  on  Distress’  which  appeared 
in  the  Chicago  Journal  of  Commerce 
and  the  editorial  entitled  ‘Hurtful  Pub¬ 
licity’  which  appeared  in  the  Wall 
Street  Journal — to  specify  but  a  few  in¬ 
stances  in  which  editorial  writers  on 
financial  subjects  rose  to  heights  of 
statesmanship.” 

C.  H.  McMahon,  of  the  First  Wayne 
National  Bank  of  Detroit,  president  of 
the  association,  pointed  out  in  his  annual 
message  that  banks  have  tried  many 
worthless  advertising  media  in  the  past 
and  now,  through  experience,  know 
which  are  the  most  valuable  in  getting 
results.  The  mentioned  newspapers,  out¬ 
door  advertising,  and  direct  mail  adver¬ 
tising  as  three  media  that  have  been 
tried  and  have  proved  worthwhile. 

Peter  Michelson,  advertising  man¬ 
ager  of  the  Bank  of  America,  San 
Francisco,  told  how  successful  his  bank 
has  been  in  advertising  its  way  out  of 
the  depression  by  using  over  500  Cali¬ 
fornia  newspapers  in  a  “Back  to  Good 
Times”  campaign. 

“On  the  whole,  through  the  run  of  the 
depression,  I  think  the  banks  of  this 
country  have  performed  rather  proudly, 
but  the  public  doesn’t  appreciate  it.” 
said  Mr.  Lyon.  “Until  the  public 
knows  more  about  finance  and  its  func¬ 
tions,  the  banks  cannot  hope  to  be  truly 
understood  and  judged  on  their  merits. 
Because  banks  generally  have  not 
adopted  a  policy  of  keeping  the  public 
informed,  there  has  previously  been  no 
way  of  relieving  the  popular  confusion 
that  exists  between  the  functions  of  the 
financial  system  and  the  functions  of 
individual  institutions. 

“I  hope  and  believe,  however,  that  the 
next  few  years  will  result  in  a  keener 


FINANCIAL  LINAGE  TREND  RISING 

YI^HILE  speakers  at  the  Financial  Advertisers  convention  were  pre- 
”  dieting  a  revival  of  interest  in  that  sadly  deflated  classification,  news¬ 
paper  linage  figures  released  hy  Media  Records,  Inc.,  showed  that  on  a 
comparative  basis  August  had  made  the  best  showing  for  any  month  this 
year. 

While  August  financial  linage  in  52  large  cities  was  slightly  lower  than 
even  in  May  and  June,  it  stood  at  66.3  per  rent  of  the  August  linage  last 
year.  This  was  nearly  nine  points  ahead  of  July,  when  financial  advertis¬ 
ing  was  57.4  per  cent  of  the  previous  July,  and  nearly  18  points  ahead  of 
April,  when  financial  linage  amounted  to  only  48.5  per  cent  of  that  pub¬ 
lished  in  .April,  1931.  The  highest  percentage  previously  reported  for  any 
month  this  year  was  58.5  per  cent  in  February. 

When  compared  with  the  monthly  averages  for  the  four  years  1928-31, 
financial  linage  in  August  of  this  year  stood  at  43.3  per  cent.  Previous 
months  of  this  year  had  made  the  following  percentages,  as  compared  with 
the  four-year  average:  January,  47.7%;  February,  44.5%;  March,  40.0%; 
April,  35.7%;  May,  33.5%;  June,  34.2%;  July,  40.37c. 

General  advertising  also  showed  comparative  increases  in  August, 
although  here  again  the  actual  linage  was  naturally  the  lowest  reported 
for  any  month  this  year.  General  linage  was  72.1  per  cent  of  that  in 
August,  1931,  as  compared  with  68.7  per  cent  in  July,  the  lowest  month 
of  this  year.  General  linage  was  67.1  per  cent  of  the  average  for  the 
last  four  preceding  Augusts,  against  a  percentage  of  64.9  for  July  com¬ 
pared  with  the  average  for  July. 

Total  advertising  in  all  classifications  was  7 1.3  per  cent  of  that  in  August, 
1931,  barely  below  the  74.4  per  cent  reported  for  July.  As  compared  with 
the  four-year  average  for  .August,  however,  total  advertising  stood  at  64,0 
per  cent,  the  lowest  for  any  month  this  year. 


appreciation  of  the  importance  of  a 
stouter  public  relations  policy  on  the 
part  of  the  banking  executives,  which 
will  translate  itself  into  a  wider  com¬ 
prehension  of  banking  functions  and  re¬ 
sponsibilities  in  the  public  mind. 

“The  Financial  Advertisers’  Associa¬ 
tion  has  as  its  major  job  the  crystalliza¬ 
tion  of  that  knowledge  in  which  news¬ 
paper  advertising  must  play  a  major 
role.” 

Speaking  on  the  subject,  “Has  the 
Banker  Lost  His  Fight?”  Col.  Frank 
Knox,  Chicago  Daily  Nezvs  publisher, 
pointed  out  that  his  experience  as  chair¬ 
man  of  the  anti-hoarding  campaign  con¬ 
ducted  six  months  ago,  caused  him  to 
believe  that  bankers  were  “cowed  by 
circumstances”  and  lacked  the  courage 
to  deal  frankly  and  truthfully  with  the 
public  during  the  money  panic  period. 

Col.  Knox  asserted  that  the  spirit  of 
banking  has  been  dominated  by  the 
spirit  of  making  money  instead  of  trus¬ 
teeship.  He  made  an  appeal  to  the 
banking  profession  to  divorce  itself  en¬ 
tirely  from  every  form  of  the  invest¬ 
ment  business. 

Turning  his  attention  to  bank  pub¬ 
licity,  Col.  Knox  pointed  out  that  the 
quality  of  public  service  rendered  by 
banks  and  newspapers  are  similar  in 
that  frankness  and  truthfulness  are  abso¬ 
lutely  essential.  He  suggested  that  the 
first  thing  banks  should  do  is  to  trans¬ 
late  their  bank  statements  into  terms 
that  the  average  man  and  woman  can 
understand. 

Referring  to  the  relationship  of  the 
newspaper  to  the  banking  business.  Col. 
Knox  asserted  that  the  press  can  be  of 
greatest  possible  assistance  during  a 
stressful  period,  but  bankers  cannot  ex¬ 
pect  newspapers  to  surpress  the  truth. 
He  showed,  however,  that  truth  can 
often  be  told  in  such  a  way  as  not  to 
destroy  public  confidence  in  financial 
institutions.  In  this  connection.  Col. 
Knox  said : 

“As  publisher  of  a  newspaper,  it  is 
my  responsibility  to  the  people  of  Chi¬ 
cago  to  tell  the  truth  and  tell  it 
in  an  understandable  form,  regardless 
of  whom  the  person  or  institution 
may  be.” 

Never  in  the  history  of  American 
banking  is  there  so  great  a  need  for  a 
combination  of  frankness,  courage,  sim¬ 
plicity  and  finesse  in  its  approach  to 
the  public,  Wirt  Wright,  president  of 
the  State  Bank  and  Trust  Company  of 
Evanston,  Ill.,  said  in  his  talk,  “What 
the  Banker  Should  Know  About  Ad¬ 
vertising.” 

“We  bankers  are  so  hide-bound  by 
the  traditions  of  our  methods,  so  full 
of  false  pride,  so  inclined  to  draw  into 
a  shell  when  under  criticism,  so  bur¬ 
dened  with  the  responsibilities  and  their 
consequent  difficulties  of  our  semi¬ 
fiduciary  business,  that  we  are  like  to 
be  neither  qualified  nor  disposed  accu¬ 
rately  to  measure  the  changed  atmos¬ 
phere  about  banking,”  declared  Mr. 
Wright,  “But  the  public  mind  is  in  a 
sensitive  mood.” 

No  banker  is  equipped  to  advertise 
his  institution  honestly  or  adequately 
until  he  has  acquired  faith  in  his  pro- 
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fession  and  its  future,  Mr.  Wright  as¬ 
serted,  saying : 

“When  he  has  it.  strongly  supported 
by  courage,  he  will  instinctively  know 
the  theme  of  his  advertising ;  he  will 
persuade  his  directors  and  associates 
that  advertising  is  an  investment  in 
public  confidence  much  needed  now,  not 
a  disagreeable  expense.” 

.■Mlard  Smith,  executive  vice-presi¬ 
dent  of  the  Union  Trust  Company  of 
Cleveland,  spoke  on  “Public  Psychol¬ 
ogy”  and  its  relation  to  advertising.  He 
pointed  out  the  paradoxical  results  ob¬ 
tained  in  various  cities  by  banks  resort¬ 
ing  to  last-minute  advertising  in  an 
effort  to  stave  off  failures.  In  some 
cities,  advertising  stopped  further  bank 
failures,  while  in  others,  after  one  bank 
closed,  other  banks  used  special  emer¬ 
gency  advertising  and  more  failures  fol¬ 
lowed  immediately. 

“These  facts  seem  to  show  that  last- 
minute  advertising,  attempted  in  an 
effort  to  bolster  up  confidence  in  banks, 
in  the  face  of  adverse  mob-psychology, 
had  very  little  to  do  with  the  outcome, 
one  way  or  the  other,”  concluded  Mr. 
Smith. 

“I  think  the  most  important  thing 
with  respect  to  advertising,  which  seems 
to  be  clearly  demonstrated  from  this 
experience,”  he  continued,  “is  that  bank 
advertising  requires  time  in  order  to 
have  much  effect.  Its  value  lies  largely 
in  the  continued  repetition  of  an  idea 
over  and  over  again,  until  this  idea  has 
been  firmly  implanted  in  the  people's 
minds.” 

Mr.  Smith  stated  that  the  public  really 
wants  to  know  how  a  bank  operates  and 
what  it  does  with  the  depositors’  money. 
He  suggested  that  banks  begin  now,  and 
continue  for  a  period  of  years,  a  cam¬ 
paign  of  educational  advertising  which 
will  serve  as  a  bulwark  against  future 
crises,  and.  if  possible,  stabilize  public 
psychology. 

“The  Xew  Buying  Power  of  the  .Ad¬ 
vertising  Dollar”  was  discussed  by 
Thomas  J.  Kiphart,  manager  of  pub¬ 
licity  for  the  Fifth  Third  Union  Trust 
Company,  Cincinnati,  on  Wednesday. 
He  contends  that  in  all  media  the  ad¬ 
vertising  dollar  buys  more  today  than 
before,  but  points  out  that  the  cost  of 
media  is  but  one  of  the  elements  with 
which  the  advertising  man  should  con¬ 
cern  himself.  .Another  field  for  increas¬ 
ing  the  power  of  the  advertising  dollar 
lies  in  the  choice  of  the  right  media  and 
in  improving  the  effectiveness  of  the 
copy  and  promotion  idea,  he  added. 

Commenting  on  the  cost  of  newspaper 
advertising  today,  Mr.  Kiphart  said 
that  advertising  rates  had  been  reduced 
from  five  to  25  per  cent.  He  remarked 
that  the  majority  of  such  reductions 
have  occurred  among  the  smaller  town 
publications. 

“Xewspai)ers  predicate  their  adver¬ 
tising  rates  on  circulation,  editorial  con¬ 
tent  and  reader  interest,”  said  the 
speaker.  “In  view  of  such  a  policy  it 
may  be  well  to  refer  to  the  latest  sta¬ 
tistics  concerning  iH'wspaper  circulation. 
Compared  with  1929,  when  circulations 
reached  their  peak,  the  daily  loss  shown 
by  figures  compiled  as  of  June  .W.  19,32. 
is  1.92  i)er  cent,  and  the  Sunday  loss 
is  4.47  per  cent. 

“The  thinness  of  today’s  newspapers 
offers  an  additional  value  for  the  ad¬ 
vertiser’s  dollar,  in  better  position  and 
a  paper  with  less  bulk  which  does  not 
require  a  music  rack  to  hold  it  while 
it  is  being  read.  The  lack  of  competi¬ 
tion  with  a  great  mass  of  other  adver¬ 
tising,  for  the  attention  of  the  reader, 
tends  to  strengthen  the  ability  of  the 
advertiser  to  get  the  maximum  return  on 
his  advertising  dollar.  The  reduction 
in  space  rate,  to  my  mind,  concisely 
gives  the  story  of  the  trend  of  costs  in 
the  advertising  printing  field,  and  the 
relationship  of  the  purchasing  power 
of  the  advertising  dollar  to  the  so- 
called  ‘normal’  period.” 

C.  Delano  .Ames,  advertising  manager 
of  the  Maryland  Trust  Company  of 
Baltimore,  spoke  on  the  necessity  cf 
maintaining  the  real  emphasis  of  all 
bank  advertising  on  the  institution  it¬ 
self,  rather  than  concentrating  on  tell¬ 
ing  the  stories  of  profitable  services  of 
the  bank. 


CONVENTION  TALKS  RATES 

Only  One  Paper  of  30  in  Midwest 
Association  Reports  Cut 

1  liscussion  of  advertising  rates  at  the 
recent  convention  of  the  Midwest  .Ad¬ 
vertising  Managers  .Association  in 
Kansas  City  brought  out  the  fact  that 
only  one  newspaper  of  the  more  than 
30  members  of  the  association  had  re¬ 
duced  either  local  or  national  rates. 
On  the  other  hand,  one  paper  had  ad¬ 
vanced  its  rates  approximately  20  jx-r 
cent. 

.''amuel  Gearhart,  advertising  man¬ 
ager  of  the  Fort  Smith  ( .Ark. )  Soiilh- 
7orst  American  ami  Times  Record,  who 
was  elected  president  of  the  associa¬ 
tion  as  told  in  last  week's  Kiutor  & 
Pfni.isHF.R.  was  unable  to  be  present, 
being  confined  to  his  home  with  an  in¬ 
fected  fixit.  The  Southwest  .American 
and  Times  Record  were  represented  by 
J.  S.  Parks,  president  of  the  Times 
Record  Company.  Mr.  Parks  reported 
that  it  was  practically  the  unanimous 
opinion  of  the  advertising  managers 
present  that  advertising  rates  would  re¬ 
main  on  their  present  basis. 

GRAVURE  GROUP  FORMED 


New  York  State  and  New  England 
Papers  to  Sell  Space  as  Unit 

.A  group  of  eight  newspapers,  under 
the  name  of  Xew  York  State  and  New 
England  Gravure  Group,  has  been 
formed  for  the  purpose  of  selling  ad¬ 
vertising  in  gravure  sections  as  a  unit, 
it  was  announced  this  week. 

The  list  comprises;  Neie  York 
Herald  Tribune,  Buffalo  Courier  Ex¬ 
press.  Rochester  Democrat  &  Chronicle, 
Syracuse  Post  Standard.  Albany  Kuick- 
erboeker  Press,  Boston  Herald.  Hart¬ 
ford  Courant,  and  Springfield  Union 
Republican. 

"The  group  will  be  represented  by  the 
Gravure  Service  Corporation,  Xew 
York  and  Chicago. 

Total  circulation  of  the  group  is  an¬ 
nounced  as  1,126.228.  While  the  indi¬ 
vidual  gravure  rates  of  the  eight  news¬ 
papers  total  $4.33  a  line,  or  $7,935  a 
page,  the  group  rate  for  them  all  will 
be  $3.48  a  line,  or  $6,790  a  page. 

Qosing  date  will  be  two  weeks  in 
advance. 


USED  LARGE  SPACE 

Using  an  average  of  nine  pages  in  the 
three  Xewark.  X.  J.,  dailies  resulted  in 
increased  business  for  the  Hahne's  De¬ 
partment  Store,  Xewark,  X.  J.,  during 
its  “Goodwill  Days”  Sale.  Sept.  8.  9 
and  10.  The  advertisements  were  car¬ 
ried  in  the  Xcteark  Xeivs.  Star-Eagle 
and  Ledger.  .A  follow-up  page  was  car¬ 
ried  in  the  Xenark  Sunday  Call.  Sept. 
11  thanking  the  shoppers  for  their  re¬ 
sponse  and  also  stated  that  unit  sales 
were  thousands  ahead  of  last  year  and 
that  dollar  volume  was  also  greatly  in¬ 
creased. 


INCREASES  POLITICAL  RATE 

The  Cincinnati  Times-Star  has  in¬ 
creased  its  rate  for  political  advertising 
rate  from  40  to  45  cents  a  line. 


EDITOR  &  PUBLISHER 
CALEND.4R 

Sept.  19-20 — Interstate  Cirrulation 
Managers'  .Assn.,  fall  meeting.  Hotel 
Monterey,  .Asbury  Park.  N.  J. 

Sept.  19-22 — Georgia  Press  Assn., 
annual  meeting.  Tifton,  Ga. 

Sept.  20-21 — Central  States  Circu¬ 
lation  Managers'  .Assn.,  meeting. 
Congress  Hotel.  Chicago. 

Sept.  20-21 — Boston  Conference 
on  Retail  Distribution,  University 
Club.  Boston. 

Sept.  24-25 — Ohio  Editors  .Assn., 
annual  convention,  Neil  House. 
Columbus. 

.Sept.  26 — Districts  1  and  2.  Penn¬ 
sylvania  Newspaper  Publishers’ 
Assn.,  meeting.  Bethlehem.  Pa. 

Sept.  27 — North  Dakota  Press 
.Assn.,  fall  meeting,  Fargo,  N.  D. 

Oct.  3-5 — Insurance  .Advertising 
Conference,  annual  meeting.  Hotel 
Pennsylvania.  New  York. 

Oct.  3 — District  4  and  5.  Pennsyl¬ 
vania  .Newspaper  Publishers’  Assn., 
meeting,  Penn  -  McKee  Hotel. 
McKeesport.  Pa. 

Oct.  4-7 — 15th  annual  Direct  Mail 
Exposition,  Hotel  Pennsylvania, 
New  York. 

Oct.  7-9  —  Ohio  Newspaper 
^'omen’s  Assn.,  annual  meeting. 
Mansfield.  Ohio. 


BORG  POSTS  REDUCTION 

Hackensack  Publisher  Says  Union 

Turned  Down  10  Per  Cent  Cut 

John  Borg,  publisher  of  the  Hacken¬ 
sack  (X.  J.)  Bergen  Evening  Record 
on  Sept.  14  notified  composing  room 
employes  that  after  Oct.  1  their  wage 
scale  would  be  reduced  to  90  cents  an 
hour  for  45  hours  per  week,  totalling 
$40.50  per  week,  “plus  a  bonus  for  in¬ 
dividual  ability.”  The  present  rate  is_ 
$55  for  a  44-hour  week.  The  contract* 
now  in  effect  with  the  union  expires 
Sept.  30. 

The  announcement  states  that  mem¬ 
bership  in  the  typographical  union 
would  be  no  bar  to  employment  after 
Oct.  1.  but  also  that  it  would  not  be 
necessary. 

Mr.  Borg  cited  the  numerous  at¬ 
tempts  he  had  made  to  reach  an  agree¬ 
ment  with  the  union  on  an  acceptable 
wage  scale  dating  back  to  April  1.  1932. 
He  said  that  an  agreement  with  the 
scale  committee  on  a  10  per  cent  reduc¬ 
tion  had  been  turned  down  by  the 
union. 

.Application  blanks  for  employment 
were  submitted  to  the  composing  room 
force.  Present  employes,  it  was  stated, 
will  receive  preference. 


RATE  CUT  IN  BRIDGEPORT 

The  Bridge  part  (Conn.)  Post  and 
Telegram  has  announced  flat  general  ad¬ 
vertising  rates  of  13J  cents  a  line  for 
morning  and  evening  issues  combined. 
8  cents  a  line  Sunday.  The  old  rates 
were  15  cents  morning  and  evening.  10 
cents  Sunday. 
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BUSINESS  IN  UPSWIN 
SAY  PUBLISHERS 

Knox  and  Gannett,  in  Public  k 

dreste*.  Express  Confidence  TL' 
Business  Recovery  Has  Begua 
— Rise  in  Prices  Cited 

Two  newspaper  publishers  this 
expressed  definite  convictions  in  puj, 
addresses  that  business  has  taken  a  •' 
for  the  better.  Col.  Frank  Knox,  p^ 
dent  and  publisher  of  the  Chicago  Z)a 
Xeii's,  speaking  over  an  NMi.C.  $ 
work,  said  the  .American  people  hj, 
“already  passed  several  mileposts  a  , 
the  road  back  to  normal  times.”  Fr;' 
E.  Gannett,  publisher  of  the  Gar- 
Newspapers,  in  an  address  before 
Kiwanis  Club  of  Malone,  X.  Y.,  pojp, 
to  the  rise  in  commodity  prices  as  iF 
nite  evidence  of  improvement. 

The  first  of  the  mileposts  the  cou: 
has  passed.  Col.  Knox  said,  is  thet 
appearance  of  the  “money  panic”  pr, 
of  the  depression,  and  the  second 
the  completion  of  the  deflation  of  im? 
tories. 

“In  whatever  line  of  business  ana 
amination  may  be  made,  big  shelves 
be  found  empty  and  supplies  on  h 
reduced  by  hand-to-mouth  buying,  , 
raw  material  carried  only  iiiMiffic'. 
volume  to  meet  day-by-day  necessitia 

“.A  third  milepost,  perhaps  more  v 
ble  to  men  in  executive  positions 
resiKmsibility  than  to  others,  is  the : 
versal  elimination  of  waste  in  mani; 
ment  and  production  which  has  ^ 
accomplished  in  every  form  of  prods 
tive  manufacturing  or  commercial  t 
tivity.” 

The  revival  of  buying.  Col.  Kri 
said,  will  mean  re-employment  of 
idle  to  some  degree. 

Declaring  that  recovery  is  definite  v 
slow.  Mr.  Gannett  said  in  part: 

“The  steady  increase  in  the  price'' 
commodities  is  the  best  evidence  of  - 
provement.  The  rise  in  the  price ; 
bonds  and  stocks  shows  that  confidr 
is  returning,  that  monev  is  coming  ■ 
of  its  hiding  places  and  being  invests 
The  depression  has  left  a  great  vaerr 
in  all  lines  of  business.  Orders  are  it" 
going  to  the  factories,  and  factor* 
must  caill  men  back  to  work  to 
the  goods  now  being  eagerly  sought. 

“Many  are  convinced  that  prices ' 
day  are  lower  than  they  will  be  act' 
in  a  long  time.  This  expectation 
higher  prices  will  automatically  stiic 
late  buying  on  the  part  of  the  publk 

CLEVELAND  PRESS  CHANfiK 

Markham  Anrain  Financial  Ellito^ 
Crowell  Returns  to  City  Desk 

The  Clei’cland  Press.  Scripps-Ho»r 
newspaper,  has  announced  several  sir? 
in  its  staff.  John  R.  Markham  ags 
becomes  financial  editor.  For  two  a 
a  half  years  he  has  been  city  editc 
The  Press  has  expanded  its  finann 
news  gathering  facilities.  William; 
Crowell,  financial  editor  during  the  s 
sence  of  Mr.  Markham,  has  rclun; 
to  the  city  desk. 

Richarcl  I..  Maher,  assistant  city  t 
tor.  is  now  political  editor.  Rat 
Burkholder,  who  has  been  writ' 
politics,  will  continue  to  do  so.  alt* 
with  Maher.  Norman  Shaw,  City  ft 
man.  succeeds  Maher  as  assistant  ci 
editor.  Warde  Greene,  who  receU 
went  from  the  Plain  Dealer  staff' 
the  Press  is  now  handling  the  City  ft 
assignment. 

FRIGIDAIRE  ADVANCES  PIEW 

Dayton,  Ohio,  Sept.  14.— F. 
Pierce,  formerly  household  sales  mi 
ager  of  Frigidaire  Corporatioa  1 
been  made  sales  manager  of  that  < 
ganization  with  direct  supervision  ot 
the  company’s  household,  wholes 
commercial,  retail  commercial,  air  ca 
ditioning.  department  store  and  pub 
utility  divisions.  Mr.  Pierce  entered  * 
refrigeration  business  in  Philadelphu 
1921.  and  came  to  Frigidaire  headqo 
ters  in  Dayton  last  February.  H. 
Newell  is  vice-president  in  charge 
sales  and  C.  .A.  Copp  is  general  si 
manager. 


CHANCES  SLIM  FOR  POLITICAL  LINAGE 


Both  Parties  Feel  Badly  About  It  as  the  Newspaper  Is  Their  Greatest  Ally,  But  the  Money 
Necessarily  Must  Go  to  Radio — The  Democrats  Offer  Revenue  Producing  Plan 

WITH  the  Presidential  political 
canipainn  falling  into  its  regular 
stride,  and  with  the  Democratic  and  they  had  to. 

Republican  coinniittees  lushly  ensconced  were 
and  suavely  in  oi)eration,  newspapers 
can  look  for  an  increasing  yardage  of 
free  publicitv  and  little  or  no  paid-for 
advertising.  ’  The  “ring  around  a  rosy” 


By  JOHN  W.  PERRY  ter  said  it  was  working  to  induce 

11  1  1.  1  • ,  candidates,  both  state  and  national,  to 

The  radio  men,  he  said,  penditures  will  be  paid  out  ot  cam-  ^se  newspaper  space,  but  said  pros- 

smart  and  would  use  the  fact  pai^i  contributions  as  the  bills  accrue,  p^cts  for  much  political  linage  during 

tliat  they  handled  the  political  drives  ‘The  radio  companies  are  taking  no  xhe  next  two  months  “are  not  very 
as  propagaiKla  for  obtaining  future  ad-  chances  on  getting  their  money,"  he  bright,”  The  letter  sent  out  by  James 

vertising.  He  said  that  he  didnt  know  said.  "The  1928  radio  bill  was  paid  as  (i  Stahiman  nnhli^her  nf  the  A'/ic/i 

......  - - - - ,  for  sure  whether  the  bill  for  the  last  the  broadcasts  were  completed.  There 

with  the  press  will  be  practically  campaign  had  been  paid  tor  yet,  point-  were  no  unpaid  balances  ot  any  kind  Southern  Newspaper  Publishers’  As- 

jiiie  this  year  as  it  has  been  in  i—  ^  af^r  the  1928  campaign.  si>ciation,  to  both  committees,  express- 

lus  national  election  years.  _  Referring  to  the  report  that  the  resentment  on  the  part  of  the  dailies 

.  increasing  moinentum  of  criticism  broadcasters  were  seeking  prestige  at  the  smaller  share  of  the  campaign 

ess  groups  and  individual  publish-  rather  than  cash,  Senator  .Allen  said:  funds  being  allotted  to  the  press,  is 

lined  at  each  party  s  evident  par-  received  no  concessions  being  commented  on  wherever  press 

to  radio  broadcasting  has  made  irom  the  radio  companies  e.xcept  the  groups  meet,  and  similar  letters  are 

Kepuhlican  and  Democratic  cam-  30  per  cent  discount  for  commissions  drafted  as  expressing  the  consensus  of 

executives  lubricious  in  their  ex-  usually  given  advertising  agencies  and  the  group.  John  Long,  general  man.* 

lions  and  exceedingly  anxious  not  — —  advertisers  using  quantity  broadcasting,  ^ggr  of  the  California  Newspaper  Pub- 

iend  the  press.  Campaign  execu-  ^  There  are  no  arrangements  made  for  jishers’  Association,  has  been  ordered 

interviewed  by  Editor  &  Pub-  |  ^'‘hhokl.ns  amounts  due.  Bills  will  to  draft  a  letter  subject  to  the  e.xecutive 

R  tins  week  were  prodigann  their  ••JlJlIl  III  d  VirCdL  \^dllSe  be  paid  alter  every  broadcast.  committee’s,  approval,  stating  the  opinion 

Senator  Allen  said  that  arrangements  influential  group  of  publishers, 

for  buying  newspaper  space  are  de-  A.  W.  Shipton.  general  manager  of  the 
pendent  upon  campaign  contributions  SfriiuificM  Illinois  State  Journal,  sent 
and  will  not  be  sett  ed  until  the  cam-  a  letter  this  week  to  all  political  candi- 
paign  has  progressed  lurther.  He  did  dates  in  the  state,  pointing  out  the  ad- 
say,  however,  that  more  money  is  being  vantages  of  newspaper  advertising  over 
spent  this  year  on  “newspaper  contacts  radio  broadcasting 

than  ever  before,  and  that  more  em-  jhe  Nebraska  'association  recently 
phasis  IS  being  placed  on  spot  news  adopted  a  resolution  condemning  the 
values.  comniittee's  attitude  toward  newspaper 

I  regard  the  newspapers,  he  said,  advertising  and  expressing  resentment 
as  our  most  valuable  and  d^endable  the  expectation  that  they  would  print 
allies  and  if  an  additional  $_00,000  is  free  speeches  that  had  been  broadcast 

raised  it  will  be  sjient  entirely  for  paid  at  regular  rates. 

newspaper  space.  7he  resolution  was  sent  to  Senator 

It  would  require  $2,(KX),0(K)  to  con-  Allen  who  responded  to  Parke  F. 
duct  an  adequate  newspaper  advertising  Keays,  field  manager,  in  a  conciliatory 

[  arraiieinR  ’  ■'  —  -  -  campaign.  My  entire  budget  for  pub-  tone,  closing  with  this  statement: 

Democratic  possible  evidence  that  hcity  this  year  is  5:450.000,  with  which  “i  Jq  hope  the  Republican  press  of 

t  turn  some  ^  must  take  care  of  every  item  of  ex-  this  country,  which  as  you  know  couldn’t 

'  Roosevelt-  official  of  the  National  Broad-  pense,  including  radio  broadcasts,  news-  he  taken  care  of  by  advertising  within 

e  feeis  that  c^^sting  Company,  however,  told  Editor  paper  releases,  telegraph  and  postal  the  limits  of  $2,000,000,  isn’t  going  to 
id  been  en-  Fublisher  that  all  bills  for  the  last  charges,  printed  texts  and  personnel.”  turn  venal  because  two  or  three  hundred 

newspapers,  campaign  had  been  paid  and  that  he  In  the  meantime  press  associations  thousand  dollars  'are  snent  on  radio, 
f  rewarding  hnew  of  no  cooperative  movement  of  on  are  continuing  their  caustic  criticism  of  Such  an  action  on  the  part  of  the 
f  the  cause  broadcasters  as  mentioned  the  political  committees’  attitude  toward  Republican  press  would  destroy  the  very 

immittee  to  ^bove.  Paul  Kesten,  of  the  Columbia  newspapers.  The  Nebraska  Press  As-  fine  distinction  which  now  exists  be- 

•  publishers  broadcasting  System,  said  that  so  far  sociation,  for  instance,  has  devised  a  tween  the  newspapers  of  this  country 

ins  and  of-  networks  were  concerned  payment  sticker,  somewhat  similar  to  those  and  the  broadcasting  corporations.” 

art  with  a  “f'rr'e”  was  prompt  and  carefully  often  sent  out  with  free  publicity  stuff.  In  answer  to  this  Mr.  Keays  pointed 
medallion”  prepared  for.  informing  the  committee  sending  it  that  out  that  a  $500,000  appropriation  “would 

osevelt  and  interview  with  Editor  &  Pub-  the  matter  is  considered  political  ad-  all^w  an  average  expenditure  of  $30 

wever,  must  i-isher's  Chicago  correspondent.  Sen-  vertising  and  w'ill  be  published  only  at  with  each  weekly  paper  and  $100  with 

he  buttons  Allen,  speaking  for  the  Republi-  the  regular  advertising  rates  for  such  each  daily  paper  in  the  country.” 

local  party  ‘^^ri  committee,  said  that  a  recent  matter.  The  National  Editorial  As- 

sponsorship  $50,000  appropriation  for  radio  ex-  sociation  in  its  September  service  let- 
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MINIMUM  RATE  DEFEATED 


BASEBALL  CHAMPIONS  REWARDED 


Madrid  Conference 


Vote* 

lation  IS  to  pay  for  the  newspaper  \ _ |  Ba«ic  Telegraph  Charg< 

pace  at  regular  rates.  In  the  second  -  »  _ _ u  ui  •  ..u  .. 

Ke  newspaper  is  to  keep  30  cents  out  ^  that 

f  each  dollar  to  go  toward  the  cost  i  ^ ♦  .i  ^  authorized  for 

lolder”  plan  with  the  aim  of  helping  - ^ -  Canadian,  German  and  other  govern- 

he  newsfapers  as  well  as  furthering  the  Photo  shows  presentation  pennants  to  winning  teams  in  the  Toledo  Blade’s  '^lent  representativ  es  opposed  him. 

Imwratic  cause.  The  newspapers  cir-  third  Junior  baseball  leagues  just  before  tbe  two  teams  met  in  tbe  first  game  A*’  agreement  establishing  the  urgent 

ularized  had  responded  enthusiastically  Qf  their  “World  Series.”  Presentations  were  made  by  Stanley  Speer,  Blade  telegraph  rate  at  double  instead  of  triple 

or  the  most  part  to  the  plan,  he  said.  vice-president  and  business  manager.  Tbe  pennants  are  being  beld  by  Frank  S.  “.  r^te  was  approved  by  the  rate 

Tie  proposed  $100,000  for  newspaper  Newell,  Blade  circulation  director  (left) ;  Commissioner  L.  J.  Mauder  of  the  committee  this  week. 

advertising,  in  the  event  that  it  should  leagues  in  the  center  and  Mr.  Speer  at  the  right.  dispatch  published  in 

«  raised,  will  go  to  newspapers  co-  .  ,  ,  ^^drid  newspapers  last  week  to  the 

'Perating  in  the  plan,  he  added.  "PRESENT-ATION  of  team  pennants  teams  m  each  league.  The  World  effect  that  an  attempt  at  censorship  of 

Mr.  Gore  intimated  that  the  radio  A  and  medals  to  the  players  marked  Championship”  team  will  be  taken  to  news  communications  might  be  made  at 
letworks  are  willing  to  “take  a  chance”  the  finish  of  the  third  season  of  the  Cleveland  Sept.  12  to  a  major  league  the  conference  created  a  profound  im- 
"1  getting  their  money  for  broadcasting  Toledo  Blade’s  junior  baseball  leagues  ball  game.  Stanley  Speer,  vice-presi-  pression  among  delegates,  particularly 
•olitical  addresses  for  the  sake  of  the  recently.  A  “World  Series”  between  dent  and  business  manager  of  the  Blade  among  those  from  Latin-.\merican  coun- 
>testige  accruing  to  the  stations.  He  the  champion  teams  of  the  “American”  presented  the  pennants  and  medals,  tries. 

mderstood,  he  said,  that  the  stations  and  “National”  leagues.  Both  teams  Charles  A.  Henderson  of  the  Blade,  Monsignor  Joseph  Gionfranceschi, 
«d  weed  to  allot  a  certain  amount  of  received  league  pennants  and  the  players  was  secretary  of  the  league,  and  L.  J.  head  of  the  Vatican  delegation,  told  a 
time”  without  definite  arrangements  were  given  individual  medals.  The  sea-  Mauder,  stereotype  foreman  and  Toledo  United  Press  correspondent  he  would 
or  payment,  hoping  to  get  the  money,  son  began  on  May  28  and  a  schedule  athletic  official,  was  league  commis-  oppose  any  attempt  that  might  be  made 
>i  course,  but  willing  to  take  a  loss  if  of  14  games  was  played  by  the  eight  sioner.  at  censtirsliip. 
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NEWSPRINT  PRICE  CUT  STARTS  WITH 
PRICE  BROS.  REDUCTION  TO  $47.50 

Slash  of  Five  Dollars  a  Ton  by  Canadian  Concern  Climaxes 
Week  of  Rumors  —  Other  Companies  Expected  to 
Follow  Suit  Because  of  Contractual  Requirements 


By  JOHN 

ERSISTEXT  rumors  of  a  reduction 
in  newsprint  prices  this  week  were 
climaxed  on  Wednesday  afternoon  with 
an  announcement  by  Price  Brothers  & 
Co.,  Ltd.,  that  they  had  reduced  their 
price  from  $53  to  $47.50  a  ton  f.o.b. 
X'ew  York.  This  cut  was  the  first 
definite  evidence  of  a  downward  trend 
in  prices,  the  possibility  of  which  caused 
much  speculation  earlier  in  the  week, 
when  it  was  reported  small  lots  of 
newsprint  were  being  sold  below  the 
prevailing  Canadian  and  domestic  prices. 

Although  no  other  companies  had  an¬ 
nounced  price  cuts  up  to  the  time 
Editor  &  Publisher  went  to  press,  it 
was  expected  such  action  would  be  forth¬ 
coming  from  several  quarters  before  the 
end  of  the  week.  Contracts  of  other 
newsprint  companies,  such  as  Interna¬ 
tional  Paper  Company  and  St.  Law¬ 
rence  Paper  Company,  require  them  to 
meet  the  lowest  prevailing  market  price 
as  set  by  any  other  Canadian  or  do¬ 
mestic  company.  At  International's 
New  York  headquarters.  Editor  &  Pub¬ 
lisher  was  told  by  an  official  that  no 
new  price  policy  had  yet  been  decided 
upon.  International  has  heretofore  been 
the  bellwether  in  the  price  situation,  and 
its  November  announcements  have  usu¬ 
ally  been  the  first  in  the  field.  For 
several  years  this  condition  placed  the 
coinjiany  virtually  in  the  position  of  set¬ 
ting  the  price  for  the  ensuing  year. 

Price  Brothers’  policy  is  similar  to 
that  of  other  companies,  and  it  was  ex¬ 
plained  by  an  official  of  that  corpora¬ 
tion  that  the  reduction  to  $47.50  was 
motivated  by  a  desire  to  cut  the  price 
to  what  Price  Brothers  believed  to  be 
the  prevailing  low  quotation. 

The  low  price  of  foreign  newsprint 
was  said  in  some  quarters  to  be  a  factor 
in  this  week's  price-cutting.  The  cur¬ 
rent  quotations  on  Scandinavian  paper 
range  around  $37  a  ton  with  cost,  in¬ 
surance  and  freight  paid  to  Atlantic  and 
Gulf  of  Mexico  ports.  Rail  freight  to 
inland  cities  is  added  to  the  price.  For¬ 
eign  imjKirts  for  the  first  seven  months 
of  this  year,  according  to  latest  statis¬ 
tics  of  the  Newsprint  Service  Bureau, 
were  approximately  89,000  tons.  This 
figure  is  about  the  same  as  that  for  the 
corresp<)nding  period  of  1931.  Imports 
in  July,  however,  were  about  600  tons 
below  July  1931.  In  ordinary  times 
89,000  tons  would  be  about  one  or  two 
I)er  cent  of  total  foreign.  Canadian  and 
domestic  newsprint  production,  the 
Newsprint  Service  Bureau  pointed  out, 
but  under  present  curtailed  production 
schedules  it  represents  a  much  higher 
percentage.  It  is  expected,  however, 
that  newsprint  sales  for  the  rest  of  1932 
will  show  a  slight  rise  due  to  slightly 
increased  sizes  of  newspapers.  Sunday 
papers  in  August  were  on  an  average 
three  pages  larger  than  in  July,  and,  the 
Bureau  said,  it  is  expected  they  will  be 
six  jiages  larger  than  August  in  Sep¬ 
tember,  while  dailies  should  increase  an 
average  of  one  page. 

The  Price  Brothers  reduction  to 
$47.50  a  ton  still  leaves  a  margin  of 
more  than  $9  between  that  price  and 
the  Scandinavian  quotations.  Scandi¬ 
navian  mills  at  present  have  no  inten¬ 
tion  of  cutting  their  prices  to  maintain 
the  margin  of  almost  $15  that  has  ex¬ 
isted  between  their  prices  and  tho.se  of 
Canadian  and  .\merican  mills.  Editor 
&  PuBLiSHFji  was  informed  by  a  lead¬ 
ing  representative  of  Scandinavian  mills, 
who  has  just  returned  from  abroad. 

“The  Scandinavian  mills,”  Editor  & 
Publisher’s  informant  said,  “are  tak¬ 
ing  the  position  that  they  will  not  cut 
their  prices  if  they  can  sell  as  much 
tonnage  in  the  United  States  for  1933 
as  they  are  selling  in  1932.  Their  first 
thought  is  to  maintain  sales  at  the  pres¬ 
ent  level.” 

A  departure  in  newsprint  contracts 
may  be  forthcoming  this  fall,  if  a  plan 
now  under  consideration  by  Parsons  & 


F.  ROCHE 

W'hittemore,  American  agents  for  the 
Great  Lakes  Paper  Company  of  Canada 
and  the  L'nion  Paper  Company  and 
Skonvik  Paper  Company  of  Sweden,  is 
put  in  action.  It  is  planned  to  offer 
Canadian  and  Scandinavian  newsprint 
under  a  single  contract  with  a  price  set 
somewhere  between  the  prevailing  Ca¬ 
nadian  and  Scandinavian  quotations. 
Such  a  contract,  it  was  said,  would 
bear  the  advantage  of  assuring  news¬ 
print  delivery  in  the  event  of  accident 
in  transi)ortation  of  foreign  paper  to 
these  shores. 

.\nother  factor  looked  upon  by  those 
interested  in  the  newsprint  situation  as 
leading  to  this  week’s  price  cutting  is 
the  condition  of  leading  companies.  The 
report  of  International  Paper  Company 
this  week  for  the  first  six  months  of 
1932  showed  a  net  loss  of  $2,255,803 
after  necessary  charges  and  taxes  com¬ 
pared  with  a  net  income  of  $1,606,997 
or  $1.75  a  share  on  918,139  shares  of 
seven  jier  cent  preferred  stock  in  the 
first  half  of  19^.  Earnings  for  the 
first  six  months  of  1931  reflected  adjust¬ 
ments  made  to  meet  the  retroactive  $5 
price  reduction  announced  during  the 
first  quarter  of  that  year.  In  the  three 
months  from  April  1  to  June  30  this 
vear  International  showed  a  net  loss  of 
$1,856,236. 

Last  June  Price  Brothers  reported  an 
operating  loss  of  $583,769  for  the  fiscal 
year  ending  Feb.  29.  The  W’eek  follow¬ 
ing  this  report  A.  A.  Aitken,  brother 
of  Lord  Beaverbrook,  British  news¬ 
paper  publisher,  was  appointed  president 
of  Price  Brothers,  succeeding  Col.  J.  H. 
Price,  who  became  operating  vice-presi¬ 
dent.  At  the  same  time  Andrew  P. 
Holt,  son  of  the  president  of  the  Royal 
Bank  of  Canada,  entered  the  company 
as  vice-president,  and  G.  B.  Elwin,  of 
Quebec,  became  treasurer.  Following 
this  entry  of  new  blood  into  Price 
Brothers,  reports  became  current  to¬ 
ward  the  end  of  June  that  newsprint 
prices  were  being  reduced.  Executives 
of  leading  companies  at  that  time  denied 
any  such  intentions,  but  the  situation 
was  felt  to  be  one  of  watchful  waiting 
with  no  one  company  willing  to  assume 
the  responsibility  for  a  break  in  the 
price  structure.  Even  then,  however,  it 
was  said  the  manufacturers  were  aware 
of  the  existence  of  lower  quotations  in 
some  quarters  and  felt  they  would  be 
compelled  by  their  contracts  to  meet 
them. 

During  this  period  of  speculation 
about  prices,  the  situation  was  further 
complicated  by  reports  of  reorganiza¬ 
tion  plans  for  Price  Brothers  under  con¬ 
sideration  by  Lord  Beaverbrook,  whose 
name  was  brought  into  the  picture  after 
appointment  of  his  brother  to  head  the 
company.  In  August,  however,  it  was 
announced  that  the  British  publisher 
had  dropped  his  plan  of  reorganization 
and  another  was  being  considered  by  a 
committee  of  Price  bondholders.  This 
new  plan  was  reported  to  contain  pro- 
I>osals  to  defer  sinking  fund  payments 
on  the  $11,513,600  bond  issue  for  five 
years,  postponement  of  dividend  pay¬ 
ments  on  cumulative  preferred  stock  for 
five  years,  and  issuance  of  income  de¬ 
bentures  to  the  company’s  creditors. 

At  the  same  time  Abitibi  Power  & 
Paper  Company,  Ltd.,  announced  its  di¬ 
rectors  had  decided  to  postpone  pay¬ 
ment  of  bond  interests  pending  the  final 
adjustment  of  the  Ontario  power  serv¬ 
ice  situation  and  a  clearer  view  of  the 
immediate  future  of  business  in  general 
and  the  newsprint  industry  in  particular. 

NAMED  BUSINESS  MANAGER 

Loren  F.  Thompson,  formerly  adver¬ 
tising  manager  of  the  Ukiah  (Cal.) 
Kcdivood  Journal  and  the  Ukiah  Dis- 
patch-Dcmocrat.  has  joined  the  Colusa 
(Cal.)  Daily  .‘iuii  as  business  manager. 


URUE  NAMED  M.  E. 

Promoted  to  Succeed  Late  G.  S. 

McDowell  By  Cincinnati  Enquirer 

(Special  to  Editor  &  Publisher) 
CixciNN.vTi,  Sept  12. — John  Welling¬ 
ton  LaRue,  assistant  to  the  managing 
editor  of  the  Cincinnati  Enquirer,  has 
been  appointed  to 
succeed  (ieorge 
S.  McDowell, 
managing  editor 
of  the  Enquirer, 
who  died  recently. 
The  announce¬ 
ment  was  made 
by  William  F. 
Wiley,  general 
manager  of  the 
Enquirer. 

Mr.  LaRue 
joined  the  En¬ 
quirer  staft'  in 
1919  as  secretary 
to  a  former  man¬ 
aging  editor.  Soon  he  was  made  book 
reviewer  in  addition  to  his  duties  as  sec¬ 
retary.  In  1923  he  became  literary  edi¬ 
tor  and  in  1927  was  made  a  regular 
contributor  to  the  editorial  page.  In 
January,  1931,  the  health  of  ^Ir.  Mc¬ 
Dowell  began  to  fail  and  Mr.  LaRue 
was  given  the  title  of  assistant  managing 
editor. 

In  .■Vpril,  1929,  the  Enquirer  published 
a  poem  “Rural  Night"  by  Mr.  LaRue 
which  was  later  re-published  in  The 
Gypsy,  a  magazine  of  poetry.  This  was 
adjudged  the  “best  lyric  of  the  year’’ 
by  St.  J[ohn  Ervine.  English  dramatist 
and  critic  and  the  author  was  awarded 
a  substantial  prize.  Mr.  LaRue  is  34 
years  of  age  and  married. 


ROGERS  OUT  AGAIN 


New  York  Times  Omits  Cowboy’s 
Feature  For  a  Day . 

Will  Rogers  was  banished  from  the 
.Vi’iu  York  Times  for  a  day  once  again 
this  week.  His  editorial  box,  distrib¬ 
uted  by  the  Me  Naught  Syndicate,  was 
omitted  from  its  accustomed  place  in 
the  Times,  Sept.  13.  This  was  the  only 
newspaper  to  leave  it  out  that  day,  a 
McNaught  Syndicate  official  told  Edi¬ 
tor  &  Publisher. 

Mr.  Rogers’  bo.\  was  highly  critical 
of  newspaper  ethics  in  a  satirical  way. 
The  cowboy-journalist’s  chief  objection 
was  that  a  man  cannot  commit  suicide 
nowadays  without  the  gentlemen  of  the 
press  interfering.  These  gentlemen.  Mr. 
Rogers  inferred,  immediately  dig  up  the 
body  and  ask  the  corpse  such  imperti¬ 
nent  questions  as,  “What’s  the  big  idea 
killing  yourself  around  here  and  not 
notifying  the  press’’;  “Who  did  you 
love,  and  when,  and  why?’’,  and  similar 
queries  of  a  personal  nature. 

Finally,  accordin'^  to  Mr.  Rogers,  the 
press  would  have  the  corpse  get  up  and 
pose  for  the  photographers  and  promise 
to  behave  in  the  future. 


NEW  LOUISVILLE  M.  E. 


Beryl  F.  Miller  Head*  News  Staff 
of  Herald-Post 

(Special  to  Editor  &  Publisher) 

Louisville,  Ky..  Sept.  12 — Beryl  F. 
Miller,  formerly  of  the  Cleveland  Press 
and  NE.\  Service,  has  been  appointed 
managing  editor  of  the  Louisville 
Herald-Post.  W.  L.  Sturdevant,  editor, 
has  announced. 

J.  Blanford  Taylor,  who  came  to  the 
Herald- Post  from  the  Dayton  Daily 
Xeu’s,  was  named  news  editor.  Frank 
M.  Blunk,  formerly  with  the  .Associ¬ 
ated  Press  in  New  York,  takes  over 
the  city  desk,  relieving  W.  Howe  Sadler, 
who  is  assiened  to  special  work. 

Peter  O’Donnell  was  named  sports 
editor. 

Jack  C.  York,  for  10  years  with  the 
Rinninqhani  (.Ala.)  Po.d.  recently 
joined  the  Herald-Post  staff. 

NAMED  MARINE  EDITOR 

W.  G.  Lavelle  has  been  appointed 
marine  editor  of  the  Cleveland  Plain 
Dealer,  succeeding  the  late  George  Cal¬ 
lahan.  He  has  l>een  with  the  paper 
several  years. 


RADIO  CHAINS  DRQp 
BAN  ON  PRICE  TALK 

Advertisers  Win  Fight  to  Tell  Htt 

Much  Their  Goods  Cost — CBS 
Limits  Commercial  Credits  to 
10%  of  Any  Program 

Broadcast  advertisers  got  rid  of  thr 
last  important  fetter  this  week  when  f 
Columbia  Broadcasting  System  and  tit 
National  Broadcasting  Company  droppe 
their  rules  against  mentioning  the  pric, 
of  goods  advertised  by  radio. 

Both  networks  had  held  out  again? 
this  phase  of  direct  selling,  seeking  t 
preserve  listener  good  will.  Most  t 
dependent  stations,  however,  have  pe. 
mitted  price  announcements,  at  least  a 
daytime  programs.  With  advertise 
insistent  and  in  some  cases  hinti® 
broadly  at  prices,  CBS  announced  tfc 
week  that,  effective  Sept.  15,  adw 
tisers  would  be  permitted  to  tell  price 
not  more  than  twice  on  a  quarter-hoc 
program,  three  times  on  a  half-hoe 
program,  or  five  times  on  an  hour  pro¬ 
gram.  Comparative  or  competitm 
prices  are  still  barred. 

NBC,  which  has  allowed  dajii® 
price  announcements  for  a  month  or » 
at  once  let  it  be  known  that  the  restric 
tion  was  off  for  evening  programs  also 
although  no  formal  announcement  va 
issued.  NBC’s  limit :  one  sales  talk  it 
fifteen  minutes,  two  in  half-hour,  foe 
in  hour. 

.As  part  of  the  new  scheme,  Colurabii 
now  limits  sales  talks  to  10  per  cent  oi 
any  program ;  urges  advertisers  to  avok 
having  a  closing  sales  talk  on  one  pro¬ 
gram  followed  immediately  by  a  sale 
talk  on  the  next.  NBC  sets  no  tim 
limit,  but  will  keep  length  of  sales  talk- 
within  bounds  of  “good  ta.ste.” 

While  mo-st  advertisers  will  not  bt 
affected  by  the  CBS  10  per  cent  rule,  a 
substantial  number  of  programs,  includ¬ 
ing  some  of  the  best-known  ones,  lun 
run  over  that  limit  in  the  past- 

Both  N.B.C-  and  Columbia  report  iu- 
creases  in  fall  business.  .Account- 
which  suspend  for  the  summer  month! 
have  signed  new  contracts,  and  pro¬ 
grams  have  also  been  scheduled  for 
sponsors  new  to  radio.  N.B.C.  Septem¬ 
ber  schedules  call  for  18  new  start- 
while  11  more  will  be  added  in  October 
T wo  new  sponsors  have  also  signed  tt 
start  in  December. 

Columbia,  in  its  latest  report,  an¬ 
nounces  seven  new  accounts  for  Sep¬ 
tember  with  eight  old  accounts  return¬ 
ing  to  the  air.  Prominent  in  the  re¬ 
turning  group  is  the  “March  of  Time,’ 
which  will  go  on  as  a  sustaining  featnrr 
until  Nov.  4,  when  its  former  sponsor 
Time  magazine,  w’ill  take  it  over 
Columbia’s  feature  sustaining  programs 
“Church  of  the  Air”  and  “School  oi 
the  Air”  will  also  be  heard  again  inthf 
fall  and  winter  schedules. 

The  trend  in  program  material  thi- 
season,  broadcasting  executives  say,  i- 
toward  drama,  with  mystery  stories  pre 
dominating.  Last  .season’s  fad  for 
15-minute  programs  is  being  definite!; 
replaced  by  half-hour  and  one-hoc 
periods.  Many  sponsors  who  fonnerl; 
had  two  or  three  15-minute  shows  ar 
resuming  with  half  and  full-hour  fea 
tures. 

OCHS  VISITS  NEW  YORK 

.Adolph  S.  Ochs,  publisher  of  thr 
Xeiv  York  Times,  who  has  been  spenii- 
ing  the  summer  at  his  home  at  Lab 
George,  N.  Y.,  following  recovery  fror 
an  operation,  visited  his  office  at  t? 
Times  .several  days  last  week.  He  si- 
reported  to  be  fully  recovered  fiw 
his  illness,  and  has  returned  to  Lab 
George,  where  he  plays  golf  daily.  H' 
will  remain  at  his  summer  home  unt 
Oct.  1. 

DROPS  FORCED  COMBINATION 

The  Amarillo  (Tex.)  Globe  o/s 
Xezvs.  which  formerly  enforced  a  com¬ 
bination  rate  of  15  cents  a  line  for  gf' 
eral  advertising,  has  announced  a  mo'" 
ing  rate  of  1 1  cents  and  an  evening  raif 
of  7  cents.  If  the  combination  is  ustc 
tlie  15-cent  rate  is  still  offered. 


John-  W.  I-.vRue 


I 

i) 


F 

be! 

As 

Se 

da 

an 

tlM 

H: 

mi 

tri 

101 

no 

Ri 

dci 

cal 

cu 

ad 

59 

coi 

m 

us 

w< 

CO’ 

StI 

ra 

wl 

w< 

Tl 

ar 

to 

us 

na 

€V 

na 

ad 

Oi 

tin 

fd 

ot 

ar 

th 

ju 

ne 

St 

ta 

ti< 

ac 

be 

so 

p* 

ar 

ai 

to 

m 

d( 

P' 

tl: 

f< 

oi 

n( 

Cc 

w 

ai 

gi 

ti 

oi 

01 

la 

01 

SI 

C 

ic 

a 

di 

cl 

Cl 

ti 

ti 

ai 

ir 


ti 

si 

a 

0 

tl 

fi 

li 


Editor  &  Publisher  The  Fourth  Estate  for  September  17,  1  9  '6  2 


9 


)R0|' 

ilK 

sll  H,, 
-CBS 

1  to 


of  thf- 
*hen  tfc- 
and  til- 
,'lropint 
tlie  prk, 

again? 
eking  t 
^lost  it- 
ave  per. 
least  a 
vertiser 
hintof 
iced  tt 
.  adver 

II  prices 
ler-honr 
lalf-hoe 
our  peer 
npetitiv! 

da.Mint 
ih  or  K, 
;  restric- 
■ms  aisc 
lent  Ms 
i  talk  it 
ur,  foe 

'olurabii 
■  cent  w' 
to  avoic 
one  pro- 
a  ^e< 
no  time 
les  talks 

not  be 
t  rule,  a 
,  includ¬ 
es,  have 

;port  in- 
Vccouirts 
momk' 
nd  pro- 
iled  for 
Septem- 
r  starts 
October 
igned  tt 

ort,  an- 
or  Sep- 
returr.- 
the  re 
t  Time,’ 
:  featun 
sponsor 
it  over 
■ograms 
:hool  oi 

III  in  the 

rial  thi- 
say,  B 
ries  pro 
tad  for 
lefinitel.’ 
me-hoit 
iorraerl! 
ows  ar 
our  fei 


RK 

of  thr 
ti  spend- 
at  Lab 
ry  fror 

at  tt: 
He  «• 
id  froE 
to  Lab 
ily.  Hr 
re  unti 


ATlOb 

ibe  ®' 

a  core- 
for  gc 
a  more 
ling  rstr 
is  used 


restoring  peace  along  main  street 

Richmond  (Ind.)  Merchants,  Angered  by  Newspaper  Merger,  Demanded  Rate  Cuts — Publisher 
Investigated  Merchandising  Practices,  Also  Own  Advertising  Service,  Improved  Both 


Following  are  excerpts  from  an 
address  delivered  by  Mr.  Harris 
beiore  the  New  York  State  Publishers 
\ssociation  meeting  at  Lake  George, 
Sept.  9: 

"In  we  consolidated  the  two 

— t)ne  a  morning  and  the  other 
an  afternoon  newspaper  and  carried  on 
their  publication  from  one  plant."  Mr. 
Harris  said.  "We  continued  the  same 
make-up  and  features,  except  that  we 
tried  to  fashion  the  morning  newspaper 
for  the  outlying  district  and  the  after¬ 
noon  newspaper  for  the  residents  of 
Richmond  and  of  nearby  towns  to  be 
delivered  on  the  afteriKMin  of  publi¬ 
cation. 

"We  discouraged  duplication  ot  cir¬ 
culation  and  lowered  the  combination 
advertising  rate  of  the  two  newspapers 
5%  and  gave  another  5Vf  cash  dis¬ 
count  on  bills  before  the  tenth  of  the 
month.  The  large  cash  discount  enabled 
us  to  spot  the  merchants  whose  credit 
nas  becoming  impaired.  The  5'/r  dis¬ 
count  was  granted  rather  than  a 
straight  10%  reduction  in  advertising 
rates  to  those  who  used  our  credit  on 
which  to  do  business. 

"Some  publishers  may  wonder  whether 
we  have  an  ‘enforced  combination  rate.' 
The  answer  is  that  our  one-paper  rates 
are  so  high  that  no  merchant  can  af¬ 
ford  to  aclvertise  in  one  paper  without 
using  the  other.  The  ‘enforced  combi¬ 
nation’  expression  is  erroneous  because 
every  newspaper  has  ‘enforced  combi¬ 
nation  rates.’  No  publisher  will  sell 
advertising  exclusively  for  one  edition. 
Our  two  newspapers  are  published  as 
two  separate  and  distinct  entities,  one 
edited  for  the  rural  districts  and  the 
other  for  urban  readers.  .Advertisers 
are  required  to  buy  both  the  city  and 
the  rural  circulation  in  our  two  paiiers 
just  as  they  buy  it  in  any  metroiMilitan 
newspaper. 

“Through  a  chain  of  unusual  circum¬ 
stances  we  suddenly  found  ourselves 
face  to  face  with  an  organized  adver¬ 
tiser  ire.  We  had  built  our  newspaper 
according  to  what  we  believed  was  the 
best  formula,  but  unwittingly  had  done 
so  in  a  manner  which  created  the  im¬ 
pression  that  we  were  unduly  selfish 
and  independent.  In  the  eleventh  hour 
and  almost  too  late,  we  were  forced 
to  recognize  that  we,  the  publishers, 
misunderstood  or  rather  lacked  an  un¬ 
derstanding  of  the  advertiser  and  his 
problems. 

“Our  efforts  to  obtain  advice  from 
the  advertisers  met  with  suspicion.  We 
found  that  a  mutual  deep-seated  feeling 
of  suspicion  separated  us.  \N’e  could 
not  talk  each  other’s  language.  So  we 
called  in  an  interpreter.  'This  man  once 
worked  on  our  pajjer  and  knows  onr 
advertisers.  He  left  our  pa|)er  and 
gained  a  reputation  as  a  retail  adver¬ 
tiser,  and  finally  engaged  in  the  work 
of  counselling  large  retail  advertisers 
on  special  problems.  Able  to  talk  Imth 
languages,  accepted  by  both  parties  as 
one  competent  to  offer  advice,  he 
stepped  into  the  breach  very  nicely. 
Our  advertisers  gave  him  frank  opin¬ 
ions  and  we  did  the  same.  In  less  than 
a  year,  our  situation  changed  from 
destructive  animosity  to  one  of  mer- 
chant-newspaiier  ccHiperation  that  is  sin¬ 
cere  and  constructive. 

“When  the  demand  for  lower  adver¬ 
tising  rates  assumed  general  propor¬ 
tions.  the  agitation  culminated  in  the 
appearance  of  a  committee  of  the  lead¬ 
ing  merchants.  They  demanded  lower 
rates  and  repeated  the  same  story  which 
you  have  heard  from  your  own  adver¬ 
tisers. 

“In  its  initial  call,  this  committee 
stated  that  it  did  not  want  us  to  curtail 
our  trading  territory  or  the  quality  of 
our  product,  because  they  realized  that 
the  trading  territory  had  to  be  held 
for  the  local  merchants,  but  they  be¬ 
lieved  that  we  should  reduce  our  oiier- 


By  E.  H.  HARRIS 

Publisher  Richmond  (Ind.)  Palladium  Item 


ating  costs  and  follow  this  retrench¬ 
ment  with  a  reduction  in  advertising 
rates. 

‘‘Having  already  put  into  effect  a 
10%  general  reduction  of  the  pay  roll, 
and  still  being  close  to  red  figures,  due 
to  monthly  reductions  in  advertising 


E.  H.  Harris 

space,  we  began  to  study  what  might  be 
(lone,  definitely,  siiecifically  and  con¬ 
structively  to  relieve  the  merchants  who 
admittedly  were  in  a  precarious  finan¬ 
cial  situation. 

"Our  first  step  was  to  set  up  a  ‘theo¬ 
retical’  store  which  would  supply  and 
cater  to  the  merchandising  wants  of  the 
individual  having  the  average  income 
prevailing  in  our  community.  We  then 
brought  in  the  shopping  crew  which  is 
used  by  the  Better  Business  Bureau  in 
Cincinnati,  to  shop  at  our  local  stores, 
and  to  see  how  near  these  stores  met 
the  average  demands  of  the  average 
customer  in  Richmond. 

"We  found  that  many  of  our  local 
stores  carried  stocks  that  were  entirely 
out  of  balance  with  the  general  de¬ 
mands,  and  that  they  were  not  doing  a 
gcKKi  job  of  merchandising. 

"Along  with  this  investigation,  we 
conducted  a  study  of  our  own  local  ad¬ 
vertising  copy  to  see  if  we  were  giving 
the  merchant  the  full  benefit  of  our 
s|)ace .  Our  advertising  staff,  which 
consists  of  eight  men,  writes  alxiut  90 
|)er  cent  of  the  local  copy.  The  result 
of  this  investigation  was  more  startling 
than  were  the  facts  obtained  in  regard 
to  the  methods  of  the  merchants. 

‘■(Tur  advertising  department,  like 
most  advertising  departments,  had  con¬ 
centrated  for  many  years  on  selling 
more  space  and  inducing  the  merchant 
to  fill  the  space  with  items  which 
seemed  to  need  advertising  most  at 
that  particular  time. 

"The  investigation  showed  that  it  was 
necessary  to  put  our  own  house  in 
order  before  we  could  ask  the  merchant 
to  do  a  better  job  of  merchandising. 
Better  and  more  timely  copy  was  neces¬ 
sary  in  cooperation  with  better  and 
more  timely  buying  on  the  part  of  the 
merchant. 

‘‘To  have  told  the  merchants  iKiint 
blank  that  they  were  doing  a  rotten 
job  of  merchandising  would  have  been 
the  height  of  folly,  but  we  did  announce 
that  we  were  planning  a  school  in  Cin¬ 
cinnati  for  our  advertising  staff,  and  if 
one  or  two  of  them  cared  to  sit  in  at 
these  meetings,  as  advertising  men,  we 
would  be  glad  to  have  them  present. 


“For  the  first  meeting,  we  invited  the 
largest  and  most  progressive  merchant 
in  our  town,  and  asked  him  to  forget 
that  he  was  a  merchant,  and  to  attend 
as  a  newspaiK-nnan.  The  results  were 
so  .satisfactory  and  enlightening  to  the 
merchant  who  attended  that  he  asked 
us  to  invite  some  of  his  competitors  for 
the  next  meeting,  which  we  did.  taking 
two  other  important  merchants. 

"The  schools  lasted  from  three  to 
four  hours,  once  each  week,  and  all 
subjects  iiertaining  to  advertising  and 
merchandising  were  open  for  discussion. 
These  meetings  continued  until  we  had 
requests  from  almost  all  of  our  leading 
local  merchants  to  be  allowed  to  attend. 

"W’e  then  brought  this  merchandising 
man  to  Richmond  for  one  day  every 
week  to  consult  on  merchandising  and 
advertising  problems  and  to  act  as  the 
stores'  representative  in  matters  which 
came  up  for  discussion  between  the 
merchant  and  the  newspaiiers. 

"W’e  made  a  survey  of  our  mechan¬ 
ical  costs  to  determine  just  how  much 
more  advertising  we  could  carry  with¬ 
out  adding  to  our  current  expense.  In¬ 
asmuch  as  we  had  established  a  mini¬ 
mum  number  of  pages  per  day.  we  did 
not  want  to  disturb  this  arrangement 
because  of  the  dangers  of  outside  com- 
jietition.  Therefore  it  was  necessary  to 
run  an  e.xtremely  loose  newspaiier.  .As 
we  had  a  certain  number  of  employes 
to  carry  on  our  pay  roll,  irrespective  of 
the  advertising  and  news  content,  we 
determined  that  the  amount  of  extra 
advertising  which  we  could  handle  with¬ 
out  additional  expense  was  about  25  per 
cent. 

“W’e  then  proposed  to  the  merchants 
that  we  would  offer  them  a  ‘depression 
plan’  which  would  be  operative  only  for 
thirty-day  peri(xls,  until  the  merchandis¬ 
ing  situation  had  improved  to  the  point 
where  the  plan  could  be  abandoned. 

"The  merchant  who  carried  the  same 
amount  of  space  in  the  current  month 
which  he  carried  in  the  corresponding 
month  of  the  preceding  year,  would  re¬ 
ceive  a  25  per  cent  bonus  in  space. 

"The  plan  was  accepted  by  the  mer¬ 
chants  and  together  with  the  other 
phases  of  our  program  ironed  out  our 
difficulties  and  established  a  much  more 
harmonious  and  friendly  feeling  between 
the  advertiser  and  the  newspaper,  and 
in  addition  enabled  us  to  hold  our 
revenue. 

“The  plan  is  still  in  effect,  and  is 
oiierating  from  month  to  month  only. 

"Our  ‘interpreter’  who  knows  the  in¬ 
timate  thoughts  of  many  of  our  adver¬ 
tisers  and  advertisers  in  other  cities, 
has  found  several  newspaper  criticisms 
that  are  universal  and  therefore  worthy 
of  heed.  I  have  asked  him  to  express, 
as  concretely  as  he  could,  a  few  of  his 
outstanding  criticisms.  His  statement 
follows : 

"  ‘Most  retail  advertisers  are  con¬ 
vinced  that  at  any  reasonable  rate  the 
most  constructive  and  productive  adver¬ 
tising  investment  is  in  daily  newspapers. 
This  is  the  strength  that  has  hekl 
against  all  newspaper  weaknesses.  Ad¬ 
vertisers  discovered  this  force  as  a 
natural  by-prcKluct  of  the  interest  in 
news.  By  gradual  steps  and  through 
skill  this  by-product  of  newspaper  pub¬ 
lishing  was  developed  and  has  become 
the  newspapers’  chief  source  of  revenue. 
By  some  strange  development  of  reason, 
newspapers  have  accepted  responsibility 
for  and  toward  advertising  in  ways  that 
are  at  the  same  time  extremely  patron¬ 
izing  and  neglectful. 

“  ‘Newspapers  have  put  advertisers' 
interests  foremost  by  extending  the 
audience  of  their  papers  beyond  reason¬ 
able  bounds,  resorting  to  appeals  far 
beyond  news  in  order  to  add  doubtful 
gains  to  their  circulation.  In  offering 


to  the  advertiser  the  opportunity  to  sell 
his  prixlucts  to  reaclers,  newspapers 
off  er  him  nothing  more  than  white  space 
and  an  audience.  Newspaper  efforts  to 
make  this  white  space  anything  more 
than  a  high  stakes  gamble  are  woefully 
negligible. 

“  ‘It  has  been  said  that  of  all  the 
sellers  of  useful  commodities  the  seller 
who  knows  less  and  cares  less  about 
the  use  of  his  commodity  is  the  seller 
of  newspaper  white  space.  With  the 
advertiser-  caged  up  by  cut-off  rules,  he 
is  left  to  his  own  devices  and  permitted 
to  forget  law  and  order  with  the 
privileges  going  to  the  strong  and 
blatant.  The  opportunity  to  engage  in 
the  melee  is  open  to  all,  with  none  car¬ 
ing  for  the  consequences.  Newspapers 
constantly  persuade  advertisers  that 
"Thar's  Gold  in  them  Pyramids’’  but 
seem  to  care  for  nothing  but  the  adver¬ 
tiser's  gold.  True,  there  is  gold  in 
newspapers’  pyramids  but  few  publish¬ 
ers  can  begin  to  tell  the  advertiser  how 
to  get  it  out.  The  advertiser  is  per¬ 
mitted  to  dig  without  direction  and 
with  very  inadequate  tools  and  then 
gives  up  in  disgust. 

“  ‘.Advertising  results  should  be  the 
publisher’s  responsibility.  The  pub¬ 
lisher  who  seems  to  know  why  he  wants 
certain  kinds  of  subscribers  and  has 
found  ways  to  interpret  news  to  these 
people  in  most  acceptable  form  should 
be  in  best  position  to  know  the  kind  of 
advertising  appeals  that  will  loosen 
these  readers’  purse-strings. 

“  'The  publisher  is  a  tyixjgraphical 
expert  who  knows  how'  to  govern  dis¬ 
play  value  and  how  to  direct  attention 
to  matters  of  greatest  interest.  If  he 
really  understands  the  fundamentals  of 
this  art,  he  should  be  able  to  give 
valuable  aid  to  advertisers. 

"  ‘The  publisher  knows  how  to  write 
so  that  people  may  read  and  understand. 
A’et  much  that  is  printed  in  his  adver¬ 
tising  columns  falls  far  short  of  these 
simple  requirements. 

“  ‘Publishers  protest  that  responsi¬ 
bility  for  the  use  of  advertising  is  dan¬ 
gerous.  This  is  an  admission  that  ad¬ 
vertising  is  an  expert’s  game.  Publishers 
say  that  advertisers  resent  advice  as  to 
the  use  of  advertising.  This  is  true 
because  few,  if  any,  newspapers  have 
ever  demonstrated  to  advertisers  that 
they  really  know  what  to  do  with  the 
space  they  sell.  The  very  existence  of 
a  large  number  of  incompetent  “push¬ 
cart”  advertising  agencies  is  proof  posi¬ 
tive  that  advertisers  eagerly  seek 
professional  advice  on  the  use  of  news¬ 
paper  white  space.  These  agencies 
exact  a  heavy  toll  and  do  little  good. 
New^spapers  can  render  a  far  superior 
service  to  advertisers  without  increasing 
their  overhead  by  the  simple  process  of 
diverting  the  time  and  talent  of  staff 
members  now  engaged  in  mere  solicita¬ 
tion  to  the  more  constructive  work  of 
counsel  and  prcxluction. 

“  ‘An  important  portion  of  every 
newspaper’s  payroll  goes  for  solicita¬ 
tion.  Most  advertisers  look  upon  the 
average  advertising  solicitor  as  little 
more  than  a  glorified  errand-boy  and 
often  something  of  a  pest.  This  im¬ 
portant  job  of  customer  contact  has 
fallen  in  bad  repute.  Most  men  who 
fill  such  positions  are  reasonably  intel¬ 
ligent  and  can  be  made  to  hold  greater 
self-respect  and  a  more  interesting  and 
promising  outlook  on  their  vocation  if 
they  cease  being  “space-hounds”  and 
become  “space-utilizers.”  A  complete 
reversal  of  viewpoint  is  necessary.  In¬ 
stead  of  considering  themselves  em¬ 
ployes  of  newspapers,  solicitors  should 
consider  themselves  employes  of  ad¬ 
vertisers.  The  men  who  represent  a 
newspaper  to  advertisers  should  prove 
to  advertisers  an  ability  to  take  any 
given  advertising  expenditure  and  de¬ 
velop  from  it  the  greatest  potential 
(Continued  on  page  43) 
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NEW  RADIO  REGULATION  BASIS  URGED 
BEFORE  NEW  YORK  PUBLISHERS 


VISITED  BERMUDA 


P.  O.  WARNS  AGAINS 
VOTE  TAMPERING 


Present  Rules  Permit  Unfair  Competition  With  Press,  Evans 
Says — Political  Campaign  Plans  Outlined — 
Association  Merger  Discussed 


By  ARTHUR  ROBB 

The  fundamental  basis  of  radio  ation  were  outlined  bv  W  X  Hardv 
broadcasting  governmental  regula-  manager  of  the  Pennsylvania  Xews’ 
tion  IS  wrong,  makes  broadcasting  an  paper  Publishers  Association  \vhich 
unlair  competitor  of  the  newspaper,  and  effected  such  a  merger  of  craft  -nut 
Its  change  will  demand  the  entire  atten-  territorial  organizations  several  vear^ 
tion  ot  the  newspa|)er  industry,  S.  How-  a^t). 

ard  Evans,  New  York  representative  of  .Savings  which  mav  aggregate  at 
the  rc»i/i<ru  (  Cal  )  /  reePrew  declared  present  more  than  $100,000  have  been 
l^fore  the  New  \ork  State  Publishers  effected  bv  co-operative  buving  through 
Assf^iation  meeting  Sept.  9  and  10  at  a  central  office,  it  was  stated  by  William 
the  Hotel  Sagamore,  Lake  George  ().  Dapping,  publisher  of  the  -lubuni 
Regulation  of  broadcasting  has  been  C  itizen- Advertiser  and  president*  of  the 
based  upon  the  assumption  that  radio  is  As.sociated  Dailies,  under  whose  ausnice! 
purely  a  commercial  means  of  commum-  the  enterprise  was  begun  some  mo. 
ca,.oj  l,k.,l»,  ,.lj.raphco„„»™.  »  ,l  u,'  l)a|,„i„B  te  iL.TpJSS 

Mr.  Evans,  who  has  Closely  Studied  the  charge  of  the  organization  s  nee  its 
entire  question  m  connection  with  the  establishment  and  reported  that  nnr 
campaign  ot  H.  ().  Davis,  publisher  of  chases  have  been  made  for  everv  news- 
the  \entura  daily,  for  revision  of  the  iiaper  department,  with  savings 'ranging 
government  s  radio  policy.  Lntil  re-  from  a  few  cents  to  several  hundred 
cently,  the  broadcasting  companies  have  dollars  on  individual  accounts  .Several 
not  recognized  that  th^-  have  any  publishers  are  using  newsprint  ‘bought 
public  service  obligation  similar  to  that  he  .said,  at  less  than  $40  per  ton  deliv- 
of  the  newspaiier,  he  said,  and  have  ered.  Groups  in  other  sections  have 
succeeded  m  diverting  any  such  theory  manifested  keen  interest  in  the  opera- 
trom  the  legislation  and  commission  tion.  according  to  Mr.  Dapping  and 
rules  affwting  their  activities.  He  pre-  while  the  Xew  York  group  has  not 
dieted  the  possibility  that  radio,  in  accepted  additional  members  during  its 
assuming  such  resixinsibility,  might  formative  period,  it  has  made  its  infor- 
eventually  come  under  control  of  the  mation  available  to  inquirers 
press,  giving  to  newspapers  owning  such  Other  savings  through  reduction  in 
tacihties  a  tremendous  advanUge  over  wage  scales  throughout  the  state  were 
others  shut  out  by  the  limited  number  reix.rted  in  detail  bv  Karl  O.  Thiessing 
ot  wave  bands.  .  ,  .  .  ,  ,  Syracuse,  executive  secretary.  The 

Mr.  Evans  sa\y  in  this  tundamental  average  reduction  in  printing  trade 
tallacy  of  regulation  the  reason  for  pay-  union  scales  since  the  Januarv  meeting 
inent  by  political  parties  for  broadcast-  has  been  about  $2.7.=!  per  'week  he 
ing  of  campaign  speeches  which  news-  declared  ’ 

pa^rs  w;ereexp^t^  to  publish  p  news.  Economy  in  operation  was  also  the 
and  advised  publishers  to  work  for  a  theme  of  Frank  E.  Gannett,  Rochester 
change  in  the  regulatory  system.  in  his  prediction  that  the  Teletypesetter 

William  Thomson,  dirmor  of  the  ^-oyld  shortly  be  placed  on  the  market 
Bureau  of  Advertising.  A.N.P.A..  tol-  i„  quantity  and  that  other  mechanical 
owed  Mr.  Evans  address  With  an  out-  devices  for  newspapers,  permitting 

line  of  the  advertising  plans  forinulat^  great  economv  over  present  methods, 
to  date  by  the  Democratic  and  Repub-  ^^-ould  be  available  probablv  before  the 
lican  campaign  committees.  Both  par-  end  of  the  vear 

ties,  he  said,  had  apparently  reached  an  die  positive  side.  Mr.  Thomson 

radio  expenditures  to  refused  to  be  over-optimistic,  but  he 
^’50,000  each,  to  be  paid  when  as  and  poised  to  two  new  campaigns,  about 
It  campaign  tunds  permit.  The  total  ^  begin  newspaper  advertising,  upon 
advertiMng  ^^t  of  the  Democratic  ^.hich  the  Bureau  of  Advertising  has 

Sfoo^ono  1  expended  much  effort  over  several 

$100,000  IS  scheduled  to  be  used  for  months.  Throughout  the  national  adver- 
space  m  inde^ndent  and  Democratic  dsing  field,  he  said,  there  was  evident 
newspai^rs.  The  I^ublican  advertis-  ^  disposition  to  be  on  the  move 

ing  budget  IS  $450,000,  with  a  so  far  contrast  to  the  deadly 

indeterminate  amount  for  newspai^r  hopelessness  which  has  been  dominant 
space.  Both  parties,  he  said,  regarded  through  a  large  part  of  the  vear. 
the  newspaper  advertising  as  patronage.  ' 

and  it  was  difficult  to  dispel  from  the  tee  ‘s ’SinL  hv  H  M 
minds  of  the  party  managers  *e  Idea  continue '  to  revolvi  around 

-s  .o 

hinged  in  large  part  on  the  intention  publications  created  and 

to  counteract  a  “whispering  campaign"  "Pirated  for  hat  purpose  alone.  Efforts 
to  the  effect  that  Gov.  Roosevelt  is  in  legislative  se.ssion  to  for¬ 
bad  health,  the  idea  being  that  his  voice.  ^  definition  a  legal  new,s- 

splendidlv  adapted  to  radio  acoustics.  successfully 

wdll  corr'ect  that  impression.  Funds  are  deferred  for  consideration 

to  be  raised,  it  is  planned,  by  news-  «'Y  ‘^e  summer. 

paiier  advertising  on  the  sale  of  cam-  .A  laboratory  experiment  in  rate 
Uign  medallions,  full  details  of  which  adjustments  was  described  by  E.  H 
appear  in  another  column.  n  Richmond 

The  question  of  printing  in  news-  nnd  )  Pa/Wmm-//c»ii.  and  chairman  of 
papers  campaign  speeches  which  had  the  A  N/  A  radio  committee.  Because 
alreadv  been  broadcast  was  discussed  bv  "t  the  detailed  concrete  nature  of  his 
several  members.  Xone  would  commit  statements,  his  aildress  is  carried  sub- 
himseU  to  the  exclusion  of  such  matter  stantially  in  other  columns, 
from  his  newsiiaper.  but  the  opinion  On  the  editorial  side.  Mrs.  Zell  Hart 
was  expressed  that  the  inequitable  situ-  Deming.  publisher  of  the  H’arrcn  (O.f 
ation  might  be  corrected  if  all  news-  Tnhune-Chronicle.  cataloged  a  long  list 
pajx'rs  tfiok  a  united  stand  tovimit  news  of  features  which  her  newspaper  has 
jHiblication  of  speeches  for  which  the  used  to  maintain  local  interest.  Her 
radio  had  received  pay.  address,  with  that  of  Mr.  Harris  and 

The  question  of  consolidating  into  one  of  Harry  L.  Gage,  vice-president  in 
organization  the  New  York  State  Pub-  charge  of  sales  for  the  Mergenthaler 
lishers  .Association,  the  New  York  Linotype  Co.,  constituted  the  scheduled 
Press  .Association,  and  the  New  York  evening  program  opening  the  two-day 
.Associated  Dailies  was  discussed  fully  session.  P.  S.  Harrison,  editor  of  Har- 
and  referred  to  a  committee  instructed  risons  Reports,  New  A'ork,  informally 
to  confer  with  the  other  groups  and  described  new  efforts  by  motion  picture 
report  at  the  annual  meeting  in  Janu-  producers  and  theatre  owners  to  inter- 
arv.  The  advantages  of  combined  oper-  specie  advertising  with  their  programs. 


Employes  Found  “Mishandli,j 
Straw  Ballots  for  Newspaper! 
and  Periodicals  Will 
Be  Dismissed 


Bv  George  H.  Maxxi.vg 


( Washington  Correspondent 
Editor  &  Publisher)  ' 


Henry  F.  Misselwitz,  White  House  re¬ 
porter  for  the  United  Press,  and  Mrs. 
Misselwitz,  photographed  in  Bermuda 
where  they  spent  a  vacation.  Mr.  Mis¬ 
selwitz  returned  to  work  last  week. 


Mr.  Gage,  formerly  advertising  direc¬ 
tor  of  B.  Altman  &  Co.,  New  York, 
answered  the  assigned  question  “Are 
.Advertisers  Human?"  He  declared  he 
had  retired  from  the  retail  business  in 
New  A^ork  to  escape  its  inhumanity, 
inherent  in  the  business  and  manifested 
in  many  ways.  He  gave  hearty  ap¬ 
proval  to  the  efforts  detailed  by  Mr. 
Harris  toward  solution  of  retail  adver¬ 
tising  difficulties. 

Golf  occupied  Saturday  afternoon,  the 
prize  going  to  S.  S.  Wallace,  business 
manager  of  the  Buffalo  Times,  whose 
net  83  on  the  difficult  Sagamore  links 
placed  him  far  in  the  lead.  The  22 
contestants  were  divided  into  two  teams, 
each  member  of  the  winning  combi¬ 
nation  being  awarded  a  small  prize. 

Problems  of  unemployment  relief  faced 
by  New  York  State  were  the  subject  of 
the  dinner  address  by  Charles  D. 
Osborne,  publisher  of  the  Auburn  Citi- 
sen-Adz'crtiser  and  a  member  of  the 
state  temporary  emergency  relief  admin¬ 
istration.  Possibilities  of  relief  through 
the  Reconstruction  Finance  Coriwiration 
were  liable  to  overestimation  in  many 
localities,  he  declared,  as  under  the  law 
this  avenue  was  closed  to  many  activities 
unless  all  other  resources  were  unavail¬ 
able.  Mr.  Dapping  of  the  Citizen- 
.Advertiser  was  toastmaster  at  the 
dinner. 

An  interesting  feature  of  the  meeting 
was  an  exhibition  of  small  advertising 
by  the  .Vcic  York  Times.  Several  hun¬ 
dred  specimens  of  composition  in  single 
and  double-column  space  submitted  in 
the  recent  Times’  competition  among 
advertisers,  agencies,  and  typographers 
constituted  the  exhibit,  which  attracted 
continuous  attention. 


W.vsHi.VGTOX,  Sept.  14  —  The  P  . 
Office  Department  has  issued  a  warni- 
to  all  iiostmasters  and  postal  empluv. 
against  "mishandling”  of  postcards  ' 
letters  carrying  ballots  used  bv  nc«. 
jiapers  and  magazines  for  straw  vott 
in  the  present  Presidential  campaign. 

The  warning  was  placed  in  the 
Postal  Bidletin,  which  goes  to  all  posj. 
offices  of  the  first,  second,  and  tlnn. 
class,  and  to  many  private  subscribe' 
and  public  agencies.  It  reads: 

“.A  number  of  complaints  have  bee 
received  by  this  department  to  the  elite 
that  ballots  or  ‘straw  votes’  being  take 
by  newspaiiers  and  magazines  and  tra®. 
mitted  through  the  mails  show  evident* 
of  mishandling  by  postal  employes. 

“Any  interference  with  the  prope 
handling  of  this  mail  matter  will  kl 
deemed  sufficient  cause  for  dismissa 
from  the  .service. 

“Postmasters  are  directed  to  bullet 
this  warning  in  their  offices  and  to  set 
that  such  care  is  taken  in  handling  u 
these  election  poll  ballots  or  ‘stm 
votes’  as  will  obviate  any  cause  for  com¬ 
plaint  against  the  postal  service. 

“.Any  violation  of  these  instructktt 
should  be  immediately  reported  to  tbt 
bureau  of  the  First  Assistant  Postmaste 
General,  division  of  postoffice  servict. 

The  warning  was  signed  by  Firs 
.Assistant  Postmaster  General  .\rd 
Coleman. 

In  the  absence  of  Mr.  Coleman  from 
Washington,  Lorel  N.  Morgan,  DepMy 
First  .Assistant  Postmaster  General 
pleaded  ignorance  of  the  cause  of  tbt 
bulletined  warning.  He  refused  to  make 
jiublic  the  names  of  the  complainant 
or  even  to  make  known  specifically  jus 
what  the  complaints  covered. 

Mr.  Morgan  admitted  “evidence  « 
mishandling"  might  mean  one  of  sev¬ 
eral  things,  including  tampering  aritt 
the  votes  carried  oil  postcard  ballot, 
though  he  deprecated  the  suggestioc 
that  a  postal  employe  would  be  guilt 
of  such  a  thing. 

Asked  by  Editor  &  Publisher  to 
make  public  the  nature  of  the  com¬ 
plaints  even  if  he  would  not  name  tk 
complainants,  Mr.  Morgan  said  he  (K 
not  believe  that  would  be  advisable  and 
indicated  he  did  not  believe  they  involved 
tamjiering  with  the  straw  votes,  thougt 
he  would  not  make  that  positive  state 
ment. 


MURPHY  SUCCEEDS  PEARSON 


WAGE  AGREEMENT  REACHED 

Chic.-vca),  Sept.  13 — Chicago  job  shop 
employers  of  union  printers  met  today 
and  ratified  the  proposed  agreement  on 
wages  and  working  conditions,  Harry 
G.  Cantrell,  secretary  of  the  Franklin 
.AsscKiation.  announced.  Terms  of  the 
agreement  were  not  disclos^,  however, 
pending  ratification  by  Chicago  Typo¬ 
graphical  Union  No.  16  on  Sunday. 
Sept.  18.  It  is  understood,  however, 
that  the  jiroposal  includes  a  reduction 
from  the  $1,291  scale  now  in  force. 


Baltimore  Sun  Tranifert  Him  Fro« 
London  to  Waahington 

( Sprciol  to  Kditor  &  Publisher) 

Washixgtox.  Sept.  13 — M.  Farnw 
Murphy  of  the  Baltimore  Sun’s  Londot 
bureau  will  be  transferred  to  the  Wash- 
ington  bureau  to  fill  the  vacancy  result 
ing  from  the  dismissal  of  Drew 
for  a  series  of  “embarrassments”  to  thf 
paper  which  followed  joint  authorshif 
of  “More  Merry-Go-Round.” 

Mr.  Murphy,  who  went  to  Londot 
several  months  ago  after  serving  in  m 
local  office  of  the  Sun,  was  head  of  w 
bureau  a  few  years  ago  when  J.  Fro 
Essary  was  in  London  for  a  year,  nis 
career  includes  service  with  the  C/iirW] 
T ribune  and  positions  in  practically  at 
European  capitals.  ,  ,, 

James  A.  D.  Emmart.  an  editoni 
writer  at  the  present  time,  will  be  soil 
to  London  as  successor  to  Murphy. 


las 


OREGONIAN  NAMES  “SPECIAL” 

A’crree  &  Conklin  has  been  appointed 
national  advertising  representative^  of 
the  Portland  Oregonian  effective  Nov. 
1.  Prior  to  two  years  ago  this  firm 
represented  the  Oregonian  for  22  years 


WAYNICK  IS  ARBITRATOR 

Capus  \Yaynick.  editor  of  the  Hijf 
Point  IN.  C. )  lintcrprisc,  who 
credited  with  having  successfully  ne^ 
tiated  terms  to  end  the  recent  ^ 
mill  strike  at  High  Point,  has  ^ 
asked  by  Governor  O.  Max  Gar^ 
to  act  as  intermediary  between  stnKtfi 
--■.,1  five  Thomasville  (N.  C.)  ChJi 
Company. 


! 
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WASHINGTON  PRESS  RIDDLES  CHARGES 
‘  IN  MITCHELL  BONUS  ARMY  REPORT 
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£ye- Witness  Stories  and  Photos  Reproduced  By  Local  Dailies 
As  Attorney  General  Repeats  Earlier  Hints  That 
Newspapers  Misrepresented  Situation 


W 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 

ASHIXGTOX,  Sept.  15. — Attor- 


gas  on  the  infant  as  there  were  con¬ 
flicting  statements.  Physicians  naturally 
were  reticent  about  talking,  due  to  the 
furore  being  raised  at  the  time  about 
the  use  of  tear  gas  on  citizens  and. 
als'  and  undesirables  was  received  by  probably,  because  Gallinger  is  a  munici- 
newspapermeii  here  with  mingled  amuse-  pal  hospital  of  the  District  of  Columbia, 
ment  and  indignation — and  immediately  Xeverthcless  the  IVashington  Evening 
torn  to  shreds  by  some  extremely  able  Star  of  Aug.  1  carried  an  interview 
rritical  writing  and  marshalling  of  facts  with  Dr.  J.  H.  Kelk,  assistant  superin- 

.  ....  1  II  1 1  . -1 — 1 — A  * - 1 — i  -a;,...*: — 


Mitchell’s  voluminous  attempt  to  prove 
the  unfortunate  "B.E.F.”  was  to  a  large 
extent  composed  of  ex-convicts,  radi- 


ing  home  (the  shack  had  been  occupied 
by  William  P.  Bowling,  a  Florida  vet¬ 
eran.  his  wife  and  three  small  children), 
but  on  the  order  of  his  commanding 
officer,  Capt.  Turner,  could  say  no 
more.” 

Proof  that  the  troops  and  the  troops 
alone  fired  the  shacks  at  the  Pennsyl¬ 
vania  avenue  site  (where  the  picture  of 
Private  Davis  was  taken)  is  overwhelm¬ 
ing.  Xewspapermen  who  were  eye  wit¬ 
nesses  to  the  evacuation  are  agreed  on 
that  and  in  interviews  published  in  the 
Aug.  13  issue  of  Editor  &  Publisher 
these  newspapermen  easily  refuted  Sec¬ 
retary  Hurley’s  earlier  statement'  that 
the  soldiers  did  not  apply  the  torch. 

The  Mitchell  report  was  raked  fore 
and  aft  in  an  extraordinarily  well- 
written  and  vigorous  story  for  Uni¬ 
versal  Service  by  George  Rothwell 
Brown,  columnist  of  the  Washington 


STATE  PRESS  HEADS 
MEET  IN  CHICAGO 


Association  Managers  Start  Meeting 
With  Discussion  of  Group  Fin¬ 
ances — Rutledge  Urges  Re¬ 
tention  of  Current  Dues 


Mr.  Mitchell  evidently  had  overlooked,  tendent  of  the  institution,  that  “the  in-  Herald.  The  story  filled  virtually  an 


Indignation  was  aroused  by  Mr. 
Mitchell’s  revival  of  some  of  Secre¬ 
tary  of  War  Hurley’s  accusations  of 
false  statements  by  the  press.  The  evi¬ 
dence  of  accurate  reporting  of  the 
B.E.F.  evacuation  was  so  overwhelm¬ 
ing  that  correspondents  here  believed 
the  issue  was  dead.  The  chief  point  at 


fant  was  on  the  way  to  recovery  until 
the  gassing,”  that  “there  was  a  possibil¬ 
ity  that  the  gas  had  aggravated  the  ill¬ 
ness,”  and  that  at  any  rate  the  gas 
“didn’t  do  it  any  good.” 

As  George  Rothwell  Brown  remarked 
in  the  Washington  Herald  of  Sept.  12, 
“any  half-wit,  much  less  an  accomplished 
iTsue  between  Secretary  Hurley  and  the  physician,  would  know  that  gassing  a 
pfe5S_whether  soldiers  actually  fired  sick  infant  wouldn’t  do  it  any  good.” 
die  miserable  shacks  of  the  bonuseers — 
was  completely  resolved  in  favor  of  the 
reporters,  but  Mr.  Mitchell  unhesitat¬ 
ingly  revived  it  and  even  called  into 
question  photographs  taken  on  the  spot ! 

The  Mitchell  statement  has  been 


shown  to  contain  many  glaring  mis¬ 
statements.  Most  of  these,  however, 
are  questions  of  fact  between  the  Attor- 
nty  General  and  Brig.  Gen.  Pelham  D. 
GUssiord,  superintendent  of  the  Wash¬ 
ington  police. 

The  reiHjrt  reveals  three  attempts  to 
make  liars  out  of  the  press,  though  it 
must  be  conceded  the  attempts  are 
ieeble. 

The  first  was  Mr.  Mitchell’s  state¬ 
ment  that  "it  has  been  reported  in  the 
press  that  Director  Hines  of  the  \’et- 
erans’  Bureau  has  said  that  more  than 
90  per  cent  of  the  bonus  army  were  ex- 
senice  men.  General  Hines  made  no 
such  statement.” 

This  statement  probably  is  literally 
true,  though  Mr.  Mitchell  obviously  was 
iggestial  setting  up  a  straw  man.  Gen.  Hines 


The  third,  and  weakest,  of  Mr.  Mitch¬ 
ell’s  accusations  against  the  press  was 
his  revival  of  Secretary  Hurley’s  state¬ 
ment  that  the  bonus  shacks  were  not 
set  afire  by  the  troops.  Mr.  Mitchell 
tried  to  explain  away  some  of  the  e.x- 
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may  or  may  not  have  said  that  more 
than  90  per  cent  of  the  B.E.F.  were  ex- 
senice  men.  What  he  actually  did  say 
to  newspapermen  covering  the  White 
House  following  a  conference  with 
President  Hoover  after  the  B.E.F.  evac¬ 
uation  was  that  he  was  convinced  the 
peak  strength  of  the  bonus  army  was 
8,000,  of  which  only  500  to  800  could 
not  be  certainly  classified  as  war  vet¬ 
erans. 

This  is  the  statement  of  Gen.  Hines 
which  received  wide  circulation  in  the 
press.  It  was  printed  in  Editor  &  Pub¬ 
lisher  for  Aug.  13  and  prior  to  that 
had  been  printed  in  Washington  papers 
and  elsewhere.  It  may  have  been  true 
that  “it  was  reported  in  the  press”  that 
Gen.  Hines  made  the  90  per  cent  state¬ 
ment,  but  there  is  no  question  what  he 
really  did  say  at  this  White  House  con¬ 
ference.  Consequently,  Mr.  Mitchell’s 
attempt  to  give  importance  to  the  90 
per  cent  statement  means  nothing  ex¬ 
cept  to  indicate  he  was  not  looking  for 
the  facts. 

Mr.  Mitchell's  second  attack  on  the 
integrity  of  the  press  is  in  his  statement 
“the  published  reports  that  an  infant 
child  of  a  bonus  marcher  named  Myers 
died  as  a  result  of  tear  gas  are  false. 
The  records  at  the  Gallinger  Hospital 
show  that  the  child  died  of  intestinal 
trouble  contracted  and  diagnosed  before 
the  riot.” 

It  is  true  the  infant  (Bernard  E. 
I  u '"*•  II"Week-old  son  of  Mr.  and  Mrs. 
•1*^™  Myers,  Ephrata,  Pa.)  had  been 
suffering  from  intestinal  trouble  prior 
to  the  evacuation.  It  is  likewise  true 
that  witnesses  saw  tear  gas  bombs  fall 
in  the  yard  of  a  private  home  to  which 
the  Myers  had  been  invited.  The  gas 
effected  adults  and,  unquestionablv,  the 
baby. 

Newspapermen  naturally  tried  to  as¬ 
certain  the  facts  about  the  effect  of  the 


cellent  action  photographs  showing 
soldiers’  torch  in  hand,  attacking  the 
shanties,  by  saying  the  troops  resorted  to 
tlie  torch  in  clean-up  efforts  after  the 
bonuseers  themselves  had  started  the 
fires. 

“Photographs  of  soldiers  setting  fire 
to  debris  were  evidently  taken  at  this 
stage  of  the  proceedings,”  the  .Attorney- 
General  said. 

This  statement,  so  obviously  at  var¬ 
iance  with  the  facts,  was  neatly  scotched 
by  the  Washington  Herald  and  the 
Washington  Daily  .Wezvs  which  re¬ 
printed  on  page  1  a  photograph  show¬ 
ing  a  soldier  applying  a  torch,  not  to 
debris  but  to  a  shack  theretofore  un¬ 
touched  by  flames. 

The  Herald  captioned  the  picture  “The 
Cause  is  Not  Known”  and  explained 
“But  Here  is  Proof.” 

The  News  linked  the  picture  with 
Secretary  of  War  Hurley’s  statement 
from  Portland,  where  he  was  attend¬ 
ing  the  American  Legion  convention, 
that  “I  say  to  you  upon  my  honor  that 
those  billets  were  set  on  fire  by  the 
people  who  (Kcupied  them.  Imagine  the 
United  States  .Army  walking  in  and 
burning  billets.”  Fortunately  it  was  not 
necessary  to  imagine  it ;  the  photograph¬ 
ers  did  a  better  job. 

The  News  also  sought  out  the  soldier 
in  the  photograph.  He  is  Private 
Thomas  E.  Davis,  Co.  M,  12th  Infan¬ 
try,  and  is  stationed  at  Fort  Washing¬ 
ton,  Md.  According  to  the  News  Davis 
“admitted  that  he  had  seen  his  pictures 
in  newspapers  setting  fire  to  the  Bowl- 


entire  page  in  the  Herald,  set  in  double¬ 
column  10-point,  on  Sept.  12,  the  morn¬ 
ing  the  report  was  printed. 

Taking  the  report  from  the  start 
Brown  went  down  the  line  and  riddled 
it  mercilessly,  leaving  it  standing  shat¬ 
tered  and  gasping  in  the  chill  Septem¬ 
ber  breeze. 

Brown  was  particularly  fitted  for  the 
job  of  knocking  the  props  from  under 
the  report,  having  been  an  eye-witness 
to  the  evacuation  of  the  B.E.F.  and 
having  covered  many  of  the  events 
taking  place  before  and  after  the  evac¬ 
uation.  He  refuted  some  of  .Attorney- 
General  Mitchell’s  statements  from  his 
own  personal  knowledge  and,  all  in  all, 
turned  out  a  masterpiece  of  critical  and 
factual  reporting,  the  equal  of  which  has 
not  been  seen  here  in  many  a  day. 

Classifying  himself  as  a  reporter 
Brown  declared  the  Mitchell  report  “so 
bristles  with  glaring  inaccuracies  of 
fact  that  it  would  read  like  a  burlesque 
but  for  the  ghastly  tragedy  which  en¬ 
velopes  the  whole  incident.” 

Mitchell’s  statement  that  troops  did 
not  force  tlie  Communist  element  from 
its  quarters  in  l3th  street,  southwest, 
was  disputed  by  Brown,  an  eye-witness. 
After  discribing  the  advance  of  the  cav¬ 
alry,  accompanied  by  tear  gas.  Brown 
said : 

“This  writer  remained  there  and  was 
present  when  the  United  States  cavalry 
arrived.  If  those  bonus  marchers  hadn’t 
been  evacuated  by  the  troops,  in  God’s 
name  how  would  a  projier  respect  for 
the  English  tongue  lead  one  to  another 
description  ?” 

This  query  about  sums  up  the  atti¬ 
tude  of  Washington  newspaperdom  con¬ 
cerning  such  blasts  as  those  of  Secre¬ 
tary  Hurley  and  Attorney  General 
Mitchell.  The  newspapermen  have 
used  their  utmost  skill  in  reporting 
facts  they  actually  witnessed  only  to 
have  their  reports  contradicted  by  offi¬ 
cials  who  were  nowhere  near  the  scene 
of  action. 


FILES  $10,000  LIBEL  SUIT 

Ore  E.  Riendeau  of  Brunswick,  Me., 
has  brought  a  $10,000  libel  suit  against 
the  Portland  (Me.)  Evening  News. 


HEARST  MEN  RETURN  FROM  EUROPE 


(By  telegraph  to  Editor  &  Publisher) 
Chic.lco,  Sept.  1-1 — The  current 

financial  problems  of  newspaper  organi¬ 
zation  work  was  the  principal  topic  of 
discussion  at  the  opening  session  of 
the  10th  annual  convention  of  News¬ 
papers  Association  Managers,  Inc.,  here 
today  at  the  Hotel  Sherman. 

Roundtable  discussion  on  state  insti¬ 
tutional  aid,  new  sources  of  revenue, 
reduced  budgets,  dues  adjustments  and 
retrenchment  programs  occupied  the  at¬ 
tention  of  the  state  press  association 
managers.  However  subjects  of  more 
general  interest  will  be  discussed  on 
Thursday,  Friday  and  Saturday,  in¬ 
cluding  the  political  advertising 
problem. 

Harry  B.  Rutledge,  President,  and 
head  of  the  Oklahoma  Press  Associa¬ 
tion,  paid  tribute  to  the  memory  of  Wil 
\'.  Tufford,  late  secretary  of  the  In¬ 
land  Daily  Press  .Association  and  Ole 
Buck  of  the  Nebraska  Press  Associa¬ 
tion  in  his  opening  remarks. 

Turning  his  attention  to  the  future 
of  state  press  associations.  President 
Rutledge  said  in  part :  “I  have  little 
fear  for  the  future  of  newspaper  or¬ 
ganization  work.  The  foundations  have 
been  permanently  laid  along  permanent 
lines  of  association  endeavor.  The  con¬ 
dition  of  the  majority  of  newspaper  as¬ 
sociations  is  in  itself  a  tribute  to  tlie 
class  of  work  that  is  being  done. 

“With  new  conditions  arising  in  the 
newspaper  publishing  field,  with  new 
problems  to  be  dealt  with,  and  new 
competition  to  be  met,  our  associations 
must  shape  themselves  to  take  care  of 
the  problems  that  must  be  solved.  .All 
of  this  calls  for  active  efficient  leader¬ 
ship.” 

Asserting  that  the  financial  problem 
is  a  serious  one  with  some  associations. 
President  Rutledge  declared  that  cutting 
association  membership  dues  at  the 
present  places  the  association  in  about 
the  same  situation  as  a  reduction  in 
advertising  rates  places  the  newspaper. 

“The  reduction  will  not  create  an 
increase  in  membership  of  the  organiza¬ 
tion  and  will  decrease  the  volume  of 
revenue  essential  to  the  work  of  the 
association,”  he  said. 

Herman  Roe,  secretary  and  treasurer, 
gave  his  annual  report.  The  following 
committee  appointments  were  an¬ 
nounced  ; 

Nominating:  O.  W.  Little,  Kansas; 
Park  Keays,  Nebraska,  and  Russell 
Knight,  C)hio.  Resolutions :  Bruce 
McCoy,  Wisconsin;  Allen  E.  Mc- 
(jowan,  Minnesota,  and  John  L.  Meyer, 
Inland  Daily  Press  Association.  Audit¬ 
ing:  J.  S.  Hubbard,  Missouri;  E.  Roy 
Sayles,  Canada,  and  Elton  Eaton, 
Michigan.  Memorial :  Hampton  Ma.xey, 
Tennessee,  and  J.  S.  Hubbard,  Missouri. 
Press  and  Communications;  John  B. 
Long,  California;  Herman  Roe,  Minne¬ 
sota,  and  G.  L.  Caswell,  Iowa. 


R.  C.  CORNELL  RESIGNS 

Chicago,  Sept.  15. — R.  C.  Cornell,  for 
the  past  30  years  with  the  Hearst  News¬ 
papers,  resigned  as  city  editor  of  the 
Chicago  Herald  and  Examiner  this 
week.  Mr.  Cornell  has  been  with  that 
paper  26  years,  having  served  as  re¬ 
porter,  sports  editor,  night  editor,  as¬ 
sistant  managing  editor  and  circulation 
director.  He  worked  on  the  Los  Angeles 
E.raminer  staff  for  four  years.  He  plans 
to  go  to  California  for  an  extended 
vacation. 


William  Curley,  (left)  editor  of  the  Neiv  York  Journal,  and  Edward  Coblentz, 
editor  of  the  Acte  York  American,  pictured  on  hoard  the  He  de  France  upon 
their  arrival  in  New  Aork  this  week  after  a  short  vacation  in  Europe. 


CULVER  PROMOTED 

V.  M.  Culver,  of  the  Honolulu  Ad¬ 
vertiser  editorial  staff,  has  been  ap¬ 
pointed  advertising  manager. 

NEW  EDITORIAL  SERVICE 

The  Specialized  Editorial  Service,  60 
East  42nd  street.  New  York,  has  been 
established.  R.  C.  Charles  is  director. 
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OPTIMISM  IS  RETURNING,  ‘SPECIAL’ 
FINDS  ON  TRIP  THROUGH  WEST 

Many  Firms  Report  Increased  Business  —  Replacement 
Requirements  Large — Mental  Attitude  Has 
Undergone  Marked  Change 


( s/x  >  iiil  lit  KdiToh  &  I’rBLisHKi:) 

Chicago,  .'sept.  14 — Assurance  that 
a  new  era  in  business  is  now  at 
hand,  as  reflected  in  newspaper  head¬ 
lines,  which  are 
a  s  consistently 
Rood  today  as 
they  were  bad  a 
few  months  ago, 
was  confidently 
expressed  by 
E.  C.  De  Clerque, 
of  Henry  De 
Clerque,  Inc.,  Chi¬ 
cago,  publishers’ 
representatives,  in 
an  interview  with 
Editor  &  P  ub- 

LISHER. 

Mr.  De  Clerque 
has  just  returned 
from  a  five-weeks’  trip  covering_  all  of 
the  major  distributing  centers  of  west¬ 
ern  Canada  from  \’ictoria  and  \  an- 
couver  in  British  Columbia  to  \\  innipeg 
in  Manitoba. 

( )n  this  trip  he  gained  three  distinct 
impressions : 

1.  That  among  the  many  business 
men  in  key  positions,  with  whom  it  was 
his  privilege  to  talk,  there  was  an  al¬ 
most  “about  face’’  in  mental  attitude. 
In  other  words,  they  are  now  prepared 
to  face  the  future  with  renewed  con¬ 
fidence. 

2.  That  in  almost  every  line,  replace¬ 
ment  requirements  are  beyond  what 
most  manufacturers  and  dealers  dare  to 
dream. 

3.  He  found  numerous  instances 
where  definite  gains  in  sales  units  and 
dollar  volume  were  registered  during 
the  first  six  months  of  this  year  as 
against  the  same  period  last  year.  While 
this  was  due  to  exceptional  and  very 
energetic  merchandising  methods,  never¬ 
theless  it  indicates  there  is  business  to 
be  had  for  those  who  go  after  it  hard 
enough. 

Pointing  out  that  for  the  past  month 
newspaper  headlines,  generally  consid¬ 
ered  to  be  impartial  barometers  of  busi¬ 
ness,  have  indicated  a  definite  change  in 
the  outlook  of  business  people,  Mr.  De 
Clerque  attributed  this  change  to  three 
important  factors,  namely  (1)  rising 
commodity  prices ;  (2)  increased  em¬ 
ployment;  (3)  change  in  mental  atti¬ 
tude. 

"The  advance  in  stocks,  and  an  al¬ 
ready  apparent  change  in  attitude  of  the 
public  mind  from  the  ‘depression  com¬ 
plex’  are  the  best  cues  I  know  of  for 
advertisers  to  begin  preparing  their 
markets,”  declared  Mr.  De  Clerque. 
“I  don’t  mention  these  things  as  a  mat¬ 
ter  of  ‘sounding  notes  of  optimism.’  but 
as  definite  facts.  On  my  trip  east  from 
Seattle  I  actually  found  an  instance  of 
a  mail  order  house  being  unable  to  fill 
orders.” 

Contacts  in  confidence  with  leading 
economists,  and  heads  of  business  or¬ 
ganizations,  have  led  Mr.  De  Clerque 
to  believe  that  where  constructive,  ener¬ 
getic  and  intelligent  merchandising  and 
advertising  have  been  resorted  to,  busi¬ 
ness  was  to  be  had. 

“The  depression  has  taught  big  busi¬ 
ness  to  stock  more  sensibly  for  the  re¬ 
quirements  of  each  individual  com¬ 
munity.”  he  said,  “thus  giving  each 
branch  a  freer  hand  to  promote  busi- 
iK'ss.  1  have  heard  heads  of  firms, 
large  and  small,  state  and  give  sound 
reasons  for  stating  that  ^lormalcy  is 
well  started  on  its  return  journey. 
Rankers  see  it  reflected  already.  And 
the  beauty  of  it  is  that  business  is  com¬ 
ing  back  on  a  more  sound  and  substan¬ 
tial  basis.” 

In  talking  with  a  merchandising  man¬ 
ager  of  a  large  department  store  in 
Vancouver,  Mr.  De  Clerque  learned  that 
for  the  first  six  months  of  this  year 
business  was  up  over  last  year.  In 
Edmonton,  the  general  manager  of  a 


department  store  told  him  that  of  the 
first  six  months  this  year,  four  showed 
an  increase  in  dollars  and  cents  volume ; 
all  showed  an  increase  in  the  number 
of  sales  units.  In  Saskatoon,  the  man¬ 
ager  of  another  department  store  told 
him  that  the  sales  volume  had  been 
steadily  up  for  the  first  six  months  and 
that  store  officials  looked  for  a  decided 
improvement  this  month.  Their  July 
sales  were  up  60  i^r  cent  in  units  and 
about  25  per  cent  in  actual  dollars  and 
cents.  Another  department  store,  with 
a  sizable  mail  order  department,  indi¬ 
cated  that  so  far  this  year  its  business 
was  up  about  50  per  cent. 

“In  each  instance  these  gentlemen 
were  careful  to  indicate  that  this  did 
not  reflect  new  money,  nor  did  it  neces¬ 
sarily  reflect  a  general  condition,  but 
that  business  was  to  be  had  for  the 
■go-getter,’  ”  he  commented. 

Harvest  machinery  is  beginning  to 
move.  Mr.  De  Clerque  stated.  The 
Canadian  manager  of  a  large  implement 
company  told  him  that  if  the  farmers 
could  get  a  little  more  money  for  their 
wheat,  possibly  around  75  cents  a  bushel, 
he  looked  for  the  largest  farm  equip¬ 
ment  business  in  years,  due  largely  to 
replacement  requirements. 

“.Advertisers  who  have  studied  the 
records  of  the  past  two  years.”  he  con¬ 
cluded,  “cannot  help  but  be  impressed 
with  the  fact  that  those  organizations 
which  are  adequately  financed  and  had 
the  courage  to  increase  their  news¬ 
paper  advertising  were  handsomely  re¬ 
warded.  A  number  of  them  actually  in¬ 
creased  their  business  in  the  face  of  the 
depression.  Those  who  curtailed  their 
newspaper  advertising,  or  withdrew  it. 
suffered  the  greatest  losses.  This 
should  point  a  great  moral.” 


AIDED  TENANTS 

Philadelphia  Record  Held  Meeting 
to  Discus*  Grievances 

(Special  to  Editor  &  Pl-blisher) 

PHIL.^DELPHI.^.  Sept.  15 — Sponsored 
by  the  Philadelphia  Record,  an  unusual 
conference  took  place  liere  this  week 
when  Philadelphia  constables  and  repre¬ 
sentatives  of  unemployed  tenants  who 
had  been  evicted  or  were  facing  eviction 
under  court  orders  met  in  the  offices  of 
the  Record.  The  meeting  was  called  at 
the  suggestion  of  J.  David  Stern,  pub¬ 
lisher.  to  halt,  if  possible,  frequent 
clashes  between  constables  serving  evic¬ 
tion  levies  and  ousted  tenants  and  sym¬ 
pathizing  neighbors. 

With  Harry  C.  Polkoff,  one  of  the 
attorneys  for  the  Record  presiding,  both 
sides  were  given  a  chance  to  set  forth 
their  grievances. 

Constables  have  been  accused  of  high¬ 
handed  tactics;  of  putting  aged  and  ill 
men  and  women  into  the  streets  regard¬ 
less  of  weather  conditions  and  of  shat¬ 
tering  doors  to  gain  entrance  to  homes 
where  the  rent  was  unpaid. 

After  a  lengthy  hearing  the  con¬ 
stables  decided  to  form  an  organization 
through  which  persons  having  griev¬ 
ances  against  the  officers  can  make  their 
complaints  with  the  pledge  of  prompt 
punishment  of  those  who  are  too 
zealous  in  their  work. 


AKRON  TIMES-PRESS  CUTS 

The  Akron  Times- Press  has  made  a 
reduction  of  two  cents  a  line  in  general 
advertising  rates,  making  the  evening 
rate  12  cents  and  the  Sunday  rate  11 
cents.  Insertion  of  the  same  copy  in 
both  evening  and  Sunday  issues  within 
seven  days  earns  a  new  rate  of  17  cents 
a  line. 


PRESS  DAY  AT  FAIR 

.''ept.  30  has  been  designated  as  Press 
Day  at  the  Oklahoma  State  Fair  and 
Exposition,  and  .54  Oklahoma  news¬ 
papers  entered  in  the  recent  state  con¬ 
test.  will  be*  exhibited. 


E.  C.  I)B('LERofE 


TULSA  WORLD’S  NEW  RATE 

The  Tulsa  World’s  recently  an¬ 
nounced  general  advertising  rate  of  16 
cents  a  line,  daily  or  Sunday,  is  re¬ 
duced  from  old  rates  of  17  cents  daily 
and  18  cents  Sunday.  Recent  announce¬ 
ment  in  Editor  &  Publisher  had  given 
the  old  rates  as  16  cents  daily,  17  cents 
Sunday. 

18  CHICAGO  STORES 
IN  SHOPPING  NEWS 


First  Issue  Appear*  With  12  News- 
paper  Size  Page* — Advertising 
Rates  Not  Made  Public — Con¬ 
tracts  on  Two-Year  Basis 


(Special  to  Editor  &  Publisher) 

Chicago,  Sept.  12 — The  first  issue  of 
Chicago  Shopping  News,  a  12-page, 
standard-size  paper,  was  delivered  free 
to  homes  here  last  Saturday.  A  dis¬ 
tribution  of  525,000  was  announced. 
The  shopping  guide  featured  Monday 
specials  in  its  advertising,  which  in¬ 
cluded  18  loop  stores. 

The  editorial  announcement  on  page 
one  stated  the  new  publication  guaran¬ 
teed  truthful  advertising,  accurate  de¬ 
scriptions  and  dependable  merchandise. 
The  statement  said  in  part : 

“Each  issue  of  Shopping  Xews  will 
feature  merchandise  of  extraordinary 
value  and  important  sales  events  at  our 
.stores  in  thoughtfully  prepared  adver¬ 
tisements,  most  of  which  will  not  ap¬ 
pear  elsewhere. 

“Shopping  News  will  be  delivered  to 
you  free.  Even  though  it  were  sold 
at  a  price  we  could  not  be  more  pains¬ 
taking  in  our  effort  to  make  it  a  thor¬ 
oughly  dependable  and  worthwhile  aid 
to  you  in  planning  for  quick  and 
economical  shopping.” 

The  announcement  further  stated  that 
a  staff  of  more  than  1,600  has  been  or¬ 
ganize  to  prepare  and  distribute  the 
shopping  guide.  This  group  includes 
1,500  carrier  boys  organized  to  deliver 
the  weekly  every  Saturday  afternoon. 
The  paper  goes  into  selected  areas  of 
the  city. 

Flint  Grinnell,  general  manager  of 
Shopping  Xews.  declined  to  comment 
upon  the  advertising  rates  of  the  new 
publication,  stating,  however,  that  con¬ 
tracts  were  signed  by  present  adver¬ 
tisers  on  a  two-year  basis. 

The  first  page  features  18  uniform¬ 
sized  boxes,  advertising  Monday  spe¬ 
cials  for  each  of  the  advertisers  repre¬ 
sented  in  the  paper.  A  notice  appears 
in  each  box.  inviting  the  reader  to  see 
the  advertiser’s  copy  on  a  particular 
inside  page.  Loop  stores  represented 
in  the  first  issue  were: 

Baskin,  A.  Bishop  &  Co.,  Boston 
Store,  Carson  Pirie  Scott  &  Co.,  Davis 
Company,  The  Fair,  Marshall  Field  & 
Co.,  Hartman’s.  Hillman’s,  Henry  Lyt- 
ton  &  Sons,  Lane  Bryant,  Lyon  & 
Healy,  Mandel  Brothers,  O’Connor  & 
Goldberg.  C.  D.  Peacock,  Sears.  Roe¬ 
buck  &  Co.,  Chas.  A.  Stevens  &  Co., 
and  Stevens  Building  Restaurant. 

SUSPENSION  ORDER  POSTED* 

(By  telegraph  to  Editor  &  Publisher) 

CoviNCTOx,  Ky.,  Sept.  15 — Notice  of 
suspension  of  the  Covington  Kentucky 
World,  Bruce  Susong  publisher,  was 
posted  today  by  Frank  Michaels,  re¬ 
ceiver  appointed  by  U.  S.  Judge  A.  M.  J. 
Cochran.  Attorneys  for  the  receiver 
recommended  an  order  of  sale  which 
will  be  confirmed  by  the  court,  it  is  said, 
so  that  the  sale  can  take  place  in  two 
weeks.  Liabilities  were  approximately 
$40,000  and  assets  $68,000.  The  World 
was  started  as  a  tabloid  semi-weekly  in 
May,  1931,  and  later  became  a  daily 
with  a  Sunday  morning  edition.  Judge 
Cochran  appointed  a  receiver  Aug.  16 
to  avoid  expensive  litigation  which 
threatened.  Publisher  Susong  was  for¬ 
mer  editor  of  the  Covington  Kentucky 
Post. 


BEAU-T-WAVE  TO  ROSENBERG 

The  advertising  of  Beau-T-Wave,  a 
wave  setter,  originally  a  British  prod¬ 
uct,  is  being  handled  by  the  .Arthur 
Rosenberg  Co..  Inc.,  New  York  adver¬ 
tising  agency. 


NEW  PLAY  BASED  0' 
FOREIGN  SERVICE 


Bombastic  American  Corresponij, 
Is  Doubtful  Hero  of  “Clear 
Wires’’  Which  Doesn’t  Sernioa. 
ize  About  the  Press  f 


“Clear  t 

1  lll-U..  ■ 


Newspapermen  can  see 
Wires,”  a  new  play  about  a  luw 
correspondent,  and  still  feel  that  ; 
vocation  is  nothing  to  be  ashamed 
In  this,  at  any  rate,  Broadway's 
contribution  to  the  drama  dealing 
the  press,  which  opened  Sept.  14  at 
Times  Square  Theatre,  is  decidedly 
ferent  from  “Front  Page,”  “Five  v 
Final,”  “Blessed  Event”  and  others 
that  genre. 

Not  that  everything  is  sweetness 
light.  On  the  contrary  the  central  4 
of  the  play  is  a  blustering,  fa',; 
ridiculous,  unreliable,  uniirinci; 
scoundrel.  You  see  him  in  his  h 
at  Moscow  sending  faked  dispatche 
be  read  (if  they  got  by  the  teleyr 
editor )  by  the  trusting  readers  oi 
"Chicago  Press.”  He  is  a  self-inifKin; 
idiot  who  can’t  see  any  news  in  ar 
thing  unless  he  himself  is  an  ac 
protagonist  He  manufactures  m 
with  great  gusto,  dictating  his  str- 
to  his  jailbird  secretary  with  liabr 
enthusiasm  and  pomposity.  This  t 
respondent  is  not  allowed  to  march  v 
the  Red  Army  but  he  writes  about 
in  his  picturesque  style  neverthels 
When  there  is  nothing  exciting  to  w: 
about  he  arranges  for  the  wounding 
“the  last  of  the  Romanoffs,”  a  pi 
handling  prince  who  actually  claimed 
relation  to  the  Czar’s  family.  He  gc]{ 
into  a  peck  of  trouble,  makes  hit 
a  hero  for  a  day  by  saving  the 
of  the  Soviet  foreign  minister 
unintentionally  sat  in  the  chair 
the  Romanoff  was  supposed  to  n 
his  “slight”  assassination,  and  whea 
humbuggery  is  finally  detected  by 
Soviet  police  the  faker  triump 
wiggles  out  of  the  difficulty  with  a 
and  a  $15,000  contract  (im 
announced  as  $50, (XK))  to  go  to 
for  an  .American  syndicate.  Previ 
his  former  publisher  had  fired  him-i 
liecause  of  his  dispatches  but  becai 
he  had  had  the  temerity  to  take  t 
publisher’s  mistress  with  him  to  Ru‘- 

This  scoundrel,  however,  works  ■ 
lusty  way  against  a  background  of  C(r 
tempt  from  his  dignified  colleagues 
Russia.  He  is  interpreted  as  a  frti 
His  villainy  is  not  represented  as  t;; 
cal  of  journalistic  practices.  .At  not:: 
is  the  audience  given  the  idea  that  ■ 
represents  the  regular  means  of  gatbrt 
ing  and  interpreting  foreign  news  toq 
American  audience.  His  success,  evr 
is  interpreted  realistically,  for  exac 
what  it  is  worth,  which  is  not  m: 


1 


vei 


The  correspondent  is  not  a  glamor  jp-j 
figure;  he  is  merely  funny  rf 
ridiculous. 

The  opening  night’s  audience  thoaj 
the  show  was  very  amusing  and  laughjgji 
most  of  the  way  through  it.  Th^c  plr 
was  written  by  Bella  and  Saniq 
Spewack.  Mr.  Spewack  was  fnrnit 
AIoscow  correspondent  for  the  old  .\>1 
York  World.  Thomas  Mitchell  pM 
the  lead  with  great  animation 
humor.  An  excellent  cast 
him.  Richard  Lockridge,  drama  cr 
of  .Veto  York  Sun,  characterized " 
correspondent  as  “a  very  devil  of 
fellow,  part  Richard  Harding  n*" 
part  Floyd  Gibbons,  part  Ba' 
Munchausen.” 


rei 


SUNDAY  RATES  LOWERED 

The  Tampa  (Fla.)  Tribune  has' 
duced  its  Sunday  general  advert:' 
rate  from  15  cents  to  13  cents,  thee 
rate  remaining  unchanged  at  13  ce 
The  system  of  quantity  discounts 
retained,  but  5  per  cent  discount  is  r 
allowed  on  50,000  lines  instead  of^jt 
000  ;  7i  per  cent  discount  on 
lines  instead  of  150,(XX) ;  and  10  per  c' 
discount  on  100,000  lines  instead 
200,000.  Color  advertising  rates  ■ 
Sunday,  formerly  two  cents  a  line  htp^ 
than  for  w'eekdays,  have  been  made 
same  as  for  weekdays. 
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is  Advertising  Cost 
Lowest  in  the  Un 
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ut  becaJ  .  . 

tot.!!.,  and  it  buys  thorouj 

works  ,  .  .  -  _  , 

ind  of  K  i  The  advertising  cost  of  The  Philadel- 
iieagues  f  phia  Bulletin  is  one  of  the  lowest  in  the 
entire  history  of  newspaper  advertising. 

tiut  thorough 

0*  paihrj'^'erage  of  Philadelphia’s  great  billion 
lews  to  til  dollar  market. 

or  exari  Back  of  this  value  in  newspaper  ad- 
not  ni^vertising  stands  an  unusual  record  of 
glamo^powth:  The  Bulletin,  in  1895,  was  the 
^smallest  of  thirteen  Philadelphia  news- 
ice  thoiiflpapers.  Through  a  generation  it  has 
steadily  and  carefully  to  an 
id  Sa3^^®P^*^ce  in  nearly  every  home — with 
s  formcj  a  circulation  of  505,528  (August,  1932). 

cheii  pij  In  this  growth.  The  Bulletin  has 
lation  ^sought  for  accuracy,  timeliness  .  .  .  and 
'■siding  interest  all  the  way  through  the 
terized  “>i;‘ewspaper.  It  has  tempered  news  with 
Jcvii  of  jjudgment;  avoided  sensationalism  in 
rT  ilr news;  used  no  premiums, 
prizes  or  circulation  contests. 

1  well  that  program  has  met  with 
VERED  Hg  approval  of  Philadelphians  .  .  .  how 

;ir  has ' 
advert '  j 
s,  the  <!’  1 
(  13  cf  j 

iscourts  I 
lunt  is  r  J 
ad  of 


a  great  Metropolitan  Market 

I  completely  The  Bulletin  has  filled  the 

newspaper  wants  of  this  community  .  .  . 
is  reflected  in  circulation  figures. 

The  Bulletin  is  by  far  the  largest  of 
Philadelphia  newspapers  —  with  more 
than  two  and  one-half  times  the  circu- 
1  lation  of  any  other  evening  newspaper; 

with  more  than  all  morning  newspapers 
1^1  combined. 

A  sound  business  policy  of  keeping 
advertising  costs  down,  a  policy  of  one 
WHAT  NEWSPAPER  DO  PHILADELPHIA  rate  and  impartial  treatment  to  all — 
BUSINESS  LEADERS  READ?  plus  a  record  of  producing  results — 

Business  leaders  In  Philadelphia  obviously  have  given  The  Evening  Bulletin  more 

are  in  the  upper  income  brack^s.  tab-  individual  retail  store  advertisements 

ulation  below  shows  how  The  Bulletin  j.,.  i  j.  i  j.  i-L  j  i  -l* 

reaches  these  income  groups  in  the  Phila-  than  the  total  Of  all  Other  f  nilaoelphia 

».»9  .  52,78.  ncwspapers,  morijinsr  and  evening,  daily 

Bulletin  readers  .  48.490  and  Sunday,  Combined. 

Coverage  in  per  cent . 91J79r 

Blfu^fn  rLde“rT..“'!^..7.®'!.”."::  ii!?!  There  is  opportunity  and  economy  in 

Coverage  in  per  cent.  94.43%  Philadelphia’s  billion  dollar  home  market 

From  Philadelphia  Newspaper  reader  Sur-  wbprp  TVia  Piillptin  nffpr«  nn  nrlvpr 

v^,  compiled  by  American  Association  ot  wnere  J.  ne  oUlieiin  oners  an  auver- 

Advertising  Agencies.  Write  for  informa-  tising  cost,  and  an  advertising  efficiency, 

tion  on  income  groups  and  newspaper  cov-  v‘i  •ii.i  a* 

erage,  as  revealed  by  this  survey.  WnlCh  SrG  in  linG  With  the  tllTlGS. 


coverage  o 
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EDITOR  GOES  TO  JAIL 
ON  ELECTION  EVE 

Candidate  in  New  Hampshire  Pri¬ 
maries  Imprisoned  When  Op¬ 
ponent  Gets  Capias  Writ — 

Bail  Finally  Reduced 

(Special  to  Kditor  &  Publisher) 
Portsmouth.  N.  H.,  Sept.  14 — Frank 
B.  MacDonald,  publisher  of  the  Exeter 
Rockinnham  County  Record,  a  candi¬ 
date  for  the  Republican  nomination  for 
county  commissioner  of  probate,  spent 
72  hours  in  jail  during  the  past  week 
end  after  his  tipponeiU  in  the  election, 
Frank  Xay,  had  obtained  a  capias  writ 
in  a  libel  action  for  $25,000.  Bail 
was  set  at  $25,000.  the  full  amount  ot 
the  writ,  which  the  editor  could  not 
furnish.  This  was  reduced  to  $2,500 
which  was  furnished  and  the  editor  was 
released  Sept.  12,  the  day  before  the 
election.  . 

Mr.  Xav  went  the  nomination  with 
4,189  votes’.  Mr.  MacDonald  got  3.242 
votes  and  another  candidate  got  2,363. 

The  action  was  brought  after  the 
publisher  had  printed  on  Sept.  1  an 
alleged  facsimile  of  a  letter  written  by 
Xay  while  deputy  sheriff.  _  Ihe  editor 
had  charged  that  Mr.  Xay,  the  in¬ 
cumbent  in  the  probate  commissioner  s 
oftice,  was  holding  two  jobs. 

The  letter  said:  •Kindly  deliver  to 
bearer  10  cases  of  tonic  delivered  on 
consignment  which  we  ^nnot  hold  b> 
attachment. "  The  story  inferred,  it  was 
charged  in  the  writ,  that  the  tonic  was 
liquor  and  that  it  was  to  be  sent  to  a 
rtKjin  in  a  local  hotel  registered  in  Xay  s 
name.  .  ,, 

Mr.  MacDonald  went  to  jail  Sept.  9 
at  the  height  of  the  campaign.  He 
charged  that  the  move  was  political, 
intended  to  keep  him  from  making 
scheduled  speeches  and  to  make  publica¬ 
tion  of  a  special  pre-election  edition  ot 
the  Record  impossible. 

Mr.  Xay  stated  that  he  had  been 
villified  to  the  point  where  he  could  no 
longer  remain  silent,  and  disclaimed  any 
ixilitical  motive  in  his  action  against 
the  publisher.  “My  political  fortunes, 
he  said,  “pale  into  insiginficance  com¬ 
pared  to  the  duty  I  owe  to  my  home 
and  family.”  . 

With  Mr.  MacDonalds  arrest  it  be¬ 
came  known  that  four  attachments  have 
been  made  against  him  and  his  paper 
previously  in  an  effort  to  stop  publica¬ 
tion.  From  jail  Mr.  MacDonald  gave 
orders  to  transfer  the  printing  of  the 
paper  from  Exeter  to  Amesbury,  Mass., 
in  an  effort  to  defeat  the  aims  of  his 
opponent  and  bring  out  an  issue 
pajjer  before  the  election.  Mr,  Mac¬ 
Donald  was  a  Bostonian  previous  to  his 
purchase  of  the  New  Hampshire  paper. 


CITRUS  CAMPAIGN  APPROVED 

Florida  Clearing  House  Accepts  Plan 
to  Spend  $200,000  to  $300,000 

(By  telegraph  to  Editor  &  Pu3L,!8HEn) 
Orlando,  Fla.,  Sept.  14— Approval 
of  an  advertising  budget  of  from  $200,- 
to  $300,000  featured  the  meeting  of  the 
Committee  of  Fifty  of  the  Florida  Cit¬ 
rus  Growers  Clearing  House  .Associa¬ 
tion  here  today.  The  executive  board 
of  the  committ’ee  met  prior  to  the  regu¬ 
lar  meeting  and  drew  up  a  scale  of  as¬ 
sessments  for  the  advertising  campaign 
which  was  later  approved  by  the  com¬ 
mittee.  The  assessments  will  be  two 
cents  per  box  on  oranges  and  grajiefruit. 
and  five  cents  per  box  on  tangerines 
for  the  advertisement  budget  alone. 

The  campaign  will  !:«  augmented  by 
the  advertising  of  individual  firms. 

The  advertising  plan  is  in  line  with 
the  cooperative  project  recently  launched 
bv  the  Florida  Citrus  Elxchange  to¬ 
gether  with  the  Clearing  House.  The 
exchange  and  clearing  house  leaders 
contemplated  in  their  original  plans  the 
creation  of  a  joint  fund  to  which  each 
would  contribute  a  minimum  of  $1(K).(KK). 


TILTON  NAMED  EDITOR 

R.  G.  Tilton,  formerly  with  the 
Miami  Daily  Xeies  and  the  Indianapolis 
Xeu’S,  has  been  named  editor  of  the 
I’incennes  (Ind.)  Post. 


ASKS  CREDIT  EXTENSION 


Louisville  Herald-Post  Unable  to 
Pay  $37,500  Due  Sept.  22 

(Sp.cial  to  Editor  &  Pcblisher) 

Louisville,  Ky.,  Sept.  12. — D.  A. 
Sachs.  Jr.,  attorney  for  Ben  S.  Washer, 
trustee  for  the  Louisville  Herald-Post 
Company,  filed  a  report  and  petition  in 
bankruptcy  court  today  asking  that  a 
meeting  of  creditors  be  called  to  take 
action  on  a  request  for  a  six-months' 
extension  on  an  obligation  of  $37,500, 
due  Sept.  22,  on  the  $175,000  purchase 
price  of  the  newspaper. 

Mr.  Sachs  also  filed  a  copy  of  a  letter 
to  the  trustee  dated  Sept.  6  in  which 
H.  E.  Baumgarten,  Herald-Post  busi¬ 
ness  manager,  stated  that  “at  present 
it  is  apparent  that  the  Herald-Post. 
Inc.,  will  not  be  able  to  make  the  pay¬ 
ment  of  $37,500  on  Sept.  22”  and  added 
that  “we  therefore  respectfully  request 
an  extension  of  six  months  on  this 
obligation.” 

Mr.  Sachs  pointed  out  that  the  letter 
failed  to  make  mention  of  the  $4,063.26 
claimed  due  and  unpaid  on  last  March 
22.  He  set  the  total  due  Sept.  22  at 
$41,563.26,  plus  interest  at  6  per  cent 
from  March  22. 

The  trustee  took  the  position  that  he 
has  no  right  to  grant  the  request  for 
an  e.xtension  and  asked  that  the  credit¬ 
ors  be  called  to  take  action.  Under  the 
purcha.se  agreement,  the  company  paid 
$100,000  in  cash  and  gave  two  notes  of 
$37,500  each  secured  by  mortgages  on 
machinery  and  equipment. 

BIG  PROMOTION  DRIVE 

Columbus  Dispatch  Used  Many 

Methods  to  Tell  Its  A.B.C.  Story 

A  promotion  campaign  of  pretentious 
proprotions  has  been  conducted  by  the 
Columbus  (O.)  Dispatch  since  it  an¬ 
nounced  its  membership  in  the  .Audit 
Bureau  of  Circulations  .Aug.  4.  The 
drive  lasted  five  weeks. 

Immediately  after  the  report  was  re¬ 
leased  the  Dispatch  carried  a  series  of 
seven  full-page  advertisements,  each 
featuring  a  different  part  of  the  audit. 
This  was  followed  by  seven  half-page 
advertisements  and  quarter-page  copy 
was  inserted  the  following  27  days.  .A 
Page  One  box  called  attention  every 
day  to  the  advertisements.  More  than 
50,000  lines  w^ere  used  to  tell  the  story. 

Other  newspapers,  trade  papers,  di¬ 
rect  mail,  booklets,  truck  posters  and 
blimp  advertising  were  u.sed.  One  of 
the  features  was  a  20-page  booklet  in 
four  colors  inserted  in  a  cellophane  en¬ 
velope  on  which  was  printed  “Read  a 
FRESH  circulation  statement.”  Four 
thousand  of  these  were  mailed  to  adver¬ 
tisers  and  agencies. 

Sid  R.  Phillips  is  the  Dispatch  pro¬ 
motion  manager. 


MORGAN  REJOINS  DAILY 

Oscar  Morgan,  former  publisher  of 
the  Pacific  Grove  (Cal.)  Tribune,  has 
been  appointed  editor  of  the  Salinas 
(Cal.)  Index-Journal,  once  more  be¬ 
coming  associated  with  the  publisher, 
E.  L.  Sherman. 


277,879 

was  the  average  net  paid’daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues) 
for  the  month  of 

AUGUST,  1932 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  August, 
1932,  was  180,527. 

Everything  in  Baltintore 
Revolvea  Around 

THE  tSSSm  SUN 

Morning  Evening  Sunday 


OHIO  GROUP  TO  MEET 


Circulator*'  Convention  to  be  De¬ 
dicated  to  Old  Timer* 

The  32nd  semi-annual  meeting  of  the 
Ohio  Circulation  Managers’  Associa¬ 
tion,  to  be  designated  as  “Old  Timers’ 
Meeting,”  will  be  held  at  the  Neil 
House,  Columbus,  O.,  Oct.  19-20.  A 
special  program  booklet  containing  pic¬ 
tures  of  old  time  members  of  the  group 
will  be  printed  for  the  occasion. 

Charter  members  who  are  still  with 
the  organization  are:  T.  J.  Kavanaugh. 
Dayton  Daily  Xeits;  Paul  W.  Stiles, 
Piqua  Daily  Call;  John  J.  Kirk,  Cleve¬ 
land  Plain  Dealer;  C.  S.  Wilson,  Col¬ 
umbus  Dispatch;  Ben  J.  Hoffman.  Col¬ 
umbus  Citizen;  George  A.  Rohn,  Ohio 
Farmer,  Cleveland ;  R.  F.  Corcoran, 
Lima  Xeios;  T.  S.  Moorehead,  Cam¬ 
bridge  Jeffersonian ;  C.  L.  Sink,  Zanes¬ 
ville  Times-Recorder. 

Officers  ot  the  association  are :  Shiel 
Dunsker,  Cincinnati  Post,  president ; 
Joseph  Madigan,  Cleveland  Plain 
Dealer,  vice-president,  and  Glenn  L. 
Cox.  Springfield  Xews  and  Sun,  secre¬ 
tary-treasurer. 

JOINS  PRESS-SCIMITAR 

Moss  Penn,  former  national  advertis¬ 
ing  manager  for  the  Memphis  (Tenn.) 
Commercial  Appeal,  has  joined  the 
Memphis  Press-Scimitar  national  ad¬ 
vertising  staff. 

DR.  ELLIS  RETURNS 

Dr.  William  T.  Ellis,  of  Swarthmore, 
Pa.,  author  of  the  Ellis  Lesson,  has  re¬ 
turned  from  a  vacation  in  Canada. 


DAILIES  ARE  SUPREME 
SEARS  FIRM  FINDS 

Michigan  Executive  Call*  Prei* 
Mo*t  Effective  Retail  Advertiiiai 
Medium — Budget  Up  25 
Per  Cent  in  1931 

( Special  to  Editor  &  Publisher) 
Detroit,  Sept.  12— The  newspar. 
was  called  the  supreme  medium  for  •• 
tail  store  advertising  at  a  meeting  ; 
general  headquarters  of  Sears,  Roeboo 
&  Co.  at  which  a  comprehensive  adve 
tising  policy  was  written  and  ratife 
by  a  group  of  district  managers,  sto? 
managers,  sales  and  advertising  nu: 
agers  and  national  officials. 

3iL  C.  Penticoff,  Michigan  distn- 
manager,  reported  that  Sears’  expenc' 
tures  for  newspaper  advertising  in  19« 
were  $5,597,088  whereas  in  1931  thr 
jumped  to  $7,007,068,  an  increase  ir 
$1,409,980,  or  more  than  25  per  cor 
The  increased  expenditure  was  dil 
tributed  throughout  most  of  the  state 
he  indicated. 

•‘.Although  we  do  not  belittle  the  t£. 
ciency  of  other  metlia  our  experienc' 
has  taught  us  that  the  newspaper  s 
supreme  for  advertising  retail  store 
said  Mr.  Penticoff.  “Sears,  Roebne, 
has  firm  faith  in  the  newspapers  of  tb 
country,  appreciates  the  magnitude  c: 
the  task  they  have  to  perform,  is  grait- 
ful  for  the  excellent  service  they  hav: 
given,  and  is  sure  that  the  commodir 
they  have  to  sell — advertising— is  mor 
vital  and  necessary  now  than  ere 
before.” 


[In  Worcester,  Massachusetts 


93% 


of  all  NEWSPAPER  BUYERS 
in  the  city  of  Worcester  but 
the  Telegram  or  Gazette. 


Telegram-Gazette  circulation  leads  in  evert 
section  of  the  city,  among  every  social 
racial  and  economic  group. 


85% 


of  all  FAMILIES  in  the  cit 
of  Worcester  which  regularly 
every  day,  receive  in  thei 
homes  a  Worcester  news 
paper,  read  the  Telegram  or  Gazette  ii 
their  homes  six  days  every  week. 


70%  newspapaer  buyers  ii 

•  the  city  of  Worcester  fail  I 

buy  the  Telegram  or  Gazett 
The  chart  at  left  shows  how  small  is  tl 
coverage  which  other  media  can  add  t 
the  coverage  already  enjoyed  in  Worcestt 
by  Telegram-Gazette  advertisers. 


Average  Circulation  for  More  Than  Four.  Years 

Over  100,000  Daily  Over  53,000  Sunday 

THE  TELEGRAM-GAZETTII 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 
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for  dinner  tonight?" 
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iyjLC3,lS  are  planned  in  the  J-VLOrnin.^ 


JLt’s  been  a  long  time  —  a  very  long  time 
in  and  around  New  York  —  since  women 
devoted  their  evenings  to  housework.  It’s  no 
longer  necessary  in  any  home  that’s  even 
comparatively  modern,  and  besides,  there’s 
too  much  else  to  do,  what  with  movies,  theaters, 
bridge,  driving. 

Some  advertisers,  food  advertisers  particu¬ 
larly,  have  not  yet  realized  that  women  organ¬ 
ize  their  days  differently  and  should  therefore 
be  reached,  not  in  the  evening  as  in  grand¬ 
mother’s  day,  but  in  the  morning,  when  plans 
for  the  day  are  fresh  in  mind. 

IJ  you  want  confirmation,  ask  any  group  of 
housewives  when  they  plan  their  meals.  We  did, 
and  84%  of  them  said:  ^^In  the  morning.'" 

Therefore,  it’s  in  the  morning  that  you 


should  reach  your  audience,  when  there’s  least 
delay  between  reading  and  buying. 


The  New  York  Herald  Tribune  has  the  salient 
features  of  a  primary  food  market.  First,  it 
reaches  women  and  holds  their  interest. 
(Over  100,000  inquiries  were  received  by  the 
food  and  housekeeping  Institute,  the  fashion 
and  beauty  pages,  first  seven  months  of  this 
year).  Second,  it  reaches  them  when  they  are 
thinking  about  buying  food,  in  the  morning. 
Third,  it  has  the  size  necessary  for  a  major 
food  market,  reaching  over  300,000  families 
every  morning. 

Let  us  show  you  the  whole  story  of  the 
Herald  Tribune  and  its  ability  to  sell  foods 
in  the  New  York  market.  Write  or  wire  today 
for  FACTS. 


NEW  YORK 


NEW  YORK:  Main  Office,  230  V'est  41  a  Street  •  SAN  FRANCISCO: 
Verree  &  Conklin,  S  Third  Street  •  CHICAGO:  John  B.  Vi'oodward, 
Inc.,  360  North  Michigan  Avenue  •  DETROIT:  John  B.  Woodward, 
Inc.,  6-255  General  Motors  Building  •  BOSTON:  Carroll  Judson 
Swan,  926  Park  Square  Building  •  PARIS  EDITION:  The  New 
York  Herald,  21  Rue  de  Berri. 
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IDEAS  FOR  MAKING  SPACE  MORE 
PROFITABLE  SOUGHT  BY  STORES 

Close  Co-operation  Between  Merchants  and  Newspapers 
Necessary  To  Solve  Problem  of  Increasing  Productive¬ 
ness  of  Advertising,  P.  A.  O’Connell  Declares 

RKTAIL  merchants  will  welcome  any  ing.  Consumer  confidence  is  the  goal. 

advertising  solicitor  who  can  tell  If  the  consuming  public  can  learn  to  be- 
thein  how  to  make  the  space  they  buy  lieve  and  trust  implicitly  our  advertising, 
more  profitable,  P.  A.  O'Connell  of  a  long  step  will  have  been  taken  toward 
Boston,  president  of  the  Xational  Re-  lower  advertising  costs.  It  can  be 
tail  Dry  Goods  Association,  told  the  brought  about  by  such  a  censorship  of 


FREIGHT  CARS  ADVERTISED 
"AT  A  BARGAIN" 

••FREIGHT  Cars  at  a  Bargain*’ 
were  offered  for  sale  in  an  un¬ 
usual  display  advertisement  appear¬ 
ing  in  a  rerent  issue  of  the  Lima 
(O.)  News.  The  advertisement  was 
placed  by  the  Hancock  County  Rail¬ 
way  Company  and  said  in  part; 

“U'e  have  decided  to  offer  for  sale 
our  newest  and  best  freight  cars  at 
the  W.  O.  Car  Shop.  Suitable  for 
granaries,  cottages,  poultry  bouses 
and  workshops." 


ELVERSON  ESTATE  CONTEST 

Brother-In-Law  Sues  for  An 
counting  in  Philadelphia 

(fiprcial  to  Editor  &  Publishek) 
PiiiL.\DELPHiA,  Sept.  15 — Legal  a 
tion  involving  the  estate  of  the  Uj. 
James  Elverson,  Jr.,  publisher  of  th- 
Philadi'lpliia  Inquirer,  valued  at  tbt 
time  of  his  death  in  1929  at  about  $2j 
000,000,  has  been  started  in  the  Orphan, 
court  here.  It  took  form  of  an  actiot 
by  John  Green,  Huntington,  L.  1 
brother-in-law  and  residuary  legatee  o: 
the  late  Mrs.  Eleanor  Mayor  Elverson 
widow  of  the  publisher,  to  remove  He¬ 
bert  E.  Blackman,  former  secretars-  o; 


- - - - '  the  Inquirer  company  and  personal  sec' 

for  different  months,  harmony  of  adver-  retary  to  Mr.  Elverson,  as  trustee  « 
tising  with  a  paper’s  editorial  appeal,  the  estate. 

most  effective  consumer  appeals  for  Involved  in  the  action  is  the  dispose 
different  seasons,  etc.  Manv  of  the  of  $18,000,000  reported  as  tht 

points  raised  were  discussed  in  the  P'^'oe  Cyrus  H.  K.  Curtis  paid  to  th 
series  of  articles  by  Homer  S.  Curtis  Elverson  estate  for  the  Inquirer  whki 
in  Editor  &  Publisher  July  30  to  ho  now  controls  through  the  Cuni- 
Aug.  27.  Martin  Newspapers,  Inc. 


TWO  JOIN  MOGENSEN 


Martin  Newspapers,  Inc. 

The  new  petition  asks  an  accountini 
of  2,747  shares  in  the  Inquirer  con 
pany  and  also  of  1,500  shares  of  U.  y 
Steel.  It  also  charges  that  Mr.  Black 
man  is  dominated  by  Mme.  Eleanor 


A  W  I  n  All-  XI  i.Jou  siidics  oi  L.  ^ 

p  Steel.  It  also  charges  that  Mr.  Black 

^  .  *!*  o«nci»co  Office  jg  clominated  by  Mme.  Eleanor 

_  Fmlowmg  disposal  of  their  interests  Elverson  Patnotre  of  Paris,  sister  oi 
m  Stypes-Allison,  Inc.,  Arthur  _  W.  the  late  publisher  and  president  of  the 
Stypes  has  been  elected  vice-president  Inquirer  company  after  his  death  unti 
and  J.  C.  Alhson  has  become  account  the  sale  to  Mr.  Curtis.  The  petition  a>^ 
executive  of  M.  C.  Mogensen  &  Co.,  serfs  Col.  Elverson  and  his  sister  pw 
publishers  representatives  with  main  mitted  the  income  of  the  company  to 
offices  in  San  Francisco.  accumulate  until  it  was  worth  million. 

c  "  purchased  interests  and  that  the  administrator  of  the  estatt 

of  the  Stypes-Alhson  firm  and  has  an-  transferred  the  stock  to  Mme.  Patnotr; 
nounced  formation  of  U  ilhams  &  Co.,  without  authority  to  do  so.  The  sale  t 
o  I  j  Curtis  for  “approximately  $18,0()0.(io()' 


P.  A.  O’Connell,  Boston  department  store  president,  and  head  of  the  National  formation  of  \\  illiams  &  Co.,  without  authority  to  do  so.  t 

RM.1I  D.J  Co«d,  AMocialion  (led),  ..  he  »dd-e««ed  (he  adverti.jn.  M.lf  ol  ^  jioge,„e„  St  Co.  has  amiomiced  d^  lSd''’ Thts"'s’S''T fs’' chirS'T. I 

Uie  IVe»  York  Emmm,  Joar^l  tti.  w.^1  Hodyaer,  adverc.nj  d.r.c.or  j,,  i,„  ,  „  ,  represenla.  L?  applS  by  Mme.  Sm  h 

of  the  Journal  ingbt) a  fives  for  the  Marv^/Ze  (Cal.)  her  own  use.  Mr.  Blackman  was  give 

advertising  staff  of  the  New  York  Eve-  advertising  as  will  make  it  impossible  Democrat;  Orovtlle  (Cal.)  Mercury-  39  days  in  which  to  answer. 

ning  Journal  at  a  meeting  Sept.  13.  for  exaggeration  and  misrepresentation  Herald;  IVillozvs  (Cal.)  Journal;  - 

On  the  other  hand,  he  added,  “I  know  to  appear.  Personally,  I  believe  that  Colusa  (Cal.)  Herald;  Marshfield  p.  E.  MURPHY  HONORED 
of  nothing  more  irritating  than  to  have  the  newspapers  collectively  can  put  into  (Ore.)  Coos  Bay  Times  and  the  Aber-  Members  of  the  board  of  manaRir 
an  advertising  salesman  ask  me  to  buy  effect  a  standard  of  advertising  practice  deen  (Wash.)  Record.  The  Mogensen  Minnesota  State  Fair  on  Sent  5 

space  for  a  purpose  which  he  should  that  soon  will  wipe  out  the  mistrust  organization  also  will  represent  the  gave  a  dinner  in  honor  of  Frederick  E 

know  would  not  be  profitable.  .At  once  consumers  now  feel  and  that  will  in-  Aberdeen  (Wash.)  World  on  the  Murohv  nublisher  of  the  3/miidxnMfc 

I  know  that  he  did  not  care  enough  crease  by  a  large  percentage  the  returns  Pacific  coast  and  iheYakyna  (Wash  )  adniinistration  buiWint 

about  mv  business  to  study  it,  and  I  of  their  advertising.  Such  a  move  would  Herald  and  Yakima  Republican  in  Cali-  -pounds  Mr  Muroliv 

know  that  if  I  let  him  sell  me,  the  be  worth  more  than  any  amount  of  rate  forma.  _  presented  with  a  silver  plaque  contain' 

chances  are  that  I  will  lose  monevL  '’^MfoV^nnefrrlJeSed  Ws^sueeestion  PUBLISHER  DECORATED  '"8  a  reproduction  of  Lady  Pride  Pon 
From  forty  years  in  business  I  have  -'ic-  U  Connell  repeated  nis  suggestion,  ^  ,  u-  t  n  -  ur  u  c  tiac  Lieuwkie,  the  Holstein  cow  ownec 

learned  one  fundamental  truth,’’  said  reported  m  Editor  &  Publisher  last  Col.  Hierome  L.  Opie,  publi^er  of  Murphy’s  Femco  Farms  a: 

Mr.  O’Connell,  who  heads  the  Boston  week,  that  it  would  pav  every  city  the  (Va  )  Breckenridge,  Minn.,  which  seta worW. 

department  store  of  E.  T.  Slattery  Com-  newspaper  to  employ  a  man  who  thor-  Neu’s-Let^er  and  holder  of  the  Dis-  for  combined  milk  and  butte 

pany.  “It  is  that  the  kind  of  selling  oughly  understands  the  technique  of  re-  tmguished  Service  Cross  was  recently  eduction  and  then  went  to  win  thi 

that  helps  the  customer  most  is  the  kind  tail  promotion  and  merchandising  to  ac  awarded  the  U.  S.  Distinguished  Serv-  championship  in  the  Holstdr 

that  gets  most  business.  Everybody  has  as  advisor  and  counselor  to  the  retail  u:e  Medal  at  Governor  s  Minnesota  fair  cattle  sho» 

his  problems.  The  successful  salesman  advertisers.  Such  a  man,  he  said,  at  Virginia  Beach,  \  a  during  the  an-  ^  forthetiK 

makes  it  his  business  to  find  what  m  could  prevent  many  of  the  advertising  nual  encampment  of  the  91st  Infantry  ^  ^ ^  jP  ^ 

•CmVI  rf UiThm,""''  •'«  SUCCM,ol.h/s,a.,l.lr  each 

haTIreirVthaf  InTrlSia/”  “-S  4i'rS’Jrv'i’e  faS  SHOPPING  NEWS  SUED 

ha>e_asked  me  what  m  particular  is  if  JOB  SERIES  RESUMED  Fred  N.  Morcom  mavor  of  Oakland 


know  that  if  I  let  him  sell  me,  the 
chances  are  that  I  will  lose  money.” 
“From  forty  years  in  business  I  have 


PUBLISHER  DECORATED 


F.  E.  MURPHY  HONORED 

Members  of  the  board  of  managfi) 


Tribune  in  the  administration  building 
at  the  fair  grounds.  Mr.  Murphy  ax- 
presented  with  a  silver  plaque  contain 
ing  a  reproduction  of  Lady  Pride  Pon 


Col.  Hierome  L.  Opie,  pabliaher  o(  tf 


ce.  Infantry,  Virginia  National  Guard,  also 

large  degree,”  the  speaker  has  French  and  Belgian  decorations. 


dered  by  each  advertising  salesman  if 


SHOPPING  NEWS  SUED 

Fred  N.  Morcom,  mayor  of  Oakland  j 


the  San  Francisco  Shopping  N’e«s 
Company. 


nv-rrhant-i  As  a  dered  by  each  advertising  salesman  if  JOB  SERIES  RESUMED  Fred  N.  Morcom,  mayor  of  Oakland 

ri»tail  merchant  mvself  and  throueh  mv  **  neces-  The  Cleveland  Plain  Dealer  this  week  Cal.,  who  recently  sponsored  an  un- 

Ifs^iadon  whh  sary.”  resumed  a  series  of  articles  titled  “Out  successful  attempt  to  pass  an  “anu- 

merrhantc  T  can  tell  vou  that  one  of  illustration  of  what  an  adver-  of  Work?  Help  Yourself!”  which  it  litter”  ordinance  which  would  have  pie 

niir  irreatect  nrnhlems  is  advertisiiiti  It  ^*'”8  salesman  should  know,  Mr.  dropped  about  ten  days  ago  after  run-  vented  distribution  of  the  Oakland  Shop 

Jc  nfnhahiv  a  fair  statement  that  not  O’Connell  read  a  list  of  questions  drawn  ning  two  weeks.  After  the  stories  were  ping  Neies  and  other  advertising  cir 

more  than^50  oer  cent  of  all  retail  ad-  “P  *  retail  sales  consultant  covering  stopped  letters  came  in  asking  for  their  culars,  has  filed  $150,(X)0  libel  sun 

v-ertisin«T  tndav  IS  nrofitablv  nroductive  things  as  amount  of  useful  cir-  continuance,  and  giving  tips  on  other  against  the  Shopping  News’  publisher) 

/o»ntc'nf  th^  averaem  retail  sales  culation,  difference  in  drawing  power  of  individuals  who  had  “licked”  the  de-  the  San  Francisco  Shopping  Ne«‘ 
dot  i,  S  t»  adSist  and  ot  the  sama  papar  prasaion.  .  Compapy. 

whereas  a  few  years  ago  advertising  p.  ■  .  ,  i.  — .  ■  — ^ 

took  only  about  2J  to  3  cents  of  the  ^ 

sales  dollar.  Some  way  must  be  found  -y  “I  .a. 

to  cut  this  cost.  So  far  the  only  means  1^1  lO 

attempted  has  been  by  reducing  the  J  C*.  AA  AA  CA  A  y  X  O  A  A  V-r 

amount  of  space  used,  and  still  costs  i 

"The  retailer  does  not  need  for  you  mm,  August  31st,  1932  ! 

to  talk  him  into  buying  more  space;  cr 

what  he  needs  is  for  someone  to  show  l/xXy' y /MM  _ .  — | 

him  how  to  make  the  space  he  buys  _ 

more  profitable.  I  made  this  statement  yjT  1  jk  J  ^  ^  ' 

in  I  nrni  /\n<i)PTti^iYiQ' 

chant  himself  didn’t  know,  bow  could  JL  V  W  ^  X.  v  A? 

the  advertising  salesman  be  expected  to?  ; 

Still,  that  is  what  is  needed  and  if  I  .  -  "*l 

were  an  advertising  salesman  I  would 

make  it  my  job  to  find  the  answer.  tk. 

“The  problem  of  making  retail  adver-  *  MM  Mil  M  Mil^M  MMM^M  / 

tising  pay  calls  for  the  closest  coopera-  T/%  VTD  AT  T*11  A  THHT  / 

tion  between  both  the  retail  stores  and  V  w  A  W  Xm  T  m  A  I 

the  newspapers.  Many  have  urged  re-  PEORIA,  ILL. 

duction  in  rates,  but  I  doubt  if  any 

amount  of  rate  reduction  that  is  feasible  Chas.  H.  Eddy  Co.,  Nat’l  Repr.,  Chicago,  New  i  ork,  Boston 

would  be  enough.  What  is  most  needed  Member  MAJOR  MARKET  NEWSPAPERS  INC. 

is  to  improve  the  quality  of  advertis-  I  _  - 


January  1st  to 
August  31st,  1932 


In  Local  Advertising 


THE  PEORIA 
JOURNAL-TRANSCRIPT 

PEORIA,  ILL. 

Chas.  H.  Eddy  Co.,  Nat’l  Repr.,  Chicago,  New  York,  Boston 
Member  MAJOR  MARKET  NEWSPAPERS  INC. 
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in  TOTAL 

AUTOMOTIVE  LINAGE 


over  all  Chicago 


CHICAGO  AMERICAN 

379, S98 

Lines 

Second  Paper  .  . 

.  372,273  Lines 

Third  Paper  .  .  . 

.  330,496  Lines 

Fourth  Paper  .  . 

.  195,858  Lines 

Fifth  Paper  .  .  . 

.  190,557  Lines 

Sixth  Paper  .  .  . 

98,053  Lines 

Seventh  Paper  . 

94,529  Lines 

Eighth  Paper  .  . 

36,853  Lines 

Ninth  Paper  .  .  . 

2,972  Lines 

(Authority  MEDIA  RECORDS) 

daily  or  Sunday 
papers  In  the  first 
eight  months  of 
1932,  was  won  on 
performance  by  the 

CHICAGO 


AMERICAN 

a  good  newspaper  now  in  its  TWELFTH  YEAR  of  circulation 

leadership  in  Chicago’s  evening  field 


National  Representatives : 

RODNEY  E.  BOONE  ORGANIZATION 
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RECEIVER  NAMED  FOR 
ABITIBI  COMPANY 


Geoffrey  T.  Clarkson,  Appointed  In 

Bankruptcy  Action,  Empowered 
To  Borrow  $2,000,000  To 
Protect  Enterprise 

(Special  to  El'lTOH  &  Pl'BLISHKi!) 

Toronto,  Sept.  12. — In  order  to 
carry  on  its  business  and  to  preserve 
its  good-will  with  a  view  to  an  ad- 
\'antageous  sale,  a  receiver  in  bank¬ 
ruptcy  has  been  appointed  for  the 
.\bitibi  Power  &  Pai)er  Company,  on 
application  of  the  Montreal  Trust  Com¬ 
pany.  An  order  by  Mr.  Justice  Rid¬ 
dell  names  Geoffrey  T.  Clarkson  re¬ 
ceiver  and  manager  who  is  empowered 
to  borrow  a  sum  up  to  $2,000,000  if 
necessary  for  the  purposes  of  protect¬ 
ing  and  preserving  the  undertaking. 

Moneys  ordered  to  be  borrowed  are 
in  the  nature  of  revolving  credit  and 
the  receiver-manager  is  authorized  to 
txirrow  and  re-borrow  so  long  as  the 
ma.ximum  amount  does  not  exceed  $2,- 
(MtO.OOO  with  interest. 

The  order  is  pursuant  to  a  writ  is¬ 
sued  by  the  Montreal  Trust  Company, 
seeking  a  declaration  that  a  mortgage 
for  approximately  $50,000,000  is  a  first 
charge  against  the  assets  of  the  .\bitibi 
company.  The  trust  company  asked  an 
accounting  of  what  is  due  by  the  .•\bitibi 
to  the  trust  comjiany  and  the  bond¬ 
holders. 

The  bankruptcy  order  decrees  that 
no  action  at  law  or  other  proceeding 
shall  be  taken  against  the  .\bitibi  com¬ 
pany  or  Mr.  Clarkson  without  consent 
of  the  court. 

J.  F.  Hobkirk.  Toronto  manager  of 
the  Montreal  Trust  Company,  states 
that  the  mortgage  in  favor  of  the  trust 
company  secured  bonds  to  a  total 
amount  of  $75,000,000.  of  which  there 
were  issued  bonds  to  the  aggregate 
amount  of  $50,000,000.  There  are  now- 
outstanding  and  secured  by  the  mort¬ 
gage  bonds  an  aggregate  amount  of 
$50,867,000,  he  says. 

Mr.  Clark.son  in  his  affidavit  states 
he  is  advised  that  the  .Abitibi  company 
has  subscribed  for  approximately  22 
tier  cent,  of  capital  stock  in  Newsprint, 
Bond  and  Share  Company,  Ltd.,  which 
he  believes  controls  Bathurst  Power  & 
Paiier  Company  through  a  majority 
ownership  of  voting  stock.  Mr.  Clark¬ 
son  also  deposes  that  the  .\bitibi  com- 
jiany  has  agreed  to  purchase  all  out¬ 
standing  capital  stock  of  the  Thunder 
Bay  Paper  Company  and  in  connection 
therewith  is  indebted  to  its  bank  for 
$4,250,000  for  moneys  borrowed  to 
make  the  purchase  from  Consolidated 
Water  &  Power  Company  in  the  sum 
of  $2,800,000.  the  shares  of  Thunder 
Bay  Co.  being  held  by  or  for  Con¬ 
solidated  Water  &  Power  Company 
to  secure  payment  for  the  amount 
owing. 

Operations  will  continue  at  the  mills 
at  Iroquois  Falls  and  Sault  Ste.  Marie. 
Mr.  Clarkson  stated  that  for  the  pres¬ 
ent  there  would  be  no  change  in  per¬ 
sonnel. 

Appointment  of  a  receiver  was  in 
line  with  plans  of  tlie  .\bitibi  bond¬ 
holders’  committee,  it  was  said  in  a 
statement  this  week  by  Joseph  P.  Rip¬ 
ley.  vice-president  of  the  National  City 
Company  and  chairman  of  the  com¬ 
mittee. 


CONSTABLE  PARDONED 

John  Lehew.  former  Moundsville, 
W.  Va.,  constable  was  pardoned  by  the 
Governor  after  serving  50  days  of  a  90 
day  iail  sentence.  He  was  jailed  and 
fined  for  assaulting  Raymond  Miller, 
city  editor  of  the  Mouttdrille  Journal  in 
July.  His  release  was  due  to  ill  health 
and  was  recommended  by  the  county 
prosecutor  and  several  physicians. 


“SPECIAL”  APPOINTED 

The  Lancaster  (Pa.)  .Wtc  Era.  In- 
teliqenecr-Journal  and  Sunday  Xeu'S. 
have  appointed  Neville  &  Hitchings  of 
Philadelphia,  as  their  Philadelphia  retail 
advertising  representative.  The  latter 
firm  will  also  represent  the  Mihnile 
(N.  J.)  Daily  Republican  in  the  same 
capacity. 


DAILY  PAYS  DIVIDEND 

Chicago,  Sept.  14 — The  regular  quar¬ 
terly  dividend  of  $1.75  a  share  on  the 
preferred  stock  was  declared  this  week 
by  the  directors  of  the  Chicago  Daily 
Xezis.  The  dividend  is  payable  Oct.  1 
to  stock  of  record  on  Sept.  20. 

N.B.C.  CUTS  GIBBONS’ 
LEGION  ASSIGNMENT 

Correspondent  Dropped  as  An¬ 
nouncer  After  Warning  to  Be  Care¬ 
ful  of  Editorial  Comment,  But 
Speech  at  Banquet  Is  Broadcast 

The  engagement  of  Floyd  Gibbons, 
staff  correspondent  for  Universal  Serv¬ 
ice,  to  broadcast  the  proceedings  at  the 
.American  Legion  convention  in  Port¬ 
land.  Ore.,  this  week  was  suddenly  ter¬ 
minated  on  Monday  and  the  assign¬ 
ment  turned  over  to  local  announcers. 
The  action,  according  to  a  National 
Broadcasting  Company  official,  was 
"purely  an  executive  action  and  entirely 
within  our  province  since  the  company 
— and  not  Floyd  Gibbons — is  in  com¬ 
plete  charge  of  broadcasting  programs 
over  its  chain.’’ 

Mr.  Gibbons  declared  he  had  donated 
his  time  and  services  at  the  invitation 
of  Henry  L.  Steyens.  Jr.,  national  com¬ 
mander  of  the  Legion,  and  received 
definite  assignment  of  broadcasting 
Iieriods  from  N.B.C.  He  said  he  had 
received  no  explanation  for  the  change 
in  plans. 

A  Universal  Service  dispatch  from 
Portland.  Sept.  13.  inferred  that  can¬ 
cellation  of  Mr.  Gibbons’  engagement 
was  connected  with  a  story  appearing 
in  newspapers  under  his  by-line  a  few 
hours  before  the  N.B.C.  took  action. 
This  story  severely  criticized  Attorney 
General  Mitchell’s  defense  of  the  Hoover 
.Administration  in  its  eviction  of  the 
Bonus  Army  from  Washington.  In 
his  story  Mr.  Gibbons  declared  that  less 
than  three  per  cent  of  the  B.E.F.  had 
criminal  records,  while  10  per  cent  of 
former  President  Harding’s  cabinet  had 
been  convicted  and  served  time  behind 
the  bars  and  concluded  with  the  remark, 
"and  it  wasn’t  for  parking  in  front  of 
a  fire  plug  either."  N.B.C.  officials  in 
New  York  denied  this  week  that  Mr. 
Gibbons’  newspaper  story  had  anything 
to  do  with  the  cancellation. 

The  decision  to  take  the  announcing 
assignment  away  from  Mr.  Gibbons, 
it  was  said  at  N.B.C.  headquarters,  was 
orompted  by  the  Hearst  correspondent’s 
injection  of  personal  comment  in  the 
running  account  of  convention  proceed¬ 
ings.  He  had  announced  the  prelim¬ 
inary  session  and  other  activities  pre¬ 
ceding  the  Commander’s  banquet 
Monday  evening.  On  Monday  he 
received  the  following  warning  by  tele¬ 
graph  from  John  F.  Royal,  director  of 
programs  for  N.B.C. 

"Please  be  careful  about  making  any 
editorial  comment  while  on  the  air.” 

This  reached  Mr.  Gibbons  while  he 
was  broadcasting  the  Monday  session. 
He  paused  in  his  running  account  long 
enough  to  read  it,  and  then  continued 
his  task.  The  notice  of  cancellation 
was  conveyed  to  him  later  in  the  day 
through  the  authorities  of  the  local  coast 
stations  KGW  and  KEX.  This  action, 
however,  did  not  affect  the  broadcasting 
of  Mr.  Gibb<ins’  speech  at  the  banquet, 
which  was  carried  on  the  air  in  full. 
Copies  of  the  speech  were  mailed  to 
newspapers  by  N.B.C. 


DAILY  140  YEARS  OLD 

The  Trenton  (N.  J.)  State  Gazette, 
the  state’s  second  oldest  paper  in  point 
of  continuous  service,  was  104  years 
old  on  Sept.  4.  The  paper  was  founded 
in  1792  by  Mathias  Day.  Judge  James 
Kerney,  of  the  court  of  error  and  ap¬ 
peals,  is  the  present  editor  and  publisher 
of  the  State  Gazette  and  Times. 


MacCOLL  JOINS  DEVINE-TENNEY 

Robert  J.  MacColl  has  joined  the 
eastern  sales  staff  of  the  Devine-Ten- 
ney  Corporation,  publishers  representa¬ 
tives.  and  will  work  out  of  the  New 
York  office.  Mr.  MacColl  was  formerly 
with  the  William  J.  Morton  Company 
and  Hainilton-Delisser,  Inc. 


The 

Fort  Worth 

Star-T  elegram 

WITH  OVER 

137,000 

DAILY  NET  PAID  CIRCULATION 

Covers  West  Texas,  Fort  Worth’s  trade 
territory,  far  more  thoroughly  than  it  is 
covered  by  any  other  four  newspapers  com¬ 
bined.  Star-Telegram  circulation  is  of  the 
highest  class  obtained  without  the  aid  of  con¬ 
tests,  premiums  or  other  forced  methods. 

Add 

Power  to  your 
Advertising  Storj 

USE  2  COLORS 

{Black  and  One  (/)  Colors 

Only  on  outside  back  pages  when  available 

M  &  E  SUN  M  &  S  E  &  S 
Flat,  per  page...  $150.00  $150.00  $275.00  $250.00 

Minimum  space  one  page 

In  Ft.  Worth  and  West  Texas,  it’s  the 


Fort  Worth  Star-Telegram 


MORNING  EVENING  SUNDU 

AMON  G.  CARTER  A.  L.  SHUMAN 

President  and  Publisher  Vice-President  and  Adv.  Directs 

I.  J.  NEWTON,  Jr.,  Manaser  National  Advertising 
Charter  Member  Audit  Bureau  of  Circulations 

Larsest  Circulation  in  Texas 
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The  Washington  Star  has 
led  every  other  American 

Newspaper  in  volume  of 

advertising  each  month  for 
six  months  ending  July  31 


Total  Advertising  6  mos.  ending  July  31,  1932 


The  Washington  Star 

( Er’eninff  and  Sunday) 

10,769,133 

The  Baltimore  Sun 

(Eveninp  and  Sunday) 

9,245,078 

The  New  York  Times 

(Morning  and  Sunday) 

8,900,913 

The  Detroit  News 

(Evening  and  Sunday) 

8,640,576 

The  Chicago  Tribune 

(Morning  and  Sunday) 

7,957,080 

e  reason  for  this  is  .  .  .  Advertising  in  the  Star 
pays  advertisers  at  all  times  .  .  .  even  times  like 
these,  because  of  the  following  facts: 

— The  Star  has  an  unbroken  record  of  dominance  in  Washington  since  the  Civil  War 
— as  a  newspaper  it  has  not  only  the  confidence  and  respect  but  the  affection  of  the 
local  community 

— it  is  strictly  an  afternoon  newspaper  having  no  forenoon  or  noon  editions  and  no 
predate  Sunday  edition 

— its  circulation  is  confined  97^  daily  and  96%  Sunday  in  the  city  and  suburbs 
— a  recent  survey  made  by  the  A, A. A. A.  shows  that  97%%  of  The  Star’s  evening 
circulation  and  98%^/<  of  its  Sunday  circulation  was  actually  found  in  the  homes 
— its  circulation  is  greater  than  at  any  time  in  its  history 
— it  does  not  use  premiums  or  contests  to  stimulate  its  circulation 
— its  ownership,  management  and  personnel  are  entirely  of  Washington 
-  -it  sells  its  product  to  readers  and  advertisers  at  the  lowest  possible  price  consistent 
with  the  production  of  a  thoroughly  first-class  newspaper. 

— it  is  at  this  time  selling  advertising  cheaper  than  at  any  time  since  the  Great  War 
and  in  fact  at  pre-war  prices,  that  is,  its  milline  rate  is  lower  now  than  in  191  + 

— it  has  for  years  strictly  censored  all  advertising  and  eliminated  all  that  it  felt  was 
objectionable  and  modified  the  style  of  display  to  reasonable  limits. 

iaf 

Chicago  Office: 

J.  E.  Lutz,  Lake  Michigan  Bldg. 


New  York  Office: 

Dan  A.  Carroll,  110  E.  42nd  Street 


WASHINGTON,  D.  C. 

Member,  The  100,000  Group 
of  American  Cities 
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RETAIL  CONFERENCE 
IN  BOSTON 

Leaders  In  Advertising  and  Distri¬ 
bution  Fields  Will  Address 
Meeting  Sept.  19-20 — To  Dis¬ 
cuss  Economic  Changes 

iSpccinl  to  Kditor  &  PrBLiSHEi:) 

Boston,  Sept.  15 — The  Boston  Con¬ 
ference  on  Retail  Distribution  is  sche¬ 
duled  for  the  University  Club  at  Bos¬ 
ton,  Sept.  19  and  20  and  promises  to  be 
one  of  the  most  important  in  years. 

“The  Boston  Conference,  known  as 
one  of  the  outstanding  national  forums 
for  discussion  of  major  problems  and 
trends  in  the  field  of  distribution,  has 
two  major  themes  this  year,”  states 
Daniel  Bloomfield,  general  manager  and 
organizer  of  the  conference.  “One  is, 
•Fundamental  Economic  Changes  in 
Distribution,’  and  the  other  ‘Interpreta¬ 
tion  of  Consumer  Demand,’  both  of  in¬ 
tense  importance  in  planning  for  the 
immediate  future.” 

The  first  session  opens  at  9:15  a.m. 
on  the  19th.  Sidney  Conrad,  presi¬ 
dent,  Boston  Retail  Trade  Board  will 
open  the  conference  and  then  turn  the 
meetings  over  to  Mr.  P.  A.  O’Connell, 
president  of  the  National  Retail  Dry 
Goods  .-Association,  who  will  act  as 
general  chairman.  The  speakers  and 
their  subjects  for  the  first  session  will 
be ; 

The  Consumer  and  Distribution — 
E.  St.  Elmo  Lewis,  market  counsel. 

New  Modes  of  Thought  in  Sales¬ 
manship — Dr.  Herbert  Hess,  Wharton 
School  of  Finance. 

Surveying  Pantries — Charles  C. 
Parlin,  manager.  Commercial  Research 
Division,  Curtis  Publishing  Co. 

The  Manufacturer  and  the  Re¬ 
tailer — George  Gottfried.  Continental 
Baking  Company,  New  York. 

The  Trend  in  Consumer  Owner¬ 
ship  OF  Ratail  Business— Chapin 
Hoskins,  industrial  and  commercial  edi¬ 
tor,  Forbes  Magazine. 

Growth  of  Merchandising  Through 
Coin  Device  Auto.matic  Units — 

H.  W.  Alexander,  H.  W.  .Alexander 
Company. 

The  luncheon  session  will  be  broad¬ 
cast  over  a  national  hookup.  Carl  P. 
Dennett,  chairman  of  the  Banking  and 
Industrial  Committee  of  the  First  Fed¬ 
eral  Reserve  District  will  preside.  The 
speakers  will  be:  Walter  C.  Teagle, 
president.  Standard  Oil  Company  of 
New  Jersey,  on  “Job  Sharing  .As  an 
Aid  to  Building  Up  Purchasing  Power,” 
and  Gilbert  H.  Montague,  of  the  New 
A’ork  Bar  .Association  on  “Changing 
the  .Anti-Trust  Laws  to  Improve  Mer¬ 
chandising.” 

The  afternoon  session  will  have  such 
speakers  as  Paul  Cherington.  president, 
.American  Marketing  Association ;  L.  D. 
Weld,  director  of  research,  McCann- 
Erickson,  Inc.;  Oswald  Knauth.  R.  H. 
Macy  &  Co.;  T.  M.  McNiece,  market 
analyst,  and  William  Lought,  president 
of  Trade  Ways,  Inc. 

Tuesday’s  luncheon  session  will  also 
be  broadcast.  Among  the  speakers  are 

I.  .A.  Hirschman,  of  Lord  &  Taylor, 

Inc.,  New  York;  Arthur  Price,  sales 
promotion  manager.  New  York  Herald 
Tribune;  H.  F.  Twomey,  sales  mana¬ 
ger  Jordan  Marsh  Company;  and  Wal¬ 
lace  Donham,  Dean,  Harvard  Graduate 
School  of  Business  Administration. 
They  will  discuss  such  subjects  as  the 
Chain  Store;  Functions  of  Trade  .As¬ 
sociations  in  a  Business  Depression ; 
Distribution  of  Quality  Merchandise ; 
Mistakes  in  Merchandising;  Consumer 
Needs.  - 

N.  Y.  GROUP  TO  MEET 
The  32nd  annual  convention  of  the 
New  York  State  Circulation  Managers’ 
Association  will  be  held  at  the  Hotel 
Woodruff,  Watertown,  about  the  mid¬ 
dle  of  October,  it  was  anounced  this 
week  by  Louis  F.  Gautier,  of  the  Neiv 
York  Times,  chairman  of  the  program 
committee.  A  definite  date  will  be  set 
later.  .Among  the  subjects  to  be  dis¬ 
cussed  will  be  the  effect  of  big  stories 
of  the  past  year  on  circulations  and  the 
possible  effects  of  the  Presidential  cam¬ 
paigns. 


WEYRAUCH  JOINS  EAGLE 


Former  N.  Y.  Graphic  Publisher 
Succeeds  Moore  on  Brooklyn  Daily 

Martin  H.  Weyrauch,  former  pub¬ 
lisher  of  the  late  New  York  Ervnmg 
Graphic  and  one-time  assistant  city  edi¬ 


M.  H.  Wetralth 


tor  of  the  Brook¬ 
lyn  Daily  Eagle, 
rejoined  the  lat¬ 
ter  newspaper  this 
week  as  circula¬ 
tion  director.  He 
succeeds  Seth 
Moore,  circula¬ 
tion  director  of 
the  Eagle  for  the 
l>ast  five  years. 

Mr.  Weyrauch 
started  newspaper 
work  with  the 
Eagle  in  1908  as 
a  reporter.  He 
served  subse¬ 
quently  as  feature  editor,  drama  editor 
and  assistant  city  editor.  He  left  the 
Eagle  to  join  the  Evening  Graphic  at 
its  start  in  1924  as  city  editor.  He  was 
shortly  promoted  to  managing  editor, 

and  served  successively  as  business 

manager  and  publi.sher.  He  left  the 
Graphic  two  years  ago  to  engage  in 
the  building  contracting  business,  which 
he  relinquished  this  week. 

Mr.  Moore,  a  former  magazine  cir¬ 
culation  director,  joined  the  Eagle  five 
years  ago.  During  the  paper’s  owner¬ 
ship  by  Gannett  Newspapers,  he  suc¬ 
cessfully  developed  a  home  delivery  sys¬ 
tem  in  Brooklyn,  increasing  the  circula¬ 
tion  more  than  20  per  cent.  He  has 
also  been  active  on  the  circulation  com¬ 
mittee  of  the  New  York  City  Publish¬ 
ers’  Association,  serving  recently  as  its 
chairman.  He  has  not  yet  announced 
his  future  plans. 


DAILIES  ADOPT  WORD  RATE 


Seven-Time  Classified  Copy  Costs 
Sc.  a  Word  In  Boston 

The  Boston  Herald  and  Traveler  have 
announced  a  change  in  the  method  of 
charging  for  classified  advertising. 
L’nder  this  method  the  customer  knows 
in  advance  just  how  much  the  advertise¬ 
ment  is  going  to  cost.  This  is  done  by 
the  customer  writing  the  copy,  then 
multiplying  the  number  of  words  by  five 
cents.  If  the  advertisement  runs  20 
words  it  will  cost  $1. 

The  new  system  is  designed  to  take 
all  the  guess  work  out  of  classified  ad¬ 
vertising  costs.  This  rate  applies  only 
to  advertisements  inserted  seven  or  more 
times.  Hitherto  the  charge  has  been 
made  for  an  agate  line.  The  Herald 
believes  that  the  change  from  “line  rate” 
to  “word  rate”  will  mean  clearer  and 
more  productive  advertising.  The  new 
method  does  not  in  any  way  affect 
classified  display  advertising. 

ATTACKED  BY  MOB 

J.  S.  Russell,  farm  editor  of  the 
Des  Moines  Register  and  Tribune,  and 
Maurice  Horner,  staff  photographer, 
were  slugged  by  a  mob  of  farm  holiday 
sympathizers  in  Sioux  City,  la.,  last 
week.  The  men  escaped  with  minor 
bruises  and  slight  damages  to  an  auto¬ 
mobile  driven  by  Russell  and  loss  of 
Horner’s  camera.  They  had  driven  to 
Riverside  park  at  the  edge  of  Sioux 
City  to  photograph  a  crowd  of  several 
thousand  farmers,  farm  holiday  sym¬ 
pathizers  and  picketers  who  were  as¬ 
sembling  to  stage  a  demonstration  for 
the  benefit  of  the  midwest  governors 
farm  relief  conference  in  progress  in 
Sioux  City,  Sept.  9  and  10. 


FILES  $100,000  SUIT 

(Speci'tl  to  Editor  &  Puslishfk) 
Lincoln,  Neb.,  Sept.  12— Milo  Reno, 
leader  of  the  National  Farmers’  Holiday 
movement,  has  filed  suit  against  Charles 
B^.  Steward.  Lincoln,  secretary  of  the 
Nebraska  Farm  Bureau  Federation,  for 
$j00,000  for  libel.  Reno  bases  his  ac¬ 
tion  on  statements  allegedly  made  by 
Steward  in  an  interview  published  .Aug. 
30  by  the  Lincoln  State  Journal,  in 
which  Steward  is  quoted  as  having  said 
Reno  was  ousted  as  head  of  the  Iowa 
Farmers’  union.  The  statement  is  un¬ 
true.  Reno  claims. 


NEW  DAILY  TO  START 

The  Tucumcari  (N.  M.)  News, 

weekly,  will  start  a  daily  edition  Oct.  3, 
Paul  Dodge,  publisher,  announced  this 
week.  The  weekly  edition  will  be  con¬ 
tinued. 

LARGE  PRESS  GROUP 
ON  ROOSEVELT  TRIP 

Twenty-four  Newspapermen  and  12 
Movie  Photographers  Aboard 
Special  Train  For  8,900- 
Mile  Tour 

Twenty-four  reporters  and  news¬ 
paper  photographers  and  12  motion  pic¬ 
ture  cameramen  left  Albany,  Sept.  12, 
aboard  the  special  train  which  is  carry¬ 
ing  Governor  Franklin  D.  Roosevelt 
across  the  country  on  his  campaign  tour 
of  the  west.  They  will  remain  with 
the  Governor’s  party  during  the  8,900- 
mile  trip. 

William  Donaldson,  the  Governor’s 
press  representative,  is  in  charge  of 
arrangements  for  the  newspaper  and 
movie  men. 

Reporters  assigned  to  cover  the  trip 
are : 

Walter  T.  Brown,  W.  B.  Ragsdale 
and  Lorena  Hickok  of  Associated  Press; 
George  Holmes,  International  News 
Service;  Fred  Storm,  United  Press; 
Robert  Barry,  Universal  Service;  Ed¬ 
ward  J.  Wright,  North  .American 
Newspaper  Alliance;  Louis  Ruppel, 
.Veto  York  Daily  News;  James  .A. 
Hagerty,  Nezv  York  Times;  Ernest  K. 
Lindley,  New  Y'ork  Herald  Tribune; 
Harold  Brayman,  Netv  York  Evening 
Post;  John  Boettiger,  Chicago  Tribune; 
Paul  Leach.  Chicago  Daily  .^cws;  J. 
Fred  Essary,  Baltimore  Sun ;  Clinton 
Mosher,  Brooklyn  Daily  Eagle;  Charles 
Ross,  St.  Louis  Post-Dispatch ;  and 
Robert  .Allan  and  W.  R.  Lynett,  .“icran- 
ton  (Pa.)  Times. 

•Among  the  newspaper  photograiihers 
are:  Joe  Caneva,  .Associated  Press 
News  Photo  Service  and  Sam  Schul- 
man.  International  News  Photo  Serv¬ 
ice  and  Acme  News  Photo  Service. 
W'ide  World  Photos  is  covering  the 
trip  through  its  staff  men  at  important 
points  along  the  route. 

Supervision  of  press  telegraph  ma¬ 
terial  will  be  in  charge  of  John  McCau¬ 
ley  and  Gilbert  Dawson  of  Western 
Union  and  James  Murray  of  Postal,  all 
of  whom  are  making  the  trip. 


SALE  PERMIT  REVOKED 

Permit  to  sell  securities  issued  to  the 
Ben  S.  .Allen  Publishing  Company,  pub¬ 
lisher  of  the  Palo  Alto-May  field  (Cal.) 
News,  daily,  has  been  revoked  by  order 
of  Corporation  Commissioner  Edwin 
Daugherty.  The  Ben  S.  Allen  com¬ 
pany  acquired  the  newspaper  and  issue.d 
it  first  as  a  semi-weekly  and  then  for 
13  days  as  a  daily.  The  company  had 
taken  the  paper  over  on  a  contract  of 
purchase.  Now  it  is  being  published  by 
the  legal  owner,  David  H.  Moore,  who 
is  issuing  it  as  semi-weekly  from  the 
News  Print  Shop  in  Mayfield. 

.  new 
money! 

Iowa  sells  12,000,000  hogs 
annually.  The  recent  price 
rise  of  47%  for  hogs  gives 
lowans  a  tremendous  NEW 
SPENDABLE  INCOME! 

Reach  it  through  the  state¬ 
wide  circulation  of  The 

•  Des  Moines 
Register  and  Tribune 

245^41  Daily 


REPORTERS  SURPRISE 
EX-MAYOR  WALKER 

Secret  Departure  for  Italy  on  Re,)  ; 

Trip  Goes  Awry  When  Reporttri  i 
Sailing  on  Same  Ship  Greet  I 
Him  at  Gangway  I 

-An  assignment  that  started  as  j  | 
itiutine  job  last  week  was  suddenk  ■ 
converted  into  a  real  story  when  rt-  i 
porter.s  sailing  on  the  Italian  liner  (Tontt 
(irande  to  cover  the  maiden  voyage  oi 
another  Italian  liner,  Rex,  were  startled 
h_v  the  sight  of  ex-Mayor  James  ] 
Walker  of  New  York  mounting  thj 
gangway  to  become  a  fellow  passes- 
ger.  Mr.  Walker,  embarking  for  a  f 
rest  on  the  advice  of  his  physician,  had  * 
no  idea  his  trip  would  be  brightened  | 
by  the  presence  of  five  newspapermen.  I 
“It’s  like  walking  into  a  hornet's  [ 
nest,”  he  e.xclaimed  as  the  press  greeted  | 
him  with  expectant  smiles.  [ 

He  refused  to  talk  politics,  but  told 
the  reporters  he  might  have  somethinj 
to  say  on  his  return.  The  newspaper¬ 
men  are  respecting  his  status  as  a 
voyager  interested  only  in  resting  and. 
consequently,  are  not  filing  daily  stories 
about  him  as  on  previous  trips. 

The  newspapermen  among  the  '■ 
mayor’s  fellow-passengers  are  Join  i 
Regan,  New  York  City  News  Associa¬ 
tion;  T.  W.  “Skipper”  Williams,  Sn 
York  Times;  John  Sampson,  New  Yori 
American;  Edward  C.  Johnston,  West¬ 
ern  Newspaper  Union;  and  Frank 
Muto,  photographer  for  International 
News  Photo  Service. 


’PHONED  MAYOR  AT  SEA  , 

Mayor  .Anton  Cermak  of  Chicago  I 
was  interviewed  by  the  Chicago  Herali  f 
and  Examiner  Sunday  Sept.  11  in  a  f 
radio-phone  conversation  between  Chi¬ 
cago  and  the  S.S.  Bremen,  1650  miles 
out  from  New  York.  The  copyrighted 
story  appeared  in  Monday’s  Herald  and 
Examiner. 


=  READER= 
— ^  VALUE  — I 

The  Los  A.ngeles 
Times  gives  its  readers  i 
approximately  ,\000,-  ^ 

000  more  lines  of  news  I 
and  reading  matter 
per  year  than  any  other 
Los  Angeles  news¬ 
paper. 

LOS  ANGELES  TIMES  \ 


Editor  &  Publisher  The  Fourth  Estate  for  September  17,  193  2 


HEARST  NEWSPAPERS 

adopt  the 

AUTOMATIC  AUTOPLATE 

I 

MACHINE 

^  I  ''HIS  has  been  done  in  order  to  im- 
prove  efficiency  in  Foundry  and 
Pressroom  operation. 

After  a  painstaking  analysis  of  the 
economies  to  be  made  in  both  depart¬ 
ments  by  the  introduction  of  this  remark¬ 
able  machine,  AUTOMATIC  AUTO¬ 
PLATES  have  been  ordered  for  the  use 
of  The  New  York  American  and  The 
New  York  Evening  Journal. 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 
501  Fifth  Avenue,  New  York 


A  THOUSAND  MI 


An  Advertise]^ 


(2  minutes  45  seconds  to  get  its  full  significance) 


people  are  more  vitally  concerned  in 


con< 


(ha! 


Let's  admit  that  people  are  buying  less 
because  they  have  less  to  spend.  Let’s 
admit  it  of  the  whole  social  order,  from 
the  millionaire  to  the  day  laborer.  That 
admission  is  not  vital.  It  is  a  temporary 
phase. 

The  permanent  and  vital  fact  is  that 
people  are  still  buying  at  the  rate  of  about 
a  Billion  Dollars  (a  thousand  millions)  a 
week,  and  are  earnestly  seeking  the  best 
ways  and  means  of  spending  their  money. 

Conditions  have  greatly  increased  the 
number  of  newspaper  readers  because 


ditions  and  their  daily  changes.  Their 
newspaper  is  the  most  economical  and 
immediate  medium  of  contact  with  the 
world.  Not  for  a  day  do  they  forego  the 
news  in  its  columns  —  business  news, 
advertising  news. 


Their  strengthened  reliance  upon  ad¬ 
vertising  as  a  guide  to  wise  buying  has 
greatly  increased  the  productivity  oi 
newspaper  advertising  without  increas¬ 
ing  its  cost. 

To  the  advertiser,  therefore,  the  pres¬ 
ent  lull  is  a  blessing  in  disguise.  It  is 


You  can  insure  more  than 


Akron  Beacon-Journal 
Altoona  Mirror 
Booth  Newspapers,  Inc. 
Boston  Herald-Traveler 
Bridgeport  Post-Telegram 
Chattanooga  Times 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
Cleveland  Press 
Dallas  News 


your  share  ol  a  Thousaiwoi 

Dallas  Journal 
Detroit  News 
Gannett  Newspapers* 

Hartford  Courant 
Indianapolis  News 
Louisville  Courier- Journal 
Louisville  Times 
Milwaukee  Journal 
Nashville  Banner 
New  Bedford  Mercury 
New  Bedford  Standard-Times 
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A  WEEK 


Blessing  in  Disgnise 


ships  while  maintaining  cordial  contacts 
with  old  customers.  They  are  keeping 
in  daily  touch  with  both  present  and 
potential  buying  power.  They  are  get¬ 
ting  their  share  of  more  than  a  Billion 
Dollars  a  week  of  spendable  income. 

In  this  way  they  are  making  sure  that 
their  business  keeps  up  to,  or  above,  nor¬ 
mal  for  this  year.  These  are  the  adver¬ 
tisers  to  whom  the  present  situation  has 
proved  a  blessing  in  disguise — a  situation 
which  has  made  more  steadfast  and  con¬ 
sistent  advertising  users  of  a  greater  num¬ 
ber  of  loyal  daily  newspaper  followers. 


habit-forming — the  habit  of  using  adver¬ 
tising  for  its  economic  benefit.  Millions  of 
newspaper  readers  are  now  using  it  as 
the  best  guide  to  spending  what  they 
have,  and  will  continue  to  use  it  when  in¬ 
creased  material  wealth  brings 
larger  purchasing  power. 

Everybody  knows  that  incomes  will 
again  be  normal.  Wise  manufacturers 
and  merchants  are  preparing  now  for 
that  time  of  plenty  by  strengthening  the 
hold  which  they  have  upon  the  news¬ 
paper  readers  they  are  so  consistently 


even 


pons  a  week  through  these  Key  Market  Newspapers 

New  York  Daily  News  Salt  Lake  City  Tribune 

New  York  Herald  Tribune  Spokane  Spokesman-Review 

New  York  Sun  Spokane  Daily  Chronicle 

New  York  Times  St.  Paul  Dispatch 

New  York  World-Telecram  St.  Paul  Pioneer  Press 

Omaha  World-Herald  Trenton  Times  Newspapers 

PiiisBiRCH  Press  Westchester  Newspapers,  Inc. 

^oviDENCE  Journal  (8  Dailies) 

Providence  Bulletin  Waterbury  American 

Richmond  (Va.)  News  Leader  Waterbury  Republican 

Salt  Lake  City  Telegram  Youngstown  Vindicator 
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THE  POLITICAL  JOB 

CON’TROVERSIKS  run  deep,  through  tangletl 
and  murky  mires,  in  this  day  of  uncommon 
stress,  uplieaval  and  uncertainty.  Bitterness 
and  fear  are  everywhere,  on  tlie  surface.  The  times 
give  full  play  to  prejudice  and  dangerous  snap- 
judgment  on  profound  social,  economic  and  political 
problems.  Newspapers  need  to  watch  their  step. 
There  is  danger  of  broken  bones  for  those  who  fail 
to  guide  a  wise  course  through  the  misty  maze  of 
the  Fall  campaign  and  perhaT>s  the  Winter  months. 
The  tall  grass  is  fairly  alive  with  horned  and  hoofed 
critters,  thirsting  for  the  l)l<x)d  of  the  innocent  or 
stupid  bystander.  Rarely  have  we  seen  politicians 
in  such  assertive  mood,  admitting  nothing  and 
claiming  all.  It  is  plain  that  common-sense,  honest 
editing  will  he  an  important  requisite  in  the  cam¬ 
paign  of  1932  if  sound  public  opinion  is  to  be  formed. 

The  partisan  propaganda  that  is  even  now  flooding 
the  press,  handed  out  in  trix  press  agent  style,  is  an 
indication  of  what  is  to  come.  Today  we  counted, 
in  one  newspaper,  nine  news  columns  devoted  to 
highly  colored  stories  that  had  small  sixMitanecms 
news  base,  created  by  ixiliticiaiis  or  staff  writers  with 
the  obvious  purpose  of  swaying  public  opinion  in 
regard  to  national  issues  and  candidates.  In  addi¬ 
tion  there  was  a  flood  of  cart<x)n  and  editorial  page 
opinion  material.  And  this  is  the  middle  of  Sep¬ 
tember. 

The  pressure  on  press  associations  is  unusual  for 
the  season  and  editors  seem  uncommonly  sensitive 
about  how  news  stories  are  slanted.  Rarely  has 
there  been  such  a  sharp  difference  of  opinion  in  re¬ 
gard  to  a  public  document  as  that  which  appeared 
in  the  press  following  the  statement  of  the  Attorney 
(ieneral.  stigmatizing  a  section  of  the  B.E.F.  as 
criminal  or  radical.  .\n  event  hapi)ened  recently  in 
Washington,  under  the  eyes  of  scores  of  the  best 
reiKjrters  in  the  country,  and  certain  official  state¬ 
ments  were  made  concerning  it,  yet  there  are  cir¬ 
culating  today  dozens  of  widely  differing  versions 
concerning  the  primary  facts.  What  are  the  people  to 
believe?  This  is  a  fair  specimen  of  how  the  public 
mind  may  be  confused. 

There  is  only  one  safe  and  ethical  course  open  to 
the  editor  who  feels  himself  under  implied  pledge 
to  readers  to  supply  an  accurate,  unprejudiced,  non¬ 
partisan,  factual  report  of  ixilitical  proceedings  in 
news  columns.  Spot  news,  fully  authenticated  or 
reliably  evidential,  must  be  selected  with  fine  dis¬ 
crimination,  and  propaganda  eliminated,  or  labeled 
as  such.  Certainly  the  source  of  all  news  material 
must  be  made  known  to  the  reader.  Both  sides  must 
l>e  reported.  Press  associations  above  all  need  to 
check  on  every  story,  and  they  must  be  left  free  by 
editors  to  do  their  job  without  prejudice  or  over¬ 
riding.  In  the  interest  of  journalistic,  not  to  men¬ 
tion  public  jwlicy,  the  need  promptly  and  frankly 
to  correct  errors  is  more  than  ever  urgent.  Perhaps 
the  surest  method  of  avoiding  expensive  embroil¬ 
ment  in  the  violent  political  quarrel  in  prospect  is 
to  employ  capable,  experienced,  seasoned  and  intel¬ 
lectually  honest  reporters. 


Imf'ortial  reporting  sometimes  in- 

roh’es  fair  positioning  of  rizal  stories  in  make¬ 
up,  as  iccll  as  telling  both  sides. 


IRONBOUND  NERVE 

An  IOWA  publisher  calls  our  attention  to  a 
curious  free  publicity  exhibit.  Recently  the 
•  newspaper  received  a  mimeographed  “release,” 
calculated  to  advertise  Oglethorpe  University,  in 
Georgia.  He  threw  the  stuff  into  a  wastebasket. 
Another  release  came  along,  in  due  time,  and  met  a 
like  fate.  Now  the  publisher  is  in  receipt  of  a  bill, 
on  the  stationery  of  the  university,  reading  as 
follows : 

“To  first  release  sheet  (no  charge). 

“To  second  release  sheet,  $2.(X). 

“Third  release  sheet  herein  enclosed. 

"Thomw'ell  Jacobs,  Pres.” 
The  signature  of  the  president  is  in  typewriting, 
and  may  be  an  imposition,  for  alt  we  know.  The 
bill-head  appears  to  be  genuine  and  bears  in  the 
left-hand  corner  the  legend,  “Office  of  the  President.” 

We  have  heard  of  many  audacious  press  agent 
abuses,  but  this  is  the  first  time,  to  our  knowledge, 
any  university  has  sought  to  make  a  newspaper  pay 
for  the  i>rivi1eKv  of  lx*u'tina  its  name  and  fame. 


Now  we  see  through  a  glass,  darkly;  hut 
then  face  to  face;  now  I  know  in  part;  but 
then  shall  I  know  even  as  also  I  am  known. — 
1  Corinthians,  XIII;  12. 
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THE  RADIO  QUESTION 

F.\II.URE  of  press  and  public  to  comprehend 
the  true  nature  of  radio  bro.adcasting.  al)etted 
by  the  disposition  of  broadcasting  interests  to 
assume  the  privileges  of  the  public  service  press 
while  limiting  their  responsibility  to  that  of  a  com¬ 
mercial  communications  carrier,  has  been  resix>nsible 
for  a  situation  which  promises  evil  to  all  parties 
cfjiicerned.  This  is  the  reasonable  c<tnclusion  reached 
by  H.  O.  Davis,  publisher  of  the  Ventura  (Cal.) 
hree  Press,  after  a  long  campaign  against  tlie  one¬ 
sided  competition  of  the  ether  waves. 

.Apparently  haphazard  as  has  been  the  growth  of 
the  12-year-old  radio  industry,  its  operators  have 
been  successful  in  getting  the  legislation  and  the  reg¬ 
ulation  they  wanted.  It  has  fostered  the  idea  that 
no  further  legislation  is  necessary,  despite  the  fact 
that  the  Federal  Radio  Commission  has  specifically 
stated  its  inability  to  regulate  radio  advertising  for 
the  public  interest,  convenience,  and  necessity  under 
existing  laws.  It  has  desired  to  be  considered  as 
a  technical  means  of  communication,  so  far  as  regu¬ 
lation  went,  but  it  passed  out  of  this  field  long  ago 
when  it  expanded  its  point-to-point  transmission  to 
sell  time  for  the  broadcasting  of  advertising. 

.At  least  one  station  has  taken  the  long-expected 
step  of  organizing  a  local  news  staff,  and  the  major 
broadcasting  chains,  in  supplying  to  their  member 
stations  without  cost  the  proceedings  of  the  political 
conventions  entered  definitely  on  a  new  phase  in  their 
relations  with  press  and  public. 

This  apparent  recognition  of  juiblic  service  re¬ 
sponsibility  has  not  extended  to  the  broadcast  of 
campaign  addresses  as  news.  In  this  phase,  the  radio 
continues  to  be  to  communications  what  a  printing 
plant  is  to  a  newspaper,  merely  an  instrument  to  a 
service  and  not  the  service  itself.  The  broadcasting 
industry  will  receive,  if  able  to  collect,  probably  not 
less  than  $500.()00  this  year  for  doing  a  job  that 
newspapers  have  always  considered  a  fundamental 
public  duty,  and  scheming  politicians  who  have 
wriggled  under  editorial  censure,  glory  in  a  public 
communications  medium  which  has  little  public  re¬ 
sponsibility  and  no  more  opinion  than  a  slot  ma¬ 
chine.  They  have  manifested  their  friendship  for 
the  newcomer  in  a  legislative  framework  that  per¬ 
mits  the  private  capitalization  of  the  public  right  to 
the  air  waves,  with  regulation  designed  to  keep 
things  as  they  are,  regardless  of  public  welfare,  con¬ 
venience  or  necessity. 

Laws  of  the  most  elementary  character,  designed 
to  prevent  radio  advertising  from  committing  acts 
which  would  subject  a  newspaper  to  the  severest 
penalties,  have  been  short-circuited  in  Congressional 
committees,  principally  by  the  injection  of  contro¬ 
versial  issues  foreign  to  the  main  point. 

This  combination  of  vested  radio  interests  and  their 
political  friends  is  formidable,  but  it  cannot  perpetu¬ 
ate  conditions  which  make  for  unfair  competition 
within  the  broadcasting  industry  as  well  as  between 
broadcasters  and  printed  media.  The  press  is  the 
principal  sufferer  from  this  potential  monopoly,  and 
it  will  suffer  more  severely  unless  it  moves  quickly 
to  correct  the  errors  of  the  past  decade.  Legisla¬ 
tion  that  squares  with  the  facts  of  the  radio  industry 
and  not  with  a  theory  that  dates  from  Marconi’s 
experiment  is  needed.  This  time,  the  needs  of  the 
whole  public,  not  the  selfish  ends  of  the  radio  com- 
mercialists,  should  govern. 


WASH  ON  THE  LINE 

The  receivers  of  Insult  Utility  ImcstiiK^ 
Inc.,  this  week  reported  to  the  Federal  Coe 
in  Chicago  these  astounding  figures;  Llai,.’ 
ties,  $250,003,526 ;  assets,  $31,429,549;  deficit,  $>v 
510,976.  Cash  on  hand  was  ^,722.  Other  Alke  j 
Wonderland  revelations  are  contained  in  the  rrpor 
Reading  these  facts,  with  corollaries  in  refert 
to  the  manipulations  of  Insull  affairs  by  an  audaci 
inside  group,  we  can  better  comprehend  why  Inss 
publicity  men  were  so  active  and  abusive  three  yr,;, 
ago  when  newspapers  began  to  expose  the  iatj 
taken  in  the  so-called  Power  Trust  investigation  ! 
the  Federal  Trade  Commission.  The  evidence  c» 
cerning  attempts  to  subsidize  and  otherwise  corn^ 
news  and  editorial  columns  brought  Editor  &  p 
LisHER  into  the  fray  and  we  have  not  forgotten; 
ruthless,  though  futile,  efforts  of  Insull  puhlr 
men  to  silence  our  voice  and,  failing,  effect  o* 
mercial  reprisals. 

It  would  be  interesting  to  learn  how  much  ofth. 
vast  deficit  showing  in  the  receivers’  reixirt  ch«t 
back  to  activities  of  the  Insull  propagandists.  T!*i 
must  have  spent  stockholder  money  like  water.  T!» 
wash  now’  on  the  line  indicates  what  they  hadt 
cover  up. 

From  Stockholm  news  also  comes  this  week  ci 
the  receiver’s  report  on  the  liabilities  and  assets  oi 
Ivar  Kreuger’s  estate,  and  it  is  shown  that  th 
deficit  totals  the  staggering  sum  of  $191.7h’73l 
with  as.sets  of  only  $17,775,897.  For  many  year' 
this  business  was  also  conducted  under  a  screen  oi 
mystery.  Kreuger  successfully  dodged  reporters  io 
many  countries,  particularly  the  United  States,  1« 
the  receiver’s  report  shows  that  several  Stockhok 
newspapermen  managed  to  meet  him,  on  privatr 
grounds,  and  one  well-respected  editor  managed  t 
borrow,  or  otherwise  receive,  more  than  $30,000 
W’e  do  not  know  what  Kreuger  paid  for  press  ag«t 
protection,  advice  and  puffing,  but  no  doubt  it  wasi 
considerable  sum  per  annum. 

Business  men  sometimes  resent  as  "interferencf" 
the  inquiries  of  ethical  newspapers  into  commercial 
affairs,  but  stcKkholders  and  the  general  public  ough 
to  appreciate  the  service  of  the  press  in  airing  ne»> 
of  commercial  life,  in  all  of  its  iihases.  The  nto 
developments  in  the  week’s  news  herein  cited  sug¬ 
gest  the  need  of  candid  reiiorting  in  the  commercial 

deiiartment.  - 

If  the  Administration  reports  on  B.E.F.  arc 
accurate,  many  newspapermen  zAto  covered  the 
riots  are  fakers  of  the  deepest  dye. 


Another  proof  of  llte  savage  racketeering 
spirit  of  inferior  types  of  public  officials, 
mainly  police,  is  the  large  number  of  as.sautts 
on  nezespa pertnen. 


$25,000  BAIL  FOR  AN  EDITOR 

PERH.APS  we  will  not  be  arrested  for  speculat¬ 
ing  on  the  amount  of  bail  a  New  England  editor 
was  asked  to  post  in  a  queer  libel  suit  brought 
against  him  on  complaint  of  an  acting  probate  coot 
missioner,  seeking  election  at  Portsmouth,  X.  H 
The  bond  called  for  $25,000.  Needless  to  say  tk 
editor,  Frank  B.  MacDonald,  publisher  of  th 
Rockingham  County  Record,  in  Exeter,  could  n« 
dig  up  that  fancy  amount  of  cash,  in  these  parloe 
times,  and  was  forced  to  spend  a  couple  of  days* 
jail,  after  which  the  court  obligingly  reduced  bii 
to  $2,500. 

Just  what  heinous  crime  must  an  editor  be  chargee 
with  to  merit  a  $25,(XX)  bail  bond  in  a  criminal  libe 
case  in  romantic  old  Portsmouth  ?  Mr.  MacDof 
aid’s  alleged  offense  was  in  publishing,  as  evideoK 
of  a  politician’s  probable  unfitness  for  office,  a  fat- 
simile  letter  about  how  10  cases  of  “tonic”  were* 
be  delivered  to  some  unnamed  bearer  becausd  th 
authorities  could  not  hold  it  by  attachment.  Tk 
editor  inferred  the  “tonic”  was  booze  and  was  * 
find  its  way  to  the  residence  of  the  politician. 
do  not  know  the  facts,  but  will  say  that  such  thinp 
have  happened  in  this  country,  during  the  post-*# 
dry  season.  However,  even  if  the  “tonic”  was  ** 
fire-water,  and  the  politician  was  only  writing  abo# 
a  case  of  Indian  wild-root  sap,  it  would  seem  * 
this  distance  that  $25,000  bail  was  high,  staggenngc 
high,  suggestive  of  persecution.  The  editor,  it  V 
pears,  is  also  seeking  public  office.  It  may  be 
ardor  was  not  wholly  editorial,  but  even  so  $-5. 
bail  seems  high. 


New  Broadway  drama  success  exposes  * 


charlatan  foreign  correspondent,  tvith  iit 
plicafing  the  zt'hole  “pre.rs.”  ,  ■ 
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Elks  Association,  recently  in 
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William  Hale  Reed,  editor  and  pub- 
.lier,  Taunton  (Mass.)  Gazette,  has 
vii  named  by  Lieut.-Gov.  William  S. 
Kingman  of  Massachusetts,  to  the 
Ivenior’s  campaign  finance  committee. 
"  Paul  Beck,  publisher,  Oceanside 
Ljl.)  Blade-Tribune,  was  recently 
Ifftrd  vice-president  of  the  Oceanside 
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lames  H.  Myers,  publisher,  Tallbrook 
Cal.)  Enterprise,  spoke  on  newspaper 
irmiiiction  at  a  recent  press  day  meet- 
inc  of  the  Fallbrook  Kiwanis  Club. 

W.  .A.  Cochel,  editor  of  the  IVeekly 
;,mas  City  Star,  preached  a  lay  ser- 
iiion  recently  at  the  Westminster  Con- 
jrtgational  Church,  Kansas  City. 
Clarence  E.  Faulk,  publisher,  Long- 
■loc  (Tex.)  News  and  Journal,  has 
j^turned  from  a  six-weeks’  visit  on  the 
Pacific  Coast,  where  he  witnessed  the 
enth  Olympiad. 

Dr.  E.  P.  Clarke,  editor,  Riverside 
(Cal.)  Press,  recently  spoke  on  the 
Ussionary  work  at  Sherman  Indian  In- 
istitute.  Riverside,  before  a  union  meet- 
W  of  churches  at  the  Bowl  at  Red- 
bids. 

Phil  S.  Hanna,  editor,  Chicago  Jour¬ 
nal  of  Commerce,  adtkessed  the  an- 
:tial  convention  of  the  Michigan  Bean 
lobbers  Association  in  Lansing  Sept.  9. 
Norman  H.  Parks,  publisher,  Niles 
((iL)  Township  Register,  and  Mrs. 
Parb,  spent  their  vacation  in  southern 
Califoroia. 

T.  H.  Townsend,  editor,  Waierville 
(X.  Y.)  Times,  addressed  the  National 
Exchange  Club  conference  in  Syracuse 
his  week. 

Buff  Burtis,  publisher,  Clinton 
(Okla.)  Daily  News,  has  been  ap- 
pomted  publisher  of  the  Oklahoma 
ititi  Journal,  which  was  recently  pur¬ 
chased  by  the  Western  Oklahoma  State 
Chamber  of  Commerce  from  Preston 
Hawks.  W.  J.  Milburn,  Sayre,  mana- 
tcr  of  the  Chamber  of  Commerce,  will 
tv  editor. 

F.  A.  Hoiles,  publisher  of  the  Alli- 
Mc(  (0.)  Review,  was  seriously  hurt 
aft  week  when  his  automobile  skidded 
and  ran  into  a  tree. 

W.  P.  Harader,  president,  Union- 
.oati  (Pa.)  Herald  &  Genius,  who  has 
been  seriously  ill  is  reported  recov¬ 
ering. 

Bird  H.  Davis,  editor,  Newport 
(Ind.)  Hoosier  State,  is  reported  seri¬ 
ously  ill  at  his  home  in  Newport. 

Louis  G.  Lamade,  editor  and  pub¬ 
lisher,  Volksfuehrer,  (jerman  language 
weekly,  in  .Altoona,  Pa.,  during  the  past 
halt  century,  recently  celebrated  his 
seventy-eighth  birthday  anniversary. 
Mr.  Lamade  enjoys  very  good  health 
and  is  active  in  his  printing  plant. 


IN  THE  BUSINESS  OFFICE 

OHX  F._  TIMS,  Jr.,  New  Orleans 
Times-Picayune  business  manager, 
wa*  Chicago  recently  enroute  to 
White  Mountains  for  a  vacation. 
Walter  L.  Tushingham,  vice-president 
aw  business  manager  of  the  Camden 
(N.  J.)  Courier-Post  newspapers,  is 
®  vacation  in  the  St.  Lawrence  and 
ureat  Lakes  district. 

W.  E.  Brown,  Jr.,  advertising  man¬ 
ner,  Birmingham  (Ala.)  Post,  and 
"town,  are  the  parents  of  a  son, 
horn  recently. 

Mrs.  Charles  K.  Brown,  business 
Manager,  Staunton  (Va.)  Evening 
Uoder  and  News  Leader,  and  Mr. 
orown  have  returned  from  a  vacation 
"I  L^da  and  the  Finger  Lake  section 
^'f  New  York. 

circulation  manager, 
J'tt  (Tex.)  Courier-Times,  and  Mrs. 

,®|,sp*nt  a  week’s  vacation  at  Min¬ 
eral  Wells,  Tex. 


G.  W.  Cross,  advertising  manager, 
IVihnington  (Cal.)  Press,  recently 
visited  his  parents  in  .Alliance,  O.,  and 
relatives  in  Pittsburgh. 

L.  S.  Whitcomb,  secretary  and  treas¬ 
urer  of  the  Albert  Lea  (Minn.)  Trib- 
nne,  has  been  named  a  divisional  chair¬ 
man  of  the  rehabilitation  committee  for 
the  Ninth  Federal  Reserve  district. 

W.  S.  Lovelock,  of  the  Memphis 
(Teiin. )  Press-Scimitar  advertising 
staff,  has  been  transferred  to  the 
Houston  Press. 

John  Murphy,  cashiers’  department, 
Curtis-Martin  Newspapers.  Philadel¬ 
phia  was  host  to  other  members  of  the 
department,  at  a  farewell  summer  out¬ 
ing  at  his  bungalow  at  Egg  Harbor, 
N.  J. 

Henry  H.  McGinnis  formerly  adver¬ 
tising  manager,  Ossining  (N.  Y.)  Citi¬ 
zen-Register,  has  joined  the  Searsdalc 
(N.  Y.)  Sun,  in  a  similar  capacity. 

Howard  Duckworth  and  Earl  Moore, 
of  the  Battle  Creek  (Mich.)  Moon- 
Journal,  circulation  department,  are  on 
a  vacation  trip  to  Te.\as  and  Mexico. 

Dan  A.  Sullivan,  promotion  manager, 
Pittsburgh  Press,  is  a  member  of  the 
faculty  of  Duquesne  University  School 
of  Business  .Administration,  as  lec¬ 
turer  in  advertising.  H.  W.  Hogeland, 
director  of  research  and  advertising  of 
the  Press  is  lecturer  in  marketing  on 
the  same  faculty. 

Frank  Dubinsky,  for  three  years 
treasurer  of  the  Jewish  Ledger  Pub¬ 
lishing  Corp.  of  Hartford,  Conn.,  and 
managing  editor  of  the  Jewish  Ledger 
Publications  of  Hartford.  New  Haven 
and  Springfield,  Mass.,  resigned  on 
Sept.  1  to  go  into  the  special  edition 
field.  Dubinsky  for  five  years  was  on 
the  advertising  staff  of  the  Providence 
Tribune  and  was  in  the  special  edition 
field  prior  to  his  affiliation  with  the 
Jeivish  Ledger. 

Carl  F.  Worthen,  business  manager, 
l.ongvicw  (Tex.)  Neivs  and  Journal, 
spent  his  vacation,  with  Mrs.  Worthen 
and  young  son,  on  an  auto  tour  to 
Monterrey,  Mexico. 

Russell  Nixon,  with  the  Glendale 
(Cal.)  News-Press  circulation  depart¬ 
ment.  for  the  past  five  years  has  been 
awarded  a  scholarship  at  the  University 
of  Southern  California. 


FOLKS  WORTH  KNOWING 


Harry  S.  WEBSTER,  business 
manager,  San  Bernardino  (Cal.) 
Sun  and  Telegram,  is  probably  one  of 
the  busiest  news¬ 
paper  men  on  the 
Pacific  coast. 
Going  to  the  coast 
as  a  llearst  e.\- 
;cutive,  Mr.  Web¬ 
ster  later  went  to 
San  Bernardino 
wliep  with  his 
part!  ers  he  be¬ 
came  associated 
in  the  ownership 
and  management 
of  the  Sun  and 
Telegram,  inorn- 

Harky  .S.  Wkbstek  evening 

newspapers. 

In  addition,  however,  to  the  task  of 
handling  the  business  supervision  of  the 
papers  he  is  active  in  the  Sun  Company 
Enterprises,  a  holding  company,  that 
controls  the  Sun  Printing  House,  the 
Sun  Engraving  Company,  steel  die  en¬ 
gravers:  the  Sun  Advertising  Service, 
advertising  agency;  the  Inland  Photo 
Engraving  Company,  and  the  .Acme 
Color  Printing  Company,  which  fur¬ 
nishes  colored  comic  sections  and  Sun¬ 
day  magazines  to  Pacific  slope  news¬ 
papers. 

In  addition  to  his  business  connec¬ 
tions  he  has  found  time  for  civic  activ¬ 
ities.  He  is  a  past  iiresident  of  the 
California  Newspaper  Publishers’  As.so- 
ciation,  past  exalted  ruler  of  the  Elks, 
past  president  of  the  San  Bernardino 
Chamber  of  Commerce,  past  council¬ 
man,  State  Chamber  of  Commerce  and 
jiast  president  of  the  National  Orange 
Show. 


Charles  H.  Campbell,  assistant  city 
exlitor.  New  Orleans  (La.)  Item,  is 
conducting  “Down  the  Spillway,”  Wil¬ 
liam  Wiegand’s  daily  gossip  column, 
while  the  latter  is  on  vacation. 

Herbert  Laduke,  formerly  of  the 
Lynn  (Mass.)  Item  staff,  is  ill  at  his 
liome  in  that  city. 

Harnett  T.  Kane,  general  assign¬ 
ments,  New  Orleans  (La.)  Morning 
Tribune,  is  on  the  copy  desk  during 
vacations. 


IN  THE  EDITORIAL  ROOMS 

OHN  W.  B.  MITCHELL,  manag¬ 
ing  editor.  Union  City  (N.  J.)  Hud¬ 
son  Dispatch,  is  back  to  work  after 
an  illness.  Leo  Hershdorfer,  feature 
writer,  sat  in  during  his  absence. 

Tom  Buckley,  police  reporter  for  the 
Ncv.'  Orleans  (La.)  Item,  is  spending 
a  two-weeks’  vacation  in  New  Orleans. 

Arthur  Hughes  of  the  Boston  Amer¬ 
ican  night  copy  desk,  has  returned 
from  vacation.  Charles  Guild,  feature 
editor  of  the  American,  has  also  re¬ 
turned. 


Edward  Wheelock,  assistant  copy 
desk  chief,  Boston  Daily  Record,  has 
returned  from  vacation. 

James  Collins,  night  city  editor, 
Cleveland  Plain  Dealer,  has  returned 
from  a  vacation  spent  in  New  England. 

Hershie  Mowrey,  formerly  with  the 
Columbus  Ohio  State  Journal,  has 
been  appointed  publicity  manager  for 
the  Columbus  Chamber  of  Commerce. 

Don  Luke,  formerly  of  New  York 
and  Syracuse,  has  joined  the  Boston 
Daily  Record  rewrite  staff. 

(Continued  on  page  26) 


DIXIE  DUGAN  PAGE 

Results  from  last  week’s  announcement  of  the  new  J.  P. 
McEvoy  Dixie  Dugan  weekly  pages  are  very  encouraging. 
This  is  going  to  be  the  big  Sunday  color  sensation  of  the 
season. 

Send  for  a  specimen  page.  You’ll  agree  that  the  inimi¬ 
table  Dixie  and  her  friends  look  their  best,  and  act  most 
entertainingly  in  this  new  presentation.  The  color 
work  is  marvelous.  The  drawing  is  by  John  Striebel, 
of  course. 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNiTT  TIMES  BUILDING  Charles  v.  mcadam 

Chairman  NEW  YORK,  N.  Y.  Preiident 


What  W  ill 
Eix.4  Cinders 
Do  With 

si,ooo,ooo? 

SHE’S  coming  into  it 
*  *  *  and  no  time 
could  be  more  conven¬ 
ient  for  inheriting  a 
million  than  now.  *  *  * 
But  when  she  gets  it 
*  *  *  What  will  she  do 
with  it?  *  *  *  What 
would  you  do  with  it? 
*  *  *  What  would  your 
readers  do  with  it? 


The  new  million  dollar 
Ella  Cinders  sequence 
starts  October  3,  and  now  is 
the  time  to  put  in  your  Ella 
Cinders  order  to  start  oa  that 
date. 

Mats  and  feature  mate¬ 
rial  for  the  ”What 
Would  You  Do  With  a  Mil¬ 
lion  Dollars?”  contest  are 
available  to  subscribers  .... 

For  terms  and  samples  on  Ella 
Cinders — daily  and  Sunday — 
by  Bill  Conselman  and  Charlie 
Plumb^— please  wire  to 

UNITED  FEATURES 

MOXTE  BOURJAILY, 

General  .Manager 

220  East  42n<l  Street,  New  York 
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(Continued  from  {'aye  2.^) 


Alvin  Austin,  night  city  editor. 
Craad  forks  (\.  D.)  Herald,  toured 
Minnesota  on  a  vacation  trip.  Other 
Herald  editorial  staff  members  on  va¬ 
cation  recently  were:  E.  C.  Kyler,  day 
telegraph  editor;  Bertha  A.  Turner, 
librarian;  and  \V.  B.  Allen,  day  city 
editor. 

Kuth  Taunton,  for  the  past  four 
years  with  the  Anaheim  (Cal.)  Hullctin 
staff,  has  gone  to  Washington,  D.  C., 
to  flo  publicity  work. 

Lloyd  Adamson,  reporter,  Terre 
Haute  (Ind.)  Star,  has  resigned  to 
enter  the  Indiana  Law  School  at 
Indianapolis. 

Ellwood  Hobbs,  assistant  city  editor, 
Kansas  City  Star,  is  on  vacation. 

R.  S.  Knowlson,  aviation  editor. 
Kansas  City  Star,  and  Mrs.  Knowlson 
are  in  California  for  three  weeks’  va¬ 
cation. 

James  Langton,  assistant  editor,  Salt 
Lake  City  Deseret  Xeics,  is  on  vacation. 

Hugh  Hughes,  associate  editor, 
Utiea  (N.  Y.)  Daily  Press,  recently  ad¬ 
dressed  the  Remsen,  N.  Y.,  Farmer’s 
picnic. 

Kendrick  Kimball,  of  the  Detroit 
Xeti'S.  and  Lawrence  C.  Salter,  of  the 
Detroit  Free  Press,  were  in  Romeo. 
Mich.,  on  Sept.  3-5  covering  the  annual 
Michigan  Peach  Festival. 

Wayne  Jordan,  news  editor,  Detroit 
Free  Press,  is  on  a  one-week  vaca¬ 
tion.  Royce  Howes,  night  city  editor 
is  taking  his  place  and  Jack  Weeks  is 
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substituting  for  Howes  on  the  city 
desk. 

Judge  William  B.  Hankins,  Kentucky 
editor,  Cineimiati  Enquirer,  and  his 
wife  have  returned  from  a  vacation 
spent  in  deep  sea  fishing  off  the  Jersey 
coast. 

Miller  Hollingsworth,  sports  editor, 
Longview  (Tex.)  Xews  and  Journal, 
is  spending  his  vacation  in  Monroe,  La. 

.\rch  MacDonald,  assistant  city  edi¬ 
tor,  Philadelphia  Evening  Ledger,  has 
been  at  Hahnaman  hospital  for  several 
days,  undergoing  treatment  for  stomach 
trouble. 

Don  Rose,  Philadelphia  Evening 
Ledger  columnist,  spoke  Tuesday  at  the 
L’niversity  Club,  Philadelphia,  at  a 
"get  together”  meeting  of  students  and 
alumnae  of  Hood  College. 

Dick  Vauhn  of  the  Houston  (Tex.) 
Press  and  Ed  Rider  of  the  Houston 
Chronielc,  have  been  sent  to  Austin  to 
cover  a  special  session  of  the  Texas 
legislature. 

Earle  Watson,  managing  editor, 
Longview  (Tex.)  Morning  Journal,  has 
returned  after  a  vacation  trip  to  points 
in  the  Southeast. 

R.  J.  Watts,  city  hall  reporter, 
Houston  (Tex.)  Chroniele,  returned 
after  a  vacation  trip  with  his  wife 
through  the  southern  part  of  Te.xas  and 
New  ^le.xico. 

.•Mvin  Rucker,  roving  correspondent, 
Oklahoma  City  Daily  Oklahoman,  is 
making  a  tour  of  the  State  to  report 
the  change  in  business  and  agricultural 
conditions. 

Everett  M.  Boyd,  telegraph  editor, 
Cineinnati  Enquirer,  is  on  vacation  in 
Xew  York. 

David  H.  Beetle,  state  editor,  Utiea 
(N.  Y.)  Daily  Press,  is  on  vacation  in 
Massachusetts. 

Lillard  McGee,  sports  editor,  Topeka 
(Kan.)  Daily  Capital,  has  returned 
from  a  vacation  trip  in  the  South. 
During  his  absence  the  sports  desk  was 
in  cliarge  of  Francis  C.  Clark. 

Charles  Ellis,  Philadelphia  Ez’ening 
Ledger,  has  been  promote  to  the  sun¬ 
rise  re-write  staff  from  district  work. 

.\rchie  Hall,  of  the  Camden  (N.  J.) 
Courier  rewrite  staff,  has  returned 
from  a  two  months’  leave  during  which 
he  viewed  the  Olympics  at  Los 
.Angeles. 

Charles  D.  Stewart,  after  a  year  as 
assistant  in  the  Department  of  Jour¬ 
nalism  at  the  University  of  Michigan, 
has  rejoined  Cities  News  Service, 
Detroit,  as  news  editor. 

William  Costello  of  the  Minneapolis 
Tribune  night  copy  desk  is  making  a 
canoe  trip  down  the  Mississippi  from 
Minneapolis  to  New  Orleans.  He  is 
accompanied  by  George  Connery,  also 
of  the  Tribune  night  desk,  on  the  early 
stages  of  the  voyage. 

Frank  Murphy  is  broadcasting  news 
events  thrice  weekly  for  the  Philadel¬ 
phia  Kceord  over  Station  WLIT. 

Jake  Frong,  sports  editor,  Dayton 
(O.)  Journal,  has  been  named  to  the 
citizens’  committee  working  on  plans  to 
remedy  the  public  school  problem 
brought  about  by  a  shortage  of  funds. 

Wallace  McCurley  has  joined  the 
Philadelphia  Xews  staff. 

Leo  A.  Farrell,  assistant  city  editor, 
Atlanta  Constitution,  has  returned  to 
work  after  a  two  week’s  vacation  spent 
in  Kansas  with  his  parents. 

Herman  H.  West,  formerly  with  the 
Kiehmond  (Va.)  Xews  Leader  and 
Kiehmond  Times-Dispateh  and  more  re¬ 
cently  a  free  lance  newspaperman,  who 
has  been  confined  to  a  hospital  and  his 
home  for  the  last  several  months  as 
the  result  of  an  automobile  accident, 
has  returned  to  work. 

Isaac  Pichel,  veteran  reporter,  Cin¬ 
einnati  Times-Star,  has  been  appointed 
city  hall  reporter  following  the  death 
of  .Alfred  H.  Henderson.  A  number 
of  years  ago  he  was  managing  editor 
of  the  Commereial  Tribune. 

Jack  Ramsay,  city  editor,  Camden 
(N.  J.)  Courier,  is  on  vacation  for  one 
week. 


Gordon  Erskine  of  the  night  copy 
desk,  Minneapolis  Tribune,  is  on  vaca¬ 
tion. 

Braven  Dyer,  sports  editor,  Los 
Angeles  Times,  recently  addressed 
North  Hollywood,  Cal.,  Rotary  Club  on 
the  Olympic  Games. 

Joseph  McGlynn,  sports  editor,  Phil¬ 
adelphia  Public  Ledger,  is  seriously  ill 
at  his  home  with  a  throat  ailment.  His 
physicians  hope  to  avoid  an  operation 
by  extended  treatment  and  a  rest  of 
several  weeks.  Harry  B.  Nason,  Jr., 
assistant  editor  of  the  Public  Ledgers, 
is  directing  the  sports  pages  of  both 
papers  in  his  absence. 

William  H.  Mylander,  Toledo  Blade 
rewrite  man,  has  returned  from  va¬ 
cation. 

-Ale.xander  F.  Jones,  formerly  with 
the  Minneapolis  (Minn.)  Tribune  cir¬ 
culation  department,  has  joined  the 
Minneapolis  Journal  editorial  staff. 

George  T.  Davis  of  the  copy  desk, 
Portland  (Me.)  Evening  E.xpress  is  on 
vacation. 

Larry  Sisk,  city  editor,  Oklahoma 
City  Times,  has  returned  from  a  three 
weeks’  vacation  in  southern  Oklahoma. 

Wilbur  Coffman,  one  of  the  Pitts¬ 
burgh  Post  Gazette  staff  photographers, 
has  resigned  to  join  the  Blairsville  Pa. 
High  School  faculty. 

Walter  Biscup,  Tulsa  (Okla.)  World 
reporter,  has  been  appointed  to  the 
county  athletic  commission  board,  super¬ 
vising  professional  athletics  in  Tulsa 
county,  and  also  to  the  county  humane 
.society. 

Glen  .Adcox,  of  the  Memphis  (Tenn.) 
Evening  Appeal  staff,  covered  the  re¬ 
cent  prison  break  at  Parchman,  Miss. 

J.  Heffron,  sports  editor,  Anaheim 
(Cal.)  Bulletin,  reviewed  the  principal 
events  at  the  Tenth  Olympic  Games  at 
a  recent  meeting  of  the  Anaheim  Ro¬ 
tary  Club. 

Joseph  H.  Zucker,  for  many  years  in 
charge  of  the  police  beat  staff  of  the 
Cleveland  Plain  Dealer,  but  of  recent 
years  with  the  legal  service  for  the 
paper,  underwent  an  operation  Sept.  12. 

Theodore  E.  Buell,  who  writes  “Sad¬ 
dle  and  Spur”  for  the  Hartford 
(Conn.)  Sunday  Courant,  was  ring¬ 
master  at  a  half-dozen  Connecticut 
horse  shows  during  the  past  six  weeks. 
Mr.  Buell  and  Nathan  W.  Garfin,  both 
members  of  the  Courant’s  city  staff, 
have  returned  from  their  vacations. 

Frank  Brunton  has  left  Toledo  Times 
staff  to  return  to  Northwestern  Univer¬ 
sity.  where  he  is  editor  of  the  schtx)! 
daily. 

John  C.  Moffitt.  movie  editor,  Kan¬ 
sas  City  .S’/nr,  is  in  Hollywood  cover¬ 
ing  motion  picture  developments. 

Millard  Foreman,  state  editor,  re¬ 
cently  won  the  Toledo  Blade  editorial 
deiiartment  golf  championship  in  a  36- 
hole  match  from  William  H.  Mylander, 
rewrite  man.  and  defending  champion. 

•Alfred  H.  Kirkland,  former  city  edi¬ 
tor  of  the  Chieago  Herald  and  Ex¬ 
aminer  and  more  recently  secretary  of 
the  publications  committee  of  the  Insull 
utility  companies  in  Chicago,  has  been 
appointed  assistant  director  of  the  pro¬ 
motion  department  of  .A  Century  of 
Progress  Exposition. 

Frank  L.  Skeldon,  Jr.,  son  of  L'rank 
L.  Skeldon.  veteran  business  reporter 
for  the  Toledo  Blade,  has  joined  the 
Toledo  Limes  editorial  staff. 

Kenneth  Conn,  sports  editor,  Toledo 
Xews- Bee,  has  returned  from  vacation. 

Gerrit  P.  Rogers,  state  editor,  Bing¬ 
hamton  (N.  Y.)  Press,  moved  to  the 
city  editor’s  desk  when  H.  P.  Weller 
took  his  vacation.  Sidney  M.  Cava¬ 
naugh,  reiKirter,  was  in  charge  of  the 
state  desk  during  Weller’s  absence  and 
continued  when  Rogers  went  on  his 
vacation. 

George  H.  .Spargo.  formerly  with 
the  Utica  (N.  Y.)  Obserz'er-Dispaleh 
and  now  on  the  copy  desk  of  the  Bing¬ 
hamton  (N.  Y.)  Press,  played  the  vil¬ 
lain’s  role  in  a  one-act  farce  melo¬ 
drama  written  by  himself  and  presented 
Sept.  10  by  the  Binghamton  Drama 
Workshop  in  the  Sun  building. 


Vernon  Greene,  formerly  on  tl» 
Toledo  Blade  editorial  art  staff  k? 
joined  the  art  staff  of  the 
Press  .Association  in  Cleveland.  ^ 


Asheville  (N.  C.)  Citizen-Times 
tising  department,  has  been  named  mat! 
aging  editor  of  the  Farmers  Feder^ 
Xeti’S,  devoted  to  agriculture  in  westai 
North  Carolina.  ^ 


Edgar  R.  Bean,  night  editor  of  tk 
A  ew  Fork  Daily  News,  and  Mrs.  BtR 
(Alabel  Greene  of  the  Xeto  York  Sn\ 
have  returned  from  a  vacation  trim, 
the  Black  Hills.  ^  ^ 

A’ivian  Shirley,  feature  writer,  pjy, 
adelphia  Ledger  Syndicate,  was  host® 
at  an  outing  for  Philadelphia  newi 
papermen  and  women  at  her  siimniB 
home  near  Perkinomingville,  Pa.  ^ 
cently. 


George  W.  McCoy,  state  news  edi. 
tor  of  the  Asheville  (N.  C.)  Citi», 
and  Times  is  making  a  news  survey  oi 
18  counties  in  western  North  Carolia 
and  writing  a  series  on  business  condi. 
tions  and  future  prospects. 

Russell  Wiseman  of  the  editoral 
staff,  Cleveland  Plain  Dealer,  non  i 
London,  is  sending  to  his  paper  obse- 
vations  on  the  British  dole  problem! 

Henry  L.  West,  former  Washim^tai 
correspondent  and  a  resident  of  tht 
capital,  has  sailed  for  Europe  to  stiih 
problems  of  the  Republic  of  Libtrii 
He  expects  to  be  gone  three  montlis 
Mr.  West’s  interest  in  Liberia  began 
many  years  ago  when  he  was  elednd 
president  of  the  American  Colonizatim 
S()ciety,  which  deeded  as  a  free  gift  to 
Liberia  territory  now  occupied  bv  tht 
republic. 

J.  C.  Sellers,  editorial  writer,  Jaci-E 
sonville  (Fla.)  Tiwicj-t/HiOH  and  editor | 
of  the  Farm  and  Livestock  fdo-ord  I 
Jacksonville,  with  his  family  and  I 
guests  are  spending  three  weeks  it  I 
-Asheville,  N.  C.  | 

Walter  Stiger  and  John  Smith,  pho-  f 
tographers  on  the  suspended  Dwroitt 
Mirror,  have  joined  the  Detroit  Frnl 
Press  staff.  f 


George  V.  Headley,  city  editor,  Jer¬ 
sey  City  (N.  J.)  Jersey  Journal,  has 
left  for  a  two  weeks’  vacation  in  Sulli¬ 
van  County,  New  York. 

Charles  H.  Hamilton,  sports  writo, 
Kiehmond  (Va.)  News  Leader,  covertc 
the  national  amateur  golf  tournamoit 
at  Five  Farms,  Baltimore,  this  week. 

William  Ratner,  sports  writer,  .Vea- 
ark  (N.  J.)  Ledger,  is  on  vacation  a; 
Speculator,  N.  Y. 

Ted  Long  of  the  copy  desk,  .Sd 
Lake  Telegram,  is  spending  his  vaca¬ 
tion  in  Los  Angeles. 

Robert  C.  Ring,  motion  picture  critic 
.Xewark  (N.  J.)  Sunday  Call,  was  tht 
guest  of  honor  at  a  surprise  bachekit 
rlinner  in  the  Newark  Elks  Club  re 
cently. 

Gene  McCulloch,  Philadelphia  .Vi-w 
is  recovering  from  an  appendicitis  (f 
eration. 

Jack  W.  Jarrell,  Topeka  (Kan. 
State  Journal  reporter,  returned 
week  from  a  four  months’  stay  in  tk 
Near  East.  Byron  George  worked  « 
his  place  during  the  summer  months 

Howard  W.  Eskridge,  assistant  man 
aging  editor,  Nashville  Banner,  t 
speiiriing  his  vacation  in  Oklahoma.  Ik 
is  accompanied  by  Mrs.  Eskridge  ani 
their  daughter,  Ciarolyn. 

Clare  Snively  has  joined  the  L* 
.Angeles  Times  reportonal  staff,  a* 
will  cover  the  Federal  Building. 

Major  Frank  Nelson,  pictorial  ediw 
Philadelphia  Public  Ledger,  is  on  * 
automobile  vacation  tour  of  the  Pc* 
sylvania  mountain  region. 

W.  H.  Steckel,  chess  editor,  dlltr 
town  (Pa.)  Morning  Call,  won  th 
Central  Pennsylvania  chess  tourname* 
held  at  Wilkes  Barre  recently. 

William  McDermott,  drama  editof 
Cleveland  Plain  Dealer,  has  retunv' 
from  a  three  and  a  half  months’  tour* 
Europe.  He  spent  considerable  ti» 
in  Russia  and  made  a  1.500  miles  tn 
on  the  A’olga  river. 
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WEDDING  BELLS 

OHX  H.  McGlBBOXEV,  news  edi¬ 
tor,  Middlesboro  (Ky.>  Daily  Xews, 
to  Miss  Catherine  Belle  Mclntire. 
FleniinpsburR,  Ky.,  at  Flemingsburg, 
Aug.  29. 

Arthur  G.  Timboe,  managing  editor. 
Devil’s  Lake  (X.  D. )  Daily  Jounial. 
to  Miss  Eileen  Bond  at  Devils  Lake 
recently. 

Cleland  B.  Wyllie,  telegrai>h  editor, 
Ozt.'osso  (Mich.)  Arnns-Press,  to  Miss 
Faye  Eleanor  Jo.senhans  of  Owosso 
Sept.  2. 

Collier  Parris,  sports  tditor,  Lnbhoek 
(Tex.)  Axalanehe  and  Jounial.  to  Miss 
Davie  lohn.son  of  Lubbock,  .Sept  4  at 
Roswell,  X.  M. 

Richard  Kilroy.  chief  editorial 
writer,  Los  Angeles  Illustrated  Daily 
•Vca'j,  to  Miss  Margaret  Gaffey  Mel. 
magazine  writer,  recently. 

Roy  E.  White,  of  the  Atlanta  Con¬ 
stitution  sports  staflf,  to  Miss  Rhoda 
Holt  X'aughn  of  Speigner,  .-Ma.,  .\ug. 
25  at  Macon,  Ga.  The  marriage  was 
announced  this  week. 

.\rthur  H.  Richards.  Jr.,  Ehnira 
(X.  V.)  Gazette,  to  .Nliss  Elizabeth 
(Carpenter,  Odessa,  X.  Y.,  at  Watkins 
Glen,  X.  Y.,  Sept.  6. 

William  H.  McCall.  Jr.,  of  the 
Madison  ICisconsin  State  Journal  staff, 
to  Miss  Lois  Cobleigh  of  Bozeman, 
Mont.,  in  Bozeman,  Sept.  7.  Mr. 
McCall  was  a  member  of  the  Bozeman 
Chronicle  staff,  before  going  to  Madi¬ 
son. 

Sidney  Hoffman.  Jr.  of  the  Boston 
Herald  advertising  department,  to  Miss 
Audrey  Franklin  of  Brookline,  last 
week. 

Jane  M.  Schumacher,  society  editor, 
Peekskill  (X.  Y.)  Evening  Star,  to 
Theodore  F.  Bee,  of  the  mechanical 
staff  of  the  paper,  Sept.  10  in  Dumont. 
X.  J. 

Joseph  K.  Lavin,  Boston  advertising 
agency  man,  to  Miss  Marjorie  Warren 
of  Xewton,  Mass.,  last  week. 

Herbert  D.  Kelly,  assistant  city 
editor.  Lincoln  (Xeb. )  Star,  to  Miss 
Louise  .\ustin.  instructor  of  art  at  the 
L'niversity  of  Xebraska,  .\ug.  28  at  the 
home  of  the  bride  in  Greybull,  Wyo. 

Kathryn  Bushman,  of  the  Aurora 
(Ill.)  Beacon-S eves  national  advertising 
department,  to  J.  .\.  Fitzenz,  also  of 
.Aurora,  recently. 

Harold  Beck,  editor,  Oceanside  (Cal.) 
Blade-Tribune,  to  Miss  Thelma  .Als- 
paugh  in  Kingsley.  Kan.,  recently. 

James  O.  Whittemore.  of  the  editorial 
staff,  Bangor  (Me.)  Daily  Xezes.  to 
Miss  .Anne  M.  Kittredge  of  Belfast. 
Me.,  for  many  years  correspondent  and 
special  writer  for  a  number  of  metro- 
IK)litan  papers.  Sept.  10. 

PRESS  ASSOCIATION  NOTES 

ORMAX  1.  .S.MITH  of  Ottawa, 
formerly  with  the  Canadian  Press, 
is  rejoining  this  organization  and  will 
leave  for  Toronto  shortly  to  join  the 
head  office  staff  there. 

Otho  Harrelson.  former  reporter  and 
copy  reader,  Paris  (Ill.)  Xews-Beacon. 
has  joined  the  .Ass(Kiated  Press  staff 
at  Albany.  X.  Y.  He  formerly  was 
with  the  United  Press  at  Evanston,  Ill., 
and  the  .A.P.  at  Little  Rock,  .Ark. 

J.  C.  Stark,  manager.  Little  Rock 
.A.P.  bureau,  spent  Sept.  7  and  8  at  Hot 
Springs  covering  the  .Arkansas  Demo¬ 
cratic  convention.  John  F.  Wells,  city 
editor,  covered  for  the  IJttle  Roe'k 
Arkansas  Gazette. 

William  Saul,  of  the  .Albany  staff  of 
the  Associated  Press,  has  b«n  made 
manager  of  its  Buffalo  bureau. 

Fidmund  D.  Buckley,  cahje  depart¬ 
ment,  San  Francisco  bureau  of  United 
Press,  is  on  vacation  in  the  Russian 
River  section. 

Leon  H.  Durst,  chief  of  the  Okla¬ 
homa  City  A.P.  bureau,  is  on  a  two 
weeks’  vacation  in  the  Ozarks.  Fred 
Vanderschmidt  of  the  Oklahoma  City 
bureau,  is  acting  correspondent. 

Wilfred  S.  Cousins,  formerly  financial 
editor  of  International  Xews  Service 
for  10  years,  this  week  joined  the  Stand¬ 


ard  Statistics  Comitany,  Xew  York,  as 
associate  editor.  Before  joining  I.X.S. 
Mr.  Cousins  was  editor  of  the  Ameri¬ 
can  Banker  for  10  years. 


SPECIAL  EDITIONS 

P.AX.A.M.A  CITY  (Fla.)  BAY 
COUNTY  HERALD,  52-page  edi¬ 
tion,  -Aug.  25  marking  the  first  anni¬ 
versary  of  the  paper. 

Sanford  (Me.)  Tribune  and  Advo¬ 
cate.  cooperating  with  local  merchants, 
Dt)llar  Day  Edition.  18  pages.  .Aug.  18. 

Xeve  Bedford  (Mass.)  Standard 
Times  and  .Morning  .Mercury,  Dollar 
Day  Editions.  Sept.  8. 

Pall  Rii’er  (Mass.)  Herald  Xeies, 
cooperating  with  local  merchants.  Fall 
River  Dollar  Days  Edition.  28  pages. 
Sept.  8. 

Longvieze  (Te.x.)  .\’eu's  and  Journal, 
.Aug.  28,  first  annual  Baby  edition, 
tabloid. 

Waynesboro  (Pa.)  Record  Herald — 
14  page  Fall  Dollar  Day  Supplement 
on  pink  paper.  Sept.  13. 

San  Francisco  Call-Bulletin,  Labor 
Day,  8-page  section  previewing  fall 
fashions. 

Terre  Haute  (Ind.)  .Advocate,  a 
weekly,  28-page  Labor  Day  program 
edition.  The  cover  pages  were  in  two 
colors. 

Toledo  Xezes-Bee,  sc1kk)1  section. 
.Sept.  8  pages. 


CHANGES  OF  OWNERSHIP 

UY  S.  CURTIS.  Monterey,  Cal., 
has  purchased  the  Pacific  Grove 
(Cal.)  Tribune  from  Oscar  R.  Morgan 
and  will  continue  to  issue  it  as  a  semi¬ 
weekly.  Morgan  has  joined  the  Salinas 
(Cal.)  Inde.r-Journal  staff. 

Donald  H.  Clarke,  editor  and  puli- 
lisher  of  Mid-Continent  Banker,  Lije 
Insurance  Selling  and  I.ocal  .Agents 
magazines  of  St.  Louis,  has  purchased 
the  Mid-Continent  Banker  from  Clif¬ 
ford  De  Puy  of  Des  Moines,  la.  Mr.  De 
Puy  will  continue  to  publish  ( 'nder- 
zeriters’  Rez'iezo  and  Xorthzoestern 
Banker  at  Des  Moines. 

Mr.  and  Mrs.  Frank  H.  Fowler,  have 
sold  the  Yorba  Linda  (Cal.)  Star  to 
its  former  owner,  Charles  M.  \’ernon, 
and  have  returned  to  Tustin,  Cal.,  where 
they  will  resume  publication  of  the 
Tustin  (Cal.)  Nezvs.  Henry  Hodges 
will  edit  the  Star  for  Vernon. 

Mr.  and  Mrs.  R.  B.  Hart,  for  the 
past  15  years  editors  and  publishers  of 
the  Cumberland  (Wis.)  .Adz'oeate,  have 
turned  the  paper  over  to  R.  G.  Garceau 
and  Glen  Wilder  and  have  departed  for 
Hawaii. 

R.  F.  Cates  .editor  and  publisher  of 
the  Bartlett  (Tex.)  Tribune  recently 
sold  the  paper  to  .Arndt  and  Herst. 

B.  M.  Kester,  formerly  editor  and 
publisher.  California  Mining  Journal, 
Nevada  City,  Cal.,  has  purchased  the 
Oroz’ille  (Cal.)  Press,  a  weekly,  from 
J.  P.  Hall.  Hall,  by  the  terms  of  the 
sale,  becomes  the  owner  of  the  mining 
journal. 

Unlimited 
Type  Supply 

A  couple  of  double  trucks  has  e 
no  terrors  for  the  Ludlow- 
equipped  composing  room. 
For  with  the  Ludlow  you  have 
the  equivalent  of  a  supply  of 
type  which  never  runs  out. 

Ludlow  Typograph  Co. 
2032  Clybourn  Ave.,  Chicago 

SET  IN  LUDLOW  GARAMOND  BOLD 


IVew  LAPEL  niicroplioiR 
frees  speaker  from  liiii 
fixed  post! '' 


No  longer  must  the  speaker  keep  close  to  the  iiiicro- 
phone.  The  newest  Western  Electric  microphone 
close  to  him!  It’s  worn  right  on  his  lapel,  letting  him 
move  about  the  platform  and  drive  home  his  poinB 
with  complete  freedom  of  action.  Used  with  Western 
Electric  public  address  equipment,  it  makes  his  voice 
easy  to  hear  in  every  part  of  a  large  hall  or  outdoor 
meeting.  In  picking  up  the  sound,  in  amplifying  it,  in 
delivering  it,  there’s  no  distortion. 

The  lapel  microphone  is  the  infant  of  the  telephone  L 
family — the  latest  of  a  growing  group  of  products  thal' 
are  maintaining  Western  Electric’s  reputation  as  leaders  ■ 
in  sound  transmission.  Back  of  this  tiny  device  is  a  50 
year  experience  in  the  making  of  telephones  for  the 
Bell  System. 

tAiftel  Mirraphitneii  aro  dixtrihutod  hy  Graybar  Electric 


Western  Electric 

LEADERS  IN  SOUND  TRANSMISSION  APPARATl 
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your  Auditor 
add  this  up! 


You  merchants  and  manufacturers  and  agency  men 
who  spend  hard>to-get  1932  dollars  for  advertising 
space  want  sales  and  want  them  now. 

Listen  —  here  are  the  unembroidered  facts  about  one 
way  to  get  sales  in  the  New  York  market,  the  richest 
trading  area  in  the  world. 

This  market  alone  has  more  consumers  than  the  whole 
Pacific  Coast  and  seven  mountain  states  —  does  nearly 
one-seventh  of  the  total  retail  business  of  America. 

It  can  be  combed  and  sales-sifted  by  one  home-going, 
family  newspaper — America’s  greatest  evening  news¬ 
paper — the  New  York  Evening  Journal — which  alone 
reaches  almost  one-third  of  all  the  English-reading  fam¬ 
ilies  in  Greater  New  York. 

The  total  circulation  of  The  Journal  exceeds  676,000, 
and  is  the  largest  evening  circu¬ 
lation  in  America. 

Its  sale  is  97%  concentrated  in 
the  50-mile  trading  area,  where 
it  leads  the  second  evening  paper 
by  250,000  copies  daily,  the  third 
by  360,000. 

It  reaches  45%  of  the  entire 
New  York  market  that  can  be 
reached  by  all  New  York’s  eve¬ 
ning  papers  combined! 

In  New  York  City,  it  leads  all 
standard  size  papers,  morning  or 
evening,  with  its  press  runs  be¬ 
ginning  on  over  80%  of  its  city 
deliveries  after  noon,  and  62% 
after  3  P.  M. 

Its  Brooklyn  section  leads  all 
Brooklyn  evening  papers  com¬ 
bined. 

In  Westchester  county,  wealth¬ 
iest  suburban  territory  in  the 


nation,  the  sale  of  America’s  greatest  evening  news¬ 
paper  exceeds  the  next  two  New  York  evening  papers 
combined. 

In  Long  Island  suburbs,  its  sale  exceeds  all  three  other 
New  York  evening  papers  combined. 

In  New  Jersey  suburbs,  its  sale  exceeds  by  47%  all  three 
other  New  York  evening  papers  combined. 

In  total  suburban  sale,  it  exceeds  every  standard  morn¬ 
ing  paper  and  all  other  evening  papers  combined. 

Not  merely  for  a  week,  or  a  month,  or  a  year,  but  for 
twelve  years  The  Journal  has  exceeded  600,000  average 
net  paid  sale  at  3c  a  copy. 

Its  Siaturday  sale,  at  5c  a  copy,  slightly  exceeds  the  aver¬ 
age  of  other  days. 

The  wholly  voluntary  investment 
in  The  Journal  by  readers  is 
more  than  ^19,000  daily,  ^130,- 
000  weekly,  ^6,500,000  yearly. 
Its  sale  has  exceeded  any  eve¬ 
ning  competitor,  sold  at  any 
price,  by  at  least  50%  for  more 
than  30  consecutive  years. 
There’s  bonanza  in  that  peerless 
circulation  for  the  advertiser 
with  something  worthwhile  to 
sell  who  knows  how  to  tell  his 
story. 

Yes,  even  in  these  tough  times, 
as  The  Journal’s  own  status 
proves. 

Right  now,  its  city  and  suburban 
sale  exceeds  all  records  at  3c  a 
copy. 

That  is  what  is  meant  by  the 
truthful  saying  that,  since  1896 
when  the  paper  was  first  estab¬ 
lished,  year-in,  year-out . 


Americans  Greatest 
Evening  Newspaper  amm 


The  New  York  Evening  Journal  goes  home, 
where  masks  come  off  and  real  life  goes  on. 
Enterprise,  not  sensationalism,  dictates  the 
insight  into  human  needs  with  which  it  is 
edited.  Every  issue  is  a  great  human  docu¬ 
ment,  appealing  alike  to  rich  and  poor, 
reflecting  not  merely  news  of  life  but  life 
itself  as  it  is  lived  in  our  day.  Every  issue  is 
aimed  unerringly  to  cut  through  sophisti¬ 
cated  sham  and  reach  the  emotions  that 
underlie  the  thinking  and  action  of  man¬ 
kind.  Because  it  gets  to  the  roots  of  the 
lives  of  its  2,000,000  readers  in  the  world’s 
greatest  market,  it  u  the  greatest  local  ad¬ 
vertising  medium  in  the  world  today. 


THE  JOURNAL  GOES  MARCHING  ON! 

The  New  York  Evening  Journal  if  repreiented  nationally  by  the 
RODNEY  E.  BOONE  ORGANIZATION 
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TAX  VALUE  OF  ‘SUBS’ 
TO  BE  DETERMINED 


Board  of  Appeals  to  Decide  if 
Deductions  Can  Be  Made  When 

Subscriptions  Are  Not 
Renewed 

(Special  to  Editok  &  Pi  blishek) 
Washingtox,  I).  C.,  Sept.  12 — The 
L'nited  States  Biiard  of  Tax  Appeals 
has  been  asked  to  rule  on  the  question 
of  whether  subscriptions  to  a  newspaper 
have  sufficient  determinable  value  to 
I)ennit  of  deductions  as  business  losses 
when  i)ersons  whose  names  apj)ear  on 
the  subscription  list  fail  to  subscribe  for 
renewals. 

The  question  is  raised  by  the  protest 
of  National  Weeklies,  Inc.,  of  Winona, 
Minn.,  from  the  assessment  of  an  income 
tax  deficiency  of  $323.19  on  its  1930 
return.  The  levy  in  dispute  was  made 
on  amounts  de<lucted  by  the  iH,*titioner 
to  cover  what  is  claimed  to  be  ascer¬ 
tained  loss  by  reason  of  decrease  in 
circulation. 

The  company  was  organized  in  1924 
through  a  consolidation  of  the  business 
of  the  ll'astlislicr  IJcrold  and  the  pub¬ 
lications  of  the  Press  Publishing  Com¬ 
pany  at  Lincoln.  Xev.,  and  Milwaukee, 
Wis.  The  comi)any  purchased  the  lists 
of  the  total  number  of  subscribers  who 
had  ])reviously  subscribed  to  the  former 
])ublications.  During  the  year  1930. 
O.809  did  not  renew  their  subscriptions. 

.■\fter  the  income  tax  return,  showing 
the  deduction  had  been  checked  by  the 
bureau  of  internal  revenue  the  deficiency 
was  claimed,  and  appeal  followed. 

The  publishing  comjKiny  relies  on 
.\rticle  203  of  Regulation  74  of  the 
Revenue  Act,  which  says  in  part,  “that 
an  intangible  asset  acquired  through 
capital  outlay  is  known  from  experience 
to  be  of  value  in  the  business  for  a 
limited  i)eriod.  the  length  of  which  can 
be  estimated  from  exi)erience  with  rea¬ 
sonable  certainty,  such  intangible  asset 
may  be  the  subject  of  a  depreciation 
allowance.” 

Printed  Speed  Stories 

The  Oklahoma  City  Daily  Oklahoman 
recently  offered  prizes  of  $1  daily  in  an 
unusual  contest  for  the  best  letter  of 
100  words  telling  of  an  unbelievable 
speed  record  made  during  the  1932  sea¬ 
son  and  $5  each  week  for  the  letter 
describing  the  fastest,  longest  non-stop 
drive,  and  a  $15  sweepstakes  for  the 
most  outrageous  road  jierformance  of 
the  summer  season.  The  daily  also 
offered  to  print  the  photograph  of  the 
person  writing  the  best  100-word  article 
telling  how  time  saved  in  “burning  up 
the  highways”  was  used. 

Drop*  First  Home  Edition 

The  Toledo  Blade  last  week  elimi¬ 
nated  its  “First  Home”  edition,  which 
went  to  press  at  11  a.m.  and  served  a 
portion  of  the  mail  subscribers.  This 
leaves  the  Blade  with  eight  editions 
daily,  outside  circulation  being  served 
by  the  Night.  Home,  Predate  and  Final. 

Adds  New  Edition 

The  Boston  Ameriean  is  now  publish¬ 
ing  a  Fall  River-New  Bedford  edition. 
The  American  has  adopte<i  a  new  policy 
of  exposing  rackets  in  Massachusetts 
and  Rhode  Island  by  a  “Masked  Re¬ 
porter,”  who  is  one  of  the  paper’s  staff. 

Named  Circulation  Chief 

Charles  Thacher  formerly  with  the 
Stoughton  (Wis.)  Courier-Htd>  re¬ 
cently  joined  the  Monroe  (Wis.)  Err- 
ning  Times  circulation  manager. 

Offering  Gold  Trophy^ 

William  Randolph  Hearst  is  offering 
a  golf  trophy.  341  inches  high,  to  the 
winner  of  the  Chieago  Herald  and  Ex¬ 
aminer  outlK)ard  motorboat  race  to  be 
held  in  Chicago  Sept.  18. 

New  Post  for  Chamblee 

J.  R.  Chamblee  former  city  circula¬ 
tion  manager  of  the  Jaekson  (Miss.) 
Daily  News,  recently  joined  the  Dothan 
(Ala.)  Eagle  as  circulation  manager. 


BLANCHARD  VISITING  EUROPE 

I  R.  C.  Blanchard,  home  circulation 
manager,  Curtis-Martin  Newspapers, 
Philadelphia,  sailed  last  week  to  spend 
a  month  in  Belgium  and  Germany. 

ECONOMY  MAIN  TOPIC 
OF  CIRCULATORS 

Central  States  Group,  Meeting  Next 
Week  in  Chicago,  To  Discuss 
Ways  of  Cutting  Cost 
Without  Harming  Paper 

Discussion  of  means  of  economizing  in 
the  circulation  department  without  alter¬ 
ing  the  distribution  system  occupies  the 
.siK)tlight  on  the  program  of  the  (Central 
States  Circulation  Managers  Association 
\vhich  will  meet  at  the  (Congress  Hotel, 
Chicago,  Sept.  20  and  21. 

forum  on  possible  economies  under 
the  present  increased  postal  rates  by 
means  of  grouping  expiration  notices  is 
an  exami)le  of  the  way  the  circulators 
will  approach  the  subject.  Also  the 
subjects  of  returns,  features,  rates,  pre¬ 
miums,  transportation,  otfice  practices, 
etc.,  will  be  taken  up  in  their  relation 
to  the  present  altered  business  situation. 

The  convention  will  be  preceded  Mon¬ 
day  by  a  meeting  of  the  association's 
Ixiard  of  directors  in  which  members 
will  take  part.  The  convention  proper 
will  oiR'ii  the  next  morning  with  J.  F. 
Bayne,  l  argo  ( N.  D.)  1-orutn,  presi¬ 
dent,  presiding.  Papers  will  be  read  at 
the  opening  session  by  O.  \'.  Frag- 
stein,  Milti.vitkee  Journal;  Ernest 
•Schwartz,  Dcs  Moines  Register  and 
Tribune;  J.  M.  .Stenbuck,  Detroit  Times; 
W.  G.  ifercier.  Tort  Wayne  (Ind. ) 
Jounuil  Gazette;  C.  W.  Bevinger,  Deca¬ 
tur  (Ill.)  Rei-ieio,  and  Charles  Payne. 

/ ndianapolis  Star. 

O.  C.  Harn,  managing  director,  .\udit 
Bureau  of  Circulations,  will  address  the 
luncheon  Tuesday,  and  the  afternoon 
session  will  open  with  a  talk  by  Howard 
Stodghill,  Louisz'ille  Courier-Journal 
and  Times  and  an  .^.B.C.  director,  on 
the  progress  made  in  newspaper  boy 
w'elfare  work.  Miscellaneous  subjects 
will  be  discussed  by  Joe  Bunting, 
Bloomington  (Ill.)  Pantograph;  L.  J. 
Hoffman,  St.  Louis  Star;  I.  F.  Block, 
Peoria  (III.)  Journal-Tratiscript ; 
George  B.  Moffett,  Milwaukee  Sentinel; 
and  Roy  Hatton,  Detroit  Tree  Press. 

The  following  will  read  papers 
Wednesday  morning:  M.  C.  Jones, 
Minneapolis  Journal;  C.  J.  Toot,  Grand 
Rapids  (Mich.)  Herald;  Horace  Payne, 
Muncie  (Ind.)  Star,  C.  A.  Ferris.  Tort 
Wayne  (Ind.)  Netos-Sentinel ;  Walter 
J.  Parker,  Chieago  Evening  Ameriean; 
Ray  South,  Indianapolis  News;  J.  Paul 
Kienzle,  Springfield  Illinois  State  Jour¬ 
nal.  and  Frank  R.  White,  Rockford 
(Ill.)  Star  and  Register-Republic. 

J.  C.  Montgomery,  Detroit  Nezvs. 
will  be  the  guest  speaker  at  the  lunch¬ 
eon  Wednesday. 

R.  W.  Taylor,  Elint  (Mich.)  Journal, 
is  vice-president  of  the  association,  and 
James  J.  Jae.  Des  Moines  Register  and 
Tribune,  is  secretary-treasurer. 

Adds  Stamp  Department 

Richard  McP.  Cabeen  has  been  ap- 
jKjinted  stamp  editor  of  the  Chicago 
Tribune.  He  will  conduct  a  new  de¬ 
partment  in  the  Sunday  Tribune  to  be 
devoted  to  postage  stamps  and  stamp 
collecting.  Mr.  Cabeen  has  been  writing 
on  this  subject  for  nearly  20  years. 

Carriers  on  Outing 

More  than  130  carrier  boys  of  the 
.Salt  I^akc  Tribune  attended  an  outing 
recently  at  Pinecrest  Inn.  a  mountain 
resort.  E.  F.  Baldwin,  circulation  man¬ 
ager,  was  in  charge. 

Aiding  Needy  Families 

The  Woodrow  Wilson  Memorial  film 
was  presented  under  auspices  of  the 
.San  Eraneisco  News,  Sept.  11,  to  obtain 
funds  for  this  newspaper’s  “Neediest 
Families  Fund.” 

Bout  Aids  Christmas  Fund 

.\  boxing  match  last  week  netted 
$3,500  for  the  CIcz'eland  Nezos  Christ¬ 
mas  fund. 


NEGOTIATING  WITH  MAILERS 

The  (Thicago  Newspaper  Publishers’ 
.Association  has  opened  the  wage  con¬ 
tract  with  the  mailers’  union,  asking 
for  a  15  iH-r  cent  reduction,  Martin 
Kelly,  secretary  of  Chicago  Local, 
.\.N.P..\..  announced  this  week.  The 
publishers  are  also  negotiating  with  the 
typographical,  pressmen  and  driver.s’ 
unions,  seeking  wage  reductions  from 
each.  The  photo-engravers  and  stereo¬ 
typers  have  already  agreed  to  cuts  in 
the  wage  scale  of  appro.ximately  10 
I)er  cent. 

Plans  Fashion  Week 

.A  Quality  and  Fashion  Week  will  be 
sponsored  by  the  Toledo  Blade,  Sept.  18 
to  24  under  the  direction  of  Amos  Par¬ 
rish.  During  the  week  retail  merchants 
will  have  special  displays  of  fall  styles. 
.A  band  concert,  Sunday  afternoon, 
spon.sored  by  the  Blade,  will  open  the 
week,  admission  will  be  by  tickets  is¬ 
sued  by  merchants.  More  than  6,000 
attended  the  recent  swimming  meet  con¬ 
ducted  by  the  daily  in  co-operation  with 
the  city  recreation  department. 

Wyoming  Audit  Group  Formed 

Wyoming  .Audited  Newspapers,  Inc., 
has  been  formed  by  members  of  the 
Wyoming  Press  .Association.  L.  P. 
Loomis.  i)ublisher  of  the  Torrington 
Telegram,  is  president,  and  C.  S.  Green- 
baum  secretary.  Ralph  L.  McKee  has 
l>een  apixunted  auditor.  The  Wy¬ 
oming  plan  follows  that  of  the  News¬ 
paper  Association  Managers,  Inc.,  of  the 
United  States  for  circulation  audits  of 
smaller  newspapers. 

Carrier  Indicted  For  Murder 

Carl  Romoser,  a  Terre  Haute  news¬ 
paper  carrier  boy,  was  indicted  by  a 
grand  jury  Sept.  9  on  a  charge  of  mur¬ 
der  in  connection  with  the  slaying  of 
his  brother.  Louis  Romoser,  al.so  a  car¬ 
rier.  Carl  said  he  shot  his  older  brother 
when  the  latter  insisted  that  he  contrib¬ 
ute  more  to  their  mother’s  support. 

Arrested  for  Stealing  Paper 

.A  man  was  arrested  in  Lumberton. 
N.  C.,  recently  charged  with  larceny  of 
a  daily  newspaper.  He  was  lodged  in 
jail  for  several  hours  and  judgment  was 
continued  when  he  was  brought  up  for 
trial.  Merchants  had  complained  that 
papers  left  before  their  stores  disap¬ 
peared  before  they  arrived  in  the 
morning. 

Ran  Series  by  Helm 

William  P.  Helm.  Washington  politi¬ 
cal  writer  and  author  of  “The  Wash¬ 
ington  Swindle  Sheet.”  completed  a  spe¬ 
cial  series  of  six  articles  on  “Bingham¬ 
ton’s  Government  Prior  to  the  City 
Manager  Regime”  in  the  Binghamton 
(N.  A'.)  Press  Sept.  9. 

Add*  Sport  Feature 

“So  What?”  is  the  title  of  a  new  fea¬ 
ture  column  in  the  sporting  pages  of 
the  Boston  Ez'cning  Ameriean  by  Joe 
McHiney,  former  Harvard  sports  corre¬ 
spondent  of  the  American. 


INTERSTATE  PROGRAM 
IS  COMPLETED 

Six  Topics,  Three  on  Econon; 

Listed  For  Discussion  By 
Circulation  Managers 
at  Asbury  Park 

The  semi-annual  meeting  of  the  In. 
terstate  Circulation  .Managers’  .Associ. 
ation,  to  be  held  Sept.  19-20  at  the  Hotel 
.Monterey,  .Asbury  Park,  N.  J.,  will 
devoted  chiefly  to  an  e.xhaustive  study  oi 
six  important  problems  of  the 
These  and  the  members  discussing  thei 
are ; 

1.  "Can  Outside  Correspondence  Be 
Eliminated  Without  .Affecting  Circula¬ 
tion?” — Charles  F.  .Abel,  Asbury  Part 
Press;  Robert  B.  .Abbott.  Harrisburg 
(Pa.)  Patriot-XeZiS;  .A.  \'.  .Ambrose* 
Trenton  Times;  R.  J.  Barrow,  A'nr 
Kensington  (  Pa.)  Dispatch;  Galt  Bums 
Washington  (D.  C. )  Star;  H.  \\. 
Blackford,  Plainfield  (N.  J.)  Couritr- 
Nezes  and  J.  S.  Davis,  ITilliampori 
(Pa.)  .Sun-Gazette. 

2.  "What  Classifications  Have  Shown 
a  Gain  or  Loss  in  the  Past  A’ear?"— 
W.  L.  Good.  Elizabeth  (N.  J.)  Jour¬ 
nal;  T.  J.  Humphreys,  Atlantic  Cifj 
Press;  D.  K.  Hoch,  Reading  (Pa.) 
Eagle,  and  F.  M.  Hetrick.  Altooru 
(  Pa.)  Mirror. 

3.  "What  Does  the  Publisher  Expect 
from  the  Circulation  Department?’’— 
Clarence  Pyle,  Wilmington  (Del.) 
Nczi'S-Journal.  and  .A.  R.  Michener, 
Harrisburg  Telegraph. 

4.  "What  Is  Being  Done  to  Keep  Up 
the  Morale  in  A’onr  Circulation  Depart¬ 
ment?” — 1.  Isenberg.  Jer.zcy  City  Jersa 
Journal;  R.  L.  .McLean,  Phiiadelpkw 
Bulletin,  and  L.  G.  Leech,  Washington 
(1).  C.)  Times  ami  Herald. 

5.  “Is  It  Advisable  at  This  Time  to 
Merge  Routes  or  Split  Routes?”- 
Thonias  Dunkley.  Paterson  (N.  J.) 
Ez'cning  Nezos;  Thomas  Meegan,  ['ttion 
City  (N.  J.)  Hudson  Dispatch;  \V.  D. 
Miiler,  Washington  (1).  C. )  /W(;  I.  M. 
Orner,  Philadelphia  Record;  C.  H. 
Roberts.  Charleston  (W.  Va.)  Gazette: 
J.  W.  Schuler.  Union  City  Hudson 
Dispatch ;  W.  C.  Shelton,  Washington 
(D.  C.)  Times,  and  G.  W.  Stabler, 
Williamsport  (Pa.)  Grit. 

6.  “Economies  Effected  Under  the 
New  Postal  Rates.” — R.  Sturman,  ITU- 
mington  (Del.)  Nezes- Journal.  .A  ques¬ 
tionnaire  on  this  subject  has  been  sub¬ 
mitted  to  postal  officials. 

The  convention  will  open  Sept.  19 
with  a  meeting  of  the  directors  at  5 
p.m.  to  be  followed  by  roundtable 
discussion. 

.Association  officers  are  John  H.  J. 
Kuntz,  Lancaster  (Pa.)  Intclligeucr- 
Journal  and  Nezv  Era,  president:  E.  P. 
Kavanaugh,  Baltimore  Sun,  and  W.  R 
Rauck,  Pittsburgh  Press,  vice-presi¬ 
dents.  and  Charles  K.  Blasser,  Yori 
(Pa.)  Dispatch,  secretary-treasurer. 

Conducting  Straw  Vote 

The  Cincinnati  Post  last  week  started 
its  Presidential  straw  vote. 


the  Ccrnpany)?teJ^SS2 


^"'‘’•{jrRTLOWE  PLAN  d>a-  .ubscritier*  to  our  li»ts. 


©he  CharleiParf  lou)e@o 

Circulation-Building  Experts 

Stxih  Floor,  Occidental  Building-  Indianapolis, Indiana 
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(•""■LINOTYPE--) 


‘‘EXCELSIOR” 

The  Modern  Newspaper  Body  Face 


excelsior  roman  N0<  2 


A  comparative  study  of  these  two 
lower  case  “a’s”  shows  some  of  the 
reasons  why  Excelsior  prints  more 
clearly.  For  one  thing  the  counters 
(1)  are  larger  so  that  more  light 
comes  through  the  letter  and  also 
to  prevent  their  filling  up;  the  ink 
traps  at  (2)  and  (3)  are  eliminated, 
and  the  lines  are  made  more  nearly 
the  same  weight  so  that  there  are 
no  fine  lines  to  break  and  become 
indistinct. 

7  Pt.  Excelsior  No.  2 

With  Bold  Face  No.  2 

LinotypeExcelsior  has  been  designed  to 
meet  the  demand  of  newspapers  faced 
with  the  problem  of  getting  a  body 
face  that  would  meet  the  modern  print¬ 
ing  conditions  of  high  speed  presses 
and  rubber  rollers. 

It  has  large,  clear  lower  case  letters 
with  deep,  cleaner  counters.  This  is 
a  physical  printing  attribute  in  addi- 

In  achieving  Excelsior  design  many 
months  of  studies,  and  experimental 


7  Pt.  Excelsior  No.  1 

With  Bold  Face  No.  2 
Linotype  Excelsior  has  been  design¬ 
ed  to  meet  the  demand  of  newspapers 
faced  with  the  problem  of  getting  a 
body  face  that  would  meet  the  mod¬ 
em  printing  conditions  of  high  speed 
presses  and  rubber  rollers. 

It  has  large,  clear  lower  case  letters 
with  deep,  cleaner  counters.  This  is  a 
physical  printing  attribute  in  addition 
In  achieving  Excelsior  design  many 
months  of  studies,  and  experimental 


8  Pt.  Excelsior  No.  1 

With  Bold  Face  No.  2 

I^otype  Excelsior  has  been  de¬ 
signed  to  meet  the  demand  of 
newspapers  faced  with  the  prob¬ 
lem  of  getting  a  body  face  that 
would  meet  the  modern  printing 
conditions  of  high  speed  presses 
and  rubber  rollers. 

It  has  large,  clear  lower  case  let- 
^  with  deep,  cleaner  counters. 
This  is  a  physical  printing  attri- 
In  achieving  Excelsior  design 
’hany  months  of  studies,  and  ex- 


In  addition  to  the  sizes  shown, 
Linotype  Excelsior  is  also  avail¬ 
ably  in  5%,  6,  and  10  point;  all  sizes 
^ng  made  in  combination  with 
^Id  Face  No.  2  or  Italic.  Other 
stzes  in  process  of  manufacture. 


doesn’t  make  my  eyes  smarf’ 


says  the  COMMUTER 


“I  do  all  my  newspaper  reading  on  the  train.  I 
used  to  find  that  my  eyes  were  often  smarting 
and  aching  before  I  got  to  the  end  of  the  trip, 
but  I  have  noticed  a  difference  since  your 
paper  changed  to  this  new  type — what  did  you 
call  it,  Excelsior?  My  eyes  don’t  seem  to  get 
so  tired.” 

Most  of  us  do  our  reading  on  subways,  street 
cars,  buses  or  trains,  but  reading  on  any  mov¬ 


ing  vehicle  puts  an  added  strain  on  the  eyes; 
the  light  is  apt  to  be  variable  and  the  motion 
forces  a  continual  muscular  adjustment  to 
keep  the  eyes  focused  on  the  line.  Excelsior 
helps  this  as  much  as  any  type  can.  It  is  de¬ 
signed  to  print  clearly  and  distinctly  under  the 
most  difficult  printing  conditions.  Even  in  your 
easy  chair  under  a  100- watt  lamp,  you  will  find 
the  design  of  Excelsior  an  aid  to  easy  reading. 


MERGENTHALER  UNOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS  •  CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 
Representatives  in  the  Principal  Cities  of  the  World 


Linotype  Bodoni  fomily  and  Excelsior 
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Advertising  Agencies 

CHRYSLER  APPOINTS 
TWO  AGENCIES 

Plymouth  and  Dodge  Accounts  Go 

to  Getchell  and  Ruthrauff  &  Ryan 

— DeSoto  and  Chrysler  Lines 
Are  Unchanged 

Detroit,  Sept.  12 — J.  Stirliuff  Get- 
chell,  Inc.,  and  Ruthrauff  &  Ryan,  Inc., 
agencies  with  headquarters  in  Xcw 
York,  are  the  beneficiaries  of  changes 
in  Chrysler  Corporation  appointments, 
announced  this  week.  The  Chrysler 
announcement  had  been  eagerly  awaited 
in  advertising  circles,  where  it  was 
know'n  for  some  weeks  that  clianges 
were  being  considered.  More  than  a 
score  of  agencies  made  solicitations. 

The  Getchell  agency,  which  was  re¬ 
sponsible  for  this  year’s  unusual  DeSoto 
campaign,  retains  the  account  of  the 
DeSoto  Motor  Corporation,  and  in  addi¬ 
tion  will  handle  the  advertising  of  the 
Plymouth  Motor  Corporation.  This  is 
the  only  agency  which  will  advertise 
more  than  one  of  the  Chrj'sler  lines  of 
cars.  The  DeSoto  copy,  with  liberal 
use  of  photographs  of  beach  scenes, 
sought  to  sell  the  joy  of  automobile 
owning,  carrying  the  impression  that 
DeSoto  owners  sj^nd  their  time  in 
snappy  bathing  suits  or  other  sport 
clothes,  having  a  fine  time  in  expensive 
surroundings. 

Ruthrauff  &  Ryan  is  appointed  to 
handle  the  advertising  of  Dodge  Bro¬ 
thers  Corporation,  including  copy  for 
Dodge  passenger  cars,  trucks,  buses  and 
taxicabs. 

Advertisers.  Inc.,  Detroit  agency,  con¬ 
tinues  in  charge  of  advertising  for 
Chrysler  Sales  Corporation,  handling 
Chrysler  cars.  Under  the  old  policy, 
this  agency  had  the  Plymouth  and  Dodge 
lines,  as  well  as  the  Chrysler  line. 

Mills  Resume  Advertising 

Scotch  Woolen  Mills,  Chicago,  manu¬ 
facturers  of  low-priced  men’s  clothing 
are  using  500  small  town  newspapers 
throughout  the  United  States.  This  is 
the  first  advertising  activity  of  the  con¬ 
cern  for  eight  years.  Weekly  inser¬ 
tions  of  250  lines  will  be  used  during 
the  fall.  Brandt  .Advertising  Company, 
Chicago,  is  placing  the  account. 

To  Expand  Varnish  Campaign 

.\s  of  Nov.  1,  the  Boston  Varnish 
Company,  manufacturer  of  Kyanize, 
paints  and  varnishes,  will  place  its  ad¬ 
vertising  account  with  Ingalls-Adver- 
tising,  Boston.  An  even  more  in¬ 
tensive  plan  of  advertising  than  in  past 
years  is  planned  for  1933,  including 
radio,  magazines  and  newspapers. 

Airplane  Account  Placed 

Kinner  Airplane  &  Motor  Corpora¬ 
tion.  Glendale,  Cal.,  manufacturer  of 
Kinner  airplane  motors  and  airplanes, 
has  appointed  the  Houston  Advertising 
Service,  Los  .Angeles,  to  handle  its  ad¬ 
vertising.  Newspapers,  avdation  and 
sports  magazines  will  be  used. 

McJunkin  Agency  Appointed 

The  Mama  Cookie  Bakeries.  Inc., 
Chicago,  has  appointed  the  McJunkin 
Advertising  Company  of  Chicago  to 
handle  the  advertising  and  merchandis¬ 
ing  of  its  new  product,  known  as 
Mama’s  Malted  Milk  Dessert. 

Adds  Chicago  Office 

Neisser-Meyerhoff.  Inc.,  Milwaukee 
agency,  now  handling  a  part  of  the 
Wm.  Wrigley,  Jr..  Company  advertis¬ 
ing,  has  opened  a  Chicago  office  in  the 
Wrigley  Building. 

Standard  Insurance  to  Ay^r 

Standard  Accident  Insurance  Com¬ 
pany  of  Detroit,  writing  casualty  in¬ 
surance,  fidelity  and  surety  bonds,  has 
appointed  N.  W.  .Ayer  &  Son,  Inc., 
Philadelphia,  to  direct  its  advertising. 

Refrigerator  Account  Placed 

Henri,  Hurst  &  McDonald,  Chicago 
agency,  has  been  appointed  to  handle 
the  advertising  of  Trupar  Manufactur¬ 
ing  Company,  Dayton,  O.,  manufactur¬ 
ers  of  the  Mayflower  Refrigerator. 


PAPERS  AID  SMALL  CITIES 

Survey  Shows  Subscribers  Are  Best 
Patrons  of  Local  Stores 

Proof  of  the  local  newspaper’s  large 
contribution  to  the  economic  welfare  of 
smaller  cities  is  found  in  a  survey  re¬ 
cently  completed  by  the  University  ot 
Southern  California  journalism  depart¬ 
ment.  Marc  X.  Goodnow  was  director 
of  the  survey. 

Newspaper  subscribers  purchase  from 
12  to  21  i)er  cent  more  merchandise 
irom  their  home-town  merdiants  than 
do  non-subscribers,  the  survey  revealed. 
The  subscribers  buy  from  9  to  35  per 
cent  more  merchandise  from  advertisers 
than  irom  non-advertisers. 

Newspaper  advertising  increased  the 
merdiants’  volumes  from  34  per  cent 
tor  ladies’  shoes  to  9  per  cent  for  men’s 
shoes,  with  otlier  increases  between  the 
two  figures.  Air.  Goodnow  reported. 
He  recommended  that  merdiants  urge 
their  jiatrons  to  subscribe  to  their  local 
papers  to  save  money. 

Percentage  of  increase  in  the  mer¬ 
chants’  sales  was  found  dependent  upon 
the  character  and  assortment  of  mer¬ 
chandise  and  on  presentation  of  the 
advertisement. 

Adds  New  Accounts 

Hampton,  Weeks  &  Marston,  Inc., 
New  York  agency,  has  been  appointed 
to  direct  the  radio  and  newspaper  ac¬ 
count  of  the  Grand  Union  Gonipany, 
which  operates  retail  food  stores;  the 
Hammond  Paint  &  Chemical  Company, 
Beacon,  N.  Y'.,  directing  advertising  on 
paints  and  insecticides;  and  the  New 
Health  Pood  Company,  New  Y'ork, 
which  will  use  newspapers  to  introduce 
a  new  ice  cream  health  bar. 

Weinstein  Starts  Agency 

Adolphe  Weinstein,  formerly  of  Seat¬ 
tle,  and  associates,  has  opened  an  ad¬ 
vertising  agency  to  be  known  as  the 
Federal  Sales  and  Advertising  Asso¬ 
ciates,  Inc.,  at  912  Commercial  Ex¬ 
change  building,  Los  .Angeles.  Julian 
E.  O’Donnell,  illustrator,  will  have 
charge  of  the  art  department.  Barney 
Condon,  former  agency  owner,  will  be 
in  charge  of  agency  operations. 

To  Reprint  Ads  in  India 

Permission  to  reproduce  the  dental 
"educational  messages”  prepared  by  the 
Bott  .Advertising  Agency,  Little  Rock, 
.Ark,  and  published  in  newsiapers  of 
various  cities,  is  asked  in  a  letter  re¬ 
ceived  from  the  Indian  Dental  Rci  icie 
at  Karachi,  India.  The  series  oi  aoyer- 
tisements  was  approved  by  the  .American 
Dental  Association. 

Agarlux  to  R.,  W.,  &  S. 

Earnest  .A.  Lux  &  Co.,  450  Seventh 
.Avenue,  New  Y’ork,  makers  of  .Agar¬ 
lux,  a  chocolatized  mineral  oil  with 
agar-agar,  have  appointed  Reimers, 
Whitehill  &  Sherman,  Inc.,  New  York, 
to  handle  the  advertising  of  this  and 
other  products.  .A  test  campaign  will 
be  run  in  newspapers. 

Grocery  Chain  Account  Placed 

Hilton,  Gibson  &  Miller,  wholesale 
grocers  of  Newburgh,  N.  Y’.,  operating 
the  Nation-Wide  Stores  (voluntary 
chain ) ,  have  apixiinted  Reimers,  \V  hite- 
hill  &  Sherman,  Inc.,  New  Y’ork  ad¬ 
vertising  agency,  to  handle  their  ad¬ 
vertising  account. 

Toilet  Goods  Account  Placed 

Green,  Fulton  &  Cunningham,  Chi¬ 
cago  agency,  has  been  apiiointed  to  han¬ 
dle  the  account  of  Sempray  Jo-Ve-Nay 
Company,  Grand  Rapids.  Mich.,  manu¬ 
facturers  of  toilet  preparations. 

New  Stack-Goble  Account 

Stack-Goble  Advertising  .Agency, 
Chicago,  has  obtained  the  account  of 
Molle  shaving  cream,  a  product  of 
Cummer  Products  Company,  Bedford, 
O.  Newspapers  will  be  used. 

Gets  Parker  Pen  Foreign 

N.  W.  Ayer  &  Son,  Inc.,  Philadelphia, 
has  been  appointed  to  place  the  adver¬ 
tising  of  the  Parker  Pen  Company  of 
Janesville,  Wis.,  in  Latin  America,  the 
Far  East  and  South  Africa. 


MENKE  WINS  SUIT  ON 
SPORTS  PAMPHLET 

Judge  Declares  Compilation  Pre¬ 
pared  by  Ford  Frick  for  Richfield 
Oil  Company  Violates 
Copyright 

.An  injunction  was  issued  recently  bv 
I-ederal  Judge  Bondy  in  New  York 
restraining  the  Paul  Cornell  Company, 
Aew  York  advertising  agency  from  pub¬ 
lication  and  circulation  of  a  pamphlet 
on  sports  r^ords  for  its  client,  the 
Kichtield  Oil  Corporation.  Judge 
Bondy  s  decision  was  the  result  of  a 
suit  brought  by  Frank  Menke,  sports 
columnist  for  King  Features  Syndicate 
and  compiler  of  lists  of  sports  records, 
who  charged  plagiarism  of  his  work  in 
preparation  of  the  oil  company’s  pamph- 
let.  Ford  Frick  of  the  New  York 
livening  J  ournal  s  radio  department, 
who  prepared  the  pamphlet  for  the 
agency,  was  named  co-defendant  with 
the  oil  company. 

Granting  of  the  injunction  opens  the 
\\a}  for  trial  of  a  suit  for  damages, 
entered  several  weeks  ago  by  Mr! 
Menke  s  attorney,  Samuel  Schwartzman. 

In  his  complaint  Mr.  Menke  cited 
approximately  40  instances  in  which 
Mr.  Frick’s  work  paralleled  and  dupli¬ 
cated  material  in  his  “All  Sports  Rec¬ 
ords  book,  including  14  errors  common 
to  botli  works. 

Mr.  hrick  denied  he  had  made  unfair 
use  of  the  complainant’s  book  and  as¬ 
serted  he  had  consulted  original  sources 
in  most  instances,  referring  to  Mr. 
Menke’s  compilations  only  for  verifica¬ 
tion.  He  gave  detailed  explanations  of 
his  method  of  working  and  the  reasons 
for  the  duplications. 

Judge  Bondj',  in  his  decision,  declared 

Mr.  Frick’s  explanations  unsatisfactory. 

“In  comparing  the  two  books,”  the 
judge’s  opinion  reads,  “one  therefore 
cannot  escape  the  conviction  that  defend¬ 
ant  consulted  complainant’s  book  not 
only  for  purposes  of  verification  but 
to  appropriate  information  without  any 
independent  investigation.” 

The  opinion  further  reads : 

“Defendant  Frick  has  not  satisfac¬ 
torily  explained  the  presence  of  com¬ 
mon  errors  in  the  two  compilations. 
When  he  discovered  the  discrepancy 
between  complainant’s  book  and  the 
other  sources  which  he  consulted,  it  was 
his  duty  to  continue  his  investigation 
until  he  discovered  the  true  facts.  .An 
author  may  not  avail  himself  of  the 
products  of  another’s  labor,  expense  and 
ingenuity.  He  propierly  may  refer  to 
the  prior  works  after  his  own  manu¬ 
script  is  completed,  for  purposes  of 
verification ;  discrepancies  must  be  re- 
.solved  by  further  investigation.  He  may 
refer  to  the  prior  works  for  leads  and 
suggestions,  but  he  may  not  slavishly 
cojiy  another’s  compilation,  even  though 
he  checks  against  the  facts  everything 
that  he  borrows.  His  book  must  be  the 
product  of  his  own  workmanship.  Con¬ 
solation  for  verification  does  not  justify 
appropriation  of  information.” 


MITCHELL  JOINS  HARTMAN 

Daniel  P.  Mitchell  has  joined  the 
Philadelphia  office  of  L.  H.  Ilartman 
Co.,  Inc.,  New  Y’ork  agency.  Ylr 
Mitchell  was  for  two  years  general 
manager  of  the  United  States  Phono¬ 
graph  Company  and  for  a  numlier  of 
years  directed  the  foreign  business  oi 
the  Victor  Talking  Machine  Company 
and  RC.A  'V’ictor  Company. 

Dougla*  Opens  Times  Class 

H.  F.  Douglas,  assistant  to  the  presi¬ 
dent,  Erwin  Wasey  &  Co.,  Inc.,  will 
be  the  first  speaker  in  a  new  series  ot 
lectures  on  advertising,  sponsored  bv 
the  .Vctci  York  Times.  He  will  talk 
on  "Advertising  Fundamentals”  at  6 
p.m..  Sept.  21,  at  a  class  meeting  on  the 
seventh  floor  of  the  Times  .Annex. 

Smith  Joins  Swift  &  Co. 

\\’.  E.  Smith,  formerly  with  J.  Walter 
I'hompson  Company  and  Curtis  Pub¬ 
lishing  Company,  has  been  appointed 
advertising  manager  of  Swift  &  Co., 
Chicago.  .A.  D.  White  is  in  general 
charge  of  advertising  and  publicity. 

Two  Firms  Resume  Advertising 

Universal  Battery  and  Kester  Solder 
have  returned  to  farm  papers  this  fall 
with  new  advertising  schedules  after 
a  prolonged  absence.  The  accounts  are 
placed  by  Aubrey  &  Moore,  Inc., 
Chicago. 

New  Churchill-Hall  Account 

Churchill-Hall,  Inc.,  New  York 
agency,  was  recently  appointed  to  di¬ 
rect  the  advertising  campaign  of  the 
Barker  Hirsutus,  a  cleansing  liair  tonic. 
Newspaper  campaigns  are  being  con¬ 
ducted  in  several  cities. 

Milwaukee  Agency  Appointed 

Klau-Van  Pietersom-Dunlap  .Yssoci- 
ates,  Inc.,  Milwaukee  agency,  has  been 
appointed  to  handle  the  advertising  ot 
the  United  Paper  Sales  Co.,  with  office.- 
ill  New  Y’ork  City.  Trade  paiK*rs  and 
direct  mail  will  be  used. 

Two  Join  Coa«t  Agency 

George  Morrissey  and  Norman  Bur¬ 
roughs  have  joined  the  I.ockwoixi- 
Shackleford  Company,  Los  .Angeles,  as 
account  executives.  Both  were  for¬ 
merly  with  Burroughs  &  Laufield.  l.os 
.Angeles  agency. 

Florsheim  Promote*  Bette 

George  Besse,  formerly  assistant  ad¬ 
vertising  manager  of  the  Florsheim 
Shoe  Company,  Chicago,  has  been  ap¬ 
pointed  advertising  manager  of  the 
company,  succeeding  A.  R.  Hanson. 

Appoints  Hetherington  Watson 

The  Venice  Spumoni  Company, 
Philadelphia,  ice  cream  manufacturer, 
has  appointed  the  Hetherington  Watson 
Company,  Philadelphia. 

Pineapple  Co-op  to  J.  W.  T. 

The  Pineapple  Producers  Cixiperative 
Association,  Ltd.,  announces  the  ap¬ 
pointment  of  the  J.  Walter  Thompson 
Company  as  its  advertising  agency. 
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References 

Albany  Timet  llnion 
Boston  American 
Chattanooga  yeirs 
Chicago  Tribune 
Chicago  Timet 
Christian  Science  Monitor 
Cleveland  Shopping  Mews 
Columbus  Despatch 
Corsicana  Sun 
Dallas  Daily  Times  Herald 
Dallas  Despatch 
Dallas  News 
Dayton  News 
Des  Moines  Register 
Des  Moines  Tribune 
Detroit  Daily  News 
Detroit  Free  Press 
Detroit  Mirror 
Detroit  Times 
Detroit  Polish  Daily  News 
Durham  Herald~Sun 
Indianapolis  News 
Independence  Examiner 
Kansas  City  Star 
Lancaster  Eagle 
Lincoln  State  Journal 
Lincoln  Star 
Minneapolis  Daily  Star 
Minneapolis  Tribune 
News — New  York's  Daily 
Tabloid 

New  Orleans  Item  &  Tribune 
Nebraska  Farmer 
Norristown  Times-Herald 
Oklahoman 
Omaha  World  Herald 
Philadelphia  Bulletin 
Philadelphia  Inquirer 
Philadelphia  Record 
Pittsburgh  Post-Dispatch 
Pittsburgh  Press 
Pittsburgh  Sun-Telegraph 
Roanoke  Times-World 
Salina  Journal 
St,  Joseph  News-Press 
St,  Paul  Daily  News 
Simpsons  Leader  Times 
Scranton  Times 
Scrantonian 
Utica  Post  Dispatch 
Waterloo  Courier 
W  orld-Telegram 
Youngstown  Vindicator 


Are  you  buying  price  or  quality?  If  you  are  buying  price  you 
will  not  be  interested  in  what  we  wish  you  to  know  ...  If  you 
are  buying  Quality  then  you  will  investigate  the  facts  we  wish  to 
lay  before  you,  YOU  WILL  INVESTIGATE  the 

Soft  Resilient  Speeial  Rubber  Strueture 

Manhattan  Rubber 

Inking  Rollers 

If  You  Want 

No  more  worry — no  more  headaches  due  to  delayed  deliveries — 

no  time  or  worry  about  shutdowns  for  readjustments - perfect 

printing  on  your  high  speed  heavy  duty  presses - perfect  pick  up 

and  distribution  of  the  ink — long  life  due  to  light  duty  on  your 
bearings — economy  in  ink  consumption  and  small  cost  on  clean 
up“<juality  in  production - here  is  the  roller  that  delivers. 

Every  newspaper  printed  on  a  press  having  the  Manhattan  Rubber 
Inking  Rollers  is  assured  of  a  clean,  crisp  and  well  printed  sheet 
— no  spotty  printing,  no  smudging  of  plates  no  matter  how  fine 
the  screen.  They  have  definitely  proven  their  superior  service 
and  printing  quality. 


Senil  for  the  inleresliiif!  brochure  on  Printing  Ink  Rollers  for  full  information. 


THE  MANHATTAN  RUBBER  MEG.  DIVISION 

OF  KAYBEST08-MANHATTAX,  INC. 

MECHANICAL  RUBBER  GOODS 

PASSAIC,  N.  J. 

OISTKIBCTOKS 

SAWL  BINGHAM’S  SON  MFC.  CO. 

(  liiraKO.  III.  .Atlanta,  Oa.  Indianapolis.  Ind. 

firvrinnd.  Ohio  Ortroit,  Mirh.  Minneapolis,  .Alinii. 

Oes  Moines,  Iowa  Kansas  City,  .Mo.  St.  I.onis,  Mo. 

Kalamazoo.  Mieh.  I’itlsburich.  Pa.  SpriiiKfleld.  Ohio 

Nashville,  Tenn.  Balias,  Tex.  Clneinnati,  Ohio 


GODFREY  ROLLER  COMPANY 

SI  I-SIS-^I.T  No.  Camac  St. 
Philadelphia,  Pa. 


FRANK  A.  REPPENHAGEN 

:<.’l»  Oak  Street.  BnfTalo.  N.  Y. 


WILD  &  STEVENS,  INC. 

.5  Purehase  Street,  Boston,  Mass. 
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AD- VENTURES 

By  ROBERT  S.  MANN 


The  question  of  whether  advertising 
agencies  in  general  are  rebating 
their  coniniissions  freely  at  the  demand 
of  advertisers,  as  indicated  in  a  recent 
magazine  article  by  Earnest  Elmo  Cal¬ 
kins  ( reviewed  in  this  column  on  Sept. 
3),  brought  negative  answers  this  week 
from  two  authoritative  sources.  John 
Benson,  president  of  the  American  Asso¬ 
ciation  of  Advertising  Agencies,  when 
asked  directly  how  much  shading  of 
commissions  had  coiiK*  to  his  attention, 
replied  that  so  far  as  he  knew,  no  mem¬ 
ber  of  his  association  was  charging 
clients  less  than  the  regular  15  per  cent 
commission.  At  the  same  time,  an 
advance  copy  of  "Careers  in  Advertis¬ 
ing.”  a  new  book  reviewed  on  another 
page  of  this  i>aper.  revealed  Roy  S. 
Durstine,  vice-president  and  general 
manager  of  Batten.  Barton,  Durstine  & 
OslK)rn,  Inc.,  as  warning  against  any 
deviation  from  the  policy  of  collecting 
the  full  commission. 

*  *  • 

Mr.  BEN'SOX,  while  declining  to 
engage  in  any  debate  with  his 
friend.  ^Ir.  Calkins,  made  it  plain  that 
he  felt  no  fear  about  the  future  of  the 
commission  system.  "I>ecause  of  its  prac¬ 
tical  value  to  advertising  itself  and  all 
three  of  its  relatetl  beneficiaries — adver¬ 
tiser,  agency  and  publisher ;  that  it  is 
an  indispensable  infiuence  in  developing 
and  maintaining  both  advertising  volume 
and  advertising  effectiveness,  and  hence 
in  keeping  down  the  cost  i)er  unit  of 
advertising  space.” 

He  pointed  out  that  in  some  instances 
agencies  may  be  doing  extra  service 
without  the  usual  comi)ensation  above 
the  agency  commission — in  cases  of  very 
large  accounts.  These  concessions  to 
clients,  he  felt,  would  be  settled  equit¬ 
ably  when  business  conditions  become 
better.  In  the  meantime  he  saw  no 
evidence  of  a  trend  away  from  the  com¬ 
mission  system  to  a  fiat  fee  basis — 
“rather  the  contrary.” 

Mr.  Benson  is  in  close  touch  with 
the  heads  of  member  agencies.  There 
are  of  course  some  hundreds  of  non- 
member  agencies,  regarding  whose  pol¬ 
icies  he  did  not  speak,  but  the  asso¬ 
ciation  includes  most  of  the  larger  and 
more  influential  ones. 

*  *  * 

Mr.  DURSTIXE,  in  a  chapter  con¬ 
tributed  to  the  b<H>k  mentioned 
above,  wrote : 

“Fifteen  years  ago.  among  the  first 
25  agencies,  ten  were  generally  believed 
to  be  oi)en-minded  alx)ut  making  con¬ 
cessions  if  an  advertiser  was  big  enough 
and  insistent  enough.  Today  two  of 
them  are  left.  The  places  of  the  miss¬ 
ing  eight  have  been  taken  by  others 
which  would  rather  stick  than  slip. 
That’s  food  for  thought  for  the  next 
general  manager  to  whom  somebody 
says:  ‘Yes,  but  can't  we  make  an  ex¬ 
ception  just  this  once?' 

“The  commonest  temptation  used  to 
be — and  with  tough  times  it  is  raising 
its  homely  face  again— to  ask  an  agency 
to  cut  its  rates.  Xow  if  an  agency- 
wants  to  be  a  cut-rate  agency,  let  it 
admit  the  fact  ojjenly,  give  as  little 
service  as  possible,  and  generally  be  just 
a  brokerage  house.  May  Heaven  bless 
its  funny  little  stupid  heart,  why  not? 
It  doesn't  pretend  to  be  anything  it  isn't. 
It  just  does  part  of  what  a  real  agency- 
does,  says  so  openly,  and  collects  only 
a  part  of  the  commissions  needed  to 
give  full  service  and  sht)w  a  decent 
profit.  But  when  it  professes  to  do  a 
complete  job,  and  then  directly  or  in¬ 
directly  cuts  rates  and  surrounds  the 
whole  transaction  with  secrecy-  and  de¬ 
ceit,  how  can  its  management  e\er  get  a 
good  night’s  sleep?  .... 

“As  the  years  have  gone  by,  the  wis¬ 
dom  of  charging  full  rates,  investing  the 
greater  part  in  service  for  the  client, 
and  coming  out  at  the  end  with  an  ex¬ 
tremely  moderate  iiercentage  of  net 
profit,  has  proved  to  lie  the  enduring 
iiolicv.” 

*  *  ♦ 

AS  another  indication  of  the  attitude 
on  commissions  among  the  leading 
agencies,  one  might  mention,  on  excel¬ 


lent  authority,  that  one  of  the  largest 
advertising  firms  in  the  country-  said 
goodby-  to  one  of  its  largest  accounts 
rather  than  make  concessions  whicii 
might  have  kept  tlie  client  in  the  fold. 
T  he  loss  was  a  severe  one.  but  officers 
of  the  agency-  took  satisfaction  in  hav¬ 
ing  demonstrated  that  tliey  could  not  bt 
coerced  by  a  client  witli  millions  tc 
spend. 

*  *  * 

Mark  D1)E.\  &  CO.,  Xew  York- 
agency,  notes  "an  increased  ac¬ 
tivity-  among  advertisers  in  planning 
their  winter  and  spring  advertising,  and 
some  even  include  all  of  next  year.’ 
This  is  tlie  comment  of  Mark  (j’Dea. 
president,  made  in  resiionse  to  a  recent 
inquiry  by  Editor  &  Pi  bi.i.shf.r.  other 
replies  to  which  were  carried  in  the 
last  two  issues  of  this  paper. 

“Of  course.”  Mr.  O'Dea  continued, 
“most  executives  are  still  cautious,  but 
we  consider  it  beneficial  to  advertisers 
that  during  this  period  there  has  come 
about  a  closer  relationship  fietween  sell¬ 
ing  and  advertising.  Much  superficial 
advertising  has  been  eliminated  which 
will  be  advantageous  to  those  who  em¬ 
ploy  advertising  rightfully-  as  a  sales 
medium. 

"In  several  cases,  advertisers  who 
were  holding  back  in  June  and  July, 
have  commenced  to  press  forward  re¬ 
cently.  These  concerns  are  bound  to 
find  advertising  more  effective  because 
they,  themselves,  are  paying  more  atten¬ 
tion  to  it.  .-Xnd  obviously,  better  adver¬ 
tising  will  likew-ise  prove  profitable  to 
publications  and  to  agencies  because 
results  will  be  more  current.” 

*  *  * 

Edward  H.  SCHULZE.  execu¬ 
tive  director  of  the  Beer  for  Pros¬ 
perity  Campaign,  who  doesn’t  believe 
in  the  adage  about  counting  chickens, 
has  written  to  the  advertising  depart¬ 
ments  of  leading  new-spapers  and  to 
leading  advertising  agencies,  urging  ac¬ 
tivity  in  preparing  for  future  beer  ad¬ 
vertising.  he  announced  this  week. 
Xow.  he  says,  is  the  time  to  make  mar¬ 
keting  surveys,  lay  merchandising  plans. 

Dreams  of  a  rush  of  buyers  as  soon 
as  the  sale  of  beer  is  legally-  permissible 
are  called  mistaken  by  ifr.  Schulze. 
“On  the  contrary,”  he  w-rote,  “millions 
of  people  do  not  know  what  good 
wholesome  beer  is  like  ...  A  new 
market  of  consumers  must  be  created. 
This  is  the  job  for  which  the  effective 
use  of  newspaper  space  and  advertising 
plans  is  ideallv  fitted.” 

*  *  * 

•  *  T  ET  your  furnace  pay  the  bill”  is 
I  j  the  theme  song  of  a  newspaper 
advertising  campaign  released  this  week- 
through  Erwin,  Wasey  &  Co.,  by  the 
Koppers  Seaboard  Coke  Company-  and 
the  Koppers  Connecticut  Coke  Company. 
Some  two  dozen  newspa()ers  of  Xew- 
York  City  and  suburbs.  Long  Island,  and 
Connecticut  are  on  the  schedule  for 
good-sized  space,  w-ith  insertions  from 
one  to  three  times  a  week. 


•  Our  staff  of  Printing  Plant  En¬ 
gineers  is  composed  of  specialists 
who  have  made  a  careful  study  of 
the  requirements  of  Equipments 
necessary  in  the  economical  oper¬ 
ation  of  Newspaper  Composing 
Rooms. 


Writ9  Selling  Hous9  n»9r9St  you 


AMERICAN  TYPE  POUNDERS 
COMPANY 

As  VISUALIZERS  AND  PU.-HNERS 


The  economy  ap|>eal  is  stressed  in  the 
copy,  and  driven  home  by  citing  how- 
the  money  saved  might  be  spent.  A 
hundred  miles  of  automobile  driving,  a 
weekly  visit  to  the  movies,  etc.,  are 
among  the  "i)remiums'’  offered  to  buy¬ 
ers  of  coke. 

*  *  * 


A  TWOFOLD  appeal — to  “w-omen 
who  are  tired  of  tinsel”  and  to 
tho.se  who  like  .Vcrc-  i'orAvr-style  car- 
texms — is  made  in  a  new-  shoe  campaign 
launched  this  week  by  I.  Miller  &  Sons, 
through  the  advertising  agency-  of  Fer- 
tig.  Slavitt  &  Gaffney,  Inc.,  Xew- 
York.  The  campaign  is  appearing  in 
newspapers  of  Xew  York  and  other 
cities  where  I.  Miller  has  distribution. 

The  I.  Miller  advertising  appropria¬ 
tion.  incidentally,  has  been  tripled  this 
fall  in  anticipation  of  increased  sales. 

The  opening  advertisement,  in  five- 
column  space,  is  dignified  in  make-up, 
and  ties  in  with  the  currently  popular 
quality  appeal.  “Xow-  it  looks  as  if  we 
are  finally-  emerging  from  the  Tinsel 
Era,”  says  the  copy,  going  on  to  an¬ 
nounce  that  1.  Miller  shoes  formerly- 
sold  for  $lb.50  are  now-  $10.50. 

Later  copy  uses  caricatures  to  em¬ 
phasize  both  iRiints.  A  draw-ing  show¬ 
ing  a  motorcycle  cop  stopping  a  w-oman 
motorist  bears  the  underline,  “But, 
officer.  I  just  heard  that  1.  Miller 
beautiful  shoes  are  only  $10.50.”  An¬ 
other  depicting  a  bedtime  family  argu¬ 
ment  carries  the  rejoinder,  “Well,  w-hat 
if  I  did  buy  a  dozen  pairs !  Blame  1. 
Miller — they  shouldn’t  make  such  beau¬ 
tiful  shoes.” 

The  line  under  another  cartoon  reads , 
“Drat  the  economists !  We’ve  decided 
to  put  our  shoemakers  to  work.”  Fol¬ 
lowing  text  announces :  “We  have  our 
own  economic  theory.  We  believe  that 
what  this  country-  really  needs  is  new- 
shoes . ” 


Guardian  Life  to  Hoyt 


KAFORD  DISTRICT  MANAGER 

Law  rence  E.  Kaford  has  been  an- 
pointed  advertising  and  sales  manag* 
of  the  Los  .-\ngeles  district  of  the  B.  F 
Goodrich  Rubber  Company,  with 
quarters  at  1422  South  Grand  avenot 


AD  TIPS 


Hliiekett-Siimplp-Iluminert,  Inr., 
Xorth  La  Salle  Street,  ChleaKo,  ’  \vij 
make  up  lists  during  October  for  tS 
Wander  ronipany,  Chicago,  inanufij. 
turers  of  “Ovaltine.” 


raniphell-Kn-iild  Company.  GenenI 
Motors  Building,  Detroit.  Will  make  m 
lists  during  October  for  the  Hv^ 
Roller  Bearing  Company,  Newark,  N*.  j 

Critchfleld  &-  Co.,  S  South  Michini 
Boulevard.  Chicago.  Will  make  up  iin 
during  October  for  Princess  Pat  l.imitea 
Chicago,  manufacturers  of  toilet  prep^ 
tions. 

(irare-Marstoii,  Inr.,  166  .\rch  Street 
Philadelphia.  Will  make  up  lists 
ing  October  for  Robert  H.  Koerderet 
Inc.  Frankford,  Philadelphia,  Pennert. 
vania. 

Giindlaeli  .Advertising  Company, 
Xorth  Michigan  .Avenue,  Chicago'.  rJI 
leasing  Phllco  Radio  Corporation  ad¬ 
vertising  at  points  where  distributors  are 
not  placing  the  schedules  at  local  rates, 
Csing  newspapers  in  a  test  campaign  os 
Sterling  Casualty  Insurance  Companj 
Chicago. 

firren  Fulton  &  Cunningham,  ]|| 
Xorth  Michigan  .Avenue,  Chicago.  Have 
released  schedules  to  general  list  d 
new-spapers  on  Brow-natone,  a  product  of 
the  Kenton  Pharmacal  Company,  Cot- 
ington,  Kentucky.  Will  make  up  liip 
during  October  for  the  Kalamazoo  Store 
Company,  Kalamazoo,  Michigan. 

Ilurja,  JoiinHon  &  llun-en,  5S  Esil 
Washington  Street,  Chicago.  Issuiiy 
orders  to  newspapers  in  selected  citiei 
on  the  Wisconsin  Tissue  Mills,  Appletoi, 
Wisconsin,  Healthtex  Tissue. 

Kiaii-Van  I’ieterHom-llunlap  XsHOfiUm, 
Ine.,  744  Xorth  4th  Street.  MilwaukM. 
Placinir  account  for  the  Cnlted  Papg 
Sales  Company  New  York. 

I.uvin  &  Co.,  Inr..  805  Statler  Buildlai; 
Boston.  Will  make  up  lists  durlM 
October  for  G.  F.  Heublein  &  Bro^ 
Hartford,  Connecticut,  manufacturen  5 
“A.  1  Sauce.” 


Charles  M'.  Hoyt  Company,  Inc., 
Xew-  York,  has  been  appointed  to  di¬ 
rect  the  advertising  of  the  Guardian 
Life  Insurance  Company  of  America. 


MrCann-Krlrkson,  Inr.,  910  Sodtk 
Michigan  Avenue,  Chicago.  Will  mike 
up  lists  during  October  for  the  Amco 
Culvert  Manufacturers  Association,  Mid¬ 
dletown,  Ohio. 


In  plants  of  all  sizes  Wood  Dry  Mats 
help  to  reduce  the  costs  of  better 
-  -  printed  newspapers. 


Moistening 


Scorch** 

■•64”  P- 


'  FLONG  CORPORATION 

HOOSICK  FALLS,  N.Y. 
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The  next  decade  in  print¬ 
ing  and  publishing  will 
bring  many  changes  in 
composition  problems. 

Th6  Unit-Built  Intertype 
can  be  made  ready  for 
any  composition  problem 
right  in  your  own  plant. 

You  buy  for  the  future  as 
well  as  for  the  present 
when  you  buy  an  Intertype. 

INTERTYPE  CORPORATION  BROOKLYN.  NEW  YORK 
Chicago  •  New  Orleans  •  San  Francisco  •  Los  Angeles  •  Boston 
Distributors  Throughout  the  World 


Set  in  Wxrue  Bold  with  Special  Characters 


THE  SAME 
BASIC  UNIT 
Is  Used  for  All 
Intertypes 

SIDE  UNITS  ARE 
ATTACHED  RIGHT 
IN  YOUR  PLANT 

Additional  main 
magazines  as  well  as 
side  units  can  be 
attached  RIGHT  IN 
YOUR  OWN  PLANT 


MAGAZINES 


Scorch^ 

•64” 

Pow*' 
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DIFFERENCES  IN  BRITISH  AND  U.  S. 
REPORTING  TOLD  BY  JOHN  STEELE 

English  Officials  Must  Know  Reporters  Well  Before  They  Will 
Give  Out  Information,  Chicago  Tribune  Man  Says — 

Has  Spent  25  Years  in  Europe 
By  GEORGE  A. 


JOURNALISM  is  on  a  more  personal 
basis  in  England  than  in  America, 
consequently  aa  American  newspaper¬ 
man  is  not  much  value  to  his  paper  until 
he  has  been  in  Great  Ilritain  at  least  a 


John  Sleele  (lefiL  rliief  of  the  Chicago 
Tribune  London  bureau,  talking  «>ilh 
(ieorge  Seharsehug.  Tribune  cable  edi¬ 
tor.  Mr.  Sleele  was  in  Chicago  last 
week  en  route  to  England,  after  cover¬ 
ing  the  Imperial  Trade  Conference  at 
Ottawa,  Canada. 

year  and  established  himself  in  the  eyes 
of  British  officials,  John  Steele.  Chi¬ 
cago  Tribune  London  corresiKindent  and 
chief  of  the  Tribune’s  northern  Europe 
foreign  news  service,  told  Editor  & 
PfBLiSHfcR  in  an  interview  in  Chicago. 

“.•\n  American  rejKjrter  can’t  walk 
into  a  British  official  and  say,  ‘My 
name’s  Brown  from  the  Globe’  and  ex¬ 
pect  to  get  any  news,”  said  Mr.  Steele. 
“Foreign  governmental’  authorities  are 
not  interested  in  what  newspaper  a  man 
represents.  They  must  first  be  con¬ 
vinced  that  the  man  himself  is  all  right, 
Iiefore  they  will  give  him  any  news. 
Once  he  has  won  the  confidence  of  these 
men,  the  reporter  can  get  the  necessary 
information.” 

Explaining  that  the  newspaper  “game” 
is  played  differently  in  England  than 
.\merica,  Mr.  Steele  said  that  an  Eng¬ 
lish  newspaperman  would  have  just  as 
much  difficulty  in  learning  the  ways  of 
-American  newsgathering  as  his  cousin 
from  the  United  States  experiences  in 
England. 

There  have  been  very  few  .\mericans 
who  have  made  good  on  English  news¬ 
papers,  according  to  Mr.  Steele,  who 
could  name  but  three,  whom  he  consid¬ 
ered  outstanding  successes.  They  are 
Ralph  Blumenfeld,  former  Watertown, 
Wis..  Chicago  Tribune  and  Kansas  City 
Star  newspaperman,  now  editor  of  the 
London  Daily  Express;  Sir  Percival 
Phillips,  formerly  of  Pittsburgh  and  a 
distinguished  war  correspondent,  now 
on  the  Daily  Mail;  and  Ed.  Flynn, 
former  editor  of  the  London  Daily 
Mirror. 

Mr.  Steele  first  went  to  England 
about  25  years  ago.  .\t  that  time  he 
found  English  newspapers  to  be  quite 
serious  and  solid  as  to  editorial  and 
news  content,  while  .American  papers 
were  inclined  to  be  mores  frivolous. 
Today,  paradoxically  enough,  the  .Amer¬ 
ican  newspapers  generally  have  become 
more  solid  and  serious.  Mr.  Steele  be¬ 
lieves,  while  the  English  papers  have 
adopted  many  of  the  sensational  fea¬ 
tures  that  were  formerly  considered  to 
be  typically  American  and  in  extremely 
bad  taste. 

“The  London  Times  and  Telegraph 
are  still  the  solid  type  of  newspaper, 
but  by  no  means  dull.”  said  Mr.  Steele. 


BRANDENBURG 

“News  values,  in  general,  are  the  same 
in  England  as  in  America.” 

Mr.  Steele  believes  that  it  is  neces¬ 
sary  for  a  foreign  correspondent  to 
interpret  the  news,  even  in  England 
where  the  language  is  the  same  as  in 
.\merica.  but  the  institutions  entirely 
different.  He  carefully  distinguished, 
however,  between  “editorializing’’  and 
translating  the  news  into  terms  of 
•American  thought. 

“.American  readers  wouldn’t  under¬ 
stand  what  the  correspondent  was  writ¬ 
ing  alK)Ut  if  he  sent  a  story  to  the  effect 
that  ‘tlK-  chancellor  of  the  exchequer 
kissed  hands  today  with  the  king.’  ”  Mr. 
.‘steele  remarked,  “unless  the  writer  ex¬ 
plained  that  the  chancellor  had  gone 
infore  the  king  and  received  his  patent 
of  office  and  was  duely  authorized  to 
represent  the  country  as  head  of  the 
revenue  department.” 

Except  during  the  war,  there  never 
has  been  any  censorship  rules  in  Eng¬ 
land  to  hamper  .American  newspaper 
correspondents  in  filing  news  from  that 
country,  Mr.  Steele  said. 

Turning  his  attention  to  the  recent 
Imperial  Trade  Conference  of  the 
British  Commonwealth  at  Ottawa,  Can¬ 
ada.  Mr.  Steele,  who  covered  tlie  nego¬ 
tiations  for  the  Tribune,  said  that  the 
chief  difficulty  in  reporting  the  con¬ 
ference  lay  in  the  fact  there  was  nothing 
hapiiening  of  real  news  value  during  the 
early  stages.  Asked  as  to  how  the 
.American  and  Canadian  newspapermen 
were  treated,  Mr.  Steele  replied: 

“Dr.  R.  J.  Manion,  Canadian  minister 
of  railroads,  proved  to  be  a  competent 
press  liaison  official  after  he  had  ac¬ 
quired  a  little  experience,  but  he  was 
greatly  hampered  by  the  attitude  of  the 
Canadian  government  which  held  that 
what  occurred  at  the  conference  was 
nobody’s  business.” 

Malcolm  MacDonald,  M.P.,  son  of  the 
British  Prime  Minister,  was  the  English 
press  officer  and  he  was  able  to  give  his 
fellow  countrymen  covering  the  con¬ 
ference  a  more  comprehensive  report 
of  what  was  taking  place,  Mr.  Steele 
explained. 

From  an  economic  standpoint,  Mr. 
.Steele  said,  the  Ottawa  conference  de¬ 
finitely  proved  that  Commonwealth  is 
not  an  empire  in  the  true  sense  of  the 
word  and  is  not,  and  never  will  be,  self- 
contained  as  long  as  it  remains  more 
profitable  for  countries  to  trade  out¬ 
side. 

The  only  economic  question  of  vital 
interest  to  both  England  and  .America 
at  the  present  time  is  that  concerning 
the  war  debt,  Mr.  Steele  believes.  The 
outcome  of  this  great  question  will  be 
closely  watched  on  both  sides  of  the 
.Atlantic. 

Mr.  Steele  contends  that  it  is  im¬ 
portant  to  have  American  newspaper¬ 
men  representing  American  papers  in 
foreign  countries  in  order  that  news 
from  abroad  may  be  reported  from  a 
strictly  American  point  of  view.  He 
believes  that  American  interest  in  Euro¬ 
pean  news  is  steadily  increasing  and 
foreign  news  has  become  a  permanent 
part  of  the  American  press. 

Mr.  Steele  began  his  career  as  a  re¬ 
porter  on  the  old  New  York  Herald  in 
1889.  He  worked  on  the  Herald  for  10 
years  and  then  joined  the  staff  of  the 
old  Nexv  York  World.  Later  he  be¬ 
came  night  editor  of  the  Nezv  York 
Commercial  and  he  was  the  first  com¬ 
mercial  editor  of  the  New  York  Times. 

He  has  been  in  Europe  as  a  news¬ 
paper  man  for  the  past  25  years.  He 
started  with  the  Curtis-Brown  Syndi¬ 
cate,  which  later  became  the  Marshall 
Syndicate  with  headquarters  in  London; 
Mr.  Steele  traveled  about  Europe  writ¬ 
ing  Sunday  syndicate  features  prior  to 
the  World  War.  At  the  outbreak  of 
the  war  he  was  stationed  in  London  with 
the  Marshall  Syndicate.  However,  he 


made  regular  trips  to  the  various  fronts 
and  wrote  siiecial  articles  for  .American 
newspaiiers. 

For  the  past  13  years,  he  has  been 
London  correspondent  for  the  Chicago 
Tribune  and  in  charge  of  the  Tribune’s 
foreign  news  service  bureaus  in  north¬ 
ern  EurojK'.  He  plans  to  return  to 
England  this  month,  after  visiting 
friends  and  relatives  in  New  York. 


2  TABLOID  SECTIONS 
SAVE  FOUR  PAGES 

Winston-Salem  (N.  C.)  Journal  and 
Sentinel  Studying  Effect  of 
New  Sunday  Paper 
Policy 

I . Special  to  Editor  &  Pi'Blisher) 

Wixsto.\’-Sale.m,  N.  C.,  Sept.  13 — 
With  the  dual  purpose  of  effecting  an 
economy  and  of  testing  advertiser  and 
reader  preference  as  between  the  reg¬ 
ular  size  newspaper  page  and  the  half¬ 
size  page,  two  sections  of  the  Sunday 
Winston-Salem  Journal  and  Sentinel 
have  been  printed  in  tabloid  form  begin¬ 
ning  with  the  issue  of  .Aug.  28. 

The  saving  amounts  to  four  full-size 
pages. 

_  Prior  to  the  change  the  paper  con¬ 
sisted  of  four  sections.  In  general  the 
first  was  the  main  news  section,  the 
second  the  local  news  section,  the  third 
the  sports  section  and  the  fourth  the 
society  section.  Eight  full-size  pages 
of  Sunday  comics,  printed  in  black  only, 
were  included  as  a  part  of  one  of  these 
sections. 

.At  the  present  time  the  first  or  main 
news  section  and  the  sporting  news  sec¬ 
tion  are  printed  in  regular  size,  while 
the  society  news  section  and  the  local 
news  section  are  printed  in  tabloid  size. 
.As  a  part  of  one  of  these  tabloid  sec¬ 
tions  eight  full  pages  of  tabloid  comics 
are  printed. 

There  has  been  no  sacrifice  in  the 
number  of  features  or  the  amount  of 
news,  the  saving  in  paper  being  effected 
entirely  through  the  difference  in  space 
occupied  by  the  tabloid  comics,  accord¬ 
ing  to  Owen  Moon,  publisher. 

“So  far  there  has  been  no  uniform 
reaction  to  the  change  either  on  the 
part  of  readers  or  advertisers,”  he  said. 
“Many  have  expressed  approval  of  the 
new  make-up,  while  others  have  com¬ 
plained  that  the  lack  of  uniformity  in 
the  page  sizes  has  been  confusing.  Some 
advertisers  have  objected  to  having  their 
copy  in  the  tabloid  section  while  others 
feel  that  the  half-size  page  gives  their 
copy  more  prominence  than  it  receives 
on  the  full-size  page.  The  matter  of 
advertiser  and  reader  preferenc  is  being 
watched  closely  and  will  be  determined 
whether  or  not  the  experiment  will  lie 
continued  on  a  permanent  basis.  No 
mechanical  changes  were  necessary.” 


NEW  ADVERTISING  CLUB 

A  new  advertising  club  was  recently 
formed  in  Portland,  Me.,  with  31  mem¬ 
bers.  Austin  B.  Ward,  city  manager. 
Sears  Roebuck  &  Co.,  has  been  named 
temporary  chairman. 


FIFTH  AVENUE  FIRftfc 
PLAN  ‘QUALITY  WEEK 

Backers  Hope  Event  Will 
Nation-wide  Movement  To 
Revive  Buying  and  Restore 
Confidence 

.Merchants  of  Fifth  Avenue,  Net 
A’ork.  in  cooiieration  with  newspapgi 
will  celebrate  “Quality  Week,”  Oct  H 
observing  its  silver  jubilee  as  a  b«i. 
ness  street.  It  is  hoped  the  effort  “ij 
lead  the  way  in  a  nation-wide  mon- 
ment  to  raise  business  standards,  pni. 
mote  quality  buying,  and  revive  as 
fidence  in  established  business  instill, 
tions,”  according  to  Capt.  Williaa  I 
Pedrick,  president  of  the  Fifth  .Avofc 
.Association.  He  said  at  a  lunchet 
this  week  that  reports  from  Fhilat 
phia.  Cleveland,  Boston,  Chicago,  Pigs, 
burgh,  Baltimore,  and  Newark  iai. 
catecl  the  quality  movement  was  spraj. 
ing  in  these  cities.  He  added; 

“We  have  been  motivated  by  tk 
thought  that  quality  must  be  restnt 
and  maintained  not  only  on  the  aveat 
but  on  the  main  streets  of  every  dh 
and  town  if  unemployment  is  to  li 
decreased  and  the  purchasing  iiowtr# 
the  country  raised. 

“.A  renewal  of  confidence  in 
merchandise  and  the  consequent  4’ 
mands  for  such  merchandise  will  4 
more  in  my  judgment  than  any^ 
else  to  clear  the  skies  of  the  clouioi 
depression.” 

John  W.  Hahn,  manager  of  the  w 
men’s  apparel  division  of  the  XatkiL 
Dry  Goods  Association,  .said  that  cm 
mittees  of  the  association  were  ca 
sidering  the  part  which  a  "natioiii 
quality  week”  could  play. 

New  York  newspapers  are  plamiif 
special  pages  or  sections  of  advetHi 
ing  in  connection  with  the  niuvenMi 
The  Fifth  Avenue  Association  is  ar| 
ing  cottperation  of  advertisers,  aixi  hI. 
ing  stores  to  run  institutional  copy  wfe 
their  selling  copy,  or  at  least  to  add  fc 
their  advertising  budgets  for  that  ireA 


In  Department 
Store  Advertising 


For  years  The  Sun  has  published 
more  Department  Store  Advertii 
ing  than  any  other  New  York  newi 
paper.  In  1931  it  led  all  the  newt- 
papers  in  the  country. 


NEW  YORK 


NO  COMPROMISE 

The  Certified  policy  it  to  build  up  and  to  improve  all  the  time.  Certified 
value  has  never  been  sacrificed  or  compromised  to  meet  price. 

And  yet  there  is  a  Certified  Dry  Mat  to  meet  your  purse  at  well  at  yow 
purpose. 

Each  and  every  Certified  Dry  Mat  gives  full  value  for  every  penny  of  iti 
cost  because  it  it  made  to  enable  the  production  of  good  printing  pisiti 
day  in  and  day  out,  and  this  purpose  it  never  lost  tight  of. 

Why  not  check  Certified  value  today  —  you  can  have  samples  free  el 
charge  and  without  obligation. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  ^  New  York. 
for  dependable  sfereotypinq  use  Certified  Dryf^ 

MADE  IN  THE  U  SA. 
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One  of  tu'o  C-E  73-hp.  double-motor  a-c.  drives  with  G-E 
Thrustor-operoteil  brakes,  driving  a  Scott  octuple  press — 
an  example  of  the  RIGHT  press  drive  as  installed  in  the 
plant  of  The  San  Francisco  Shopping  Neu’s 


G-E  control  equip¬ 
ment  for  the  lu'o 
75-hp.douhle-moior 
drives — the  RIGHT 
control  that  is  meet¬ 
ing  every  need  of 
The  San  Francisco 
Shopping  Netvs 


HATEVER  the  need  —  for  the  small  paper  or 
the  large  —  alternating  current  or  direct  cur¬ 
rent —  General  Electric  has  the  facilities  to  design, 
manufacture,  and  apply  intelligently  the  correct 
electric  equipment.  A  standard  of  electrical  correct¬ 
ness,  established  and  maintained  with  G-E  equip¬ 
ment,  will  pay  you  profits.  General  Electric  Company, 
Schenectady,  N.  Y.  Sales  and  engineering  service  in 
principal  cities. 


GENERAL®  ELECTRIC 


* 


lo 


open 

this 


you,-. 


A®irs  CO. 


1 
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UR  OVN  VORIX) 

or  Letters 


VILLARD  WRECK  HERO 


AREI^S  in  Advertising,  and  the 


Jobs  Behind  Them.”  is  a  book 
with  62  authors,  or  63  if  you  count  tlie 
writer  of  the  preface,  who  also  com¬ 
piled  the  book.  It  was  written  one- 
third  as  a  textbook,  one-third  as  advice 
to  the  job-lorn,  and  one-third  as  aid  to 
advertising  folk.  Despite  this  wide 
scattering  of  both  sources  and  aims — 
or  jierhaps  because  of  it,  in  view  of  the 
diverse  fields  covered  by  the  term  “ad¬ 
vertising” — the  book  is  a  good  one. 
The  list  of  authors,  each  of  whom  con¬ 
tributed  a  chapter,  is  an  imposing  one, 
and  many  of  these  busy  men  give  il¬ 
luminating  glimpses  of  what  they  think 
about  advertising  and  how  they  go 
about  their  jobs.  Others,  it  is  true,  are 
content  to  report  rather  dryly  that  in 
such  a  department  certain  men  are  em¬ 
ployed  and  certain  things  are  done; 
but  the  batting  average  is  high. 

The  book,  compiled  by  Alden  James, 
eastern  manager  of  the  Atlantic  Month¬ 
ly,  and  to  be  published  Sept.  27  by  the 
Macmillan  Company,  New  York,  starts 
with  an  introduction  by  Eiarnest  Elmo 
Calkins,  co-founder  of  the  agency  of 
Calkins  &  Holden,  Inc.,  and  a  tribute 
to  advertising  by  Colby  M.  Chester, 
president  of  General  Foods  Corpora¬ 
tion.  Says  Mr.  Chester: 

“Nurtured  by  this  triumvirate — ad¬ 
vertisers,  agencies,  and  media — adver¬ 
tising  in  its  relation  to  business  has 
become  today  one  of  the  cornerstones 
of  commerce.  Few  activities  in  business 
are  of  such  great  moment  to  manage¬ 
ment.  Few  large  organizations  could 
continue  far  without  its  aid,  for  ad¬ 
vertising,  properly  conceived  and  utilized 
serves  business  in  so  many  ways,  con¬ 
tributes  so  much  all  over  the  business 


panorama. 

A  section  on  “The  Advertiser”  b^ins 
with  a  description  of  the  advertising 
department  of  a  retail  department  store 
by  Kenneth  Collins  of  Macy’s,  who 
cites  specific  instances  in  explaining 
what  kind  of  enthusiastic,  educated, 
hard-boiled,  “reasonably  insane”  young 
women  he  finds  useful  in  putting  to¬ 
gether  the  copy  that  keeps  Macy’s  near 
the  $100,000,000  mark  in  annual  sales 
volume.  Other  chapters  in  this  section 
are  written  by  representatives  of  chain 
store,  manufacturer,  financial  house  and 
mail-order  businesses. 

In  another  section,  19  agency  men 
and  an  agency  woman  explain  about 
agencies,  department  by  department, 
as  well  as  all  together  and  from  a 
dozen  sides.  Executives  of  some  of 
the  biggest  agencies  are  there,  as  well 
as  some  small  ones. 

Turning  to  media,  the  book  presents 
three  chapters  on  newspapers,  headed  by 
one  from  Louis  Wiley,  business  mana¬ 
ger  of  the  Xeu’  York  Times.  Then 
come  chapters  on  general  and  women's 
magazines,  class  magazines,  business 
papers,  agricultural  press,  radio  (from 
eight  viewpoints),  direct  mail,  outdwr 
advertising,  car  cards,  and  advertising 
specialties. 

Then,  for  fear  some  advertising  slant 
mav  have  been  omitted,  there  is  a  final 


r 


**The  Direct  To  You” 
Service 


SEE  SYD  CLARKE 

(Travel  Eiqiert) 

FIRST  ' 


Intematlonal  Service 
76,  Roe  des  PetitaOiamps 
PARIS 


Oebl*  Addraeai  Bleeatallr  FarU 


section  of  miscellany,  including  paper, 
printing,  typography,  package  design¬ 
ing,  the  advertising  photographer,  and 
the  advertising  lawyer,  as  well  as  a 
farewell  reminder  that  advertising  is 
“not  a  thing  apart”  but  needs  to  be 
accompanied  by  a  good  product  and 
sound  business  methods.  The  book  is 
one  not  for  hasty  scanning  but  for 
leisurely  and  studious  reading. — K. 
S.  .M. 


A  CREAKING  and  clumsy  murder 
mystery.  “Murder  by  Magic,” 
written  by  Martin  Joseph  Freeman  for 
E.  P.  Dutton  &  Co.,  makes  an  attempt 
at  modernization  by  dragging  in  a  bevy 
of  newspaper  reporters  to  complicate 
matters.  These  gentlemen  of  the  press, 
one  of  whom  provides  love  interest  and 
helps  solve  the  so-called  mystery,  do 
not  help  the  story  much.  Their  con¬ 
versation,  as  assigned  to  them  by  Mr. 
Freeman,  is  just  as  stupid  as  that  of 
the  other  characters. — J.  F.  R. 

V  V  V 

Mary  graham  bonner, 

whose  “Sundown  Stories”  are 
published  in  some  300  newspapers,  has 
just  brought  out  a  new  book,  “The 
,\nimal  Map  of  the  World,”  through 
the  Macaulay  Company.  This  is  a  story 
of  animal  life  around  the  world  written 
in  children’s  story  form  and  delightfully 
illustrated  with  line  drawings. — M.E.P. 

V  V  4> 

Edward  .\NGLY  and  Aljan  Ray¬ 
mond,  both  of  the  editorial  staff. 
New  York  Herald  Tribune,  have  con¬ 
tributed  to  the  first  issue  of  the  Xeie 
Outlook  appearing  Sept.  25.  Mr. 
Angly’s  piece  is  on  “What’s  the  Matter 
With  the  United  States?”  and  Mr. 
Raymond's  article  is  entitled  “The  Em¬ 
pire  at  Ottawa.” — E.M. 


PRINTING  COLOR  ADS 

Color  advertisements  are  now  being 
printed  in  the  Youngstoitn  (O.)  Tele¬ 
gram.  This  newspaper  ran  its  first 
color  page  for  an  oil  company  whose 
advertisement  carried  a  hook-up  with 
the  National  Air  Races  at  Cleveland. 


YOU'VE  HAD 
AN  IDEA 


you 

*  cove 


wJ’D  like  to  sive  better 
coverage  to  a  news  field. 


Or  there's  a  local  feature 
you've  wanted  to  build  up,  a 
department  you'd  like  to  start, 
or  something  else  you've  al¬ 
ways  wanted  to  do  to  improve 
your  paper. 


You've  always  wanted  to  in¬ 
crease  its  attractiveness  if  you 
could  only  find  the  right  man 
for  the  job.  He's  waiting  for 
you  —  listed  with  the  Person¬ 
nel  Bureau  of  Sigma  Delta  Chi, 
a  national  organization  of 
trained  newspaper  and  maga- 


Write 


Personnel  Bureau 
of 

SIGMA  DELTA  CHI 

836  Exchange  Avenue,  Chicago 


Editor’s  Son  Aided  Injured  and 
Dying  In  Manchuria 

Henry  Hilgard  \'illard.  son  of 
Oswald  Garrison  Villard,  editor  of  The 
Nation,  was  a  hero  in  the  wreck  and 
hold-up  of  the  Harbin-Changchung  ex¬ 
press,  in  which  at  least  12  people  were 
killed  and  more  than  two  score  are 
missing,  an  .Associated  Press  dispatch 
from  Shwangchenpu,  Manchuria,  Sept. 
12.  said. 

“When  the  train  piled  up  at  a  point 
where  Chinese  brigands  had  removed 
the  rails,  most  of  the  900  passengers 
who  packed  every  car  fled  in  terror, 
or  became  hysterical,  but  Villard,  single- 
handed.  pulled  the  dead  and  dying  from 
under  the  wreck,”  the  report  said.  “The 
bandits  had  stripped  him  of  his  belong¬ 
ings,  ripped  most  of  his  clothes  from 
his  back,  and  threatened  to  carry  him 
off.  But  he  continued  his  ministrations 
as  the  shrieks  of  the  injured  echoed 
through  the  night.  He  was  still  at  it 
when  the  A.P.  correspondent  reached  the 
scene  some  time  after  the  wreck.  The 
railroad  officials  showered  him  with 
praise  for  his  bravery.” 


PROGRESS 


in  any  field 
depends  upon  consistently 
putting  forth  the  best  we 
have  to  offer. 


That  accounts 
for  the  success  of 


COLUMBIAN  INKS 


THE  L.  MARTIN  CO. 

45  East  42n<l  St., 

New  York,  N.  Y. 

Arthur  S.  Thompson,  Mgr. 


UNITED  PRESS 
news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


$200,000  Fund  Planned  By  C»fi 
Trades  of  America 


f  Special  to  Editor  &  Publishuri 

-Atla.ntic  City.  Sept.  12— The  L- 
Iiortion  of  a  $200,000  fund  to  pronw 
the  use  of  bicycles  in  this  countr' 
will  ^  spent  with  newspapers. 

This  was  learned  at  the  concludi,, 
session  of  the  annual  convention  of  ifc 
Cycle  Trades  of  America,  at  the  Hote 
.Ambassador  late  last  week. 

.After  the  convention  authorized  the 
exjienditure  of  the  fund,  the  executiT. 
conimittee  met  to  work  out  a  plan  fo 
raising  it  from  among  the  members. 
Group  conferences  among  manuiv 
turers  from  all  parts  of  the  countr 
resulted  in  a  report  that  an  increase  t 
bicycle  production  of  from  IS  to  J 
per  cent,  is  virtually  certain  for  1933, 
W.  B.  Stephenson  of  Marion,  Ind 
was  elected  president  to  succeed  M.  K 
Tisne  of  Brooklyn. 


EAGLE  GUILD  REOPENS 

The  fall  opening  of  the  Brooklyn 
Daily  Eagle’s  Home  Guild  was  held 
this  week  in  the  E^gle  Buijding.  The 
(3uild  has  been  in  operation  several 
years  and  features  a  cooking  school 
and  household  exhibitions.  .\n  added 
feature  this  year  is  a  daily  shopping 
column  by  Virginia  Hart.  Miss  Hart 
was  formerly  merchandiser  and  research 
expert  for  Macy’s  department  store. 


TO  TEACH  JOURNALISM 

Kenneth  Stewart,  head  of  the  Nezv 
York  Herald  Tribune  telegraph  and 
cable  copy  desk  for  the  last  two  years, 
has  resigned  to  become  an  instructor 
in  journalism  at  Stanford  University. 
He  and  his  wife,  Evelyn  Seeley  of  the 
Nezv  York  World-Telegram,  will  leave 
for  San  Francisco  by  plane.  Sept.  29. 


Cline  -  W estingkouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  by 

Hartford  Courant 

Hartford,  Conn. 


A*k  th»m  about  it 
CUNE  ELEC.  MFC.  CO. 
Chicago:  1 1 1  West  Washington 
Street 


New  York:  Daily  News  Bldg. 
220  East  42nd  St. 


San  Francisco:  First  Nations! 
Bank  Building 


TheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 


Can  supply  you  with  com¬ 
petent  circulation  men  of ; 
capacity  and  ability  capable ! 
to  take  entire  charge  of  | 
your  department  or  to  fill  j 
important  posts  in  the  de-  > 
partment.  ! 

Address  the  Secretary-  j 
Treasurer  please,  Mr.  Clar- 1 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


NEWYORK 
BROOKLYN 
OUT  OF  TOWN 

BACKKUMBEt 

NEWXFAPERI 


Hotalinc'j  New/ A«no 


time;  building 


NfW  YORK  CITY 
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newspaper  selling 

POWER  TESTED 

Identical  Copy  in  Boeton  Papers  Re- 
quired  Customer  to  Clip  Marked 

Coupons  to  Get  Special  Values 
_ Sales  Jumped  67  Per  Cent 

(Sprcidl  to  KDITOH  &  I’l  BLISHEIt) 

Boston,  Sept.  12 — An  unusual  sales 
event  which  sousht  not  only  to  increase 
purchases  hut  also  to  determine  the 
relative  value  of  its  advertising  in  Bos¬ 
ton  dailies  was  staged  Sept.  9  by  Hough¬ 
ton  &  Dutton,  Boston  department  store. 

Under  tlie  name  "Xevvspaper  Test 
Coupon  Day,"  the  store  inserted  identi¬ 
cal  advertisements  in  each  Boston  news- 
laper.  The  copy  was  mainly  made  up 
of  bo.xed  coupons  offering  certain  arti¬ 
cles  at  a  sitecial  price  to  those  present¬ 
ing  coupons.  Each  coupon  carried  the 
name  of  the  paper  in  which  it  was 
Jointed.  A  “price  without  coupon”  was 
also  quoted. 

Irrespective  of  the  comparative  data 
collected,  sales  volume  on  the  day  in¬ 
crease  67  per  cent  over  the  volume  of 
the  same  day  a  year  ago  when  a  special 
sale  was  held,  Edward  H.  Hunhald. 
advertising  manager,  said.  The  adver¬ 
tising  space  was  increased  but  30  per 
cent  over  the  previous  sale. 

Two  questions  were  answered  spe¬ 
cifically  as  a  result  of  the  sale ; 
Which  newspapers  are  the  hest  "buy” 
basd  on  space  rates?  Which  news¬ 
papers  are  the  best  for  certain  types  of 
merchandise  ? 

The  advertising  stated  that  none  of 
the  merchandise  offered  in  the  coupons 
would  be  sold  in  any  other  manner. 

A  customer  making  a  purchase  with 
the  coupon  presented  it  to  the  sales 
girl  who  marked  on  its  face  the  number 
of  units  purchased  at  the  time  it  w'as 
presented  and  pinned  it  to  the  sales  slip. 
In  the  mail  order  department  the  same 
plan  was  followed. 

If  a  customer  stated  she  wanted  a 
certain  item  that  had  been  advertised 
and  had  forgot  to  bring  the  coupon  with 
her  she  was  referred  to  a  special  staff 
from  the  advertising  department.  Here 
she  was  asked  the  name  of  the  paper 
in  which  she  had  seen  the  advertisement. 
This  was  stamped  on  the  particular 
coupon  she  desired  and  given  her  to 
make  the  desired  purchase.  In  event 
she  had  not  seen  it  in  any  specific 
paper  she  was  asked  w'hat  her  favorite 
neswpaper  was  and  this  information 
stamped  on  the  coupon.  These  were 
separated  from  the  other  coupons  for 
although  they  gave  certain  desired  in¬ 
formation  it  was  not  considered  the 
most  valuable. 

Mr.  Hunbald  and  officials  of  the  com¬ 
pany  were  surprised  at  the  large  num¬ 
ber  of  people  who  t(wk  the  trouble  to 
clip  and  bring  with  them  the  various 
coupons.  Although  the  actual  result 
of  this  test  will  be  known  to  only  three 
members  of  the  firm  the  test  itself_  and 
the  general  results  have  proved  again  to 
them  the  tremendous  “pull”  of  news¬ 
paper  advertising. 

Mr.  Hunbald  stated  that  this  same 
plan  will  be  tried  out  soon  in  Sunday 
newspapers. 


ALFRED  H.  HENDERSON 

Labor  Editor  of  Cincinnati  Papers 
Sponsored  Compensation  Legislation 

Alfred  Harwell  Henderson.  65,  for 
^  years  with  Cincinnati  newspapers, 
died  Sept.  8.  in  Cincinnati.  He  was  a 
lawyer  and  economist  and  was  ac¬ 
credited  by  former  Governor  Judson 
Harmon  of  Ohio  with  having  been  the 
moving  spirit  which  resulted  in  the 
state’s  adoption  of  workmen’s  compen¬ 
sation  legislation,  the  first  state  of  the 
counfv  to  do  so. 

At  the  time  of  his  death  he  was  city 
hall  reporter  of  the  Timcs-Slar. .  He 
started  newsnaper  work  on  the  old 
Commercial  Gazette  and  he  als<i  worked 
w  the  Commercial  Tribune.  From 
J918  to  1925  he  was  labor  editor  of  the 
Enguirer.  It  was  during  this  period  that 
the  workmen’s  compensation  legislation 
was  enacted.  In  1925  he  joined  the 
Times-Star. 


ADVERTISING  CLUB  GOLFERS  ELECT 


’PHONE  CO.  SEEKS  INJUNCTION 

t  Special  to  Kditoii  &  Publisher) 

Mad’ SON.  \Vis.,  Sept.  .14. — The  Wis¬ 
consin  Telephone  Company,  a  part  of 
the  Bell  system,  has  been  refused  copies 
of  advance  press  releases  of  the  Wis¬ 
consin  Public  Service  Commission,  given 
to  the  newspapers  on  the  subject  of 
hearings  held  by  the  commission  fol¬ 
lowing  an  order  to  the  telephone  com¬ 
pany  to  reduce  its  rates  in  Wisconsin 
121  per  cent,  and  is  making  an  issue 
on  this  point  in  the  federal  court  here. 
The  company  has  appealed  to  the  United 
States  district  court  for  an  injunction 
to  estop  the  reduction. 

PRIORITY  RULE  UPHELD 

Rejection  of  a  proposal  by  the  Print¬ 
ers’  League  Section  of  the  Employing 
Printers’-  .Association  to  abolish  priority 
rules  governing  the  re-employment  of 
men  out  of  work  was  voted  at  a  meet¬ 
ing  of  the  book  and  job  shop  division 
of  Xew  A'ork  Typographical  Union 
Xo.  6,  Sept.  11.  The  meeting  reaffirmed 
the  union’s  stand  in  accepting  the  em¬ 
ployers’  proposal  for  arbitration  of 
wages.  .Another  meeting  between  the 
scale  committees  of  the  employers  and 
the  union  was  expected  this  week.  .Aus¬ 
tin  Hewson.  president  of  Big  Six,  said. 

WRITER  CAUSED  ARRESTS 

Information  furnished  by  Lem  W. 
wiukI.  Cal.,  has  been  formed  to  promote  Houston,  sports  editor  of  the  Tredericks- 

a  weekly  syndicated  rotogravure  pic-  hurc)  (Va.)  Free  Lance-Star,  to  the 

torial  supplement  for  newspapers.  The  Richmond  police  led  to  the  arrest  re¬ 
firm  sells  supplements  at  a  fixed  rate  cently  of  two  men  charged  with  the 

lier  thousand.  The  supplements  carry  theft  of  $11,000  in  valuables  from  a 

national  advertising,  which  is  sold  at  a  home  in  Richmond  last  July.  Jewelry 

group  rate  based  on  the  total  linage  valued  at  $5,000  has  also  been  recovered. 

Evanston,  Ill.,  Sept.  1.5 — Merle  rates  of  new’spapers  on  the  list,  plus  The  writer  tracked  the  men  two  days 

.Slane.  formerly  co-publisher  of  the  a  mark-up  for  roto  space.  Revenues  and  then  notified  the  police,  giving  them 

Peoria  (Ill.)  Journal  and  Transcript,  alxive  cost  of  procluction  are  pro-rated  their  first  tangible  clue.  The  two  men 

assumed  control  of  the  Evanston  Neivs-  back  to  nevyspapers  using  the  supple-  are  in  jail  and  two  others  are  being 

ludc.v  today.  .A  new  corporation,  ments.  Officers  of  Weekly  Pictorial  - - - 

Syndicate  are  J.  G.  Gotch,  president  and  31 1  CARRIERS  ENTERTAINED 
publisher :  F.  C.  Dawes,  vice-president :  The  Louisz’ilU  Courier-Journal  and 

G.  H.  Phillips,  secretary;  W.  J.  Hoff-  Times  Monday  and  Tuesday  of  this 
man  and  .A.  P.  Sessions,  directors.  week  entertained  311  out-of-town  car- 


Pholo  shows  new  officers  of  the  New  A'ork  .Advertising  Club  Golf  .Association 
elected  at  the  tournament  meeting  Sept.  13  at  the  Engineers'  Club,  Roslyn.  L.  I. 
Left  to  right:  Fred  Wolf,  secretary.  Quality  Engraving  Co.,  vice-president; 
W.  J.  Delaney,  advertising  manager,  Clayton  Magazines,  president;  and  Janies 
Wright  Brown,  Jr.,  promotion  manager.  Editor  &  Publisher,  secretary-treasurer. 


SLANE  GETS  CONTROL 
OF  EVANSTON  DAILY 

Former  Co-PublUher  of  Peoria  Jour¬ 
nal  and  Transcript  Now  Publisher 
of  News-Index — R.  J.  Virtue 
a  Director  of  Company 

(By  tctcyraph  to  Editor  &  PuaLLSiiEa) 


OFFERING  ROTO  SUPPLEMENT 

Weekly  Pictorial  Syndicate,  Ltd., 
1426  Xorth  Beachwood  drive.  Holly- 


known  as  Xews  Index,  Inc.,  has  been 
formed.  The  lease  provides  for  a  two- 
year  tenure,  with  the  option  to  pur¬ 
chase  at  the  end  of  that  period.  .Asso¬ 
ciated  with  Mr.  Slane  is  R.  J.  Virtue, 
Chicago,  publishers’  representative,  as 


RROOiri  YM  r^PFnixrvDQ  mitcx  Tiers  and  outside  agents  at  a  free  two- 
BROOKLYN  CREDITORS  MEET  Louisville  for  the  fifth  an- 

Creditors  of  the  Union  Publishing  nual  Kentucky  State  Fair  party.  The 


was  appointed  receiver.  The  next  cred¬ 
itors’  meeting  will  be  held  Sept.  23. 

WOMEN  RESUME  LUNCHEONS 

The  League  of  .Advertising  Women 
of  Xew  A’ork  held  its  first  fall  luncheon 
Sept.  13  at  Hotel  Pennsylvania. 


demonstration  last  week  at  the  Indiana 
State  Fair  at  Indianapolis.  Indianapolis 
dailies  and  national  press  associations 
were  among  those  occupying  space. 
The  exhibit  was  under  the  supervision 
of  C.  E.  \'an  A'aler,  of  the  Indiana 
Universitv  Press. 


a  director  of  the  new  company.  .  ..  _  _ ^  _ _ 

E.  W.  Kampe  has  been  appointed  Company,  publisher  of  the  Brooklyn  entertainment  program  was  in  charge  of 
advertising  manager  and  Larry  Smith,  Standa-rd-Lnion  before  its  consolida-  William  .A.  .Alisch,  country  circulation 
city  editor.  Walter  Fremong  has  been  hon  w'th  the  Brooklyn  Daily  Times,  manager,  and  A.  C.  Hopewell,  suburban 
made  mechanical  superintendent.  elected  .Aaron  L.  Palmer,  Brooklyn  real  circulation  manager. 

Mr.  Slane,  who  leased  the  Xews-  estate  operator,  trustee  in  a  meeting - 

Inde.N  from  a  group  of  prominent  citi-  before  Referee  in  Bankruptcy  Edward  PRINTING  EXHIBIT  AT  FAIR 
zens  of  this  community,  entered  the  C-  McDonald  this  week.  The  publish-  .An  exhibit  of  printing  equipment  in 
newspaper  field  14  years  ago  as  business  IT'S  company  filed  a  petition  in  bank-  actual  production  was  the  feature  of  the 
manager  of  the  Peoria  Journal  and  ruptcy  Aug.  23,  and  Charles  F.  Murphy  Indiana  University  school  of  journalism 
Transcript.  He  ultimately  became  a  ’ 

part  owner  and  co-publisher.  Mr. 

Slane  formerly  was  a  resident  of  the 
Evanston  north  shore  district. 

The  syndicate  group  leasing  the  paper 
to  Mr.  Slane  and  his  associates  includes 
Charles  G.  Dawes,  former  A^ice  Presi¬ 
dent  of  the  United  States,  and  promi¬ 
nent  Chicago  banker;  George  B.  Dry- 
den,  president  of  the  Dryden  Rubber 
Company.  Chicago;  .Albert  D.  Lasker. 

NEWSPAFFTi  PT  ANT 

Chicago  financier.  These  men  pur-  I  VV  OL  l^rV  1.  JL 

chased  the  Xews-Index  from  the  Bow-  _ 

man  Publishing  Company  about  five  AT  AUCTION 

Due  to  consolidation  of  New  Bedford 
Standard  Mercury  and  New  Bedford 
Times,  equipment  of  the  New  Bedford 
Times  including  press,  linotypes,  stereo¬ 
type,  photo  engraving  plant  and  office  fur¬ 
niture,  will  be  offered  at  public  auction 
Wednesday,  September  28th. 

FOR  FURTHER  DETAILS  COMMUNICATE  WITH 

NEW  BEDFORD  STANDARD-TIMES 

New  Bedford,  Mass. 


W.N.U.  REPORTS  LOSS 

Year  Ended  June  30  Reduced  Bal¬ 
ance  to  $99,089  Deficit 

.A  net  loss  of  $312,526.16  for  the 
year  ended  June  30.  1932,  was  reported 
by  the  Western  Xewspaper  Union  in 
its  annual  report. 

Sales  for  the  year  were  shown  to  he 
$7,253,748.25.  resulting  in  a  gross  profit 
of  $1,699,273.14.  Selling,  administrative 
and  general  expenses,  and  interest 
charges.  Federal  income  taxes  and 
minority  share  in  profits  of  sub¬ 
sidiaries  dissipated  the  cross  figure. 

The  balance  of  $179,331.40,  as  of 
I'Mie  .30.  1931,  is  now  a  deficit  of  $99.- 
089.50. 


ATKINS  JOINS  AGENCY 

B.  M.  .Atkins,  formerly  of  Hartford, 
Conn.,  has  joined  the  staff  of  .‘'m'th, 
.Sturgis  3;  Moore,  Inc.,  Xew  A'ork  ad¬ 
vertising  agency,  as  account  executive. 
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SAYS  DAILIES  MEET 
1932  SALES  NEEDS 

Hil  F.  Best  Tells  Medicine  Manufac¬ 
turers’  Convention  Advantages 
of  “Local  Advertising  on  a 
National  Scale’* 

“Newspaper  advertising  is  the  answer 
to  present  sales  problems,”  said  Hil  F. 
Best,  eastern  manager  of  M.  C.  Mogen- 
sen  &  Co.,  Inc.,  and  president  of  the 
Six-Point  League  of  New  York,  ad¬ 
dressing  the  United  Medicine  Manufac¬ 
turers  of  America  at  their  eleventh  an¬ 
nual  convention  in  Atlantic  City  this 
week. 

Mr.  Best  called  the  newspaper  “the 
great  universal  medium  of  advertising,” 
adding :  “W’herever  else  you  advertise 
you  are  only  reaching  people  who  have 
read  the  newspapers  today  and  will  read 
them  again  tomorrow.” 

“The  difference  between  national  and 
local  advertising  is  no  doubt  apparent 
to  all  of  you,”  he  said;  “it  parallels 
tlie  difference  between  local  and  national 
news. 

“.\nd  let  me  remind  you  that  in¬ 
terest  in  national  or  world  news  is 
not  equal  in  all  parts  of  the  country. 
Elections  in  France  or  Germany  will 
be  front  page  stuff  in  one  section  and 
worth  but  a  paragraph  in  another.  Ke- 
l)orts  of  India’s  cotton  crop  will  be 
more  important  to  the  South  than  the 
Northwest.  Even  though  we  have  one 
product  that  interests  everyone — news 
— we  must  do  a  good  bit  of  editing  and 
rewriting  before  we’ve  adapted  it  to 
each  community. 

“You  can  see  the  parallel  witli  adver¬ 
tising.  Only  remember  that  in  national 
advertising  there  is  more  than  regional 
interest  to  consider.  People  down  in 
Florida  may  be  less  interested  in  read¬ 
ing  about  a  heat  wave  than  people  up 
on  the  Northern  border,  but  not  often 
does  the  thermometer  determine  our 
interest  in  world  news.  It  may,  how¬ 
ever,  drastically  affect  our  buying  habits. 
The  North  offers  more  of  a  market  for 
oil  burners  than  the  South ;  Washington 
will  need  straw  hats  before  Uuluth. 
Likewise  some  areas  have  cheap  electric 
iwwer,  others  have  cheap  natural  gas. 
So  that  by  the  time  a  national  advertis¬ 
ing  campaign  goes  through  its  proper 
editing  it  will  cease  to  be  “national”  in 
the  actual  sense  of  the  word.  It  will 
be  intensely  local  advertising  applied  on 
a  national  scale  to  meet  market  condi- 
tions. 

“This  conception  of  advertising  is  not 
new,  but  it  has  been  decidedly  strength¬ 
ened  in  the  last  few  years  by  the  in¬ 
crease  in  accurate  market  data  furnished 
b>’  newspaper  representatives.  But 
there  is  one  thing  alx)ut  all  this  informa¬ 
tion,  valuable  as  it  is  to  marketing  and 
advertising.  Like  any  form  of  tonic, 
it  won’t  work  unless  you  use  it.  .\nd 
only  in  the  advertising  columns  of  the 
newspapers  can  it  be  made  to  work  to 
full  advantage.  The  more  we  know  of 
individual  markets,  the  more  important 
these  markets  become  in  the  considera¬ 
tion  of  a  national  campaign.  .\nd  the 
more  important  individual  markets  be¬ 
come,  the  more  important  are  news¬ 
papers  as  a  national  advertising  medium 
for  a  medical  product.” 

Mr.  Best  pointed  out  that  jobbers  and 
dealers  readily  appreciate  the  value  of  a 
manufacturer’s  adtertising.  and  then 
added: 

“There  are  many  other  assets  of  the 
newspaper  which  unfortunately  I  have 
not  the  time  to  stress.  There  is  the 
opportunity  of  frequent  advertising,  the 
merchandising  help  which  we  give  to 
medical  people,  the  ability  to  start  or 
stop  overnight  which  has  saved  adver¬ 
tisers  millions  of  dollars,  and  the  oppor¬ 
tunity  of  getting  distributioit  without 
cost. 

“.Another  point  that  is  especially 
timely  right  now  is  the  low  cost  of 
newspaper  advertising.  We  occasionally 
hear  something  to  the  contrary,  but  the 
fact  is  that  the  daily  newspapers  of  the 
country  have  advertising  to  sell  at  an 
average  milline  rate  of  $3.12,  which  is 
at  most  half  the  cost  of  other  consumer 
puhlication-.” 


COAST  PAPER  BANKRUPT 

The  Tulare  (Cal.)  Advance-Register 
has  been  placed  in  the  hands  of  a  re¬ 
ceiver  to  .satisfy  the  demands  of  its 
creditors.  No  changes  have  been  made 
in  the  staff  under  the  receivership. 


P.N.P.A.  TO  HOLD  SIX 
REGIONAL  MEETINGS 

Three  For  Dailies  and  Three  For 
Weeklies  and  Semi-Weeklies 
Scheduled  From  Sept.  24  To 
Oct.  10 - Labor  a  Topic 

Labor  matters,  public  service,  legis¬ 
lative  problems  and  advertising  rates, 
will  be  discussed  by  Pennsylvania  news¬ 
paper  publishers  at  a  series  of  six  re¬ 
gional  meetings,  arranged  by  the  Penn¬ 
sylvania  Newspaper  Publishers’  -Nsso- 
ciation.  Three  sessions  are  to  be  held 
for  daily  paper  members  and  three  for 
the  weeklies  and  semi -weeklies,  begin¬ 
ning  Sept.  24. 

Correspondence  with  the  F.N.P..'\. 
central  office,  according  to  Manager 
W.  N.  Hardy,  indicates  that  newspaper 
editors  and  publishers  are  very  much 
concerned  about  taxes  and  govern¬ 
mental  economies.  Several  report  that 
features  on  these  subjects  aroused  great 
interest  among  readers.  It  has  been 
suggested  by  several  editors  that  a  ta.x 
vigilance  league  should  be  organized 
in  the  state  and  that  more  news  of 
government  affairs  should  be  pub¬ 
lished. 

The  sectional  meetings  for  dailies 
will  be  held  as  follows :  Districts  1  and 
2  at  Bethlehem,  Sept.  26,  with  Harold 

B.  Farquhar,  Bethlehem  Globe-Times. 
presiding;  Districts  3  and  4  at  Susque¬ 
hanna  \'alley  Country  Club,  Sunbury, 
Oct.  10,  with  Lewis  Dewart,  Sunbury 
Daily,  presiding ;  and  Districts  5  and  6 
at  Penn-McKee  Hotel.  McKeesport. 
Oct.  3,  under  the  direction  of  Senator 
William  D.  Mansfield.  McKeesport 
Daily  News. 

Walter  W.  Krebs,  editor  and  pub¬ 
lisher,  Johnstmm  Tribune  and  presi¬ 
dent  of  the  P.N.P..A..  will  sjxak  at 
all  the  regional  meetings  for  dailies. 

The  meeting  for  weeklies  and  semi¬ 
weeklies  in  Districts  1  and  2  will  be 
held  Sept.  26  at  the  Perkiomen  Bridge 
Hotel,  Collegeville.  with  E.  S.  Moser. 
Collegeville  Independent,  presiding. 
Those  in  Districts  3  and  4  will  meet 
at  Susquehanna  University.  Selinsgrove, 
Oct.  8.  and  Marion  S.  Schock,  Selins- 
groT'e  Times,  will  be  in  charge.  The 
meeting  for  Districts  5  and  6  will  be  at 
the  Hotel  Woodlawn,  .\liquippa.  Oct. 
1  under  the  direction  of  Mrs.  Margaret 

C.  Hoover.  Aliquippa  Gaaette. 

Mr.  Krebs  and  B.  R.  Gardner,  Mont¬ 
rose  hidependent,  P.N.P..\.  vice-presi¬ 
dent  will  attend  as  many  meetings  as 
IHissible  in  the  weekly  and  semi-weekly 
division. 


HEARST  PAYS  DIVIDENDS 

Dividends  at  the  rate  of  $1.75  per 
share  were  paid  this  week  by  Hearst 
Consolidated  Publications,  Inc.,  on  its 
Class  7  per  cent  cumulative  par¬ 

ticipating  preferred  stock.  Coinciden¬ 
tally  announcement  was  made  of  a 
modified  purchase  plan  whereby  Hearst 
employes  will  be  enabled  to  buy  this 
stock  with  payments  of  one  dollar  per 
month  per  share  over  a  period  of  25 
months.  .\t  present  35.000  have  in¬ 
vested  in  the  corporation. 

RENAMED  AS  PUBLISHER 

Frank  M.  Sparks,  who  succeeded 
Sen.  Arthur  H.  Vandenberg  as  piib- 
lislier  and  editor  of  the  Grand  Rapids 
(Mich.)  Herald,  and  was  for  a  year  re¬ 
placed  by  Russell  Boyle,  has  again  been 
made  publisher  and  editor,  with  the 
duties  of  general  manager  added.  Mr. 
.Sparks  has  been  connected  with  the 
Herald  for  years,  first  as  city  hall  man. 
then  political  writer  and  Lansing  corre- 
s]xindent.  and  as  assistant  editor. 

SEAMAN  JOINS  MIRROR 

Julian  Seaman,  formerly  music  editor 
and  critic  of  the  .Wtc  York  lYorld.  has 
been  appointed  to  a  similar  post  on  the 
-Wti'  York  Daily  Mirror. 


WORSLEY  HONORED 


Fred  Worsley  (right),  who  last  week 
resigned  as  rireulatioii  manager  of  the 
Boston  American  to  take  a  similar 
position  with  the  Boston  Record  and 
Sunday  Advertiser,  photographed  re¬ 
ceiving  from  James  W.  Reardon,  of  the 
Sunday  .Advertiser,  a  purse  of  gold  and 
testimonial  from  the  local  chapter  of 
the  Newspaper  Distributors  Union. 


DOLLARDAYBROUGHT 
3,000,000  SALES 

Second  Lot  Angeles  Bargain  Event, 

Advertised  in  Dailies,  Attracted 

Huge  Crowds - 100  Downtown 

Stores  Participated 

(Siieciiil  to  f:ditok  &  Pi'BLIsheh) 

Los  .\xGELEs,  Sept.  12 — The  second 
Downtown  Dollar  Day  of  Los  .Angeles, 
si)on.sored  by  the  Retail  Merchants’ 
•Association  and  advertised  heavily  in 
the  dailies,  resulted  in  3,000,000  individ¬ 
ual  purchases,  the  stores  reported.  The 
event  was  staged  Sept.  10.  The  first 
was  in  February  this  year. 

More  than  100  stores  participated. 
Doors  were  o|)ened  at  8  a.m.,  an  hour 
earlier  than  usual,  to  accommodate  the 
crowds.  One  store  reported  that 
100,000  shoppers  had  looked  over  its 
bargains  and  others  re|K)rted  as  high 
as  75,000.  Even  the  specialty  shops 
announced  huge  throngs,  making  new 
history  for  them. 

The  police  were  called  to  handle  the 
crowds  and  traffic  was  obstructed. 

More  than  20,000  extra  employes  were 
hired  for  the  occasion  and  even  this 
number  was  found  inadequate. 

Eugene  C.  Mitchell,  president  of  the 
retail  association,  said  the  day  had  been 
more  successful  than  the  February  event, 
and  that  it  would  do  much  “toward 
relieving  the  economic  situation  in  the 
immediate  future.” 

NEW  ROTO  CAMPAIGN 

Household  Finance  Corporation  to 

Use  20  Dailies  in  12  States 

Household  Finance  Corporation, 
starting  early  this  fall,  will  use  the 
rotogravure  sections  of  about  20  news¬ 
papers  in  the  12  states  in  which  it  has 
offices.  It  will  mark  the  first  time  the 
corporation  has  used  roto  advertising, 
which  will  stress  the  ethical  and 
economic  side  of  family  financing. 

The  copy  will  average  600  lines  in 
which  illustrations  will  dominate.  _  The 
schedule  will  be  placed  hv  the  Chicago 
office  of  Charles  Daniel  Frey  Company. 

MADER  SUCCEEDS  BUMP 

.As  an  economy  move,  the  North 
Dakota  state  hoard  of  administration 
has  removed  Franklyn  E.  Rump  as  head 
of  the  journalism  department  of  the 
state  university,  at  Grand  Forks. 
Joseph  H.  Mader.  formerly  assistant, 
becomes  head  of  the  department  for  the 
1932-33  term,  which  is  scheduled  to 
open  Sept.  20. 


WANAMAKER  OPENS 
$10,000,000  STORE  I 

New  Building  “Would  Not  Be  Here"  ^ 

Except  for  Pa«t  Advertising, 
Says  Official  at  Luncheon  to 

Philadelphia  Newspapermen 

(Special  to  Editor  &  Publisher) 
Philadelphia,  Sept.  14— Philajd. 
phia  newspapers  and  newspaper  ad% 
tising  in  general  were  given  high  praig 
for  their  share  in  the  success  of  tk 
VVanamaker  stores  here  and  in  Ko, 
York,  yesterday  at  a  luncheon  given  bv 
Wanamaker  e.xecutives  to  Philadelpha 
publishers  following  an  inspection  of 
the  new  Wanamaker  $10,000,000  Men) 
Store,  about  to  be  opened  to  the  public  ' 

J.  D.  Williams,  a  vice-president  oi  f 
the  store,  who  presided,  told  of  the  mil.  ■ 
li()ns  of  dollars  Wanamaker’s  has  spent  ■ 
with  newspapers  and  declared  j ' 
“money  W'ell  spent.” 

“Without  that  advertising  this  25- 
story  building  would  not  be  here,”  Ik 
declared. 

Pointing  to  the  business  relationship  * 
between  the  late  John  Wanamaker  and  I 
newspapers,  Gordon  Cilley,  formerlv  ! 
advertising  manager  for  the  store  i 
Philadelphia  and  now  publisher  of  the 
Main  Line  Times,  .Ardmore,  Pa.,  de. 
dared  they  had  become  “general  pan- 
ners.”  He  then  quoted  a  statement  h 
Mr.  Wanamaker  in  1911  on  the  goldo 
jubilee  of  the  Wanamaker  Philadelphia 
store. 

“The  Columbus  monument  I  am  to 
have,  if  I  ever  have  any,”  Mr.  Wana¬ 
maker  said  on  that  occasion,  “is  for 
discovering  that  the  only  newspaper  ad¬ 
vertising  (unless  you  own  the  nen^ 
paper  and  it  costs  nothing  to  fill  up 
space)  is  in  the  daily  newspapers  ot 
known  circulation. 

“.All  others  are  vanity  and  vexation 
of  spirit.  To  have  learned  this  fact  = 
has  greatly  helped  my  enterprises  al¬ 
though  it  often  has  caused  me  disconi-  | 
fort  in  saying  so  publicly  and  in  break-  1 
ing  away  from  pamphlets,  leaflets  and  ] 
weeklies.” 

John  C.  Martin,  general  manager « 
the  Curtis-Martin  newspapers,  and 
J.  David  Stern,  publisher  of  the  Phik- 
delphia  Reco-d,  praised  the  courage  of 
the  Wanamaker  interests  in  expending 
$10,000,000  on  the  new  store  during  ti 
pericxi  of  depression. 

Grover  C.  Whalen  and  John  W. 
Appel,  Jr.,  of  the  New  York  Wana¬ 
maker  store,  also  made  brief  addresses. 

Other  guests  at  the  luncheon  wen 
John  T.  (iustis,  managing  editor,  Phila¬ 
delphia  Inquirer.  F.  N.  Brewer,  Rod- 
man  Barker  and  .Alfred  Clay.  Wana¬ 
maker  executives. 


OHIO  EDITORS  TO  MEET 


Reorganized  Annociation  to  Convene 
for  First  Time  Since  1918 

The  reorganized  Ohio  Editors  .Asso¬ 
ciation,  formerly  the  City  Editors  .As¬ 
sociation,  w’ill  hold  its  seventh  conven¬ 
tion,  the  first  since  1918,  at  the  Xeil 
House,  Columbus,  Saturday  and  Sun¬ 
day.  Sept.  24  and  25. 

Governor  George  White  of  Ohio  will 
address  the  meeting.  .Also  on  the  pro¬ 
gram  are  Leslie  Eichel,  Central  Press 
.Association,  Cleveland;  James  L.  Kil- 
gallen.  International  News  Servkt ! 
New  York;  Howard  Burba.  Da.ylw 
Daily  Nezes;  C.  .A.  Leiter.  Hamijto* 
Daily  Nezvs,  and  A.  Mitchell,  Marietta 
Daily  Times.  There  will  also  be  round¬ 
table  discussions  and  entertainment.  ! 

Officers  of  the  association  are:  Fred 
Mollenkopf,  Toledo  Blade,  president, 
Dave  W.  Bowman,  Cincinnati  Times- 
.^tar.  Earl  F.  Walrath,  Sandusky  Star 
Journal,  and  Mr.  Burba,  vice-presidents 
and  Clyde  P.  Steen,  Frentont  Messes- 
oer.  secretarv-treasurer.  Directors  are 
Burl  A.  Ely,  I.N.S.,  Columbus,  chair¬ 
man;  Frank  G.  McCracken,  Bellff* 
taine  E.ratniner;  Earl  Leach,  Lima 
.\ezvs;  .A.  .A.  Hoopingarner.  Doj^ 

Reporter;  C.  H.  Harris,  Athens  .« W- . 
senger;  Leslie  Eichel,  Central  Pres'  j 
•Association,  Cleveland,  and  Messrs 
AValrath,  Steen  and  Burba. 

New  officers  will  be  elected. 


A  Common  Sense 

Advertising  Classic 


EDITOR  &  PUBLISHER 

MARKET  GUIDE 

It  is  a  proven  fact  that  your  message  printed  in  the  Market  Guide  reaches  and  pene¬ 
trates  to  the  final  authority  regarding  the  use  and  value  of  your  newspaper  as  a  business 
getter  in  your  community. 

The  splendid  patronage  year  after  year  of  the  Editor  &  Publisher  Market  Guide  by 
the  leading  newspapers  is  due  to  the  fact  that  the  book  produces  profitable  contacts 
throughout  the  year  at  the  price  of  one  issue. 

The  advertising  value  is  due  to  the  timeliness  of  the  appeal — just  at  a  time  when 
markets  are  being  scrutinized  very  closely  by  the  executives  who  have  to  do  with 
sales  promotion  for  the  purpose  of  selecting  newspapers  and  newspaper  markets  for 
their  campaigns  in  the  making. 

The  Market  Guide  reaches  the  executive  you  desire  to  contact  more  effectively,  more 
economically,  and  more  resultfully  than  any  other  medium. 

Your  intimate  story  alongside  your  statistical  survey  backs  up  your  representative, 
prepares  the  way  for  clinching  many  desired  campaigns  for  your  paper. 

The  benefits  are  manifold,  both  to  your  paper,  your  industries  and  your  community. 

You  can  insure  your  share  of  your  market^s  volume  of  advertising  through  use  of 
adequate  space  in  Editor  &  Publisher  Market  Guide  for  1933. 

Now  is  the  time  to  secure  a  preferred  position  at  no  extra  charge. 

EDITOR  &  PUBLISHER 

1700  Times  Building,  New  York  City 
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Edward  w.  caxse.  65,  Xew 

Jersey  newspaperman,  died  at  his 
home  in  Hillside,  X.  J.,  Sept.  12.  He 
started  newspaper  work  on  the  AVtc 
Rrunnt'ick  Home  Xews  and  in  1906 
became  church  editor  of  the  Xezi'ark 
Daily  Adi'crtiscr  which  later  became 
the  Star-Ea<ile.  In  1920  he  joined  the 
Xeiv  York  Times  staff.  He  retired  in 
1926  after  he  had  been  seriously  in¬ 
jured  in  an  automobile  accident. 

George  H.  Lewis,  former  editor  of 
The  Anu-rican  Banker’s  Journal,  died  at 
his  home  in  Tenatly,  X.  J.,  Sept.  8  at 
the  age  of  47. 

Mrs.  Hester  McGuire,  74,  mother  of 
Joseph  McGuire,  editor  of  the  Carbon- 
dale  (Ill.)  free  Press,  died  suddenly 
following  a  stroke  of  ajioplexy.  She 
had  been  a  widow  for  the  jiast  26  years. 

John  M.  Blackburn,  federal  build¬ 
ing  reporter,  Los  Angeles  Times,  died 
from  injuries  received  in  an  automobile 
collision  within  a  short  time  after  the 
accident,  Sept.  5.  His  wife,  .\nna.  and 
son  Harold,  17,  were  probably  fatally 
injured.  The  accident  occurred  as  the 
family  was  returning  to  their  home  in 
Burbank  from  a  vacation  in  San  Fran¬ 
cisco. 

Russell  H.  Fisher,  S3,  formerly  a 
reporter  for  the  Woodland  (Cal.) 
Democrat,  died  recently  at  .\lbany.  Ore., 
while  visiting  his  sister.  He  was  city 
editor  of  the  Democrat  during  the 
World  War. 

William  E.  Lawson,  61,  for  nearly 
30  years  prominent  in  business  and  civic 
affairs  at  Benson.  Minn.,  died  recently. 
He  was  at  one  time  editor  of  the 
Swift  County  Monitor,  a  position  he 
held  until  1919. 

John  W.  V'ickerman,  64.  for  many 
years  publisher  of  the  Pittsburgh  City 
and  Suburban  Life,  a  community  weekly, 
died  at  his  home  in  Bellevue,  Sept.  12 
of  pneumonia. 

E.  R.  Lore,  61,  who  founded  the 
Gunnison  (Colo.)  Republican  in  1901, 
died  at  his  home  in  Denver  Sept.  4.  In 
recent  years  he  had  been  with  several 
Denver  newspapers  and  publishing 
houses. 

Countess  Louis  H.  Palaise  du 
Rosaire,  the  former  Ada  May  Krecker, 
one-time  member  of  the  Chicago  Trib¬ 
une  editorial  staff,  died  Sept.  il  at  the 
home  of  her  sister  and  brother-in-law, 
Mr.  and  Mrs.  Ralph  W.  Vincent,  in 
East  Orange,  X.  J.  She  had  been  ill 
but  a  short  time.  The  Countess  was 
born  in  Lebanon.  Pa.  She  was  the 
author  of  several  children's  books  and 
recently  had  written  for  various  Xew 
York  newspapers. 

Mrs.  C.  H.  J.  Snider,  wife  of  the 
associate  editor  and  news  director  of 
the  Toronto  Telegram,  died  at  her  home 
in  Toronto  Sept.  6.  She  was  one  of  the 
original  members  and  twice  president  of 
the  Canadian  Women’s  Press  Club,  and 
was  the  originator  of  many  features  in 
tl»e  Telegram  after  joining  the  staff  in 
1901. 

Oscar  Lee  Cooper,  49,  publisher, 
Mansfield  (Ark.)  Messenger  and  Seott 
County  News,  died  Sept.  5  in  a  Fort 
Smith  hospital,  to  which  he  was  re¬ 
moved  three  weeks  ago.  He  was  pub¬ 
lisher  of  the  Mansfield  newspajiers  15 
years. 

D.wid  X.  CouGHLAN,  70,  former  pres¬ 
ident  of  the  Boston  Typographical 
L’nion  and  for  the  past  16  years  a  com¬ 
positor  on  the  Boston  Post,  died  at  his 
home  in  Dorchester,  last  week. 

H.arry  E.  B.arker,  49,  for  11  years 
superintendent  of  the  Detroit  free 
Press  composing  room,  died'  in  Mt. 
Clemens,  Sept.  7,  after  an  illness  of  14 
months. 

William  Young  Cixiper.  58.  pub¬ 
lisher,  Cooketille  (Tenn. )  Putnam 
County  Herald,  once  noted  war  corre¬ 
spondent  of  the  Lotidon  Tinu's  during 
the  Boer  War,  died  Sept.  5  at  Cooke¬ 
ville.  Leaving  the  Times,  he  served 
with  Xew  York.  Xashville  and  Florida 
newspapers  and  for  a  time  was  with 
the  Outlook. 


Ben  G.  Sevier,  65,  for  25  years  with 
the  Jasper  (.Ala.)  Mountain  Eagle  and 
Jasper  Advertiser,  died  Sept.  7. 

Fred  J.  Scott,  66,  president  of  the 
Scott  Printing  Company  at  Minne¬ 
apolis,  Minn.,  and  past  president  of  the 
Minneapolis  Typothetae,  died  Sept.  10 
after  a  week’s  illness. 

Dr.  Cass  G.  Barns,  84,  Xebraska 
physician,  editor  and  writer  died  at  his 
home  in  Madison,  Xeb.,  Sept.  11  in  the 
midst  of  his  campaign  for  state  repre¬ 
sentative  on  the  Democratic  ticket.  Dr. 
Barns  moved  to  Xebraska  in  1881  and 
edited  the  Boone  County  Argus  at  .\1- 
bion  13  years.  In  1923  he  purchased 
the  Madison  Star-Mail,  which  he  pub¬ 
lished  until  18  months  ago.  He  served 
as  postmaster  at  .-Vlbion,  mayor  and 
county  commissioner.  He  wrote  “Sod 
House”  published  a  few  years  ago  and 
at  the  time  of  his  death  was  working  on 
the  manuscript  for  another  novel. 

Ted  Ross,  23.  news  photographer, 
formerly  on  the  staff  of  the  Los  An¬ 
geles  Evening  E.rpress,  died  suddenly 
of  infantile  paralysis.  Sept.  8. 

Mrs.  K.atherine  La.ager  Danver, 
72,  mother  of  Charles  F.  Danver,  well- 
known  columnist  on  the  Pittsburgh 
Post-Gazette,  died  at  her  home  in  that 
city  early  last  week. 

Henry  X.  Burrett,  63,  for  40  years 
an  employe  of  the  Providence  (R.  1.) 
Journal  Company  and  of  late  years  in 
charge  of  the  company’s  supply  depart¬ 
ment,  died  the  past  week  in  Providence. 

Ben  E.  Chapin,  of  Xewark,  X.  J.. 
editor  and  publisher  of  The  Railroad 
Employee,  died  at  Binghamton,  X.  Y.. 
Sept.  11.  He  was  attending  the  annual 
meeting  of  the  Delaware  &  Hudson 
Railroad  veterans’  organization  at 
Oneonta,  X.  Y..  when  he  complained  of 


feeling  ill.  He  died  at  the  home  of 
Frank  Cizek,  superintendent  of  the 
Syracuse  and  Utica  division  of  the 
Lackawanna  Railroad,  where  he  had 
been  a  guest. 

John  H.  Finn,  71,  theatrical  man¬ 
ager  and  former  newspaperman,  died  in 
Rochester.  X.  Y.,  Sept.  7.  In  his  earlier 
days  he  was  associated  with  the  late 
Frank  1.  Cobb  who  became  editor  of 
the  old  Xeio  York  World.  Finn  was  a 
member  of  the  Grand  Rapids  Herald 
and  the  Grand  Rapids  Press  and  later 
served  on  the  Chicago  Tribune  and  the 
Detroit  free  Press. 

DR.  GEORGE  A.  STESEL 

Dr.  George  A.  Stesel,  proofreader 
on  the  Buffalo  (X.  Y.)  Courier-Ex¬ 
press  for  the  last  38  years  and  friend 
and  confidant  of  cub  reporters,  died  in 
Buffalo  City  Hospital,  Sept.  9.  Dr. 
Stesel  joined  the  Courier-E.xpress  as 
proofreader  while  working  his  way 
through  medical  college.  He  was  grad¬ 
uated  and  admitted  to  practice,  but  con¬ 
tinued  in  his  position  on  the  Courier- 
Express.  He  took  a  fatherly  interest 
in  all  young  reporters  and  was  the 
friend  of  many  men  now  famous  in 
journalism.  He  remained  on  the  job 
until  three  weeks  ago,  when  he  was 
taken  ill.  His  wife,  a  son  and  three 
daughters  survive. 

WM.  FINDLAY  LEFT  $176,886 

Toro.nto.  Sept.  12 — William  Findlay, 
president  of  the  Canadian  corporation 
of  Lord  &  Thomas  advertising  agency, 
left  an  estate  of  $176,886  upon  his  death 
.Aug.  9.  .Application  for  probate  of  his 
will  lists  cash  and  life  insurance. 
$48.397 ;  stocks  and  bonds.  $100.593 ; 
real  estate  $26,250 ;  and  miscellaneous 
assets,  $1,645. 


CANFIELD  WILL  CONTEST 

Dismissal  of  Public  Administrstor 
Is  Sought  on  Coast 

(Special  to  Editor  &  Publishkr) 

Santa  Barbara,  Cal.,  Sept.  12^ 
Preparations  are  being  made  in  Su¬ 
perior  Court  for  the  legal  fight  over  th* 
$2,000,000  estate  of  the  late  Byron 
Hilton  Canfield,  chairman  of  the  boird 
and  executive  head  of  tlie  Scripps-Cun. 
field  newspapers. 

Judge  .A.  B.  Bigler  will  preside  over 
the  hearing,  which  has  been  set  for 
Sept.  19. 

Issues  involved  include  a  petition  for 
the  dismissal  of  Public  .Administrator 
FL  G.  Dodge  as  administrator  of  thr 
estate,  and  objections  to  petitions  for 
probate  of  the  two  Canfield  wills  that 
have  been  filed. 

Many  depositions,  by  which  Mrs. 
Jessica  Kingsland  Canfield  hopes  to 
prove  her  right  to  a  “widow's  shait" 
of  the  late  publisher’s  estate  have  W 
filed. 

ALFRED  HENDERSON 

Alfred  Henderson,  city  hall  reporter 
for  the  Cincinnati  Times-Star,  died  in 
that  city.  Sept.  9.  He  was  65  years  old 
and  had  been  covering  city  hall  for  the 
Times-Star  for  the  last  35  years.  Mr 
Henderson  began  newspaper  work  on 
the  old  Cincinnati  Commercial-Tribm 
and  at  one  time  was  assistant  city  editor. 
He  had  been  editor  of  several  Masonic 
publications.  Surviving  are  his  wife 
and  a  daughter. 

TO  ERECT  MEMORIAL 

.A  memorial  to  the  late  Ellen  Brown¬ 
ing  .Scripps  will  be  prepared  by  the 
city  of  San  Diego.  Cal.,  according  to  a 
resolution  recently  passed  by  the  cih 
council. 


Supplies  and  Equipment 

Sheet  I  _ _ _ _  _ 


Packing  Felt 

Size  18  '  X  28  ' 

In  All  Gauges 

Q  CtS. 


PER  LB. 


American  Publishers  Supply 

P.  O.  Box  131,  West  Lynn,  Mass. 

CONTACT 


Newspaper  Publishers  and  Execu- 
I  lives  read  Editor  A  Publisher,  not 
I  only  its  news  and  its  features,  but  its 
!  advertising  as  well.  The  advertis- 
i  ing  columns  are  their  market  place 
I  where  they  look  for  Equipment,  Sup¬ 
plies  and  Employees. 

The  Classified  page  is  the  medium 
of  direct  contact  between  Employer 
and  Employee. 

Try  a  Classified  ad  when  you  want 
an  opportunity. 

Buy  and  sell  Used  Equipment 
through  the  Classified  Service  of 

Editor  &  Publisher 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  Engl2uid  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 


Cabla  Addrssa  NENSCO— Worcastar 


GOSS 


RADIAL  ARM 
FLAT  ROUTER. 


NEVER  RUNS  HOT,  .  . 

This  machine  requires  very  little  attention.  \ 

It  never  runs  hot.  The  tool  steel  cutter  \ 

spindle  runs  in  SKF  special  ball  bearings  \  HKH 

with  oil  reservoir.  A  foot  lever  controls  the  \ 

vertical  movement  of  the  bit,  leaving  both 
hands  free.  Simple  design  and  rigid  con- 
struction  assure  accurate  work.  Write  for 
full  information. 

THE  GOSS  PRINTING  PRESS  COMPANY 

ISIS  SOUTH  PAULINA  STREET 

NEW  YORK  CHICAGO  SAN  FRANCISCO 
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power  tlirough  proper  schedule,  proper 
^peal,  proper  sales  strategy,  sound 
nierchandising  and  most  effective  typo¬ 
graphical  dress.  Men  of  the  same  age, 
I  -fotn  the  same  strata  of  society,  and 
!  ^.|pj  are  satisfied  with  the  same  compen- 
!  sation  as  newspaper  solicitors,  have 
i  paiiaged  to  absorb  such  knowledge  in 
j  very  reasonable  length  of  time.  .\11 
I  that  is  required  is  incentive  and  appli- 
!  cation.  M  e  find  such  incentive  in  our 
first  class  advertising  agencies. 

■••Even  though  present-day  advertis¬ 
ing  often  travels  the  predatory  road, 
there  is  a  strong  fellowship  being  cre¬ 
ated  among  space-users.  Unfortunately 
,  tor  newspai)ers,  many  of  the  shackles 
that  now  hold  advertisers  together  in 
rebellion  are  the  very  on^s  that  were 
iorgri  by  newspapers  to  keep  adver¬ 
tisers  in  subjection.  Advertisers  now 
know  the  power  of  united  action.  In 
some  recent  cases  where  it  became 
necessary  to  contest  the  power  of  ad¬ 
vertiser  against  newspaper,  the  adver¬ 
tiser  has  won.  Newspapers  already 
realize  that  agreements  toward  space- 
reduction,  once  thought  an  imiiossi- 
bility,  are  now  working  in  many  cities. 
Revolt  is  not  a  mere  idea,  it  is  now  an 
actuality.  The  responsibility  of  the 
present  unfortunate  antagonism  of  ad¬ 
vertiser  toward  newspaiier  rests  solely 
with  the  newspaper.  Having  conducted 
business  according  to  the  cherished 
ideals  of  publishers,  with  little  regard 
lor  advertiser  problems,  newspaiiers 
now  find  themselves  on  trial. 

"Advertisers  are  eagerly  seeking 
other  ways  to  reach  their  public  and 
are  finding  numerous  methods  to  siiend 
money  that  once  filled  publishers'  cof¬ 
fers.  Publishers  have  built  their  de¬ 
fense  on  the  ground  of  loyalty.  Adver¬ 
tisers  pay  little  attention  to  the  thought 
of  loyalty  and  say  it  is  a  matter  of 
customer  dissatisfaction  and  as  long  as 
this  dissatisfaction  e.xists,  they  will  go 
on  trying  to  find  new  forces  that  will 
supplant  the  newspaper.  Shopping 
,\ews,  circulars,  mail  broadsides,  radio 
and  dramatized  windows  are  now  tell¬ 
ing  merchandise  stories  that  were  once 
confined  to  newspaper  columns.  .Adver¬ 
tisers  are  pooling  their  discoveries  in 
finding  new  ways  to  make  iwwspaper 
advertising  less  important.  .And  in  the 
meantime,  many  newspapers  are  doing 
little. 

■■’There  are  many  ways  in  which 
newsiiaper  advertising  can  be  made 
more  attractive  to  advertisers.  Most 
important  is  that  publishers  change 
their  attitude.  The  iwlicies  that  make 
for  strong  reader-followers  must  be 
greatly  altered  to  build  up  stnvng  ad¬ 
vertiser  good-will.  The  advertiser  must 
be  made  to  feel  that  he  has  something 
to  say  about  shaping  the  product  he 
buys.  The  advertiser  wants  news¬ 
papers  to  do  something  about  accepting 
a  moral  responsibility  for  statements 
made  in  advertising  columns.  He  wants 
more  effective  forms  of  makeup  and 
more  attractive  typography.  He  wants 
to  pay  for  only  the  circulation  that  is 
profitable.  He  wants  to  feel  that  those 
who  take  his  advertising  money  know 
wmething  about  the  advertising  ob¬ 
jectives  of  his  business.  Like  all  recon¬ 
struction  problems,  this  change  of 
newspaper  policy  is  apt  to  be  painful, 
unprofitable  and  for  a  time  very  dis¬ 
couraging.  More  patience  than  news¬ 
papers  have  ever  displayed  before  must 
prevail.  The  advertiser  must  be  taught. 
He  may  appear  to  be  a  very  dull 
student,  but  until  he  has  become  a 
learned  student  by  liis  very  patient 
newsiiaper  teacher,  he  will  continue  to 
be  the  bad  boy  who  stands  in  the  way 
of  progress.’ " 

HENRY  REJOINS  STAFF 

M  illiam  M.  Henry,  formerly  Sunday 
editor  of  the  Los  Angeles  Times,  who 
took  a  six  months  leave  of  absence  to 
act  as  sports-technical  director  of  the 
Olympic  Games,  recently  rejoined  the 
daily  as  sports  editor. 


WELD  ESTATE  $61,160 

.An  estate  valued  at  $61,160  is  dis- 
jKised  of  in  the  will  of  John  Weld,  Lon¬ 
don,  Out.,  publisher,  filed  for  probate. 
His  widow  is  given  a  life  interest  and 
on  her  death  it  is  to  be  divided  equally 
between  his  two  sons.  Mr.  Weld,  was 
publisher  of  the  Farmers'  Advocate. 

NEW  SERIALS  ANNOUNCED 

The  United  Features  has  acquired  two 
serials,  “A  Fighting  Man  of  Mars," 
by  Edward  Rice  Burroughs,  and  “Love 
Laughs  Gaily,”  by  James  Noble  Gifford. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  iine 

3  Times  —  .40  per  line 
ALL  OTHER  (XASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Time!  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  hy  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


Brokers 


Exclusive  evening  daily  in  county  seat  150 
miles  from'ChIcago.  Continuous  money-maker 
in  fast  growing  city  of  16,000.  $125,000.  Half 
I'asb.  Louis  Eddy,  Wrigley  Bldg.,  Chicago. 


Very  Desirable  Evening  Papers  —  Pennsyl¬ 
vania,  North  Carolina,  Illinois,  California. 
Exclusive  Held,  good  ei|uipment,  earning  divl- 
liends.  Price  low.  Terms  reasonable.  Also 
very  desirable  morning  paper,  Sliddlewest. 
J.  B.  Shale,  Times  Building,  New  York. 


Circulation  Promotion 


The  W.  8.  Kendall  Company,  104  N.  Bailey 
Ave.,  Louisville,  Ky. — Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


No  “forced  circulation,'’  no  premiums,  no  cut 
prices,  no  bsrgain  offers,  no  inducements  of 
any  type  to  the  subscriber.  Every  subscription 
secur^  in  a  PARTLUWB  PLAN  campaign  is 
sold  to  the  subscriber  through  unususl  sales¬ 
men  and  saleswomen,  strictly  upon  the  merits 
of  the  publication.  Charles  Partlowe  sdded 
circulstion  is  clean  circulation.  Charles  Part¬ 
lowe  Company — Circulation  Specialists  for 
over  23  years — Indianapolis,  Indiana. 


Promotion  now,  to  bring  "better  times."  Hud¬ 
son  Be  Priest  A  Associates,  world^s  record 
circulation  buildera,  246  6th  Ave.  N.  Y,  C. 


Newspaper  Wanted 


Will  make  $8,000  initial  payment  on  county 
seat  weekly.  West  coast  preferred.  Please 
give  full  data  on  equipment  and  all  other 
esseiitlal  details.  Must  act  promptly.  D-574, 
Editor  &  Publisher. 


Help  Wanted 


Managing  Editor  on  morning  and  afternoon 
dally.  Several  years’  actual  newspaper  train¬ 
ing  iieceHsary  to  hold  position.  Apply  only 
liy  letter,  stating  qualiOcations,  age  and 
salary.  Address  Clyde  Knox,  Bryant  Bldg., 
Kansas  City,  Mo. 


Newt  and  Feature  Syndicate  lias  priilltable 
sideline  for  traveling  salesmen.  visiting 
dailies  ami  weeklies,  to  liandle  new  etiitorlal 
service.  Straight  commission  i>asts.  l)-.*iTl. 
Editor  &  Publisher. 


Situations  Wanted 


Advertising  salesman  who  can  originate  sales 
Kettliij;  copy  for  morchnntH:  20  years*  experi¬ 
ence.  good  e<tu(*atton.  origiiinl  Idena,  married, 
age  35.  Will  go  anywhere.  D-505.  Editor  & 
Publisher. 


AiBiitant  Publiiher  or  Buaineit  Manager 
Experienced  as  general  manager  and  treasurer 
of  well-known  New  England  daily.  As  Pub¬ 
lisher  of  large  weekly  won  nation-wide 
honors  for  that  newspaper.  Graduate  <»f 
Wesleyan  University,  Protestant.  Age  32, 
married,  ambitious.  References.  Released  i>y 
cuange  of  newspaper  ownership.  D-«*>0S,  Editor 
A  Publisher. 


Butinats  Manager  -With  successful  record  for 
fifteen  years.  Excellent  references  and  Media 
Records  to  prove  administrative  and  linage 
getting  ability.  Thoroughly  familiar  with 
newspaper  problems.  A  proven  executive  ami 
leader  who  <*an  show  the  way  to  a  newspaper 
staff.  Now  employed  as  business  manager, 
but  in  a  situation  which  offers  permanency  imt 
no  future.  An  excellent  record  on  this  jol). 
Interested  only  in  a  newspaper  whose  re^’ord 
Is  clean  and  whose  publisher  Is  progressive. 
Successful  with  second  papers.  Salary  is 
secondary  to  an  interesting  position,  with  a 
future.  Age  30.  metropolitan  experience,  imt 
prefer  a  newspaper  in  a  city  •  of  75.000  to 
100.000.  For  Interview.  address  D-572. 
Editor  A  Publisher. 


Circulation — Young  man,  ten  years*  exi>eri- 
ence  as  roadman  on  coiintr.v  circulation  work, 
desires  connection  with  some  good  paper. 
n  r»75.  Editor  A  rnhilsher. 


INLAND  TO  HEAR  STAHLMAN 

James  G.  Stahlman,  president  of  the 
S'asliville  Banner  and  president  of  the 
Southern  Newspaper  Publishers'  Asso¬ 
ciation,  will  speak  on  political  favorit¬ 
ism  of  the  radio  in  presidential  cam- 
paipis  at  the  meeting  of  the  Inland 
Daily  Press  Association  in  Chicago  ne.xt 
month,  according  to  a  notice  to 
S.X.P.A.  members  this  week  by  Crans¬ 
ton  Williams,  secretary  of  the  asso¬ 
ciation. 


Situation*  Wanted 


Carrier  circulation  is  the  only  type  of  circu¬ 
lation  that  guarantees  your  advertiser  against 
’•Saturday,”  ’•Seasonable”  or  ’•Holiday" 
shrinkage  of  figures.  It  guarantees  the  pub¬ 
lisher  against  unnecessary  paper  waste  cause<l 
l),v  heavy  returns.  Properly  organixed  olflce- 
carrier  routes  eliminate  costly  and  useless 
circulation.  It  minimizes  yonr  promotion 
costs.  No  newspaper  should  be  without. 
Several  far-sighted  publishers  have  realized 
it  and  have  office-controlled  carrier  routes. 
Grant  me  a  personal  Interview,  without  ob¬ 
ligation  whatever,  and  I'll  outline  my  plans 
to  you.  which  have  proven  successful.  Now 
employed,  but  desire  a  change  for  excellent 
reasons.  D-,’i73.  Editor  A  Publisher. 


Circulation — Street  sales  manager.  28,  boy  or¬ 
ganizer,  wide  experience.  Hearst  newspapers 
12  years.  References  ns  to  character  and 
achievements.  D-56.3,  Editor  A  Publisher. 


Circulation  Manager 
Available 

Experience;  Circulation  manager  daily,  city 
of  50,000;  eight  years  circulation  executive 
with  nationally  known  magazine  group;  past 
five  and  half  years  circulation  director  leading 
metropolitan  daily.  Age  30,  married,  two 
oblldren.  This  man  has  had  a  wide  experi¬ 
ence  In  circulation  work,  including  organiza¬ 
tion  of  Home  Delivery  Department.  Thor¬ 
oughly  conversant  all  phases  city  and  country 
dealer  distribution.  Present  nnd  every  past 
employer  recommends  him.  Has  excellent 
record  of  econom.v.  For  further  Information 
and  appointment,  commnnicate  with  James 
Wright  Brown,  Editor  A  Publisher,  1700 
Times  Bldg.,  N.  Y.  C. 


City  circulator — Boy  promotion  expert.  11 
years  morning,  evening  and  Sunday  experi¬ 
ence.  Married.  Age  32.  Go  anywhere. 
Sloderate  salary.  A-1  references.  Write  D-560, 
Editor  A  Ptihliaher. 


Desk  man — fast,  accurate,  steady,  wide  ex¬ 
perience  In  all  departments.  .34  years  old.  uni¬ 
versity  man,  married.  Excellent  references 
from  former  connections  In  far  west,  middle 
west  and  east.  Avnllahle  immediately.  D-550, 
Editor  A  Publisher. 


Editor,  Reporter — 18  years’  experience.  Mar¬ 
ried.  Employed.  Wants  to  change  position. 
No  hurry.  D-569,  Editor  A  Publisher. 


Editorial — Able  newspaperman,  34,  10  years' 
experience  reporting,  rewrite,  features.  Metro¬ 
politan  area.  Married,  family,  overseas 
veteran.  Good  e<lncation.  Will  go  outside 
New  York  City  if  position  merits  leaving 
home.  D-367,  Editor  A  Publisher. 


Editorial  Cartoonist — also  comics  (and)  sports. 
Now  employed.  Syndicate  experience.  Avail¬ 
able  short  notice.  D-554.  Editor  A  Pnhilsher. 


First. riite  newspaper  and  press  nssnt'iatinn 
ninii  seeks  a  Joli.  Eight  years  in  London,  4 
New  York.  3  Washington,  on  big  stories  and 
doing  res|ionsihIe  desk  work,  with  Cnite<i 
Press.  No  ties.  Go  anywhere.  Do  an.Tthing. 
Believes  he  can  l»e  of  renl  value  to  any  em¬ 
ployer.  GihmI  re|>ortpr.  Hard  worker.  Sound 
news  judgment.  Will  go  to  New  York  or  else¬ 
where  for  intervieu".  Charles  M.  McCann. 
1711  Eye  Street  Northwest.  Waslifiigton,  D.  C. 


Situation*  Wanted 


Foreman — -Newspaper  composing  room,  iiiediuin- 
size  daily.  Elflcieiit,  capable,  experience<l, 
iiKMierii  ideas,  good  executive,  dependable.  Ad¬ 
dress  D-.'kiG,  Editor  A  Publisher. 


In  any  capacity — Depression  and  widowhood, 
plus  desire  to  be  useful,  prompts  this  ad.  la 
there  any  person  connected  with  newspapers 
or  newspaper  agencies  who  remembers  G.  B. 
Conklin,  formerly  with  The  Willis  Sharpe  Kil¬ 
mer  A. A.  7  If  80,  please  assist  me  to  obtain 
employment.  I  am  young,  conaiderlng  years, 
well,  and  drive  my  own  car.  D-549,  Editor  A 
I'liblisher. 


News  you  want;  when  you  want  it;  and  writ¬ 
ten  In  your  style  is  what  I  report.  No  news¬ 
paper  experience  but  have  college  training; 
also  field  observer  and  rei»rter  for  nationwide 
motion  picture  research.  Am  26,  white,  and 
awake.  Want  living  wage.  Anywhere.  D-550. 
Editor  A  Publisher. 


Printer — 6  years  on  country  newspaper,  col¬ 
lege  graduate,  wants  opening  in  publishing 
business  or .  small  newspaper.  Anywhere. 
D-566,  Editor  A  Ihiblisher. 


Proven  Producer!  Oiitatanding  record  10  years, 
5  years  Metropolitan  centers.  52%  gain  July 
— 118%  gain  August — Media  Record  figures. 
Impelling  personality,  convincing  speech,  ex¬ 
ceptional  Inyout  and  copy  work.  A  fighting 
thinker!  Prefer  medium  sized  city  with 
executive  reaponsibllity.  Salary  secondary 
where  opportunity  is  adequate.  Permanence, 
based  on  production,  essential.  Available  10 
days’  notice!  D-570,  Editor  A  Publisher. 


Publithar,  editor,  business  manager — Mr. 
Owner,  are  you  seeing  red?  I  can  help  you, 
depression  or  no.  My  record  over  many  years 
as  all-around  newspaper  executive  will  con¬ 
vince  yon.  Two  definite  aiiccessea  my  strongest 
recommendation.  Will  go  anywhere.  Let’s 
get  acquantted!  D-557,  Editor  A  Publisher. 


Reporter  and  Desk  Man.  experienced,  eight 
yearn  one  paper  In  city  of  200,000;  past  two 
years  operating  own  advertising  agency;  wish 
to  return  to  publication  field.  Age  32.  mar¬ 
ried.  nnlveraity  graduate.  D-558,  Editor  A 

Publisher. _ 

Reporter — With  wide  experience  wants  employ¬ 
ment.  Can  do  anything  on  daily  paper.  Has 
covered  New  York  Legislature.  1.3  years’  ex¬ 
perience.  Go  anywhere.  D-553.  Editor  A 
Publisher. 


TELEORAPH  EDITOR— REPORTER 
$80  A  •WEEK 

An  astute  employer  shonid  hire  this  excellent 
.Toiing  man  In  a  hnrry.  Having  ridden  out  the 
depression  with  the  A.P.  in  New  York  City,  he 
now  wants  keenl.v  to  return  to  a  substantial 
newspaper — preferably  In  the  nation’s  north¬ 
eastern  qiisdrnnt.  Now  onl.v  22,  he  was  on 
the  fnmons  old  World  before  its  collapse.  A 
swift,  dynamic,  conscientious  worker.  Sterling 
references.  D-564,  Editor  A  Pnhilsher. 


Mechanical  Eqaipmant  For  Sale 


Photoengraving  equipment  for  tale.  Complete 
plant  or  any  part.  Milee  Haebtnery  Co.,  480 
West  Broadway,  N.  Y. 


Equipment  Wanted 


Wanted  te  Buy:  One  dry  mat  roller.  Must 
he  cheap.  No  dealers.  C-977,  Editor  A 
Piiblietaer. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

Bualnaaa  Eatabllshed  In  1899 

350  Madison  Ave.  New  York 


CLASSIFIED  DID  IT! 

One  Advertiser  writes: 

“Through  mv  recent  Classified  advertisement  in  Editor 
&  Publisher  I  have  been  successful  in  liKating  a  position 
which  I  believe  will  work  out  very  satisfactorily.  There¬ 
fore,  will  you  kindly  discontinue  my  present  advertisement 
scheduled  for  its  final  insertion  this  week?” 


Now  is  the  time — here  is  the  place  to  advertise  for  a  job. 
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Editor  &  Publisher  The  Fourth  Estate  for  September  17,  1932 


By  MARLEN  PEW 


Statements  such  as  the  follow¬ 
ing  are  commonly  seen  in  automo¬ 
bile  sections :  On  the  trip  across  the 
continent  tourists  average  150  miles  in 
three  hours,  "maintained  with  safety 
and  comfort."  How  fast  does  one  need 
to  go  in  traffic  spurts  to  maintain  an 
average  running  si)eed  of  50  miles  an 
hour?  Is  it  not  nearer  70  than  00?  If 
so,  is  there  either  .safety  or  comfort  in 
dodging  around  traffic  at  such  terrific 
spe^?  ■■Xll  safety  statistics  show  that 
one  of  the  principal  causes  of  fatal  ac¬ 
cidents  is  excessive  speed. 

•  *  * 

OUR  San  Francisco  correspondent, 
who  wired  recently  that  Jack 
Howard,  son  of  Roy  W.  Howard,  had 
sailed  for  the  Orient  "following  his 
recent  graduation  from  Princeton,"  will 
have  to  fight  it  out  with  Jack  himself 
— this  editor  refuses  to  be  dragged  in¬ 
to  the  unplea.santness.  As  Jack's  father 
suggests,  it  may  be  safe  to  call 
Smith  a  Scottish  Rite  Mason,  or 
Clarence  True  Wilson  a  Jesuit,  but  un¬ 
doubted  physical  hazards  are  involved 
in  tying  the  Princeton  tag  to  a  recent 
Yale  graduate. 

*  * 

WORD  comes  from  Italy  that  an 
ancient  and  distinguished  news¬ 
paper  of  Naples,  II  Mattino,  is  being 
".Americanized  from  top  to  bottom.” 
We  do  not  doubt  that  the  newspaper 
can  be  .Americanized  in  make-up.  with 
features,  comics  and  fast  news-gather- 
iim  methods,  hut  there  is  one  item  which 
will  not  be  imjHirted  from  this  country 
— genrine  press  freedom. 

*  *  * 

Recently  we  spoke  of  successful 
newspaper  i)ublic  enterprises,  such 
as  siK>n.soring  carnivals,  boxing  tourna¬ 
ments,  pageants  and  similar  entertain¬ 
ments,  usually  for  charitable  objects. 
The  Atlantic  City  (N.  J.)  .Vcii.v  an¬ 
nually  operates  a  coal  fund,  putting  on 
an  immense  musical  entertainment  at 
the  famed  boardwalk  .Auditorium.  The 
event  occurred  last  month  and  drew 
thousands,  providing  a  fund  which  will 
bring  relief  to  more  than  3.(XK)  piKir 
families  when  Winter  winds  blow. 

*  *  * 

The  "roof-p«K)f"  teiurnament  in 
New  Orleans,  as  recently  chron¬ 
icled  in  these  columns,  reminds  Wallie 
.\l(K»re,  of  Muscatine.  la.,  that  a  simi¬ 
lar  game  was  played  after  "30".  years 
ago.  in  tlK'  editorial  department  of 
l■rcsnfl  (Cal.)  Morning  Republican. 
ReiH)rters  and  desk-men  used  to  chalk 
circles  on  the  fltHir  and  bat  a  tennis 
ball  around  with  tightly  rolled  news- 
jiajiers.  I  recall,  more  than  25  years 
ago,  when  full-grown  men  in  a  Park 
Row  newspajier  office  used  to  assemble 
in  the  rear  of  the  editorial  rmim.  near 
the  telephone  biKiths.  and  race  water- 
bugs  for  cash  stakes  amounting  to  as 
high  as  $10.  One  reporter  had  a  col¬ 
lection  of  racing  bugs,  which  he  carried 
around  in  pill  boxes.  One  day  the 
managing  editor  fired  about  a  half 
dozen  of  the  hug  sjKirts  and  that  ended 
the  game. 

•  •  * 

Discussing  newspiiermen  with 
prodigious  memories  W.  Orton 
Tewson.  the  English  writer  who  lives 
here  and  writes  a  column  m  anecdotes, 
says  that  Stephan  de  Blowitz.  famed 
Paris  correspondent  of  London  Times 
in  the  seventies,  broke  all  records.  .Ac¬ 
cording  to  the  story  J.  T.  Delane,  edi¬ 
tor  of  the  Times,  had  been  visiting 
Paris  and  with  de  Blowitz  heard  the 
French  Minister  of  Foreign  .Affairs  de¬ 
liver  a  long  and  important  speech  in 
the  Chamber.  There  were  no  arrange¬ 
ments  for  reporting  such  matters  in 
those  (lays.  Delane  remarked  to  de 


Blowitz,  as  he  was  taking  a  train  for 
i.ondon;  “If  we  could  have  that  speech 
from  end  to  end  in  tomorrow  morning’s 
paper,  what  a  glorious  thing  it  would 
be.”  .After  his  editor  departed  de  Blo¬ 
witz  reasoned  he  could  rememlier  the 
si)eech.  word  for  word.  He  wrote  it 
out  and  cabled  it,  and  Delane  found 
it  in  the  columns  of  the  Times  when 
he  reached  London.  It  was  an  accurate 
reixirt. 

*  *  * 

NORM.AN  ROSE,  of  Christian 
Science  Monitor,  calls  attention  to 
another  man  bearing  a  short  name,  de¬ 
light  of  headline  writers.  He  is  Air. 
G.  F.  Of,  of  West  57th  street,  this 
city.  Some  of  my  own  mail  comes  in 
envelopes  addressed  to  "M.  E.  Pu.” 
Newspapermen  in  other  cities  have  lo¬ 
cated  short-name  men  as  follows;  H.  P. 
Re.  who  recently  died  at  Coldwater, 
Mich. ;  W.  F.  Ek.  of  Richmond.  \'a. ; 
F.  J.  Ix.  of  Charlottesville.  A’a..  ancl 
once  upon  a  time  Mr.  I  was  a  Chinese 
student  at  Johns  Hopkins  University. 
What's  the  shortest  name  in  your  tele¬ 
phone  b(Kik? 

*  *  * 

AT  least  once  a  month  someone  asks 
./xus  to  explain  the  origin  of  the  term 
"bulldog,"  as  applied  to  an  early,  pre¬ 
dated  or  country  edition.  There  are 
several  fantastic  explanations,  but  no 
real  information  as  to  the  first  use  of 
the  term.  No  mention  is  made  of  the 
matter  in  any  history  in  the  Eiiitor  & 
Pt'BLiSHER  library.  If  any  reader  pos¬ 
sesses  the  fact  this  column  will  be  glad 
to  pass  it  along  the  newspai>cr  line. 

*  *  * 

INTERESTING  news  from  Paris.  .\ 
friend  in  newspaper  work  at  the 
French  capital  advises  that  I  was  mis¬ 
taken  in  saying,  some  weeks  ago.  that 
a  lot  of  the  news  of  the  day  is  ex¬ 
changed  among  correspondents  at  se¬ 
lected  and  glittering  Paris  bars.  That 
method  prevailed  six  or  eight  years  ago, 
admittedly,  but  my  corresixindent  ad¬ 
vises  that  the  barrexam  e.xchange  is  now 
outiiKxled.  that  .American  correspond¬ 
ents  are  much  too  close  to  their  home 
offices  in  these  days  of  half-minute 
communication  across  the  .Atlantic  to 
trifle  with  time  at  the  dizzy  fountains, 
and  tliat  the  new  efficiency  has  resulted 
in  the  recent  bankruptcy  of  one  of  the 
l>est  of  the  so-called  ".American"  gilded 
b.-.rs. 

*  »  ♦ 

Fur  understandable  reasons,  shoes 
form  a  bond  of  human  sympathy. 
.\one  .so  destitute  as  the  barefoot  man; 
none  so  abjectly  miserable  as  the  person 
jx-rsecuted  by  old.  wornout  or  misfit¬ 
ting  footgear.  In  the  civilized  world 
it  is  about  as  bad  to  be  without  shoes 
:’S  without  legs.  Brisbane  once  wrote 
a  poignant  editorial  classic  about  a 
baby's  lost  shoe,  which  he  had  picked  up 
in  a  crowded  street.  H.  G.  Wells'  es¬ 
say  on  shoes  remains  unforgettable. 
Clever  German  and  Russian  movie  di¬ 
rectors  know  how  to  suggest  dramatic 
story  effects  by  photographing  the  feet 
of  their  subjects.  Shoes  may  be  an 
accurate  index  to  character.  I  am 
touched  today  by  a  story  in  Boston 
American  about  a  72-year-old  man  who 
stole  a  pair  of  shoes.  His  name  is 
James  Steenburgh  and  many  years  ago 
he  was  sentenced  for  life  to  the  state 
prison  for  robbery.-  In  1^14  the  man 
was  t'arol^l-  For  years  he  led  an 
exemplary  life.  Recently  Steenburgh 
'ost  his  job  to  a  machine  and  used  up 
his  savings.  In  desperation  he  stole 
a  pair  of  shoes.  On  being  re-arrested, 
he  begged  the  police  to  record  a  false 
name  to  keep  his  wife  and  child  in 
ignorance  of  his  shame,  bnt  the  wife 
was  promirtly  info.-med.  Through  her. 


.XUnaging  Editor  T.  .A.  Robertson  and 
City  Editor  John  .A.  Malloy,  of  the 
.American,  learned  of  the  case.  The 
age(l  man  was  sent  back  to  the  peni¬ 
tentiary,  to  end  his  days.  However,  a 
human  interest  story,  describing  the 
pathetic  incident,  aroused  the  Gover¬ 
nor's  Council.  It  immediately  conve’ned 
and  approved  a  new  parole.  The  feat 
was  achieved  in  a  single  week  and 
James  Steenburgh  is  now  back  with 
his  family.  It  seems  to  me  this  is  a 
g(X)d  use  of  newsprint.  It’s  the  kind  of 
story  readers  possessed  of  hearts  and 
bunions  do  not  forget. 

*  *  * 

Not  many  trade,  class  or  profes¬ 
sional  papers  can  claim  antiquity, 
but  the  Railicay  Mechanical  Engineer, 
published  by  Simmons-Boardman,  will 
celebrate  its  lOOth  anniversary  in  Octo¬ 
ber.  The  first  issue  appeared  Jan.  2, 
1832,  brought  out  by  D.  Kimball  Minor, 
then  part  proprietor  of  the  daily  AVic 
York  American.  Since  that  time,  ex¬ 
cept  for  six  months  in  1838,  publica¬ 
tion  has  been  continuous,  and  the  paper 
has  served  the  nation’s  transportation 
and  mining  interests  through  many 
vicissitudes.  It's  form  and  title  under¬ 
went  many  changes  but  its  identity  and 
purpose  have  had  unbroken  identity  for 
a  century.  Several  of  its  editors  have 
been  men  well-known  in  the  railroad 
industry  aside  from  their  connection 
with  the  publication.  The  present  edi¬ 
tor  is  Roy  \'.  Wright,  widfly  known 
among  engineers,  former  president  of 
the  .American  Society  of  Mechanical 
Engineers.  The  publishers  are  prepar¬ 
ing  a  centennial  number,  to  celebrate 
the  notable  date. 

*  4-  * 

Not  many  men  in  this  work  have 
better  ideas  on  practical  daily 
newspaper-making  than  George  Olds, 
managing  editor  of  Springfield  (Mo.) 
Xeics  and  Leader.  Here  is  a  tonicy 
interview  with  him  on  some  familiar 
make-ui)  problems: 

"Jumped  stories  make  jumpy  readers 
and  junky  newspapers. 

"Discontinue  the  continuations  and 
have  more  contented  readers. 

"It  can  be  done — and  out  in  the 
ancient  Ozarks  it  is  being  done  by  the 
Springfield  News  and  Leader. 

"Three  laws  and  a  few  amendments 
have  accomplished  the  trick. 

"Law  one :  Shorter  stories — based  on 
the  simple  but  neglected  truth  that  most 
stories  are  jumped  because  they  are  too 
long.  Local  reporters  use  copy  paper 
ly  inches  long.  Their  best  stories  must 
stay  within  this  limit — roughly  a  thou¬ 
sand  words — except  by  special  permis¬ 
sion.  .‘Sunday  features  occasionally  are 
excepted.  There  are  means  of  evading 
this  restriction.  Therefore: 

"Law  two:  Chaptering  stories.  .Any 
story  running  more  than  a  thousand 
words  is  bound  to  have  side  features. 
These  can  be  slung  alongside  the  main 
story  in  a  box  or  under  a  freak  head 
or  run  independently  on  an  inside  page. 
Which  brings  us  to : 

"Law  three :  Indexing  stories.  There's 
a  good  eye-witness  angle  to  a  story, 
say.  If  it  crowds  the  front  page,  throw 
it  inside  and  box  a  line  or  two  of  black 
face  agate  in  the  main  story.  Write  it 
provocatively:  ‘What  were  Thomas  T. 
Turnipseed’s  sensations  while  buried 
alive?  Read  his  own  thrilling  words 
on  p.\(;e  SIXTEEN'.’  The  variations  are 
almost  limitless. 

•  *  4> 

TIRE  stories  can  be  handled  sim- 
VV  ilarly.  But  here  is  where  the 
index  methcid  really  proves  its  value. 
Many  wire  stories  are  important  but 
somewhat  dull.  Throw  such  a  story  in¬ 
side  and  at  the  bottom  of  the  front 
ra*Te  drop  in  a  ten-point  bold  face  line; 
‘Methobaps  cheer  fiercely  as  Curtis 
keeps  dry.  Story  on  page  t-mpteen.’  Or. 
‘Hitlerites  drag  Germany  close  to 
brink.  Dramatic  developments  on  p.v;f. 
STEEN'.’  They  help  the  reader  and 
they  make  swell  fillers. 

"Teasers  are  useful.  t<xi.  when  a  wire 
serial  story — such  as  the  Walker  hear¬ 
ing — begins  to  drag  but  must  be  con- 
tinueil.  A  ‘Today’s  developments  in 
Alayor  Walker's  trial  on  pace  i  teen’ 
is  appeasing  and  helpful. 


wire  story  ctjmes 


.  : - .  - - 

tie  m  with  a  teature  service  story 
the  feature  with  an  index  line^iJ* 
or  a  box  in  the  wire  story. 

"Sometimes,  of  course,  storiei 
jump,  especially  wire  stories. 
possible,  jump  them  to  the  back^B 
— the  easiest  for  the  reader  to  6^|y 
and  direct  him  to  ‘the  back 
not  ‘page  16.‘ 


‘/^N'E  striking — and  certainly  | 
V-/  to  be  (le.sired — result  of  a 


i 


4 


jumping  or  minimum-jumping  poli 
the  improvement  that  is  effected 
inside  pages.  It’s  foolish  to  try 
everything^ir  something  of  eve: 

— on  the  front  page.  "The  front 
should  be  used  not  only  for  the 
e.xciting  and  entertaining  and  cokS 
stories  but  for  selling  the  rest  of^ 
paper. 

"With  the  front  page  stories 
plete  on  the  front  page,  wise  use 
of  the  possibilities  for  indexing  the^n 
ancl  features  inside,  a  careful 
to  inside  makeup  and  sharjier  and  ail 
critical  editing  all  the  way  tlirougkS- 
whole  paper  will  have  more  attraoiX 
ness  and  give  the  reader  a  seiw* 
more  completeness. 

“Probably  all  these  tricks  have 
used  m  one  way  or  another— bet  ■ 
them  all  together  and  they  spell^lj 
ter  paper.  'They  mav  take  niore  thoHita 
but  can  be  simplified  to  involve  |5|( 
more  work — especially  if  you  ham 
we  have,  interested  and  patient  iirintt^ 


SALES  UP  50  PER  CENT 
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Birmingham  Dollar  Day,  Sp-xn 
by  Dailies,  Brings  Increased  Saks] 

iSiu  rial  to  Kditoh  &  Pi  blish*) 
Birmi.n'cha.m,  Ala.,  Sept.  12-1— 
ness  during  a  Community  DolUr^ 
promoted  last  yeek  was’  50  per  ooi 
greater  than  for  a  similar  ev 
fall  according  to  individual  re 
merchants.  One  store  rfivn 
heaviest  day’s  business  since  last  lIviK 
mas  while  another  had  to  call  foroM 
clerks  at  mid-morning  as  the  croiifi|M| 
ceeded  expectations. 

Stores  that  offered  children's 
found  themselves  swam(K*d  with 
ness  incident  to  the  schcxil  openim 
son.  The  shojijiers  got  an  early  <„ 
reaching  [leaks  at  1 1  a.m.  and  3  pa. 

Reports  by  a  few  leading  storataj 
as  follows : 

Pizitz  Department  Store— "We  pJ 
tically  doubled  our  Fall  Dollar 
business  in  number  of  sales.  It  loolil 
like  old  times  and  showed  that  peMH 
realize  conditions  are  getting  hetttfB 
Sears- Roebuck — "The  event 
standing.  ( )ur  crowds  were  so 
10  a.m.  we  had  to  send  out  for 
clerks.” 

Burger- Phillips  Dry  (ioods  Co^ 
— "We  sold  more  units  than  we  dioa 
year  and  had  more  customers.” 

Advertising  for  the  event  was  carrij 
in  the  -Vriiw  and  .■Igc-IIerald  and 
Post. 


Nl 


SAVED  PRISONER’S  LIFI 


Reporter  Stops  Attempted  5«id| 
While  on  Jail  AtsignmMl 

If  Tom  Watkins,  [xilice  reporMi 
the  Charlotte  ( N.  C.)  Observer, 
not  visited  the  Charlotte  jail  last 
to  interview  a  prisoner,  another  in 
would  probably  have  strangled' 
to  death.  Watkins  was  walking  t 
a  corridor  when  he  saw  a  man 
pended  from  an  iron  bar  in  hii; 
with  a  belt  around  his  neck.  He  0^ 
a  jailer  who  cut  the  man  down 
p(K:ket  knife. 

Watkins'  act  saved  the  life  of  W 
Wright,  25.  of  Greensboro.  Wt. 
had  been  arrested  for  drunkennfl^ 


PUBLISHERS  TO  MEET 

The  13th  annual  meeting  _  of 
National  Publishers’  .Association  - 
be  held  at  Buckwcxid  Inn.  Shawneed 
Delaware,  Pa..  Sept.  20-21.  SpWj 
Pullman  cars  will  be  run  on  the  I^ 
awanna  Railroad  from  New  YoffJ 
Delaware  Water  Gaf)  for  the  oeclJl 
.A.  C.  Pearson  of  United  Business  j 
lishers  and  [iresideiit  of  the  a>so<m 
will  preside. 


